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EDITORIAL  -  EDITORIAL

segmento de eletroeletrônicos teve desempenho 
exemplar no enfrentamento dos problemas pro-
vocados pela pandemia, em 2020, como mostram 

as lideranças ouvidas nesta edição de Eletrolar News. 
Muitos, inclusive, conseguiram fechar o ano com resultado 
positivo, o que é uma boa notícia. Por outro lado, todos, 
sem exceção, pedem uma agenda de reformas estruturan-
tes para destravar a economia e a adoção de políticas que 
estimulem novos investimentos.

O Brasil tem pressa, está cansado de tantas incertezas e 
quer mais estabilidade em 2021. A reivindicação é antiga 
e necessária. O nosso setor, que já mostrou agilidade e 
criatividade na pandemia, acredita no País e está pronto 
a colaborar para o desenvolvimento mais consistente da 
economia. Uma das provas está nos lançamentos feitos já 
no início deste ano e na programação das empresas para o 
Dia das Mães, a data mais importante deste semestre. As 
novidades também estão nesta edição. 

Bons negócios!

he consumer electronics segment had an exemplary 
performance in tackling the problems caused by the 
pandemic in 2020, as shown by the leaders heard 

in this edition of Eletrolar News. Many even managed to 
close the year with a positive result, which is good news. 
On the other hand, everyone, without exception, calls for 
a structural reform agenda to unlock the economy and the 
adoption of policies that encourage new investments.

Brazil is in a hurry, is tired of so many uncertainties and 
wants more stability in 2021. The claim is old and necessary. 
Our sector, which has already shown agility and creativity 
in the pandemic, believes in the country and is ready to 

collaborate for the more con-
sistent development of the 
economy. One of the proofs 
is in the launches made at the 
beginning of this year and in 
the schedule of companies for 
Mother’s Day, the most impor-
tant date of this semester. The 
news is also in this edition.

Good Business!
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São esses os pilares que as lideranças do segmento de 
eletroeletrônicos consideram básicos para o Brasil avançar.

RETOMADA ECONÔMICA DEPENDE DE MAIS 
ESTABILIDADE, REFORMAS E VACINAÇÃO

ESPECIAL PRESIDENTES
SPECIAL PRESIDENTS

These are the pillars that the leaders of the electronics industry consider the 
basic principles for Brazil to move forward.

ECONOMIC RECOVERY DEPENDS ON MORE STABILITY, REFORMS AND VACCINATION

por / by  Leda Cavalcanti 
e / and  Dilnara Titara

he abrupt halt in activities caused by the pan-
demic in 2020 put obstacles that seemed in-
surmountable ahead of all sectors, precisely in 

a year that had started reasonably well, with an 8% 
increase in sales of home appliances and electronics 
by the beginning of March. With the stores closed and 
a climate of near inertia� the segment Yent to the fight 
with agility and creativity.

Tbrusca parada das atividades provocada pela 
pandemia, em 2020, colocou à frente de todos 
os setores obstáculos que pareciam intranspo-

níveis, justamente em um ano que havia começado ra-
zoavelmente bem, com aumento de 8% nas vendas de 
eletrodomésticos e eletroeletrônicos até o início de mar-
ço. Com as lojas fechadas e um clima de quase inércia, o 
segmento foi à luta com agilidade e criatividade. 

A
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Retail accelerated e-commerce, expanded the prod-
uct mix and created support actions for those unfa-
miliar with the platform. The industry used its direc-
tor channel to communicate with the consumer. If 
he could not reach them, both moved towards him, 
facing the well-known challenges of the Brazilian lo-
gistics network. There were losses, it is true, but 
the actions contributed to making the scenario less  
impactful.

Now, strategic planning is urgently needed to recover 
the economy. Measures such as emergency aid helped 
to ease the situation last year, injected resources into 
the economy, but there are no conditions to make 
them permanent. Palliative actions are useful at any 
given time but, advances necessarily involve mass vac-
cination of the population. It is she who will dictate the 
pace of the resumption.

Brazil needs a consistent agenda, with the inclu-
sion of long-awaited reforms, such as the tax since 
the current system hinders growth and productivi-
ty. There are countless problems to be solved and 
many uncertainties. The country needs to be faster 
and offer greater stability so that 2021 does not 
become another year of multiple challenges.

O varejo acelerou o e-commerce, ampliou o mix de 
produtos e criou ações de apoio para os que não 
tinham familiaridade com a plataforma. A indústria 
utilizou seu canal diretor para se comunicar com o 
consumidor. Se este não podia chegar até eles, am-
bos se moveram em sua direção, enfrentando os 
conhecidos desafios da malha logística brasileira. 
Houve perdas, é verdade, mas as ações contribuí-
ram para tornar o cenário menos impactante.

Agora, é urgente um planejamento estratégico para 
recuperar a economia. Medidas como o auxílio emer-
gencial ajudaram a amenizar a situação no ano pas-
sado, injetaram recursos na economia, mas não há 
condições de torná-las permanentes. Ações paliativas 
são úteis em determinado momento, mas os avanços 
passam, necessariamente, pela vacinação em massa 
da população. É ela que vai ditar o ritmo da retomada. 

O Brasil precisa de uma agenda consistente, com 
inclusão de reformas há muito esperadas, como 
a tributária, uma vez que o sistema atual trava o 
crescimento e a produtividade. São inúmeros os 
problemas a serem solucionados e muitas as incer-
tezas. O País precisa ser mais rápido e oferecer 
maior estabilidade para que 2021 não se transfor-
me em mais um ano de múltiplos desafios.
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A AEer fiPaNK\oW o SWarto trKmestre de ���� Eom a maKor reEeKta 
dos ÖNtKmos seKs aPos em PÉXeN gNoDaN, dK\ o dKretor�geraN Po Bra�
sKN� “Para 2021 e além, o nosso principal objetivo é manter 

esse ritmo de evolução. Acreditamos que superaremos os números 
de 2020 e, para isso, traremos as maiores inovações do setor de 
informática para todos os tipos de público do País. Faremos lança-
mentos em todas as áreas em que atuamos no Brasil.” 

2ara os RrÏZKmos meses, as RersReEtKXas s¿o HaXor½XeKs, mas Å RreEKso eP�
HrePtar a graXe ErKse fisEaN� p'Na Xem sePdo gestada desde o goXerPo Ras�
sado e HoK aEePtWada ReNo KPEremePto de gastos Rara EomDater a RaPde�
mKa� ¥ HWPdamePtaN aRroXar reHormas SWe redW\am o %Wsto BrasKN, ErKaPdo 
EoPdKÃÑes adeSWadas ¼ RrodWÃ¿o e ¼ geraÃ¿o de emRregos� 5egWKmos 
otKmKstas Eom o merEado� 1 home oHfiEe e o ePsKPo a dKst¾PEKa deXem EoP�
tKPWar Hortes Rara os PoteDooMs� 'm ����, as XePdas Horam ��� maKores 
aPte ����, atKPgKPdo �,� mKNhÑes de WPKdadesq, EoPta ANeZaPdre�

A desXaNorK\aÃ¿o EamDKaN tamDÅm aHeta os PegÏEKos da emRresa e Rres�
sKoPa os EWstos e os RreÃos� 'm ����, eNa HoK de ���, dK\ ANeZaPdre� 
p%omo s¿o EomRoPePtes eNetrÐPKEos RroXePKePtes da �sKa, a Rress¿o 
EamDKaN Pos EWstos Rassa a ser o RrKPEKRaN Hator, mas P¿o o ÖPKEo� AKPda 
h½ aWmePtos Eomo os Hretes KPterPaEKoPaKs� 1 traPsRorte marÉtKmo de Wm 
EoPtÆKPer �sKa�BrasKN, SWe EWstaXa EerEa de U5� ��� em LWNho, WNtraRassoW 
a mÅdKa hKstÏrKEa de U5� �,� mKN em setemDro e ePEerroW o aPo aEKma 
de U5� �,� mKN�q  

Acer has ended 2020 with the largest revenue of the past six years 
at a global level, says the general director in Brazil. “For 2021 
and beyond, our main goal is to keep this evolution level. 

We believe we will overcome 2020 numbers and, for this, we are 
bringing the biggest innovations of the IT sector for all kinds of au-
diences in the Country. We will have releases in all areas we work 
with in Brazil.” 

For the upcoming months the forecasts are favorable, but we must face 
the serious fiscal crisis. p+tos Deen in development since the previous gov-
ernment and has stepped up D[ the increase in eZpenditure to fight the 
pandemic. +t is essential to approve reforms to decrease the $ra\il %osts� 
creating conditions in accordance with production and job generation. 
9e remain optimistic Yith the marMet. *ome office and distance learning 
should remain strong for noteDooMs. +n ����� sales Yere ��� Digger in 
comparison to ����� reaching �.� million unitsq� #leZandre sa[s.

%urrenc[ devaluation also affects the compan[os Dusiness and puts pres-
sure on costs and prices. +t Yas ��� in ����� tells #leZandre. p5ince the[ 
are electronic components from Asia, currency pressure in costs becomes 
the main, but not the only one, factor. There are also increases such as in 
international shipping. 5ea transportation of a container from #sia to $ra-
\il� Yhich used to cost around 75& ��� in ,ul[� has surpassed the historical 
average of 75& �.� thousand in 5eptemDer and ended the [ear over 75& 
�.� thousand.q

ACER

“Seguimos 
otimistas com 
o mercado. O 
home office 
e o ensino a 
distância devem 
continuar 
fortes para os 
notebooks.”

Alexandre Gerardo,  
diretor-geral no Brasil
general director in Brazil

“We remain 
optimistic with 
the market. 
Home office 
and distance 
learning should 
remain strong for 
notebooks.”

PRESIDENTES / INDÚSTRIA
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1 aPo de ���� HoK mWKto desafiador, mas eZtremamePte RosKtKXo 
Rara a AmXoZ, dK\ o dKretor� “Crescemos 67% em relação a 
2019. Acreditamos que, em 2021, continuaremos nesse 

excelente ritmo e projetamos incremento de 45% na receita na 
comparação com 2020.”

'm ����, a AmXoZ EoPtKPWar½ a traDaNhar Pa EoPsoNKdaÃ¿o de sWa HorÃa de 
XePdas e Po aWmePto da Dase de ENKePtes em todo o BrasKN� p2reXemos 
NaPÃar maKs de �� RrodWtos Pas NKPhas de ½WdKo, eNetrodomÅstKEos e XeP�
tKNaÃ¿o, PÖmero SWe tePde a aWmePtar atÅ o fim deste semestreq, EoPta 
)WKNherme, SWe aEredKta em Wma meNhora da eEoPomKa Eom a XaEKPaÃ¿o, 
Wma Xe\ SWe a demaPda est½ reRrKmKda desde o aPo Rassado� 

2ara HortaNeEer o setor, Å KmRortaPte Wma reXKs¿o fisEaN soDre os KmRostos 
EoDrados, dK\ )WKNherme� p+sso aLWdarKa as KPdÖstrKas a reKPXestKr esses 
XaNores Pa geraÃ¿o de emRregos e em PoXas teEPoNogKas� A XarKaÃ¿o 
EamDKaN KmRaEta o EWsto fiPaN do RrodWto, RorÅm Wm asReEto RosKtKXo 
do XaNor maKs aNto do dÏNar Å KPKDKr a ePtrada de emRresas aXePtWreKras, 
SWe oHertam RrodWtos de DaKZa SWaNKdade a RreÃo aDaKZo do merEado� 
%omRaPhKas sÏNKdas e orgaPK\adas tePdem a se maPter maKs firmes Po 
merEado�q

T he year 2020 was very challenging, but extremely positive to Am-
vox, says the director. “We grew 67% compared to 2019. We 
believe that, in 2021, we will continue at this excellent pace 

and we project a 45% increase in revenue compared to 2020.”

+n ����� #mvoZ Yill continue to YorM on consolidating its sales force and 
increasing the customer Dase across $ra\il. p9e plan to launch more than 
20 products in audio, home appliances and accessories lines, a number 
that is liMel[ to increase until the end of this semesterq� sa[s )uilherme� 
who believes in an improvement in the economy with vaccination, since 
the demand has been repressed since last year.

To strengthen the sector, a review on the taxes collection is important, 
sa[s )uilherme. pThis Yould help industries to reinvest these values in 
job creation and in new technologies. The exchange rate variation im-
pacts the final cost of the product� Dut a positive aspect of the higher 
dollar value is to inhibit the entry of adventurous companies, which offer 
loY Sualit[ products at a price DeloY the marMet. 5olid and organi\ed 
companies tend to De firmer in the marMet. p

AMVOX

“Neste ano, 
projetamos 
incremento de 
45% na receita 
sobre 2020.”

Guilherme Santos,  
diretor 
director

“This year, 
we forecast a 
45% increase 
in revenue over 
2020.”



https://www.usinadevendas.com.br/
https://www.usinadevendas.com.br/


https://www.usinadevendas.com.br/


30    ELETROLARNEWS

PRESIDENTES / INDÚSTRIA

MaPter a demaPda de ����, SWaPdo hoWXe graPde RroEWra Pos 
RoPtos de XePda e aWmePto Pas EomRras oPNKPe, Å a eZReEta�
tKXa da emRresa, dK\ o %'1� “Nossa visão é que os números 

da Atlas serão mantidos neste trimestre. No segundo, a demanda 
poderá ser um pouco menor, mas acreditamos em crescimento no 
final de ����. # empresa vai crescer. 'sse otimismo se deve aos 
investimentos para aumentar nossa capacidade fabril e aos lança-
mentos previstos.”

Uma sÅrKe de PoXKdades est½ RNaPeLada Rara o segWPdo semestre� p,½ 
em LaPeKro, NaPÃamos o AgKNe U2 )Nass, ReNa marEa AtNas, e o /agKster, 
ReNa &aMo, Eom dKHerePEKaKs KmRortaPtesq, EoPta /½rEKo� 0a RaPdemKa, 
a AtNas redW\KW a LorPada, P¿o demKtKW EoNaDoradores e, Eomo a H½DrKEa 
P¿o RaroW, sWrgKram desafios Eomo a oDtePÃ¿o de matÅrKa�RrKma e m¿o 
de oDra SWaNKfiEada� 

As reHormas SWe o goXerPo Xem aPWPEKaPdo Rodem ser KmRortaPtes 
Rara maPter o merEado aSWeEKdo Pa segWPda metade de ����, dK\ /½r�
EKo� p'PSWaPto Ksso, o XareLo RreEKsa ter Wm estoSWe mÉPKmo Rara rodar 
a sWa oReraÃ¿o� 'sReramos SWe a reEWReraÃ¿o aEoPteÃa Peste semes�
tre� 2or Ksso, a agePda de reHormas tem SWe ser maPtKda� A aNta do dÏNar 
tamDÅm KmRaEta dKretamePte os EWstos de matÅrKa�RrKma, KPsWmos e 
EomRoPePtes� 2ara SWe a KPdÖstrKa EoPsKga se reEWRerar, Wma SWeda do 
dÏNar a Ratamares XK½XeKs Å RrKmordKaN�q 

T he compan[os eZpectation is to Meep the ���� demand� Yhen 
there was high demand in sales points and increase in online 
sales� sa[s the %'1. “Our view is that Atlas’ numbers will be 

maintained in this quarter. In the second one, demand may be a 
little lower, but we believe in growth by the end of 2021. The com-
pany will expand. This optimism is due to investments to increase 
our manufacturing capacity and the expected releases.”

# series of novelties are planned for the second semester. p#s of ,anu-
ar[� Yeove released the #gile 72 )lass through the #tlas Drand and /a-
gister through &aMo� Yith important differencesq� tells /½rcio. &uring 
the pandemic #tlas has reduced YorMing hours� has not fired emplo[-
ees and, since the plant did not stop, many challenges arose, such as 
raw-material and skilled labor sources. 

The reforms that government has been announcing can be important 
to Meep the marMet heated up in the second half of ����� sa[s /½rcio. +n 
the meanwhile, retail must have a minimum stock to drive its operations. 
We expect that recovery takes place in this semester. Therefore, the 
reforms agenda must be maintained. The dollar increase also directly 
impacts the costs of raw-materials, inputs and components. To the in-
dustr[ recover� a dollar decrease to feasiDle thresholds is paramount.q 

ATLAS ELETRODOMÉSTICOS 

“O otimismo 
se deve aos 
investimentos 
para aumentar 
nossa 
capacidade 
fabril e aos 
lançamentos 
previstos.”

Márcio Veiga, 
CEO

“Optimism is due 
to investments 
to increase our 
manufacturing 
capacity and 
the expected 
releases.”
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1 aPo de ���� HoK de EoPSWKstas Rara a emRresa, dK\ o RresKdePte 
do grWRo� “Mesmo com o impacto gerado pela pandemia, 
tivemos bons resultados devido às estratégias comerciais 

bem planejadas e à conquista de novos mercados. A tendência 
para 2021 é que o mercado se torne cada vez mais competitivo e, 
para isso, estamos nos preparando com lançamentos de produtos 
e novos investimentos no segmento de energia solar.”

'm ����, o 2aÉs XKXeW Wm aPo tWrDWNePto Pa eEoPomKa, e aNgWmas medK�
das fisEaKs Horam adotadas Rara eXKtar Wma SWeda maKor do 2+B, EomePta 
/½rEKo� p'm ����, se Ha\ KmRortaPte a aRroXaÃ¿o da reHorma trKDWt½rKa, 
SWe Xem sePdo dKsEWtKda atWaNmePte ReNo )oXerPo/%oPgresso� 0esse 
sePtKdo, a BedKPsat XKsNWmDra Doa oRortWPKdade de EresEKmePto Rara o 
setor e mostra�se otKmKsta, Eom RroLeÃ¿o de aWmePto Pos resWNtados�q

2ara este aPo, aNÅm de NaPÃamePtos RreXKstos Rara a NKPha 5at e 6eNeEom, 
a emRresa RNaPeLa PoXos KPXestKmePtos Pa ½rea de ePergKa HotoXoNtaKEa, 
segmePto em HraPEa eZRaPs¿o e Rara o SWaN se XKsNWmDra Wm HWtWro Rro�
mKssor� p0ossos RNaPos s¿o de aRrKmorar Possa RNataHorma BedKPsoNar Pa 
YeD, aWmePtar a XarKedade 
RotÆPEKa� dos RaKPÅKs e KPXersores HotoXoNtaK�
Eos, Dem Eomo KPEremePtar o mKZ de estrWtWras de fiZaÃ¿o dessa NKPhaq, 
EoPta /½rEKo� 

2 020 was a year of achievement for the company, indicates the 
groupos president. “Even with the impact generated by the 
pandemic, we had good results due to well-planned trading 

strategies and the expansion to new markets. The trend for 2021 
is for the market to become increasingly competitive, and we are 
getting ready to launch new products and investments in solar en-
ergy segment.”

+n ����� the countr[ eZperienced a turDulent [ear in the econom[� and 
some fiscal measures Yere adopted to prevent a Digger fall in )&2� sa[s 
/½rcio. p+n ����� it is important to approve the taZ reform� Yhich has 
Deen currentl[ discussed D[ the )overnment�%ongress. +n this sense� 
Bedinsat envisions a good growth opportunity for the sector and is op-
timistic Yith its proLection of an increase in results.q

(or this [ear� in addition to planned launches for the 5at and Telecom 
lines, the company plans new investments in the area of photovoltaic 
energy, a segment in full expansion and for which a promising future 
is predicted. p1ur plans are to improve our $edinsolar YeD platform� 
increase the variety (power) of photovoltaic panels and inverters, as well 
as� increase the miZ of fiZation structures of this line�q sa[s /½rcio. 

BEDINSAT

“A tendência 
para 2021 é 
que o mercado 
se torne cada 
vez mais 
competitivo.”

Márcio Bedin,  
presidente 
president

“The trend for 
2021 is for the 
market to become 
increasingly 
competitive.”
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%ertamePte ���� ser½ meNhor SWe ����, NemDrado Eomo o aPo da 
XKrada, dK\ o dKretor EomerEKaN� “Muita coisa mudou. Navegá-
vamos para um mundo digital e, agora, estamos voando. 

'ste ano tende a demonstrar essa transformaç¿o, visto Sue o cho-
que inicial da pandemia foi assimilado, e as medidas de conten-
ção, como vacinas e protocolos de segurança, foram incorporadas 
aos nossos hábitos. ProLetamos aumento acima de ��� no fatura-
mento sobre 2020.”

A RersReEtKXa Å RosKtKXa, mas h½ dKfiEWNdades, afirma 8aPKEEKo� p¥ PeEes�
s½rKo aRroXar as reHormas, dKmKPWKr a DWroEraEKa e Eortar desResas� 1 dÏ�
Nar KPƃWePEKa a EadeKa, e o SWe maKs desagrada Å a KPstaDKNKdade, RorSWe 
ErKa KPEerte\a, eZKge EaWteNa e resWNta em PÖmeros mePores� 2reEKsamos 
de Wm amDKePte RrÏ�PegÏEKos, Eom aDertWra eEoPÐmKEa, Earga trKDWt½rKa 
maKs DaKZa e RreXKsKDKNKdade�q

'sReEKaNKsta em reHrKgeraÃ¿o, a BePmaZ SWer tra\er teEPoNogKas KPoXado�
ras aos ENKePtes� p'm ����, Xamos NaPÃar Wma NKPha de Hree\ers Rort½teKs 
Eom EomRressor DKXoNt, SWe Rode ser NKgado em tomadas de ��� 8 oW 
��� 8, Dem Eomo em SWaNSWer emDarEaÃ¿o oW XeÉEWNo SWe tePha ePtrada 
de �� 8� 1 RrodWto EoPgeNa aNKmePtos, reHrKgera e geNa DeDKdas em tem�
ReratWra RrÅ�aLWstada, Eomo mePos � graWs Rara EerXeLa� A temReratWra 
Ehega a atÅ mePos �� graWsq, EoPta 8aPKEEKo�

% ertainl[ ���� Yill De Detter and ����� rememDered as the [ear 
of change, says the commercial director. “A lot of things have 
changed. We were cruising into a digital world, and now 

we are flying. This year tends to demonstrate this transformation, 
as the initial shock of the pandemic has been assimilated, and con-
tainment measures such as vaccines and safety protocols have 
been incorporated into our habits. We project an increase of over 
50% in revenue compared to 2020.”

The perspective is positive� Dut there are difficulties� affirms 8aniccio. 
p+t is necessar[ to approve the reforms� reduce Dureaucrac[ and cut 
eZpenses. The dollar inƃuences the chain� and Yhat is most unpleasant 
is the instability, because it creates uncertainty, requires caution, and 
results in lower numbers. We need a pro-business environment, with 
economic openness� loYer taZ Durden and predictaDilit[.q

Refrigeration specialist, Benmax wants to bring innovative technologies 
to customers. p+n ����� Ye Yill launch a line of portaDle free\ers Yith a 
Divolt compressor� Yhich can De plugged into ��� 8 or ��� 8 outlets� as 
Yell as in an[ Doat or vehicle that has a �� 8 input. The product free\es 
food, refrigerates and freezes beverages at preset temperatures, such 
as �� degrees for Deer. The temperature reaches minus �� degrees�q 
sa[s 8aniccio.

BENMAX

“Projetamos 
aumento acima 
de 50% no 
faturamento 
sobre 2020.”

Vaniccio Piazza  
Benedet Júnior,  
diretor comercial
commercial director

“We project an 
increase of over 
50% in revenue 
compared to 
2020.”

PRESIDENTES / INDÚSTRIA
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AemRresa RroLeta EresEKmePto em ����, SWaPdo EomRNeta �� 
aPos, destaEa a dKretora�geraN� “Isso será possível com os lan-
çamentos nas categorias de eletroportáteis, em que a Bri-

t¾nia Lá está consolidada com um eZpressivo marMet share. #lém 
disso, este ano a marca estreia nos segmentos de linhas branca e 
marrom, com freezer, lavadora, fornos, climatizadores, micro-on-
das, televisores e caixas acústicas.” 

%om a marEa 2hKNEo, aRresePtar½ RrodWtos KPoXadores, aNÅm de reHorÃar 
as EategorKas de eNetroRort½teKs, de KtePs Rara a Easa e de ½WdKo e XÉ�
deo� p0eNas, L½ somos eZRressKXos em share e traDaNharemos Rara Eres�
Eer aKPda maKs Pa NKPha DraPEa e em smartRhoPes, segmePtos em SWe 
ePtramos em ����q, EoPta %rKstKaPe� 'ste aPo, a EomRaPhKa SWer atKPgKr 
PoXo Ratamar e Har½ KPXestKmePto maKor em NaPÃamePtos e mÉdKa� 

'mRresa DrasKNeKra, a BrKt¾PKa aEredKta Po 2aÉs e tem eZReEtatKXa de 
maKor EresEKmePto, RrKPEKRaNmePte Eom o aXaPÃo da XaEKPaÃ¿o e do 
aPdamePto das reHormas� p'sReramos aÃÑes SWe, LWPtas, moXKmePtem 
maKs a eEoPomKa� 6ePtamos semRre mKPKmK\ar o KmRaEto Rara ENKePtes 
e EoPsWmKdores, Eomo Å o Easo da osEKNaÃ¿o do dÏNar, SWe aHeta Pos�
so merEado em termos de EomRoPePtes e matÅrKas�RrKmasq, destaEa 
%rKstKaPe�

T he compan[ proLects a groYth in ����� Yhen it reaches �� [ears� 
highlights the general director. pThis will be possible with 
the launches in the categories of small appliances, in which 

Britânia is already consolidated with an expressive market share. 
In addition, the brand debuts in this year in the white and brown 
line segments with freezers, washers, ovens, air conditioners, mi-
crowaves, televisions, and speakers.” 

9ith the 2hilco Drand� it Yill present innovative products� in addition 
to strengthening the categories of small appliances, household items, 
audio and video products. p+n these areas� Ye are alread[ significant 
in share and we will work to grow even more in the white line and in 
smartphones� segments in Yhich Ye entered in �����q sa[s %ristiane. 
This year, the company wants to reach a new level and will invest more 
in launches and media. 

A Brazilian company, Britânia believes in the country and expects further 
groYth� especiall[ Yith the vaccination and reforms in progress. p9e 
expect actions, that together, will move the economy further. We always 
try to minimize the impact to customers and consumers, as is the case 
with the oscillation of the dollar, which affects our market in terms of 
components and raY materials�q emphasi\es %ristiane.

BRITÂNIA 

“O ano marca 
a estreia da 
Britânia nos 
segmentos de 
linhas branca 
e marrom, com 
produtos como 
lavadora e 
televisores.”

Cristiane Clausen,  
diretora-geral
general director 

“The year marks 
Britania’s debut 
in the white 
and brown line 
segments, with 
products such as 
washing machine 
and televisions.”



https://www.esmaltec.com.br/


https://www.esmaltec.com.br/
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A emRresa PaXegoW Pa ErKse de ���� e Pa eZRNos¿o da demaPda 
Ror DKEKENetas Eom ÆZKto, afirma o RresKdePte� “O faturamento 
cresceu de forma saudável e com duplos dígitos. Nossa 

estimativa para 2021 é que exista potencial para o crescimento, 
mas isso dependerá do reequilíbrio da cadeia global de partes e 
componentes, pois enfrentamos falta ou atrasos no abastecimen-
to, e a situação ainda levará vários meses para se normalizar.”

1 HoEo EoPtÉPWo Pa KPoXaÃ¿o e Pa atWaNK\aÃ¿o do RortHÏNKo da %aNoK Å 
HWPdamePtaN Rara o RresePte e o HWtWro da emRresa� p'm ����, maPtK�
Xemos RrodWtos e fi\emos NaPÃamePtos KmRortaPtes� AssKm EoPtKPWa�
remos em ����, Eom destaSWe Rara os segmePtos /6B aro �� de aNW�
mÉPKo e EarDoPo, DKEKENetas WrDaPas e DKEKENetas eNÅtrKEasq, EoPta %yro�

A eEoPomKa DrasKNeKra demaPda a defiPKÃ¿o das reHormas RePdePtes 
e goXerPaPÃa fisEaN maKs sÏNKda, SWe eXKte a RKora do ePdKXKdameP�
to RÖDNKEo, oDserXa %yro� p0o Posso setor, o HortaNeEKmePto est½ Po 
desePXoNXKmePto de RNaPos de moDKNKdade e eZRaPs¿o de EKENoXKas e 
EKENoHaKZas Pos mWPKEÉRKos� 1 dÏNar tamDÅm tem Reso sKgPKfiEatKXo Pa 
EomRosKÃ¿o de KPsWmos da KPdÖstrKa de DKEKENetas� A %aNoK tem aRroZK�
madamePte ��� de KPsWmos RroXePKePtes do eZterKor e ��� s¿o NoEaKs, 
mas estes, Eomo aÃo e aNWmÉPKo, ePtre oWtros, s¿o KPƃWePEKados dKreta�
mePte ReNa XarKaÃ¿o da moeda�q

T he company sailed through the 2020 crisis and the increase in 
demand for bikes successfully, the president states. “Revenue 
has increased in a healthy way and with double digits. Our 

estimate for 2021 is that there is potential for growth, but that will 
depend on the parts and components of global chain rebalancing, 
as we face a lack of or delays in supply and the situation may still 
take several months to normalize.”

The continuous focus on innovation and on %aloios portfolio update is 
essential for the present and future of the compan[. p+n ���� Ye Mept 
products and launched important releases. 9e shall remain so in ����� 
Yith a highlight to the /T$ �� rim aluminum and carDon lineup� urDan 
and electric DiMesq� sa[s %[ro.

The $ra\ilian econom[ demands the definition of outstanding reforms 
and a more roDust fiscal governance that prevents Yorsening of puDlic 
indeDtedness� oDserves %[ro. p+n our sector� strengthening is in devel-
oping mobility plans and the expansion of bike paths and bike lanes 
in cities. &ollar also pla[s a significant role in the ingredients compo-
sition of the DiMe industr[. %aloi has approZimatel[ ��� of ingredients 
from aDroad and ��� are local� Dut theses� such as steel and aluminum� 
among others� are directl[ inƃuenced D[ currenc[ ƃuctuations.q

CALOI

“Este ano, 
destaque para os 
segmentos MTB 
aro 29 de alumínio 
e carbono, 
bicicletas urbanas 
e elétricas.”

Cyro Gazola,   
presidente
president

“This year, a 
highlight to 
the MTB 29 rim 
aluminum and 
carbon lineup, 
urban and electric 
bikes.”

PRESIDENTES / INDÚSTRIA
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A emRresa, SWe EoPstrWKW Wma estratÅgKa Daseada Po EresEKmePto 
sWstePt½XeN, dar½ seSWÆPEKa aos RroLetos SWe XKsam aWmePtar o 
seW marMet share e a PotorKedade da marEa ePtre os DrasKNeKros, 

dK\ o %'1� “Nossa meta, para este ano, é crescer 35% no fatura-
mento em relação a 2020, fortalecer a nossa presença no Norte e 
no Nordeste e permear o Sul. Acreditamos que 2021 será um ano 
importante para as nossas atividades. 'stamos otimistas.q

4etomar as XePdas Po XareLo Å Wma SWest¿o SWe deRePde da reEW�
ReraÃ¿o dos emRregos e da rePda, EomePta .WK\ AHoPso� 0o Easo do 
dÏNar, o RroDNema est½ Pos RrodWtos SWe soHrem a KPƃWÆPEKa EamDKaN e 
Pa matÅrKa�RrKma KmRortada� p0os ÖNtKmos meses, aNgWPs EomRoPeP�
tes tKXeram aWmePto sKgPKfiEatKXo, mas Pos orgaPK\amos Rara mKPKmK\ar 
seWs eHeKtos�q

A %oNormaS aEredKta Po EresEKmePto do merEado PaEKoPaN e Pa am�
RNKaÃ¿o das XePdas de sWas NKPhas de RrodWtos� p'stamos estWdaPdo 
RotePEKaKs EategorKas SWe EoPXersam Eom Posso RÖDNKEo Rara o deseP�
XoNXKmePto da marEa, segWKPdo semRre Wma NKPha EePtraN, SWe ePXoNXe 
HaEKNKtar o dKa a dKa do DrasKNeKro Eom a oHerta de RrodWtos de SWaNKda�
deq, dK\ .WK\ AHoPso�

T he company, which built a strategy based on sustainable growth, 
will continue projects aimed at increasing its market share and 
Drand aYareness among $ra\ilians� sa[s the %'1. “Our goal for 

this year is to grow 35% in revenues compared to 2020, strengthen 
our presence in the North and Northeast and permeate the South. 
We believe that 2021 will be an important year for our activities. 
We are optimistic.”

Resuming retail sales is an issue that depends on the recovery of jobs 
and income� sa[s .ui\ #fonso. +n the case of the dollar� the proDlem lies 
in the products that are impacted by the exchange rate and the import-
ed raY materials. p+n recent months� some components have increased 
significantl[� Dut Ye have organi\ed ourselves to minimi\e the effects.q

%olormaS Delieves in the groYth of the domestic marMet and in the 
eZpansion of sales of its product lines. p9e are stud[ing potential cat-
egories that talk to our audience for the development of the brand, 
always following a central line, which involves facilitating the daily life of 
$ra\ilians Yith the offer of Sualit[ productsq� sa[s .ui\ #fonso.

COLORMAQ

“Nossa meta, 
para este ano, é 
crescer 35% no 
faturamento em 
relação a 2020.”

Luiz Afonso Wan-Dall Júnior,  
CEO

“Our goal for this 
year is to grow 
35% in revenues 
compared to 
2020.”
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6em eZReEtatKXa RosKtKXa Rara ����, Daseada Pa meNhora da eEo�
PomKa e Po aWmePto da demaPda Ror soNWÃÑes teEPoNÏgKEas, dK\ 
o NÉder da emRresa Po BrasKN� p# &ell 6echnologies se posiciona 

hoLe como a fornecedora mais bem preparada para apoiar com-
panhias e usuários domésticos nesse momento de retomada, no 
qual a TI passa a ser um fator essencial para a aceleração e sobre-
vivência dos negócios e da economia, bem como para a inclusão 
social.”
 
Um dos RKNares Rara o EresEKmePto sWstePt½XeN da eEoPomKa Å a KPENW�
s¿o dKgKtaN, afirma &Kego� pA RaPdemKa eXKdePEKoW a KmRort¾PEKa do 
Wso da teEPoNogKa Rara garaPtKr Wma soEKedade maKs KgWaNKt½rKa� 'm Wm 
EeP½rKo Eom traPsaÃÑes Eada Xe\ maKs XKrtWaKs, Å KmRortaPte SWe o go�
XerPo adote medKdas SWe garaPtam ao maKor PÖmero de DrasKNeKros o 
aEesso ¼ teEPoNogKa�q
 
'ste aPo, a emRresa RNaPeLa Wma sÅrKe de NaPÃamePtos aNKPhados ¼s 
PeEessKdades atWaKs� p2ara o segmePto EorRoratKXo, Xamos maPter a 
oHerta de soNWÃÑes de KPHraestrWtWra de 6+ Daseadas Po modeNo de Ra�
gamePto soD demaPda, a RartKr do FNeZ 1P &emaPd� 6amDÅm teremos 
PoXKdades em serXKdores, storage e soNWÃÑes de data RroteEtKoP, em 
EomRWtadores e em moPKtores, estes os RrKmeKros EertKfiEados Eom o 
/KErosoHt 6eamsq, EoPta &Kego� 

T here are positive eZpectations for ���� Dased on the econom-
ic recovery and increase in demand for technological solutions, 
sa[s the compan[os *ead in $ra\il. “Dell Technologies positions 

itself today as the most prepared supplier to support companies 
and home users in this recovery period, in which IT becomes an 
essential factor for speeding up business and economy survival, as 
well as for social inclusion.”
 
1ne of the pillars for the econom[os sustainaDle groYth is digital in-
clusion� states &iego. pThe pandemic has shoYed the importance of 
the use of technolog[ to ensure a more egalitarian societ[. +n a sce-
nario where transactions are increasingly virtual, it is important that the 
government implements measures that ensure access to technology to 
most $ra\ilians.q
 
This year the company plans a series of releases aligned with current 
necessities. p(or the corporate sector� Yeoll maintain the suppl[ of +T 
infrastructure solutions based on the pay-on-demand model from the 
(leZ 1n &emand. 9e Yill also have novelties in servers� storage and 
data protection solutions, in computers and monitors, the former certi-
fied Yith /icrosoft Teamsq� sa[s &iego. 

DELL TECHNOLOGIES

“A pandemia 
evidenciou a 
importância do 
uso da tecnologia 
para garantir uma 
sociedade mais 
igualitária.”

Diego Puerta,   
líder no Brasil
Head in Brazil

“The pandemic 
has showed the 
importance of the 
use of technology 
to ensure a more 
egalitarian 
society.”

PRESIDENTES / INDÚSTRIA



https://www.fischer.com.br/


40    ELETROLARNEWS

PRESIDENTES / INDÚSTRIA

'st½ otKmKsta Eom ����, emDora seLa Wm aPo desafiador, dK\ o Rre�
sKdePte� p&efinimos alguns planos e algumas metas Sue ire-
mos concretizar. Um deles é a expansão da marca, ação que 

nos ajudará a consolidar a Xiaomi no País e a ampliar os pontos de 
experimentação dos produtos. Os investimentos serão voltados à 
pulverização da marca em pontos de venda e ao aumento gradual 
do miZ de produtos. 'm ����, o desempenho de vendas foi acima 
do esperado.” 

A emRresa aRosta em smartRhoPes Eom reEWrsos KPoXadores e KPÅdKtos 
e amRNKar½ a NKPha de eEossKstema, eZRNoraPdo o EoPEeKto de KPterPet 
das EoKsas Eom RrodWtos SWe atePdam a Wma demaPda do merEado, 
EoPta 2aWNo� pA RroRosta Å EoPsoNKdar a eZRaPs¿o e NeXar a eZRerKÆPEKa 
:KaomK a maKs DrasKNeKros� 'stamos HeEhaPdo RarEerKas KmRortaPtes Eom 
XareLKstas, NoLas esReEKaNK\adas e oReradores�q

Uma reEWReraÃ¿o da eEoPomKa Å Potada ReNa emRresa Eom o KPÉEKo da 
XaEKPaÃ¿o, mas a aNta do dÏNar Å RoPto sePsÉXeN dePtro da oReraÃ¿o� 
p'Na KmRaEta totaNmePte o RroEesso de KmRortaÃ¿o dos dKsRosKtKXos� ¥ 
Wm asReEto SWe tamDÅm Å determKPaPte Rara a defiPKÃ¿o dos RreÃos 
fiPaKs dos RrodWtosq, eZRNKEa 2aWNo� 

He is optimistic aDout ����� although it is a challenging [ear� sa[s 
the president. “We have defined some plans and some goals 
that we will achieve. One of them is the expansion of the 

brand, an action that will help us consolidate Xiaomi brand in the 
country and expand the points of experience for our products. The 
investments will be aimed at spreading the brand at points of sale 
and gradually increase the product mix. In 2020, sales performance 
was above expectations.”

The company is betting on smartphones with ground-breaking and un-
precedented features and will expand the ecosystem line, exploring the 
concept of +oT Yith products that meet marMet demand� sa[s 2aulo. 
pThe proposal is to consolidate the eZpansion and taMe the :iaomi eZ-
perience to more Brazilians. We are closing important partnerships with 
retailers� specialt[ stores and operators.q

A recovery in the economy is noted by the company with the beginning 
of the vaccination, but the rise in the dollar is a sensitive point within 
the operation. p+t totall[ impacts the entire process of importing the 
devices. +t is an aspect that is also decisive for the definition of the final 
prices of the productsq� eZplains 2aulo.

DL / XIAOMI

Paulo Xu,   
presidente da DL, 
responsável pela operação 
da Xiaomi no Brasil
presidente da DL, responsible for 
Xiaomi’s operation in Brazil

“Os investimentos 
serão voltados 
à pulverização 
da marca em 
pontos de venda 
e ao aumento 
gradual do mix de 
produtos.”

“Investments 
will be aimed at 
spreading the 
brand at points of 
sale and gradually 
increase the 
product mix.”



 ELETROLARNEWS    41

As eZReEtatKXas Rara ���� s¿o KPEertas� A RaPdemKa P¿o aEaDoW, 
mas a emRresa est½ otKmKsta Peste semestre, dK\ o dKretor�geraN� 
“Prevemos forte demanda por parte do consumidor, que 

passa tempo maior em casa e consome mais produtos essenciais, 
como os da nossa categoria. 'speramos Sue a demanda eZceda 
os níveis sazonais normais em nossos principais mercados, mesmo 
que a capacidade e a disponibilidade de componentes continuem 
sendo fatores restritivos.” 

'm ����, a 'NeEtroNWZ maPter½ o RNaPo de NaPÃamePto de RrodWtos, 
EoPta 'dWardo� p+PXestKremos em PoXas soNWÃÑes Rara o RÏs�XePda, 
Eom Wma KPKEKatKXa XoNtada ¼s RarEerKas Eom startWRs DrasKNeKras, a fim 
de amRNKar os serXKÃos e atKPgKr Wm Ratamar de aNto XaNor agregado, 
atreNados ¼ sWstePtaDKNKdade e ¼ KPoXaÃ¿o� A eZReEtatKXa Å Pos EoPsoNK�
darmos, Pos RrÏZKmos doKs aPos, Eomo Wm hWD de KPoXaÃ¿o em serXK�
Ãos e eZRerKÆPEKas Rara o ENKePte�q

)NoDaNmePte, a AmÅrKEa .atKPa resRoPde Ror ��� do HatWramePto totaN, 
e o BrasKN Å o RrKPEKRaN merEado� p%oPHorme os resWNtados fiPaPEeKros 
oDtKdos Po Posso reNatÏrKo do SWarto trKmestre s Po SWaN tKXemos aW�
mePto de XePdas org¾PKEas das oReraÃÑes da 'NeEtroNWZ Pa BWsKPess 
Area AmÅrKEa .atKPa, Eom EresEKmePto de ��,�� Po setor s, estKmamos 
Wma retomada gradWaN Rara este aPoq, afirma 'dWardo� 

T he eZpectations for ���� are uncertain. The pandemic is not 
over, but the company is optimistic this semester, says the gen-
eral director. “We anticipate strong consumer demand, who 

spends more time at home and consumes more essential products, 
such as those in our category. We expect demand to exceed nor-
mal seasonal levels in our key markets, even if component capacity 
and availability remain restrictive factors.”

+n ����� 'lectroluZ Yill maintain its product launch plan� 'duardo sa[s. 
p9e Yill invest in neY solutions for after�sales� Yith an initiative aimed at 
partnerships with Brazilian startups, to expand services and reach a level 
of high added value� linMed to sustainaDilit[ and innovation. +n the neZt 
two years, we expect to consolidate ourselves as a hub of innovation in 
services and customer eZperiences.q

)loDall[� .atin #merica accounts for ��� of total revenue� and $ra\il 
is the main marMet. p#ccording to the financial results oDtained in our 
fourth Suarter report s in Yhich Ye had increased organic sales of 'lec-
troluZos operations in the .atin #merica $usiness #rea� Yith groYth of 
��.�� in the sector s Ye estimate a gradual resumption for this [ear�q 
sa[s 'duardo. 

ELECTROLUX BRASIL

“A expectativa é 
nos consolidarmos, 
nos próximos dois 
anos, como um 
hub de inovação 
em serviços e 
experiências para o 
cliente.”

Eduardo Cortez,   
diretor-geral
General director 

“In the next two 
years, we expect 
to consolidate 
ourselves as a 
hub of innovation 
in services 
and customer 
experiences.”
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A 'NgKP aRosta mWKto Po BrasKN e semRre EoPtKPWar½ assKm, afirma 
o %'1� p'stamos muito confiantes em Sue ���� será um 
ano bem melhor Sue o anterior. #prendemos muito com 

os efeitos horríveis da pandemia e, mesmo Sue venham novas 
ondas, as vacinas est¿o chegando para aLudar no achatamento da 
curva de contaminaç¿o. 'm ����, nosso faturamento tende a ser 
bem melhor do Sue o de ����.q

'm ����, a emRresa tem RNaPos maKs amDKEKosos� ANÅm de PoXKdades 
Pas sWas NKPhas tradKEKoPaKs s ar�EoPdKEKoPado, EostWra, aWtomaÃ¿o, 
KNWmKPaÃ¿o, KPHorm½tKEa, reHrKgeraÃ¿o EomerEKaN e ePergKa soNar s, Har½ 
NaPÃamePtos Pa EategorKa de eNetroRort½teKs, EoPta 4aHaeN� p1 RrKmeKro 
RrodWto HoK a aKr Hryer� 0este trKmestre, Xamos NaPÃar Herros de Rassar 
roWRas, EaHeteKras, HorPos, mKZers, NKSWKdKfiEadores, RaPeNas de arro\, 
EhaNeKras, EhWrrasSWeKras e mWKto maKs�q

0o aPo Rassado, a emRresa RassoW Ror mWKtas traPsHormaÃÑes RosK�
tKXas, dK\ 4aHaeN� p4edW\Kmos EWstos e desResas, e Pos torPamos maKs 
efiEKePtes� %oPfiamos PWma eEoPomKa maKs Horte atÅ ReNo mePos o fiPaN 
do RrKmeKro semestre� AEredKtamos SWe aLWdarKa mWKto o goXerPo KP�
EePtKXar a KPdÖstrKa e o EomÅrEKo, taPto em KmRostos Eomo em KPHraes�
trWtWra� %om o dÏNar sWDKPdo, a tePdÆPEKa de aNta dos RreÃos fiEa Eada 
Xe\ maKs ENara, e Ksso deXe aHetar todo o merEado�q

' lgin Dets a lot on $ra\il and it Yill remain so� the %'1 states. 
“We are very confident that 2021 will be a much better year 
than the former one. We have learned a lot with the awful 

effects of the pandemic, and even if new waves come, vaccines are 
also coming to help flattening the contamination curve. In 2021, 
our revenue tends to be better than 2020.”

+n ����� the compan[ has more amDitious plans. +n addition to neY 
products in its traditional lines – air-conditioning, sewing, automation, 
lighting, informatics, commercial refrigeration, and solar power –, it will 
have releases in the electronics sector� sa[s 4afael. pThe first product 
Yas the air fr[er. +n this Suarter� Ye Yill release clothing irons� coffee 
makers, stoves, mixers, blenders, rice pans, tea makers, barbecue 
stoves� and much more.q

Last year, the company underwent several positive transformations, tells 
4afael. p9eove reduced costs and eZpenses and have Decome more 
efficient. 9e trust in a stronger econom[ D[ at least the end of the first 
semester. We believe that it would help a lot if the government bol-
stered industry and commerce, both in taxes and infrastructure. With 
the dollar increasing, the trend of high prices is clearer and it shall im-
pact the entire marMet.q

ELGIN 

“Em 2021, 
nosso 
faturamento 
tende a ser 
bem melhor 
do que o de 
2020.”

Rafael Feder,  
CEO

“In 2021, our 
revenue tends 
to be better 
than 2020.”
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1 aPo de ���� ser½ de reaSWeEKmePto do merEado, RrKPEKRaN�
mePte Po segWPdo semestre, dK\ o %'1� “Temos expecta-
tivas positivas quanto ao faturamento. Os produtos de 

conectividade e entretenimento cresceram muito em vendas na 
pandemia, o que deve continuar. Também estamos em um mo-
mento de consolidaç¿o da linha de segurança, como a soluç¿o 
CFTV, lançada em 2020. Há pouco, apresentamos o inversor de 
marca prÏpria na linha de energia solar.q

A eEoPomKa DrasKNeKra tePde a dar sKPaKs de reEWReraÃ¿o, dK\ &amKaP� 
p3WaPdo HaNamos de eNetrÐPKEos est¿o KPENWsas NKPhas de RrodWtos Rara 
dKHerePtes ENasses soEKaKs� +sso aLWda a aNaXaPEar o setor� 0o Posso Easo, 
DWsEamos KPtegrar os dKsRosKtKXos Eom assKstePtes XKrtWaKs, Eomo ANeZa 
e )oogNe AssKstePte, Rara HaEKNKtar o dKa a dKa do EoPsWmKdor�q

&a H½DrKEa em /aPaWs 
A/� saem os RrodWtos, aNgWPs Eom EomRoPeP�
tes KmRortados� p2roEWramos PaEKoPaNK\ar Possa RrodWÃ¿o e KPsWmos 
e otKmK\ar a EomRra Eom RarEeKros do eZterKor Rara redW\Kr o eHeKto do 
dÏNar Po XaNor fiPaN dos dKsRosKtKXosq, EoPta� 'm ����, a 'Nsys ter½ PoXK�
dades em todas as NKPhas e atWaNK\aÃÑes Eom WRgrade Pas SWe L½ est¿o 
Po merEado� 1 oDLetKXo RrKPEKRaN Å aRresePtar soNWÃÑes KPtegradas e 
EomRNetas de Easa KPteNKgePte, de Horma aEessÉXeN e de H½EKN KPstaNaÃ¿o�

T he [ear ���� Yill De a [ear of marMet reacceleration� especiall[ 
in the second half� sa[s the %'1. “We have positive expec-
tations regarding revenue. Connectivity and entertainment 

products grew a lot in sales in the pandemic, which should contin-
ue. We are also in a moment of consolidation of the security line, 
such as the CCTV solution, launched in 2020. We recently intro-
duced the private label inverter in the solar power line.”

The $ra\ilian econom[ tends to shoY signs of recover[� sa[s &amian. 
p9hen Ye talM aDout electronics� product lines for different social class-
es are included. This helps Lumpstart the industr[. +n our case� Ye seeM 
to integrate devices Yith virtual assistants� such as #leZa and )oogle 
#ssistant� to facilitate the da[�to�da[ of the consumer.q

The products leave the factor[ in /anaus 
#/�� some Yith imported 
components. p9e intend to nationali\e our production and inputs and 
optimize the purchase with partners abroad to reduce the effect of the 
dollar on the final value of the devices�q he sa[s. +n ����� 'ls[s Yill have 
novelties in all lines and upgrades in those already on the market. The 
main objective is to present integrated and complete solutions of a 
smart home, in an affordable and easy installation.

ELSYS

“Temos 
expectativas 
positivas quanto 
ao faturamento. 
Os produtos de 
conectividade e 
entretenimento 
cresceram muito 
em vendas na 
pandemia.” 

Damian Zisman,   
CEO

“We have positive 
expectations 
regarding revenue. 
Connectivity and 
entertainment 
products grew a 
lot in sales in the 
pandemic.” 
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'sRera, em ����, HatWramePto maKor em reNaÃ¿o a ����, SWaPdo 
Wm deEreto estadWaN, Pa RaPdemKa, KmRedKW o HWPEKoPamePto 
das KPdÖstrKas Ror maKs de doKs meses, dK\ o dKretor�sWRerKPteP�

dePte ^ %'1� p# eZpectativa, porém, é de um ano difícil. O fim do 
auxílio emergencial deve fazer o consumo recuar. Há forte pres-
são nos custos de matérias-primas e componentes. A pandemia 
continua, cenário Sue indica cautela no mercado de linha branca.q

A 'smaNteE tem atWado Rara NeXar RrodWtos de SWaNKdade, aNKaPdo de�
sKgP e RratKEKdade Rara o dKa a dKa, afirma /arEeNo� p'm ����, P¿o ser½ 
dKHerePte� AResar das KPEerte\as, segWKmos Eom o EaNePd½rKo de NaPÃa�
mePtos Pas RrKPEKRaKs EategorKas de RrodWtos, Eomo HogÑes e reHrKge�
raÃ¿o EomerEKaN, aNÅm do KPgresso em PoXos segmePtos SWe EomRNe�
mePtam o Posso RortHÏNKo�q

1 EoPsWmo de eNetrodomÅstKEos deRePde da dKsRoPKDKNKdade de reP�
da, do PÉXeN de emRrego e do aEesso ao ErÅdKto Eom taZas de LWros 
adeSWadas� pA r½RKda KmWPK\aÃ¿o da RoRWNaÃ¿o deXerKa ser a RrKorKda�
de do goXerPo Rara reatKXar a eEoPomKa e retomar o EamKPho do Eres�
EKmePto� A taZa de E¾mDKo KmRaEta dKretamePte EomRoPePtes e ma�
tÅrKas�RrKmas, taPto os KmRortados SWaPto os PaEKoPaKs, Wma Xe\ SWe, 
em sWa maKorKa, s¿o EommodKtKes Eom RreÃo KPterPaEKoPaN em dÏNarq, 
EomePta /arEeNo�

He eZpects� in ����� greater revenue compared to ����� Yhen a 
state decree, in the pandemic, prevented the industries from 
operating for more than two months, says the managing direc-

tor ^ %'1. “However, the expectation is for a difficult year. The end 
of emergency aid should drive consumption back. There is strong 
pressure on raw material and component costs. The pandemic 
continues, a scenario that indicates caution in the market of large 
home appliances.” 
 
'smaltec has YorMed to Dring Sualit[ products� comDining design and 
practicalit[ for ever[da[ life� sa[s /arcelo. p+n ����� it Yill De no differ-
ent. &espite the uncertainties� Ye continue Yith the launch schedule in 
the main product categories, such as stoves and commercial refrigera-
tion, in addition to entering new segments that complement our port-
folio.q

The consumption of household appliances depends on the availability 
of income, the level of employment and access to credit with adequate 
interest rates. pThe rapid immuni\ation of the population should De the 
governmentos priorit[ to reactivate the econom[ and resume groYth. 
The exchange rate directly impacts components and raw materials, 
both imported and domestic, since most of them are commodities with 
an international price in dollarsq� comments /arcelo.

ESMALTEC

“Seguimos com 
o calendário de 
lançamentos 
nas principais 
categorias, além do 
ingresso em novos 
segmentos.”

Marcelo Pinto,  
diretor-superintendente | CEO 
Managing Director | CEO 

“We continue 
with the launch 
schedule in the 
main categories, in 
addition to entering 
new segments.” 

PRESIDENTES / INDÚSTRIA



https://www.oster.com.br/


46    ELETROLARNEWS

Oplanejamento da empresa para 2021, além de lançamen-
tos, tem o objetivo de buscar um crescimento susten-
tável sobre o ano passado. “Isso permitirá que a com-

panhia tenha a sua rentabilidade preservada e mantenha o seu 
marMet shareq, afirma o diretor comercial.

0este RrKmeKro semestre, as aÃÑes est¿o XoNtadas Rara a amRNKaÃ¿o de 
sWa H½DrKEa, XKsaPdo atePder ¼s demaPdas eZKstePtes� p0ossos NaPÃa�
mePtos est¿o RreXKstos a RartKr do mÆs de aDrKN� 6eremos, aNÅm de Po�
Xos modeNos de EaKZas de som amRNKfiEadas, a KPENWs¿o de EaKZas Rort½�
teKs e HoPes de oWXKdoq, EoPta &KrEeW� 

1 goXerPo DrasKNeKro, Pa oRKPK¿o de &KrEeW, EoPsegWKW mKPKmK\ar, Eom 
sWas aÃÑes eEoPÐmKEas, o KmRaEto PegatKXo da RaPdemKa Po merEa�
do� 1Wtras medKdas, tamDÅm, RreEKsam ser adotadas� pUma deNas Å a 
DWsEa da estaDKNKdade do E¾mDKo, RoKs graPde Rarte dos KPsWmos WtKNK�
\ados em RrodWtos eNetrÐPKEos deRePde do merEado eZterPo� AssKm, 
SWaPto maKs est½XeN, meNhor ser½ Rara as emRresas EomRorem seWs 
EWstos� *oLe, o dÏNar aHeta sWDstaPEKaNmePte Possos PegÏEKos, RoKs P¿o 
temos Po BrasKN HorPeEedores dos RrKPEKRaKs KPsWmos SWe Wsamosq, eZ�
RNKEa o dKretor EomerEKaN� 

T he company’s planning for 2021, besides launches, aims in 
the seeking of a sustainable growth over the last year. “This 
will allow the company to preserve its revenue and maintain 

its market share,” asserts the commercial director.

+n this first semester� the actions are focused on the eZpansion of 
its factor[� aiming to meet the eZisting demands. p1ur launches are 
scheduled to begin in April. We will have, besides new models of am-
plified speaMers� the inclusion of portaDle speaMers and headphones�q 
sa[s &irceu.

The $ra\ilian government� in &irceuos opinion� managed to minimi\e� 
with its economic actions, the negative impact of the pandemic on the 
marMet. 1ther measures need to De adopted too. p1ne of them is the 
search for exchange rate stability, because a large part of the inputs 
used in electronic products depends on the foreign marMet. 5o� the 
more stable, the better for companies to compose their costs. Today, 
the dollar substantially affects our business, because we do not have 
suppliers in $ra\il for the main inputs Ye useq� eZplains the commer-
cial director. 

FRAHM

“Em 2021, 
teremos, além de 
novos modelos 
de caixas de som 
amplificadas, a 
inclusão de caixas 
portáteis e fones 
de ouvido.”

Dirceu Kniess,   
diretor comercial
commercial director

“By 2021, we will 
have, in addition 
to new models 
of amplified 
speakers, the 
inclusion of 
portable speakers 
and headphones.”

PRESIDENTES / INDÚSTRIA
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1 aPo de ���� aKPda ser½ DastaPte atÉRKEo, Eom aNto PÉXeN de aP�
sKedade da RoRWNaÃ¿o mWPdKaN em HWPÃ¿o de XaEKPas oW tra�
tamePtos maKs efiEa\es em reNaÃ¿o ¼ %oXKd���, dK\ o dKretor 

EomerEKaN e de marMetKPg� p'ntretanto, pelo Sue vivenciamos em 
2020 e dado o fato de o Brasil ser um dos países que mais con-
somem produtos de beleza, nossa expectativa é que seja um ano 
de crescimento.” 

A emRresa Har½ KmRortaPtes NaPÃamePtos aKPda Po RrKmeKro semestre de 
����, EoPta /arEeNo� p6raremos mWKta KPoXaÃ¿o e teEPoNogKa em RrodW�
tos de X½rKos segmePtos Rara os EoPsWmKdores fiPaKs� 6amDÅm teremos 
dKXersos NaPÃamePtos Rara os EaDeNeKreKros e DarDeKros�q

%omo RratKEamePte em todas as KPdÖstrKas Po BrasKN, a taZa de E¾mDKo 
aHeta dKretamePte os PegÏEKos da emRresa� p*½ mWKto temRo, saDemos 
SWe os KPsWmos Rara RrodWÃ¿o, Dem Eomo toda a EadeKa de NogÉstKEa, 
soHrem KPƃWÆPEKa do XaNor do dÏNar� A )A�/A +taNy, mesmo Eom a H½DrK�
Ea Pa <oPa FraPEa de /aPaWs 
A/�, oPde RrodW\ seEadores e RraPEhas 
de EaDeNo, P¿o est½ KsePta dos KmRaEtos de EWstos dos EomRoPePtes 
adSWKrKdos Rara a RrodWÃ¿o� 3WaPdo HaNamos de RrodWtos KmRortados, 
esse KmRaEto Å dKretoq, eZRNKEa /arEeNo�

T he [ear of ���� Yill still De rather at[pical� Yith high anZiet[ lev-
els in the world population due to vaccines or more effective 
treatments regarding %ovid���� sa[s the commercial and mar-

keting director. “However, given what we have experienced in 2020 
and given the fact that Brazil is one of the largest beauty products 
consumer, our expectations are for a year of growth.” 

The compan[ Yill have important releases [et in the first semester of 
����� sa[s /arcelo. p9eoll Dring lots of innovation and technolog[ from 
several sectors to the final consumers. 9e Yill also have several releases 
for professional hairdressers and DarDers.q

As pratically every industry in Brazil, the exchange rates directly impact 
the compan[ Dusiness. p(or a long time� Ye MnoY that inputs for pro-
duction, as well as the entire logistics chain, are impacted by dollar pric-
es. )#./# +T#.;� even Yith a plant at /anauso 
#/� &ut[�(ree <one� 
where it produces dryers and hair straighteners, is not exempt from 
costs impacts of components acquired for production. When we talk 
aDout imported products� this impact is directq� eZplains /arcelo.

GA.MA ITALY

“Nossa expectativa 
é que 2021 
seja um ano de 
crescimento.”

Marcelo Perin,  
diretor comercial e de 
marketing
commercial and marketing 
director

“Our expectations 
are for a year of 
growth in 2021.” 
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1 aPo de ���� ser½ de Horte EresEKmePto Rara a emRresa, Eom a 
RersReEtKXa de doDrar o HatWramePto de ����, dK\ a gerePte de 
marMetKPg e RrodWto� p'sse crescimento virá, principalmen-

te, com a nova estratégia de lançamentos, que inclui aumento do 
portfólio, com produtos diferenciados, e comunicação direcionada, 
que reforçará o valor da marca e a nossa presença no mercado.” 

'm ����, o oDLetKXo Å eZRaPdKr a RartKEKRaÃ¿o da )radKePte Po merEa�
do e HortaNeEer a marEa em X½rKos EaPaKs, EoPta %arNa� p6emos Wm RNaPo 
KPErÉXeN de NaPÃamePtos, SWe, aNÅm de PoXos RrodWtos de ½WdKo Eom 
teEPoNogKa FWNN .'&, RreXÆ a eZRaPs¿o Rara dKHerePtes EategorKas da 
.KPha %oDre %oNNeEtKoP� ¥ Wm RroLeto aWdaEKoso, Eom RrodWtos sofistK�
Eados e moderPos�q

A emRresa RerEeDe SWe o BrasKN KPKEKa Wma rota de PormaNKdade eEoPÐ�
mKEa� p%ertamePte, teremos Wm semestre Eom graPdes desafios, mas 
aEredKtamos em Wm fiPaN de aPo Eom amDKePte eEoPÐmKEo maKs atKXo� 
0esse EeP½rKo, RreEKsamos ePtePder a KmRort¾PEKa da estratÅgKa omPK�
EhaPPeN Rara ErKar Wma eZRerKÆPEKa ÖPKEa Rara os ENKePtes em dKXersos 
EaPaKs de marMetKPg e XePdasq, dK\ %arNa�

T he [ear ���� Yill De of strong groYth for the compan[� Yith the 
prospect of doubling the turnover of 2020, says the marketing 
and product manager. “This growth will come, mainly, with 

the new launch strategy, which includes an increase in the portfolio, 
with differentiated products, and targeted communication, which 
will reinforce the brand value and our presence in the market.”

+n ����� the goal is to eZpand )radienteos marMet share and strength-
en the Drand in several channels� sa[s %arla. p9e have an incrediDle 
launch plan� Yhich� in addition to neY audio products Yith (ull .'& 
technolog[� provides for eZpansion to different categories of the %o-
Dre %ollection .ine. +t is an audacious proLect� Yith sophisticated and 
modern products.q

The company notices that Brazil starts a course towards economic nor-
malit[. p%ertainl[� Ye Yill have a semester Yith great challenges� Dut Ye 
Delieve in a [ear�end Yith a more active economic environment. +n this 
scenario, we need to understand the importance of the omnichannel 
strategy to create unique experience for customers in different market-
ing and sales channelsq� sa[s %arla.

GRADIENTE

“Em 2021, 
vamos expandir 
a participação 
da Gradiente 
no mercado e 
fortalecer a marca 
em vários canais.”

Carla Goes de Barros,  
gerente de marketing e produto
marketing and product manager

“In 2021, we will 
expand Gradiente’s 
market share and 
strengthen the 
brand in several 
channels.”

PRESIDENTES / INDÚSTRIA
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���� ser½ de retomada Rara a eEoPomKa KPterPaEKoPaN, e P¿o h½ 
ra\¿o Rara o BrasKN se desEoNar desse moXKmePto, dK\ o dKretor 
EomerEKaN� p'm ����, acreditamos Sue houve a inserç¿o de 

milhares de novos usuários no setor de climatizaç¿o, e a nossa 
eZperiÆncia global demonstra Sue esse é um caminho sem volta, 
ou seja, 2021 ainda será um ano próspero em termos de volume. 
'm março, Lá teremos os primeiros lançamentos.q

A emRresa est½ otKmKsta em reNaÃ¿o ¼ eEoPomKa� p'm ����, dWraPte a 
RaPdemKa, o goXerPo sWDsKdKoW a RoRWNaÃ¿o maKs EarePte, o SWe aLW�
doW mWKto a PormaNK\ar a demaPda e reXKgoroW a eEoPomKa Po segWPdo 
semestre� )raÃas a Ksso, o merEado de eNetros HoK Dem RosKtKXo� %om a 
XaEKPaÃ¿o da RoRWNaÃ¿o, estamos XePdo a sWReraÃ¿o do eHeKto PegatK�
Xo da RaPdemKaq, EoPta ANeZ�

'm ����, a aNta do dÏNar RressKoPoW o merEado a sWDKr RreÃo, e eZKste 
Wm reRresamePto de materKaKs e KPsWmos Pa %hKPa Ror SWestÑes NogÉs�
tKEas, dK\ ANeZ� p'sses doKs Hatores Ha\em Eom SWe o retorPo fiPaPEeKro, 
RrKPEKRaNmePte Rara os HaDrKEaPtes, tePha sKdo mePor do SWe em oW�
tros aPos� 4esta�Pos aEomRaPhar a traLetÏrKa do dÏNar e maPter Possa 
estratÅgKa, SWe tem se mostrado efiEa\� 0ossos NaPÃamePtos s¿o Wm 
sWEesso�q

2 ��� Yill De a restart for the international econom[� and there is 
no reason for Brazil to detach itself from this movement, says the 
commercial director. “In 2020, we believe that thousands of 

new users have entered the HVAC sector, and our global experi-
ence demonstrates that this is a path of no return, that is, 2021 
will still be a prosperous year in terms of volume. In March, we will 
already have the first launches.”

The compan[ is optimistic aDout the econom[. p+n ����� during the 
pandemic, the government subsidized the poorest population, which 
greatly helped normalize demand and reinvigorated the economy in 
the second half of the [ear. ThanMs to this� the electronic�electric marMet 
was very positive. With the vaccination of the population, we are seeing 
the overcoming of the negative effect of the pandemicq� sa[s #leZ.

+n ����� the high dollar eZchange rate put pressure on the marMet to 
raise prices� and there is a stemming of materials and supplies in %hi-
na for logistical reasons� #leZ sa[s. pThese tYo factors maMe financial 
return, especially for manufacturers, lower than in other years. We can 
only follow the trajectory of the dollar and maintain our strategy, which 
has proven effective. 1ur releases are a success.q

GREE BRASIL

“Em 2020, houve 
a inserção de 
milhares de novos 
usuários no setor 
de climatização.”

Alex Chen,  
diretor comercial
Commercial director  

“In 2020, we 
believe that 
thousands of 
new users have 
entered the HVAC 
sector”

PRESIDENTES / INDÚSTRIA
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As RrKorKdades de EoPsWmo mWdaram, e Ksso KmRaEtoW RosKtKXa�
mePte a EategorKa de EooMYare e eNetroRort½teKs, dK\ o %'1� 
“Além disso, compreendendo as novas formas de consu-

mo e o aumento das compras nos canais online, estamos atuando 
para obter crescimento contínuo com investimento em infraestru-
tura, inovação e comunicação, para nos adaptarmos ainda mais ao 
novo momento.”

1 grWRo RNaPeLa Wma sÅrKe de NaPÃamePtos em ����, ePtre eNes o 
EooMYare, Food 2reRaratKoP e o -KtEheP 'NeEtrKE� 6amDÅm rePoXar½ 
toda a NKPha 5WRer %heH e NaPÃar½ o aEessÏrKo 4asRa 6Wdo, EoPta ,WaP 
)WKNNermo� p6Wdo Ksso est½ aNKado a Wm roDWsto RNaPo de EomWPKEaÃ¿o, 
KPENWKPdo o Posso emDaKZador da ArPo, o EheH %NaWde 6roKsgros, e o 
emDaKZador da 4oEhedo, o EheH 4aWN .emos�q

1 dÏNar Å Wma XarKaPte KmRortaPte Po PegÏEKo de todas as KPdÖstrKas, 
RoKs aNgWmas matÅrKas�RrKmas s¿o KmRortadas e Rodem aHetar os EWstos 
de RrodWÃ¿o� 1 )roWRe 5'B esRera sePsÉXeN EresEKmePto do merEado 
em ����� p'stamos EoPfiaPtes Po EoPteZto eZterPo e em Possa estra�
tÅgKa, SWe aHetar½ RosKtKXamePte o HatWramePto do grWRo� AEredKtamos 
Po RotePEKaN de desePXoNXKmePto do BrasKNq, afirma ,WaP )WKNNermo�

% onsumer priorities have changed, and this has positively im-
pacted the cookware and small appliances category, says the 
%'1. pIn addition, understanding the new forms of con-

sumption and the increase in purchases on online channels, we are 
working to obtain continuous growth with investment in infrastruc-
ture, innovation and communication, to adapt even more to the 
new moment.”

The group plans a series of launches in ����� including cooMYare� food 
preparation and Mitchen electric. +t Yill also reneY the entire 5uper %hef 
line and launch the 4aspa Tudo accessor[� sa[s ,uan )uillermo. p#ll of 
this is coupled with a robust communication plan, including our am-
Dassador from #rno� chef %laude Troisgros� and the amDassador from 
4ochedo� chef 4aul .emos.q

The dollar is critical variable in the business of all industries, as some 
raY materials are imported and can affect production costs. )roupe 
5'$ eZpects significant marMet groYth in ����. p9e are confident in 
the external context and in our strategy, which will positively affect the 
groupos sales. 9e Delieve in $ra\ilos development potentialq� sa[s ,uan 
)uillermo.

GROUPE SEB

“Estamos 
confiantes no 
contexto externo e 
em nossa estratégia, 
que afetará 
positivamente o 
faturamento do 
grupo.”

Juan Guillermo  
Sanchez Zarama,   
CEO
 

“We are confident 
in the external 
context and in our 
strategy, which 
will positively 
affect the group’s 
revenue.”
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Um aPo meNhor e a retomada do merEado Eom as XaEKPas Å o SWe 
esRera o RresKdePte� “Há um clima de otimismo e insegurança 
simult¾neos. ¥ necessário retomar a confiança, girar as em-

presas e gerar os empregos. O faturamento deverá|ser maior Sue o 
de ����, pois as empresas foram sacrificadas no seu limite e preci-
sarão de forte retomada. Os empresários, os governos e as associa-
ções precisam agir de forma coordenada e objetiva. Menos teorias e 
mais atitude, orientada por profissionais da saúde.q

A eEoPomKa DrasKNeKra Å Wm desastre, dK\ 4oPaNd� pA esReraPÃa era de 
EoPdWÃ¿o firme e EoerePte, aNKPhamePto Eom oWtros merEados, aEordos 
DKNateraKs e EresEKmePto� 1 SWe tKXemos atÅ aSWK HoK maKs do mesmo, 
Wm RaÉs KsoNado, o EeP½rKo RoNÉtKEo retorPaPdo a aPtKgos aEordos ePtre 
RartKdos Rara Roder goXerPar, PePhWma aÃ¿o EoPEreta de redWÃ¿o da 
Earga trKDWt½rKa, SWe arraPEa todo o HÐNego do emRreePdedor� 5em em�
RreePdedores, a eEoPomKa P¿o aPda�q 

1Wtro RoPto Å XarKaÃ¿o do dÏNar, SWe Ehega a �� em Wma semaPa, o 
SWe KmRede as emRresas de traDaNharem Wm RNaPeLamePto de doKs a 
EKPEo aPos, EoPta 4oPaNd� 'm ����, o )rWRo &roKd ter½ HoEo Po seW Pe�
gÏEKo RrKPEKRaN, SWe Å a HaDrKEaÃ¿o de moDKNK½rKo Eom teEPoNogKa Rara 
XareLKstas e graPdes marEas� p1 XareLo deXer½ se eZRaPdKr a RartKr de 
marÃo, e estamos RroPtos� %oPfiamos Po BrasKN h½ �� aPos e EoPtKPWare�
mos KPXestKPdo� 6amDÅm estamos XePdePdo Po oPNKPe, Wma eZRerKÆP�
EKa KmRortaPte, SWe reSWer DaEMoHfiEe e reKPXePÃ¿o�q

% hairman 4onald 2each ,r. eZpects a Detter [ear and the resump-
tion of the market with vaccines. “There is a climate of opti-
mism and uncertainty at the same time. It is necessary to 

regain confidence, turn companies around and generate jobs. Rev-
enue is expected to be higher than that of 2020, as companies 
have been pushed to their limits and will need a strong resumption. 
Entrepreneurs, governments and associations must act in a coordi-
nated and objective manner. Less theories and more attitude led 
by healthcare professionals.”

The $ra\ilian econom[ is a disaster� sa[s 4onald. pThe hope Yas for strong 
and consistent leadership, alignment with other markets, bilateral agree-
ments and growth. What we have had so far is rather the same, an isolated 
country, the political scenario reverting to old agreements between parties 
in order to be able to govern, no concrete measures to reduce the tax bur-
den� Yhich taMes all the entrepreneuros Dreath aYa[. The econom[ cannot 
move Yithout entrepreneurs.q 

#nother point is the variation of the dollar� Yhich reaches �� in a YeeM� 
Yhich prevents companies from YorMing on planning from tYo to five [ears� 
sa[s 4onald. +n ����� the )rupo &roid Yill focus on its core Dusiness� Yhich 
is the manufacturing technological furniture for retailers and major brands. 
p4etail is eZpected to eZpand starting in /arch� and Ye are read[. 9e have 
trusted $ra\il for �� [ears and Yill continue to invest. 9e are also selling 
online� an important eZperience that reSuires $acM1ffice and reinvention.q

GRUPO DROID 

“Sem 
empreendedores, 
a economia não 
anda.”

Ronald Peach Jr.,   
presidente
president 

“The economy 
cannot move 
without 
entrepreneurs.” 



https://gree.com.br/
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A RaPdemKa mWdoW os h½DKtos aNKmePtares, EoPta o %'1�  
“A preocupação com a saúde e a segurança levou as pesso-
as a fazerem suas refeições em casa e, por isso, equiparam 

as cozinhas, o Sue Lustificou o maior consumo dos nossos produtos. 
O ano de 2020 foi muito difícil para a maioria das empresas, porém 
conseguimos avançar e esperamos Sue ���� seLa muito melhor.q

+PoXar PWPEa HoK t¿o KmRortaPte, dK\ 4aHaeN� p'm ����, mesmo Eom o 
EeP½rKo desafiador, aRresePtamos Wm mKZ de RrodWtos dKHerePEKados 
Rara a Eo\KPha, o /oda do %heH, e KPKEKamos ���� Eom o NaPÃamePto 
do EooMtoR XKtroEer¾mKEo, moderPo e Rort½tKN�q 2ara o %'1, o goXerPo 
RoderKa RePsar em Wm aLWste fisEaN Rara HaEKNKtar e Daratear a EomRra de 
eNetros, KtePs SWe moXKmePtam a eEoPomKa� 1 dÏNar aHeta os PegÏEKos 
da emRresa, Wma Xe\ SWe ��� dos RrodWtos s¿o KmRortados�

'ste aPo, a estratÅgKa Å eZRaPdKr as XePdas Po EaPaN oPNKPe, dK\ 4aHaeN� 
p8amos dKXersKfiEar o RortHÏNKo Rara Pos aRroZKmar do maKor PÖmero 
de EoPsWmKdores da Doa gastroPomKa e estreKtar, aKPda maKs, as reNa�
ÃÑes EomerEKaKs Eom os Possos dKstrKDWKdores, Eom Wm mKZ roDWsto e 
EoPsKstePte Rara as PeEessKdades do merEado atWaN� 6amDÅm Haremos 
NaPÃamePtos em WtKNKdades domÅstKEas e em eNetroRort½teKs�q

T he pandemic has changed food haDits� tells the %'1. “Health 
and safety concerns have led people to prepare their meals 
at home, thus, they have equipped their kitchens, which jus-

tified higher consumption of our products. The year of 2020 was 
very challenging for most companies, but we were able to improve 
and we expect 2021 to be much better.”

+nnovating has never Deen so important� sa[s 4afael. p+n ����� even Yith 
the challenging scenario, we have presented a mix of unique kitchen 
products� the /oda do %hef� and Ye Degan ���� Yith the release of a 
modern and portaDle glass�ceramic cooMtop.q (or the %'1� the gov-
ernment should consider a tax adjustment to facilitate and undercut 
prices of electronic purchases, items that drive the economy. The dollar 
affects compan[ Dusinesses� since ��� of products are imported.

+n this [ear� the strateg[ is to increase sales on the online channel� sa[s 
4afael. p9eoll diversif[ the portfolio to get closer to a greater numDer of 
consumers of high gastronomy and straighten, further, the commercial 
relations with our suppliers, with a solid and consistent mix for the cur-
rent marMetos needs. 9e Yill also have releases in home appliances and 
portaDle electronics.q

GRUPO MARCAMIX

“Iniciamos 
2021 com o 
lançamento 
do cooktop 
vitrocerâmico, 
moderno e 
portátil.”

Rafael Camargo,   
CEO 

“We began 
2021 with 
the release 
of a modern 
and portable 
glass-ceramic 
cooktop.”
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MaPtÅm eZReEtatKXas mWKto RosKtKXas Rara ����, dK\ o RresKdeP�
te e 582 5oWth AmerKEa� p'ste trimestre confirma cresci-
mento acima de 50% sobre o mesmo período de 2020. 

Se considerarmos uma base anual, esse crescimento será muito 
maior, seguindo a tendência de anos anteriores, graças à digita-
lização acelerada. As questões limitantes serão o suprimento de 
componentes eletrÐnicos globais e a recuperaç¿o da malha logís-
tica internacional.”

%om sWas marEas A-), *armaP -ardoP, ,B., .eZKEoP, /arM .eXKPsoP 
e 4eXeN, a emRresa Har½ NaPÃamePtos em todas as EategorKas de ½WdKo, 
EoPta 4odrKgo� p5er¿o EaKZas de som, sKstemas home aWdKo, soWPdDars e 
atWaNK\aÃÑes Rara EoPsoNKdar as NKPhas de HoPes de oWXKdo 6rWe 9KreNess 

695��q 'm LaPeKro ÖNtKmo, mostroW Pa %'5 RrodWtos SWe XKr¿o ao BrasKN� 

'ste aPo deXe ser de reEWReraÃ¿o do EoPsWmo e do PÉXeN de atKXKdade 
eEoPÐmKEa, dK\ 4odrKgo� pAs reHormas estrWtWraKs em RaWta Roder¿o 
sKPaNK\ar ¼ eEoPomKa e ¼ soEKedade SWe as KPstKtWKÃÑes se HortaNeEeram 
aRÏs Wm RerÉodo de graPdes desafios e KPEerte\as, o SWe trar½ maKor 
traPSWKNKdade ao merEado� 2ara Ksso, PatWraNmePte, temos SWe sWRerar 
a aNta do dÏNar, SWe KmRaEta os RrodWtos KmRortados e os HaDrKEados 
NoEaNmePte, deXKdo aos EomRoPePtes e ¼ doNarK\aÃ¿o das RrKPEKRaKs 
matÅrKas�RrKmas�q

W e continue to hold ver[ positive eZpectations for ����� sa[s 
the 5outh #merica president and 582. “This quarter con-
firms growth above 50% over the same period in 2020. 

If we consider on an annual basis, this growth will be much higher, 
following the trend of previous years, thanks to the accelerated 
digitalization. The limiting issues will be the supply of global elec-
tronic components and the recovery of the international logistics 
network.”

9ith the Drands #-)� *arman -ardon� ,$.� .eZicon� /arM .evinson and 
Revel, the company will launch in all audio categories, says Rodrigo. 
pThere Yill De speaMers� home audio s[stems� soundDars and updates 
to consolidate the True 9ireless 
T95� headset lines.q .ast ,anuar[� it 
shoYed products at %'5 that Yill come to $ra\il.

This year should be a recovery in consumption and the level of econom-
ic activit[� sa[s 4odrigo. pThe structural reforms on the agenda ma[ sig-
nal to the economy and society that the institutions were strengthened 
after a period of great challenges and uncertainties, which will bring 
more tranquility to the market. For that, of course, we must overcome 
the high dollar, which impacts imported products and those manufac-
tured locally, due to the components and dollarization of the main raw 
materials.q

HARMAN DO BRASIL

“Este trimestre 
confirma 
crescimento 
acima de 50% 
sobre o mesmo 
período de 2020.” 

Rodrigo Kniest,   
presidente e SVP 
South America  
South America 
president and SVP 

“This quarter 
confirms growth 
above 50% over 
the same period 
in 2020.”
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AeZReEtatKXa da emRresa, em ����, Å EresEer ��� em HatWrameP�
to em reNaÃ¿o ao aPo Rassado, dK\ o dKretor� “Durante o perío-
do de isolamento social, houve aumento de ��� na busca 

online de eletrônicos, conforme a GfK, prova de que mudaram os 
hábitos e surgiram novas necessidades. O nosso plano é suprir 
essa demanda com novos produtos e entrar com mais força em 
canais até então relativizados.” 

'ste aPo, a emRresa RretePde rePoXar ��� do RortHÏNKo, EoPta /arEeNo� 
p6raremos Earregadores Eom �� 9 de RotÆPEKa, SWe Earregam ��� da 
DaterKa dos aRareNhos em �� mKPWtos, RrodWtos da NKPha *ome Rara 
serem aEessados atraXÅs do aRNKEatKXo da K�)1 *ome e tamDÅm de 
½WdKo, todos Eom ÏtKma RerHormaPEe�q 

1 dÏNar aNto aHeta dKretamePte o RreÃo dos RrodWtos ao EoPsWmKdor� 
pA K�)1 He\ Wm graPde esHorÃo Rara P¿o reRassar o aWmePto, mas, em 
aNgWPs Easos, HoK KmRossÉXeN� %om RreÃos maKs aNtos, a demaPda EaK� 
'Pt¿o estamos traDaNhaPdo Rara tra\er PoXos atrKDWtos aos Possos Rro�
dWtos, LWstKfiEaPdo o KPXestKmePto dos EoPsWmKdoresq, eZRNKEa /arEeNo� 

T he compan[os eZpectations in ���� are to increase revenue in 
��� in comparison to last [ear� tells the director. “During the 
social isolation period, there was an 85% increase in the on-

line demand for electronics, according to GfK, a proof that the hab-
its have changed, and new needs have arisen. Our plan is to supply 
this demand with new products and to further expand in channels, 
until then relativized.” 

This [ear the compan[ intends to renovate ��� of its portfolio� sa[s 
/arcelo. p9e Yill offer �� 9 poYers� Yhich charge ��� of deviceso Dat-
teries in �� minutes� *ome line products to De accessed through the 
i�)1 *ome app and also audio� all Yith eZcellent performance.q 

The high dollar directl[ impacts product prices to the consumer. pi�)1 
has made great effort to not pass the increase on, but in some cases 
that was impossible. With higher prices, demand decreases. Therefore, 
we are working to bring new features to our products, justifying the 
consumers investmentsq� eZplains /arcelo. 

I2GO 

“Este ano, a 
expectativa é 
crescer 40% em 
faturamento em 
relação a 2020.”

Marcelo Castro,    
diretor 
director 

“This year, the 
expectations 
are to increase 
revenue in 40% 
in comparison to 
2020.”
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A emRresa XÆ maKs oRortWPKdade de EresEKmePto a NoPgo Rra\o, 
dK\ o EoWPtry maPager� “A pandemia continua impactando 
a oferta e a procura, com clientes buscando dispositivos 

para os novos modelos híbridos de trabalho, estudo e entreteni-
mento. Consideramos essas oportunidades em dispositivos e nu-
vem/infraestrutura como tendências sustentáveis no longo prazo, 
muito além das previsões dos analistas. 'speramos Sue, com a 
aprovação das vacinas e o controle da pandemia, o País consiga 
focar esforços na geração de empregos e na retomada das ativi-
dades econômicas, com políticas que estimulem o setor.”

0a %'5 ����, a .ePoXo aPWPEKoW PoXKdades SWe Ehegar¿o ao merEado 
DrasKNeKro em meados deste aPo, EoPta 4KEardo� p¥ o Easo do .egKoP 
5NKm �K, PoteDooM gamer Eom KPteNKgÆPEKa artKfiEKaN e dKXersos reEWrsos 
Rara desemRePho otKmK\ado e meNhor aWtoPomKa da DaterKa� 2ara o 
merEado EorRoratKXo, aRresePtoW PoteDooMs Eom HerramePtas efiEKeP�
tes Rara o sKstema hÉDrKdo de traDaNho, KPENWsKXe Eom oRÃÑes RroPtas 
Rara �) e soNWÃÑes aXaPÃadas de segWraPÃa�q

&eXKdo ¼ XarKaÃ¿o EamDKaN oDserXada desde o KPÉEKo da RaPdemKa, hoW�
Xe Wm aLWste Po RreÃo dos EomRWtadores, eZRNKEa 4KEardo� p'Ne HoK Rar�
EKaNmePte reRassado ao EoPsWmKdor fiPaN, Wma Xe\ SWe ��� dos Eom�
RoPePtes WtKNK\ados Pa HaDrKEaÃ¿o dos EomRWtadores s¿o KmRortados�q 

T he company sees more opportunity for long-term growth, says 
the country manager. “The pandemic continues to impact 
supply and demand, with customers looking for devices for 

the new hybrid models of work, study and entertainment. We see 
these opportunities on devices and cloud/infrastructure as sus-
tainable trends in the long term, well beyond analysts’ forecasts. 
We hope that with the approval of vaccines and the control of the 
pandemic, the country will be able to focus efforts on generating 
jobs and resuming economic activities, with policies that stimu-
late the sector.”

#t the ���� %'5� .enovo announced neYs� Yhich Yill reach the $ra\ilian 
marMet in the middle of this [ear� sa[s 4icardo. pThis is the case Yith 
the .egion 5lim �i� a gamer noteDooM Yith artificial intelligence and 
several features for optimized performance and better battery life. For 
the corporate marMet� it presented noteDooMs Yith efficient tools for 
the h[Drid YorM s[stem� including options read[ for �) and advanced 
securit[ solutions.q

&ue to the eZchange rate ƃuctuation oDserved since the Deginning of the 
pandemic, there was an adjustment in the price of computers, explains 
4icardo. p+t Yas partiall[ passed on to the final consumer� since ��� of 
the components used in the manufacture of computers are imported.q

LENOVO

“Durante a CES 
2021, a Lenovo 
anunciou novidades 
que chegarão ao 
mercado brasileiro 
em meados  
deste ano.”

Ricardo Bloj,   
country manager 

“At the 2021 
CES, Lenovo 
announced news, 
which will reach 
the Brazilian 
market in the 
middle of this 
year.”
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AResar de os KPdKEadores maEroeEoPÐmKEos aRoPtarem Wma 
tePdÆPEKa de estaDKNK\aÃ¿o do EeP½rKo, aKPda eZKstem mWKtas 
KPEerte\as Rara o aPo de ����, EomePta o dKretor EomerEKaN�  

“Mas o aumento na demanda pelos canais online nos motivou a bus-
car crescimento de 30% sobre 2020. Para isso, estamos investindo 
fortemente em compras, ações de marketing e lançamentos.”

6ePdo em XKsta o EeP½rKo atWaN, Eom aNgWmas dKHerePÃas em reNaÃ¿o a 
����, a emRresa aEredKta SWe a eEoPomKa DrasKNeKra Rode EresEer em 
torPo de �� este aPo, dK\ %arNos 'dWardo� p2ara o Posso setor, o goXer�
Po RoderKa oHereEer KPEePtKXos fisEaKs Ror RerÉodo determKPado, Rara 
aSWeEer o merEado e HomePtar as XePdas� A aNta do dÏNar aHeta os EWs�
tos de oReraÃÑes das emRresas, redW\ as margePs de NWEro e KmRaEta 
o XaNor fiPaN dos RrodWtos� 1 dÏNar EorresRoPde a maKs de ��� dos 
Possos EWstos dKretos�q

'ste aPo, a .ePoZZ Ha\ NaPÃamePtos Eom SWaNKdade e RreÃo� p&esta�
Eamos o HortaNeEKmePto da .KPha 4ed, SWe L½ EoPta Eom ePorme Xa�
rKedade de RrodWtos moderPos e Rr½tKEos de dKXersas EategorKas� 'm 
EWKdados RessoaKs, a NKPha /y 4ose ter½ dWas PoXKdades� 'Na KPEorRora 
a reSWKPtada Eor rosÅ metaNK\ada Pos RrodWtos Eom RreÃos aEessÉXeKs, 
demoEratK\aPdo a EomRra e estKmWNaPdo a reEomRra de toda a EoNe�
Ã¿oq, EoPta %arNos 'dWardo�

&espite macroeconomics indicators pointing to a scenario stabi-
li\ation trend� there are still man[ uncertainties for ����� com-
ments the commercial director. “But the increase in demand 

by online channels has encouraged us to seek a 30% growth over 
2020 and, for this, we are heavily investing in purchases, marketing 
stunts and releases.”

8ieYing the current scenario� Yith some differences over ����� the com-
pan[ Delieves that the $ra\ilian econom[ ma[ groY D[ around �� this 
[ear� sa[s %arlos 'duardo. p(or our industr[� the government could offer 
tax incentives for a certain period, to bolster the market and foster sales. 
The dollar increase affects the operational costs of companies, reduces 
profit margins� and impacts the final price of products. &ollar accounts for 
more than ��� of our direct costs.q

This [ear� .enoZZ launches Yith Sualit[ and value. p9e highlight the 
strengthening of the Red Line, which already counts on a huge variety 
of modern and practical products of several categories. +n personal care� 
the /[ 4ose line Yill have tYo novelties. +t incorporates the eZSuisite 
metalized rosé color in products with affordable prices, democratizing 
the purchase and stimulating re�purchase of the entire collectionq� sa[s 
%arlos 'duardo.

LENOXX 

“O aumento na 
demanda pelos 
canais online nos 
motivou a buscar 
crescimento de 
30% este ano 
sobre 2020.”

Carlos Eduardo Klinke,   
diretor comercial 
commercial director 

“The increase in 
demand by online 
channels has 
encouraged us to 
seek 30% growth 
over 2020.”



http://www.newmaq.com.br/
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A emRresa SWer Ha\er Eom SWe a Easa se torPe Wm amDKePte Eada 
Xe\ maKs EoPHort½XeN, EoPeEtado e segWro, dK\ o XKEe�RresKdePte 
de XePdas� “Com essa premissa, temos previsão de cresci-

mento no faturamento global na comparação 2020/2021 e apos-
tamos, principalmente, nas datas comemorativas do varejo, que, 
historicamente, trazem boas performances de vendas.q 

'm ����, a .) Har½ NaPÃamePtos em SWase todas as ½reas de PegÏEKos, 
KPENWKPdo tePdÆPEKas aRresePtadas Pa %'5, Easo das 68s 30'& /KPK 
.'& e 1.'& 'Xo� p.aPÃaremos, aKPda, RrodWtos de RWrKfiEaÃ¿o de ar 
e reHrKgeraÃ¿o, e KtePs de NKPha DraPEa aRtos a se EoPeEtarem ao am�
DKePte de KPterPet das EoKsas� 0oXas NKPhas de PoteDooMs e moPKtores 
tamDÅm est¿o RreXKstasq, EoPta 4oDerto� 

As reEePtes RroLeÃÑes do BoNetKm FoEWs aRoPtam Rara EresEKmePto do 
2+B Pa HaKZa de �,�� em ����, mas esse resWNtado deRePder½ de RaW�
tas SWe est¿o em dKsEWss¿o e de reHormas estrWtWraKs, afirma 4oDerto� 
p1Wtro Hator SWe KPƃWePEKar½ dKretamePte a RerHormaPEe da eEoPomKa 
Å a XaEKPaÃ¿o� 3WaPto aPtes o 2aÉs tKXer sWa RoRWNaÃ¿o XaEKPada, me�
Nhor ser½ Rara a retomada eEoPÐmKEa� 3WaPto ao setor de eNetrodo�
mÅstKEos, Å HWPdamePtaN SWe eNe tePha KPEePtKXos fisEaKs Rara Roder 
maPter o PÉXeN aNto de RrodWtKXKdade sem KmRWtar EWstos adKEKoPaKs aos 
RrodWtos�q 

T he company wants to make the house an increasingly comfort-
able, connected and safe environment, says the vice president 
of sales. “With this premise, we forecast growth in global 

revenue sparing 2020/2021 and bet mainly on retail holiday dates, 
which historically bring good sales performances.”

+n ����� .) Yill have launches in almost all Dusiness areas� including 
trends presented at %'5� such as the 30'& /ini .'& and 1.'& 'vo 
T8s. p9e Yill also launch air purification and cooling products� and home 
appliances capaDle of connecting to the +nternet. 0eY laptop lines and 
monitors are also plannedq� sa[s 4oDerto.

4ecent n$oletim (ocuso proLections point to )&2 groYth of �.�� in ����� 
but this result will depend on agendas that are under discussion, as well 
as structural reforms� sa[s 4oDerto. p#nother factor that Yill directl[ in-
ƃuence the econom[os performance is vaccination. The sooner the coun-
try has its population vaccinated, the better it will be for the economic 
recovery. As for the home appliance sector, it is essential that it has tax 
incentives to be able to maintain the high level of productivity without 
charging additional costs to products.q

LG

“Teremos vários 
lançamentos, 
incluindo 
tendências 
apresentadas na 
CES, caso das TVs 
QNED Mini LED e 
OLED Evo.”

Roberto Barboza,   
vice-presidente de vendas  
Vice president of Sales  

“We will have 
launches, 
including trends 
presented at CES, 
such as the QNED 
Mini LED and 
OLED Evo TVs.”
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¥ graPde a eZReEtatKXa Rara ����, EoPta o EoWPtry maPager� “No 
ano passado, tivemos ótimo crescimento, nossas soluções e 
inovações demonstraram uma relevância que jamais vimos, 

especialmente para home office e o mundo dos games. # meta 
é superar o faturamento de 2020. O resultado global do último 
trimestre, Sue atingiu eZpans¿o de mais de ��� de vendas, fez a 
matriz reajustar as perspectivas de crescimento entre 57% e 60% 
no mundo.”

A eEoPomKa DrasKNeKra semRre teXe aNtos e DaKZos, dK\ ,aKro� p8KXeP�
EKamos Wma RaPdemKa e, Ror estarmos em Wm mWPdo gNoDaNK\ado, o 
SWe oEorre em aNgWPs RaÉses tem eHeKto em oWtros� 1 setor em SWe 
atWamos, de aEessÏrKos e RerKHÅrKEos, PWPEa esteXe t¿o em aNta� 'Pt¿o 
o merEado EoPtKPWa EresEePdo e, aKPda SWe o dÏNar tePha KPƃWÆPEKa 
dKreta Pos RreÃos, DWsEamos amePK\ar o m½ZKmo RossÉXeN esse Hator�q

0o KPÉEKo deste aPo, a emRresa aPWPEKoW a reaNK\aÃ¿o do .egePdary 
.aRs, Wm eXePto em SWe Logadores testam sWas haDKNKdades Eomo 
motorKstas e EoPEorrem a RrÆmKos, e RromoXeW o .ogKteEh )amKPg 
FestKXaN, Eom KPƃWePEKadores e Logadores RrofissKoPaKs� 6amDÅm Har½ 
NaPÃamePtos e est½ KPXestKPdo Horte em soNWÃÑes YKreNess e ergoPomKa, 
SWe s¿o graPdes tePdÆPEKas� p0o B�B, atWamos Eom soNWÃÑes Rara te�
NemedKEKPa e ePsKPo a dKst¾PEKaq, eZRNKEa ,aKro� 

' Zpectations for ���� are high� the countr[ manager sa[s. “Last 
year we had an excellent growth, our solutions and inno-
vations have displayed a relevance never seen before, es-

pecially for home office and the gaming universe. The goal is to 
surpass the 2020 revenue. The global result of last quarter, that has 
reached expansion by more than 80% in sales, made the headquar-
ters to readjust growth forecasts between 57% and 60% around 
the world.”

The $ra\ilian econom[ has alYa[s had highs and loYs� sa[s ,airo. p9e 
are experiencing a pandemic, and because we live in a globalized world, 
what takes place in some countries has impact on others. The industry 
in which we operate, of accessories and peripherals, has never been so 
active. Thus, the market continues to grow and even with the dollar hav-
ing a direct impact on prices, we try to mitigate this factor as much as 
possiDle.q

+n the Deginning of this [ear� the compan[ announced the .egendar[ 
Laps, an event where players test their skills as drivers and compete for 
pri\es and promoted the .ogitech )aming (estival Yith inƃuencers and 
professional pla[ers. +t Yill also have releases and is heavil[ investing in 
Yireless and ergonomics solutions� Yhich are Dig trends. p+n $�$ Ye YorM 
Yith solutions for remote medicine and remote learningq� eZplains ,airo. 

LOGITECH 

“O setor em 
que atuamos, 
de acessórios e 
periféricos, nunca 
esteve tão em 
alta.”

Jairo Rozenblit,   
country manager 

“The industry 
in which we 
operate, of 
accessories and 
peripherals, has 
never been so 
active.”
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A .oreP\ettK est½ otKmKsta Eom o aPo de ����, afirma o %'1� +sso 
se deXe ¼ RersReEtKXa de maPWtePÃ¿o do EresEKmePto e KPEre�
mePto de doKs dÉgKtos soDre o HatWramePto de ����, SWe HoK de 

4� �,�� DKNh¿o� p'ste ano, os investimentos ser¿o voltados ¼ am-
pliação do portfólio de produtos, à pesquisa, ao desenvolvimento 
e ao marketing.”

2ara 'dWardo, a eEoPomKa XaK se reEWReraPdo e tePde a meNhorar Eom 
a XaEKPaÃ¿o da RoRWNaÃ¿o eEoPomKEamePte atKXa� +PKEKatKXas Eomo o 
aWZÉNKo emergePEKaN e a NKDeraÃ¿o dos reEWrsos do F)65 EoPtrKDWÉram 
Rara estKmWNar as XePdas, KPENWsKXe as de eNetroeNetrÐPKEos� p+sso HaXo�
reEeW o merEado, Wma Xe\ SWe as Ressoas fiEam maKs temRo em Easa e 
RromoXem meNhorKas, taPto Po asReEto do EoPHorto, Eom Wm EhWXeKro 
eNÅtrKEo, Eomo em EomRWtadores e smartRhoPes, PeEess½rKos ¼ rotKPa 
de home oHfiEe�q

A aNta do dÏNar, Ror sWa Xe\, Å EomRNeZa� p'Na tem KmRaEto Pos KPsWmos 
e Pas matÅrKas�RrKmas de RratKEamePte toda a EadeKa RrodWtKXa� 2or 
oWtro Nado, a .oreP\ettK eZRorta Rara maKs de �� RaÉses, SWe maPtÆm o 
KPteresse ReNos Possos RrodWtos e soNWÃÑesq, eZRNKEa 'dWardo�

Loren\etti is optimistic aDout ����� the %'1 states. This is due to 
the perspective of maintaining growth and double digit increase 
over the ���� revenue� Yhich Yas of $4. �.�� Dillion. “This year, 

investments will focus on the broadening of our product portfolio, 
research, development, and marketing.”

To 'duardo� the econom[ is recovering and tends to get Detter Yith the 
vaccination of the economicall[ active population. +nitiatives such as the 
'mergenc[ #id and the release of ()T5 
social securit[ fund� resources 
have contriDuted to Doost sales� including electronics. pThis has helped 
the market, since people spend more time at home and make improve-
ments, both in comfort, such as an electric shower, computers and smart-
phones reSuired for their home office routine.q

The rise of the dollar� conversel[� is compleZ. p+t has an impact on ingre-
dients and raY material of nearl[ all the productive chain. 1n the other 
hand� .oren\etti eZports to over �� countries� Yhich Meep their interest D[ 
our products and solutionsq� eZplains 'duardo.

LORENZETTI 

“Esperamos 
incremento de 
dois dígitos sobre 
o faturamento de 
2020, que foi de 
R$ 1,82 bilhão.”

Eduardo Coli,   
CEO 

“We expect a 
double digit 
increase over the 
2020 revenue, 
which was of BRL 
1.82 billion.”



https://www.jbl.com.br/
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&esde SWe EomRroW a H½DrKEa da 5oPy, NoEaNK\ada em /aPaWs 

A/�, Po fiPaN de ����, a emRresa aEeNeroW o RNaPeLamePto 
estratÅgKEo, dK\ o EoHWPdador� “O que estava previsto para 

Suatro anos, estamos fazendo em seis meses. 6rabalhamos para 
o faturamento crescer na mesma velocidade que os nossos inves-
timentos. Lançaremos 43 produtos neste semestre e entraremos 
em novos mercados.”

0a EategorKa de Eo\KPha, ser¿o �� NaPÃamePtos de Rort½teKs, aNÅm de 
�� RrodWtos de EWKdados RessoaKs, SWatro Rara o Nar, SWatro Pa Eate�
gorKa de eNetrÐPKEos e doKs em HerramePtas� pANÅm dos KPXestKmePtos 
RreXKstos Rara ����, a emRresa XaK KPgressar em trÆs PoXas EategorKas 
e RrodW\Kr½, a RartKr do segWPdo semestre, mKEro�oPdas, aRareNhos de 
ar�EoPdKEKoPado e teNeXKsoresq, destaEa )KoXaPPK� 

A taZa do dÏNar aHeta toda a EadeKa de matÅrKa�RrKma e serXKÃos, Eomo 
EoDre, RoNKRroRKNePo, emDaNagePs, EomDWstÉXeN e Hretes� 0os RrodWtos 
KmRortados, o dÏNar KmRaEta dKretamePte a totaNKdade do EWsto, dK\ 
)KoXaPPK� p5aÉmos de Wma taZa Ror XoNta de 4� �,�� em LWNho/����, 
EhegaPdo hoLe ao Ratamar de 4� �,��� +sso reRresePta KmRaEto dKre�
to de ���� /as, Eomo Posso HoEo semRre Å DWsEar soNWÃÑes, EorrKgK�
mos os RreÃos e KPKEKamos Wm ePorme RroEesso de PaEKoPaNK\aÃ¿o de  
RrodWtos�q

5 ince Du[ing the 5on[ factor[ in /anaus 
5tate of #ma\onas� in late 
2020, the company has accelerated strategic planning, says the 
co-founder. “What was planned for four years, we are doing 

in six months. We work to increase sales at the same speed as our 
investments. We will launch 43 products this semester and enter 
new markets.”

+n the Mitchen categor[� there Yill De �� launches of laptops� in addition 
to �� personal care products� four for the home� four in the electronics 
categor[ and tYo in tools. p+n addition to the investments planned for 
����� the compan[ Yill enter three neY categories and Yill produce� from 
the second half of the [ear� microYaves� air conditioners and televisionsq� 
highlights )iovanni.

The dollar rate affects the entire chain of raw materials and services, such 
as copper� pol[prop[lene� pacMaging� fuel and freight. +n imported prod-
ucts� the dollar directl[ impacts the entire cost� sa[s )iovanni. Therefore� 
Ye Yent from a taZation of around $4. ���� in ,ul[ ����� reaching toda[ 
a taZ of $4. ����. This represents a direct impact of ���. #s our focus is 
alYa[s on finding solutions� Ye Yill YorM on correcting prices and start a 
huge process of nationali\ing products.q

MONDIAL ELETRODOMÉSTICOS

“Lançaremos 
43 produtos 
neste semestre 
e, no segundo, 
produziremos 
micro-ondas, 
aparelhos de  
ar-condicionado e 
televisores.”

Giovanni M. Cardoso,
cofundador 
Co-founder 

“We will launch 
43 products this 
semester and in the 
second half of the 
year, microwaves, 
air conditioners and 
televisions”



 ELETROLARNEWS    65

'm HeXereKro, a .ePoXo aPWPEKoW seWs gaPhos Eom o smartRhoPe  
F;3�� 'Nes demoPstram o EresEKmePto e a NWEratKXKdade da 
/otoroNa, emRresa adSWKrKda ReNo grWRo, EoPta o RresKdePte�  

“O FYQ3 marcou o maior trimestre de lucratividade desde a aqui-
sição da Motorola. Globalmente, a empresa registrou crescimento 
de receita de dois dígitos ano após ano e se recuperou do impac-
to da Covid-19 ao retomar uma lucratividade notável.”

2ara ����, a RersReEtKXa Å RosKtKXa, RrKPEKRaNmePte ReNo EresEKmePto do 
e�EommerEe e aWmePto do PÖmero de EoPsWmKdores, SWe Rassaram 
a EomRrar Pas NoLas oPNKPe em deEorrÆPEKa da RaPdemKa� pAs Ressoas 
deXem EoPtKPWar traDaNhaPdo de Easa oW em Wm sKstema hÉDrKdo� +sso 
sKgPKfiEa SWe RreEKsar¿o de smartRhoPes meNhores, e a /otoroNa est½ 
RroPta Rara oHereEer Doas oRÃÑes Rara todos os Rerfis de EoPsWmKdorq, 
dK\ ,osÅ� 

1NhaPdo Rara o HWtWro, a emRresa EoPtKPWar½ a KmRNemePtaÃ¿o da teE�
PoNogKa �) Po BrasKN e Po mWPdo, aRostaPdo Po seW RortHÏNKo RremKWm 
e deHePdePdo sWa RosKÃ¿o Po segmePto KPtermedK½rKo, Eom destaSWe 
Rara a HamÉNKa moto g� pA /otoroNa Earrega o &0A de KPoXaÃ¿o� 6roWZe 
ao BrasKN o RrKmeKro smartRhoPe EomRatÉXeN Eom a teEPoNogKa �)� 6am�
DÅm NaPÃoW o RrKmeKro smartRhoPe Eom teNa doDr½XeN em Hormato ƃKR 
do mWPdo, o motoroNa ra\� 5egWKremos reaNK\aPdo ResSWKsas Rara eP�
tePder as PoXas PeEessKdades dos EoPsWmKdores� 6eremos PoXKdades 
KPErÉXeKs Rara �����q

+n (eDruar[� .enovo has announced its profits Yith the (;3� smart-
phone. The[ shoY /otorolaos groYth and profitaDilit[� a compan[ 
acquired by the group, says the president. “FYQ3 has marked the 

highest quarter of profitability since the acquisition of Motorola. 
Globally, the company has registered a two-digit revenue growth, 
year after year, and has recovered from the impacts of Covid-19 by 
resuming a notable profitability.”

The forecast is positive for ����. /ainl[ due to e�commerce eZpansion 
and the increase of consumers who started purchasing in online stores, as 
a result of the pandemic. p2eople shall continue YorMing from home or in 
a h[Drid s[stem. That means the[ Yill need Detter smartphones� and /o-
torola is read[ to offer good options for all consumer profilesq� sa[s ,osÅ. 

.ooMing at the future� the compan[ Yill continue its �) technolog[ imple-
mentation in Brazil and around the world, betting on its premium port-
folio and defending its position in the intermediate segment, with high-
lights to the moto g famil[. p/otorola carries the &0# of innovation. +t 
Drought to $ra\il its first �)�compatiDle smartphone. +t has also released 
the first foldaDle screen ƃip smartphone in the Yorld� the motorola ra\. 
We will remain researching to understand the new needs of the consum-
ers. 9e Yill have incrediDle neYs for �����q

MOTOROLA 

“A Motorola 
carrega o DNA 
de inovação.”

José Cardoso,
presidente Brasil 
president Brazil

“Motorola carries 
the DNA of 
innovation.”

Fo
to

: G
la

ds
to

ne
 C

am
po

s



66    ELETROLARNEWS

PRESIDENTES / INDÚSTRIA

A emRresa RreXÆ aWmePto Po HatWramePto em ����, dK\ o RresK�
dePte� “Mas isso dependerá do comportamento dos próxi-
mos meses, principalmente no Sue diz respeito ¼ inƃaç¿o 

de custos com matéria-prima e seu impacto nos volumes comer-
cializados com os distribuidores. Tudo o que foi feito em 2020 
não garante que os resultados e volumes se repetirão. Necessita-
remos de boa dose de entendimento do novo cenário, velocidade 
nas decisões e empenho.q

2ara ����, os RNaPos de KPXestKmePtos s¿o DastaPte Hortes e RreXeem 
NaPÃamePtos em todos os PegÏEKos, EoPta /½rEKo� p5¿o mWKtas PoXK�
dades e deXer¿o, Eada Xe\ maKs, EoNoEar Possas marEas em eXKdÆPEKa 
LWPto ao EoPsWmKdor moderPo� +sto Ha\ Rarte da maPeKra Eomo o Posso 
grWRo ePZerga o merEado�q

0a ½rea da eEoPomKa, h½ mWKto a ser HeKto, dK\ /½rEKo� p5e o goXerPo 
EoPsegWKr EamKPhar Eom as reHormas admKPKstratKXa e fisEaN ser½ Wma 
graPde aLWda� A ƃeZKDKNK\aÃ¿o das NeKs traDaNhKstas, Eomo oEorreW Po 
KPÉEKo da RaPdemKa, e a KPLeÃ¿o de dKPheKro Horam KmRortaPtes Rara a 
reXers¿o do EeP½rKo de ����� 1Wtro desafio Å Ha\er Eom SWe o ErÅdK�
to, a taZas EomRetKtKXas, esteLa ¼ dKsRosKÃ¿o do EoPsWmKdor� 1 dÏNar 
tamDÅm Pos aHeta, RoKs EomRramos mWKtas matÅrKas�RrKmas e RrodW�
tos aEaDados Po eZterKor� UtKNK\amos dKXersas HerramePtas de RroteÃ¿o 
EamDKaN, mas o dÏNar Pos Ratamares atWaKs ePEareEe os RrodWtos�q 

T he compan[ eZpects a revenue increase in ����� sa[s the presi-
dent. “But that will depend on the behavior of the follow-
ing months, mainly with regards to inflation of costs with 

raw-materials and its impact on marketed volumes with distribu-
tors. All that was carried out in 2020 do not guarantee that the 
results and volumes will be repeated. We need a good dosing of 
understanding of the new scenario, speed in decision-making and 
commitment.”

(or ����� the investment plans are Suite strong and forecast releases 
throughout all Dusinesses� sa[s /½rcio. pThere is man[ neYs� and the[ 
should, more and more, place our brands into evidence to modern con-
sumers. This is part of the Ya[ Yhich our group sees the marMet.q

+n the economics area� there is a lot to De done� tells /½rcio. p+f the gov-
ernment manages to carry out the administrative and tax reforms, it would 
be of great help. The relaxation of labor laws, as in the beginning of the 
pandemic, and the injection of money were important for reverting the 
2020 scenario. Another challenge is to make credit at competitive rates 
availaDle to consumers. &ollar also affects us� as Ye Du[ several raY�ma-
terials and finished products from aDroad. 9e use a numDer of eZchange 
protection tools, but the dollar in its current state makes products more 
eZpensive.q 

MUELLER

“Para 2021, 
os planos de 
investimentos 
são bastante 
fortes e preveem 
lançamentos 
em todos os 
negócios.”

Márcio Gonçalves,
presidente 
president

“For 2021, the 
investment 
plans are quite 
strong and 
forecast releases 
throughout all 
businesses.”
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A emRresa est½ DastaPte aPKmada Eom as RossKDKNKdades de Eres�
EKmePto Peste aPo, afirma o %'1� “Projetamos aumento de 
até 25% em nossos negócios de varejo ante o ano passado. 

'm ����, investiremos mais em marMeting�branding, em grandes 
lançamentos e em novas categorias de produtos. A primeira novi-
dade, a Rapoo, nova marca que integra o portfólio de informática 
e periféricos, chega ao mercado neste trimestre.q 

1 EeP½rKo eEoPÐmKEo DrasKNeKro Å XKsto Eom RreoEWRaÃ¿o e esReraPÃa� 
p2or Wm Nado, a eNeKÃ¿o Rara a %¾mara demoPstroW maKor aNKPhamePto 
ePtre 'ZeEWtKXo e .egKsNatKXo e h½ KPdÉEKos de SWe Rode saKr a reHorma 
admKPKstratKXa� 2or oWtro, a dÉXKda RÖDNKEa est½ RrÏZKma de ���� do 2+B, 
aNgo KPÅdKto Po 2aÉs� 5em Wm EoPtroNe rKgoroso, Eorremos o rKsEo de EaKr 
PWma esRKraN de KPƃaÃ¿o e reEess¿o eEoPÐmKEa sem RreEedePtesq, dK\ 
ANeZaPdre� 

0o setor eNetroeNetrÐPKEo, Å RreEKso Wma aÃ¿o maKs dWra do goXerPo 
HrePte ao EoPtraDaPdo e ao desXKo de RrodWtos do merEado EKP\a dos 
RaÉses XK\KPhos, oDserXa ANeZaPdre� p1 dÏNar, Ror sWa Xe\, aHeta Possos 
PegÏEKos� 0a EadeKa de sWRrKmePtos, a maKor Rarte dos EWstos Å doNa�
rK\ada, Eom ReÃas e EomRoPePtes da �sKa� *½ SWe se ter em mePte a 
taZa de E¾mDKo ePtre o dÏNar e a moeda EhKPesa, RoKs, Eom a KmRress¿o 
e a eZRaPs¿o moPet½rKa Pos 'stados UPKdos, a tePdÆPEKa Å SWe o dÏNar 
se ePHraSWeÃa e o reaN RerEa maKs XaNor HrePte ao yWaP�q 

T he company is very excited with the growth possibilities this 
[ear� states the %'1. “We forecast an increase of up to 25% 
in our retail business over last year. In 2021, we will invest 

more in marketing/branding, in big releases and new product cat-
egories. The first novelty, Rapoo, the new brand integrating the IT 
and peripherals portfolio, arrives in markets this quarter.” 

The $ra\ilian economic scenario is seen Yith concern and hope. p1n 
the one hand� the %hamDer of 4epresentatives elections shoYed a larg-
er alignment DetYeen the 'Zecutive and ,udiciar[ poYers� and there 
is evidence that the administrative reform ma[ taMe place. 1n the oth-
er hand� puDlic indeDtedness is close to ���� of the )&2� something 
neY in the %ountr[. 9ithout a thorough control� Ye are at risM of falling 
into a spiral of inƃation and unprecedented economic recessionq� sa[s  
Alexandre. 

+n the electronics sector� the government needs to act tougher against 
smuggling and product deviations into the gray market of neighboring 
countries, observes Alexandre. The dollar, in turn, affects our business. 
+n the suppl[ chain� most costs are dollar�Dased� Yith parts and compo-
nents from Asia. We must have in mind the exchange rate between the 
dollar and the %hinese currenc[� since Yith the currenc[ printing and 
eZpansion in the 75� the tendenc[ is that the dollar is YeaMened and 
real loses its value further against the [uan.q 

MULTILASER 

“Projetamos 
aumento 
de até 25% 
em nossos 
negócios de 
varejo ante o 
ano passado.”

Alexandre Ostrowiecki,  
CEO

“We forecast an 
increase of up 
to 25% in our 
retail business 
over last year.”
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A emRresa esRera Wm aPo Eom EresEKmePto moderado, NeXaPdo 
em EoPsKderaÃ¿o SWe sWRerar os PÖmeros do segWPdo semes�
tre de ���� Å Wma mKss¿o maKs dKHÉEKN, dK\ o %'1� “O fatura-

mento deverá ser maior, muito por conta dos custos de fabrica-
ç¿o, Sue ainda se encontram elevados e se reƃetem no preço de 
venda.”

FrePte aos desafios de ����, a 0eYmaS est½ EWKdaPdo dos EWstos Rara 
maPter a EomRetKtKXKdade e de aÃÑes de marMetKPg, eZRNKEa 4odrKgo� 
p1 oDLetKXo Å tra\er Eada Xe\ maKs reNeX¾PEKa ¼ marEa e amRNKar a Rar�
tKEKRaÃ¿o em merEados dKgKtaKs, oPde Posso EresEKmePto semRre HoK 
maKor� Faremos NaPÃamePtos Po fiPaN deste semestre, XKsaPdo amRNKar 
o mKZ de RrodWtos e atePder Eada Xe\ maKs e meNhor Possos ENKePtes�q

0a ½rea da eEoPomKa, h½ RreoEWRaÃÑes� p1 setor de eNetros, Po Bra�
sKN, soHre Eom as EoPstaPtes aNtas dos EWstos e Eom as SWestÑes trKDW�
t½rKas� 5¿o doKs RKNares SWe aRoKam a maPWtePÃ¿o do EresEKmePto do 
setor� 1 E¾mDKo aHeta dKretamePte os PegÏEKos da emRresa, RoKs as 
EommodKtKes s¿o maKorKa Pos materKaKs emRregados Pa HaDrKEaÃ¿o de 
eNetrodomÅstKEos e reƃetem toda a XoNatKNKdade da moeda estraPgeK�
raq, eZRNKEa 4odrKgo�

T he company expects a year with moderate growth, considering 
that exceeding the numbers of the second half of 2020 is a more 
difficult mission� sa[s the president. “Revenue is expected to 

be higher, largely due to manufacturing costs, which are still high 
and are reflected in the sale price.”

(aced Yith the challenges of ����� 0eYmaS is taMing care of costs to 
maintain competitiveness and marketing actions, explains Rodrigo. 
pThe oDLective is to Dring more and more relevance to the Drand and 
expand participation in digital markets, where our growth has always 
been greater. We will launch at the end of this semester, aiming to ex-
pand the product miZ and serve more and more our customers.q

+n the area of economics� there are concerns. pThe electrical sector in 
Brazil suffers from constant high costs and tax issues. These are two pil-
lars that support the maintenance of the sectoros groYth. The eZchange 
rate directl[ affects the compan[os Dusiness� since commodities are 
most of the materials used in the manufacture of home appliances and 
reƃect all the volatilit[ of the foreign currenc[q� eZplains 4odrigo.

NEWMAQ ELETRODOMÉSTICOS 

“Faremos 
lançamentos 
no final deste 
semestre, visando 
ampliar o mix 
de produtos e 
atender cada vez 
mais e melhor 
nossos clientes.”

Rodrigo Andreolo,  
CEO

“We will release 
new launches at 
the end of this 
semester, aiming to 
expand the product 
mix and serve 
more and more our 
customers.”
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6 raPsHormaÃÑes mWKto XeNo\es oEorreram em ����, dK\ o XKEe�Rre�
sKdePte de aRRNKaPEes� p8ieram mudanças definitivas para a 
sociedade, principalmente em questões comportamentais. 

(oi um ano desafiador, mas trouZe oportunidades. # busca por 
eletrodomésticos disparou. Tivemos resultados positivos local-
mente. 0osso e�commerce dobrou de tamanho. /antivemos nos-
sa estratégia de crescimento em diferentes segmentos, o que é 
muito positivo, levando em conta a instabilidade do mercado.”

0o BrasKN h½ �� aPos, a emRresa aEredKta SWe aKPda h½ mWKtas oRortWPK�
dades Po merEado PaEKoPaN� 2or Ksso, maPtÅm os KPXestKmePtos e a es�
tratÅgKa de eZRaPs¿o Eom HoEo Pas KPoXaÃÑes� p'm ����, a eZReEtatKXa 
Å de NaPÃamePtos em dKXersas EategorKas, Eomo geNadeKras, EWKdados 
RessoaKs s esta KPÅdKta da marEa Po 2aÉs s, teNeXKsores, m½SWKPas de 
NaXar e mKEro�oPdasq, EoPta 5ergeK� 

p1 merEado Rode esRerar Wm NaPÃamePto KPÅdKto Po segmePto de 
mKEro�oPdas, SWe reXoNWEKoPar½ o Wso do RrodWtoq, adKaPta 5ergeK� 1 
EoPsWmKdor est½ maKs eZKgePte� AssKm, a demaPda Ror aRareNhos Eom 
meNhor RerHormaPEe e efiEKÆPEKa tem sKdo Wma tePdÆPEKa e, Pessa ½rea, 
estamos Dem SWaNKfiEados� 1 BrasKN Rode agWardar RrodWtos ErKados 
Rara EoPtrKDWKr Rara o desePXoNXKmePto sWstePt½XeN, RKNar HWPdamePtaN 
SWe RermeKa toda a Possa estratÅgKa gNoDaN�q 

8 ery fast transformations took place in 2020, says the vice presi-
dent of appliances “Definitive changes have come to society, 
especially in behavioral issues. It was a challenging year, but 

it brought opportunities. The search for home appliances has sky-
rocketed. We have had positive results locally. Our e-commerce has 
doubled in size. We maintained our growth strategy in different 
segments, which is very positive considering the instability of the 
market.”

+n $ra\il for �� [ears� the compan[ Delieves that there are still man[ 
opportunities in the national market. For this reason, it maintains its in-
vestments and eZpansion strateg[ Yith a focus on innovations. p+n ����� 
we expect launches in several categories, such as refrigerators, personal 
care s this is a first for the Drand in the countr[ �� televisions� Yashing 
machines� and microYaves�q sa[s 5ergei. 

pThe marMet can eZpect a neY launch in the microYave segment� that 
Yill revolutioni\e the use of the product�q predicts 5ergei. The consum-
er is more demanding. 5o� the demand for devices Yith Detter perfor-
mance and efficienc[ has Deen a trend and Ye are Yell Sualified in this 
area. Brazil can look forward to products created to contribute to sus-
tainable development, a fundamental pillar that permeates our entire 
gloDal strateg[.q

PANASONIC  

“O mercado 
pode esperar 
um lançamento 
inédito no 
segmento de 
micro-ondas, que 
revolucionará o 
uso do produto.”

Sergei Epof,   
vice-presidente de appliances 
vice president of appliances 

“The market 
can expect a 
new launch in 
the microwave 
segment, that will 
revolutionize the 
market.”



https://www.lojarcell.com.br/
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A emRresa XKPha se RreRaraPdo Rara EresEKmePto maKs aEeNerado 
desde aPtes da RaPdemKa, dK\ o RresKdePte� p%onfiamos Sue 
conseguiremos potencializar esta oportunidade de mercado 

e acelerar nossa transformaç¿o como companhia. # demanda por 
nossos produtos habituais s computadores, celulares e tablets s está 
muito aquecida, bem como por nossas vertentes estratégicas: Po-
sitivo Casa Inteligente, Positivo as a Service, Servidores e Storage, 
além de terminais inteligentes de pagamentos. 'm ����, começare-
mos a entregar as urnas eletrÐnicas ao 6ribunal 5uperior 'leitoral.q

'ste aPo Rode marEar o KPÉEKo da retomada eEoPÐmKEa� p*½ RroLeÃÑes 
de EresEKmePto e estKmatKXas de eZRaPs¿o do setor KPdWstrKaN� 1 XoNWme 
de EomRras ReNa KPterPet tePde a EoPtKPWar aNto� 0o Easo dos eNetroeNe�
trÐPKEos, medKdas Eomo a dKmKPWKÃ¿o da deRePdÆPEKa de HaDrKEaPtes 
asK½tKEos de EomRoPePtes, mePor XarKaÃ¿o EamDKaN, PoXa rodada de 
aWZÉNKo emergePEKaN e a aRroXaÃ¿o das reHormas sKPaNK\adas ReNo goXer�
Po Rodem estKmWNar o setorq, dK\ *ÅNKo�

A 2osKtKXo 6eEPoNogKa tem Wm RaReN DastaPte KmRortaPte Pa demoEra�
tK\aÃ¿o dos EomRWtadores Po merEado DrasKNeKro, atesta *ÅNKo� p0ossa 
marEa Å mWKto reEoPheEKda, e EoPtKPWaremos a traDaNhar Rara meNhorar 
Eada dKa maKs a RerEeRÃ¿o de SWaNKdade dos RrodWtos� 0os RrÏZKmos 
meses, teremos PoXKdades Pas dKHerePtes EategorKas de RrodWtos, em 
NKPha Eom as PeEessKdades de Possos ENKePtes�q

T he company has been preparing for a faster growth since before 
the pandemic, says the president. “We trusted that we could 
leverage this market opportunity and accelerate our trans-

formation as a company. The demand for our customary products 
– computers, cell phones and tablets – is very active, as well as by 
our strategic branches: Positivo Casa Inteligente, Positivo as a Ser-
vice, Servers and Storage, in addition to smart payment terminals. 
In 2021, we will start to deliver electronic voting machines to the 
Electoral High Court.”

This [ear ma[ marM the Deginning of the economic recover[. pThere are 
growth projections and expansion forecasts for the industry sector. The 
purchase volume D[ internet tends to remain high. +n the case of elec-
tronics, measures such as the dependency decrease on Asian compo-
nents manufacturers, lower exchange rate oscillations, new round of the 
emergency aid, and the approval of reforms signaled by the government, 
ma[ Doost the sectorq� sa[s *Ålio.

2ositivo Tecnologia has a ver[ important role in democrati\ing computers 
in the $ra\ilian marMet� states *Ålio. p1ur Drand is ver[ recogni\ed� and 
we will remain working to improve even more the perception of quality in 
our products. 1ver the folloYing months� Ye Yill Dring neYs in different 
product categories� aligned Yith the needs of our customers.q

POSITIVO TECNOLOGIA 

“Em 2021, 
começaremos a 
entregar as urnas 
eletrônicas ao 
Tribunal Superior 
Eleitoral.”

Hélio Rotenberg,   
presidente 
president

“In 2021, we will 
start delivering 
electronic 
ballot boxes 
to the Superior 
Electoral Court.”
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O planejamento para este ano é ousado, visa a um forte 
crescimento, como ocorreu em 2020, diz o presidente. 
“Nosso objetivo é posicionar a marca como uma das re-

ferências do setor, com o lançamento de produtos com design ou 
features inovadores.”

0a oRKPK¿o de FeNKRe, o segWPdo semestre de ���� fiEoW marEado ReNa 
grande quantidade de dinheiro liberada pelo governo federal para evi-
tar Wma Horte SWeda da eEoPomKa deXKdo ¼ RaPdemKa� pA KPdÖstrKa e o 
XareLo Horam mWKto DePefiEKados Eom essas medKdas, mas P¿o Rode-
mos aEhar SWe Wma aÃ¿o HWPdamePtaN Rara eXKtar Wm EoNaRso eEoPÐ-
mKEo de HamÉNKas em sKtWaÃ¿o de XWNPeraDKNKdade soEKaN Rossa RerdWrar 
Eomo motor eEoPÐmKEo� 1 SWe aLWdarKa serKa a estaDKNK\aÃ¿o da moeda 
Rara SWe os PoXos KPXestKmePtos RWdessem ter Wm mÉPKmo de RreXKsK-
DKNKdade�q 

&esde ����, a desXaNorK\aÃ¿o do dÏNar tem aHetado de Horma mWKto 
EoPtWPdePte os RreÃos dos RrodWtos, dK\ FeNKRe� p&e Eerta Horma, o 
merEado tePde a se regWNar so\KPho, mas a XoNatKNKdade EamDKaN Po EWr-
tÉssKmo Rra\o tra\ mWKta dKfiEWNdade Pa HormaÃ¿o dos RreÃos, Wma Xe\ 
SWe, em �� dKas, Rode haXer Wma XarKaÃ¿o de ��� Pa moeda, e Ksso 
sKgPKfiEa ser EomRetKtKXo oW P¿o� 1s EWstos tamDÅm est¿o sePdo mWKto 
RressKoPados ReNo Horte aWmePto Pos RreÃos do Hrete KPterPaEKoPaN�q 

P lanning for this year is bold, it aims at a strong growth as 
in 2020, says the president. “Our goal is to position the 
brand as a sector reference, with the release of products 

with innovative design or features.”

According to In Felipe, the second half of 2020 was marked by the large 
amount of money released by the federal government to prevent a sharp 
fall in the economy due to the pandemic. “Industry and retail have greatly 
Denefited from these measures� Dut Ye cannot Delieve that a fundamen-
tal action to prevent an economic collapse of families in a situation of 
social vulnerability can be lost as the economic engine. What would help 
would be the stabilization of the currency so that new investments could 
have a minimum of predictability. “

Since 2018, the devaluation of the dollar has very strongly affected prod-
uct prices says Felipe. “In a way, the market tends to regulate itself, but 
eZchange rate volatilit[ in the ver[ short term maMes it ver[ difficult to 
form prices, since in 15 days, there may be a 10% variation in the currency, 
and that means being Competitive or not. Costs are also being pressured 
by the sharp increase in international freight prices. “

RED MOBILE

“Nosso objetivo 
é posicionar a 
marca como uma 
das referências 
do setor.”

Felipe T. Cavalcanti,   
presidente 
president

“Our goal is to 
position the 
brand as one of 
the industry’s 
benchmarks.”
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As eZReEtatKXas s¿o graPdes Rara este aPo, dK\ o %'1� pO olhar 
mais atento que o consumidor trouxe para a sua casa na 
pandemia deve permanecer, pois ele viu o quanto é impor-

tante investir em mais conforto e nas facilidades que a tecnologia 
de ponta oferece. As pequenas indulgências são tendências for-
tes para 2021. A isso, soma-se a paixão do brasileiro pela tecno-
logia. 'speramos crescer em ����.q

0este aPo, a 6%. KPXeste Horte Pas PoXas NKPhas de teNeXKsores,  
soWPdDars e EoPdKEKoPadores de ar� .aPÃoW RrKmeKro os EoPdKEKo�
Padores de ar sRNKt 'NKte 5erKes A�, SWe EoPsomem mePos ePergKa e 
garaPtem totaN hKgKePK\aÃ¿o� 'm 68s, esRera dKsRoPKDKNK\ar Po 2aÉs as 
PoXKdades aRresePtadas Pa %'5 ����, Eom teEPoNogKas Eomo /KPK .'& 
e )oogNe 68� p2NaPeLamos tra\er a NKPha DraPEa ao BrasKN Po segWPdo 
semestre de ����� 1s RrKmeKros KtePs ser¿o m½SWKPa de NaXar e reHrKge�
radorq, adKaPta %arNos� 

0a eEoPomKa, as reHormas RreXKstas deXem RroRorEKoPar Wm meNhor 
EeP½rKo maEroeEoPÐmKEo e RossKDKNKtar maKor estaDKNKdade� p2ara o se�
tor eNetrÐPKEo, Dem Eomo Rara SWaNSWer atKXKdade, a EoPfiaPÃa de ter 
Wm amDKePte est½XeN Å a Dase Rara RNaPeLar e KPXestKr Po NoPgo Rra\oq, 
afirma %arNos� %om o KmRaEto da aNta do dÏNar Pa RrodWÃ¿o, a 5'/2 
6%. DWsEa meNhorar os RroEessos e gaPhar efiEKÆPEKa Rara EoPtKPWar 
EomRetKtKXa Pesse EeP½rKo�

' Zpectations are high for this [ear� sa[s the %'1. “The closer 
look that the consumer took to his home in the pandemic 
must remain, as one saw how important it is to invest in 

more comfort, and the amenities that the latest technology offers. 
Small indulgences are strong trends for 2021. In addition, you can 
add Brazilian’s passion for technology. We expect to grow in 2021.”

This [ear� T%. invests heavil[ in the neY lines of televisions� soundDars 
and air conditioners. (irst it Yas the launch of the 'lite 5eries #� split 
air conditioners, which consume less energy and ensure total hygiene. 
+n T8s� it eZpects to release the novelties presented at %'5 ���� and 
maMe it availaDle in the countr[� Yith technologies such as /ini .'& and 
)oogle T8. p9e plan to Dring the home appliances line to $ra\il in the 
second half of ����. The first items Yill De a Yasher and refrigeratorq� 
anticipates %arlos.

With the planned economic reforms, a better macroeconomic scenario 
and greater staDilit[ are possiDle. p(or the electronics sector� as Yell as 
in an[ activit[� the confidence of having a staDle environment is the Dasis 
for planning and investing in the long termq� sa[s %arlos. 9ith the im-
pact of the high dollar value in production� 5'/2 T%. seeMs to improve 
processes and gain efficienc[ to remain competitive in this scenario.

SEMP TCL

“Planejamos 
trazer a linha 
branca ao Brasil no 
segundo semestre 
de 2021.” 

Carlos Li,   
CEO 

“We plan to 
bring the home 
appliances line to 
Brazil in the second 
half of 2021”





76    ELETROLARNEWS

PRESIDENTES / INDÚSTRIA

'm ����, SWer EoPtKPWar a ser Wm EePtro de EomodKdade Rara todo 
o BrasKN, NeXaPdo KPHormaÃ¿o e ePtretePKmePto, dK\ o %'1� “A SKY 
trabalha com o mindset de consumer centric, Sue amplifica 

a busca pela entrega da melhor eZperiÆncia ao cliente. 'm ����, 
as perspectivas s¿o melhores Sue as de ����. #postaremos nas 
novas parcerias, acreditamos nesse formato, e teremos soluções 
alinhadas ¼s necessidades do público.q

1 BrasKN Rassa Ror Wm momePto desafiador, afirma 4aRhaeN� p1 XaNor do 
dÏNar aHeta o PegÏEKo, mas aEredKtamos Pa resKNKÆPEKa e EaRaEKdade do 
DrasKNeKro de se reKPXePtar e EoPstrWKr oRortWPKdades� 1 HoEo, agora, Å 
aEeNerar a XaEKPaÃ¿o Rara garaPtKr segWraPÃa ¼ RoRWNaÃ¿o e RossKDKNKtar a 
retomada do EresEKmePto eEoPÐmKEo, daPdo EoPfiaPÃa aos emRres½rKos 
e KPXestKdores�q

'm LaPeKro ÖNtKmo, a 5-; aPWPEKoW a RarEerKa Eom a 8Kasat, Rara amRNKar 
o aNEaPEe da KPterPet XKa satÅNKte� p0oXas RarEerKas Rodem ser eZtrema�
mePte XaPtaLosas aos ENKePtes� 8amos KPtePsKfiEar esse Hormato, ePXoNXeP�
do RrodWtos de segWraPÃa resKdePEKaN� 6amDÅm KPXestKmos em EoPteÖdo 
Pa 5My2Nay e assWmKmos o EomRromKsso de \erar a emKss¿o de EarDoPo 
atÅ ����� %oPstrWKremos Wma WsKPa soNar Rara EoPsWmKr aRePas ePergKa 
NKmRa em Possos EePtros de traPsmKss¿oq, EoPta 4aRhaeN� 

+n ����� it Yants to continue to De a convenience center for all of $ra-
\il� taMing information and entertainment� sa[s the %'1. pSKY works 
with a consumer centric mindset, which amplifies the search for 

delivering the best customer experience. By 2021, the outlook is 
better than those of 2020. We will bet on the new partnerships; 
we believe in this format and we will have solutions aligned to the 
needs of the public.”

$ra\il is going through a challenging time� sa[s 4aphael. pThe value of 
the dollar affects the business, but we believe in the resilience and ability 
of Brazilians to reinvent and build opportunities. The focus, now, is to 
accelerate vaccination to ensure safety to the population and enable the 
resumption of economic groYth� giving confidence to entrepreneurs and 
investors.q

.ast ,anuar[� 5-; announced a partnership Yith 8iasat to eZpand the 
reach of satellite internet. p0eY partnerships can De eZtremel[ advan-
tageous to customers. We will intensify this format, involving residential 
securit[ products. 9e also invest in content at 5M[2la[ and are committed 
to \eroing carDon emissions D[ ����. 9e Yill Duild a solar poYer plant to 
consume onl[ clean energ[ in our transmission centers�q tells 4aphael. 

SKY

“Em 2021, as 
perspectivas são 
melhores que as 
de 2020.”

Raphael Denadai,   
CEO 

“By 2021, the 
outlook is better 
than those of 
2020.”
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AemRresa esRera SWe este aPo seLa sWRerKor ao de ���� em resWN�
tados, RoKs a demaPda Ror eNetrodomÅstKEos EoPtKPWa DastaPte 
aSWeEKda, dK\ .eaPdro :aXKer %osta� “O fato de o consumidor 

passar mais tempo em casa contribui para o aumento da busca 
por itens que trazem praticidade e comodidade para o dia a dia. 
'speramos um faturamento bem maior na comparaç¿o com o do 
ano passado.” 

%om a eNeKÃ¿o dos RresKdePtes da %¾mara e do 5ePado aNKPhados ao 
goXerPo, o %'1 XÆ Wm RaPorama maKs HaXor½XeN ¼ aRroXaÃ¿o das re�
Hormas, Eomo a trKDWt½rKa e a admKPKstratKXa, t¿o PeEess½rKas, e ¼s RaW�
tas SWe Roder¿o aNaXaPEar a eEoPomKa� pA RrorrogaÃ¿o dos DePeHÉEKos 
emergePEKaKs Ror ReNo mePos trÆs meses, atÅ SWe Doa Rarte da RoRWNa�
Ã¿o seLa XaEKPada, serKa mWKto KmRortaPte Rara o setor de eNetrodomÅs�
tKEosq, afirma .eaPdro�

1 aWmePto do dÏNar EaWsoW Horte KmRaEto Pos EWstos de todos os Rro�
dWtos, e os reaLWstes de RreÃos Horam KPeXKt½XeKs, EoPta o %'1� p'sRe�
ramos SWe, Po deEorrer de ����, o dÏNar se estaDKNK\e em Ratamar maKs 
DaKZo, assKm Eomo os Hretes marÉtKmos, SWe soHreram reaLWstes aDsWr�
dos� A 5Wggar est½ KPXestKPdo Po aWmePto da EaRaEKdade RrodWtKXa de 
RratKEamePte todos os RrodWtos, DWsEaPdo maKor marMet share e EoP�
fiaPdo Po RotePEKaN do 2aÉs� AKPda Peste semestre, NaPÃaremos HogÑes 
de KPdWÃ¿o e HrKtadeKras sem ÏNeo�q

T he company expects this year to be better than 2020 in results, 
as the demand for electronics remains very alive, says Leandro 
:avier %osta. “The fact that the consumer spends more time 

at home contributes to the increase in the search for items that 
bring practicality and comfort for daily activities. We expect a 
much larger revenue in comparison with last year.” 

9ith the election of the *ouse and 5enate presidents aligned Yith the 
government� the %'1 sees a more favoraDle panorama for the approval 
of reforms, such as the much-needed tax and administrative ones, and 
the agenda Yhich could drive the econom[. pThe eZtension of emer-
genc[ Denefits D[ at least three months� until a large portion of the 
population is vaccinated would be very important for the electronics 
sectorq� .eandro states.

The dollar increase has impacted a great deal on the cost of every prod-
uct� and price readLustments Yere inevitaDle� tells the %'1. p9e hope 
that throughout ���� it staDili\es to a loYer threshold� as Yell as sea 
shipping fees� Yhich had aDsurd readLustments. 5uggar is investing in 
the increase of productive capacity of nearly all our products, aiming at 
a larger marMet share and trusting in the %ountr[os potential. 5till in this 
semester Ye Yill De releasing induction stoves and oil�free fr[ers.q

SUGGAR ELETRODOMÉSTICOS

“Esperamos um 
faturamento 
bem maior 
em 2021, na 
comparação 
com o do ano 
passado.”

Leandro Xavier Costa,   
CEO 

“We expect a 
much larger 
revenue in 2021 in 
comparison with 
last year.” 
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%omo mWKtas, a emRresa aNmeLa maKs Wm aPo de EresEKmePto, dK\ 
o dKretor� p6rabalhamos com uma linha completa de acessÏ-
rios e eletrÐnicos, Sue ganharam mais força com o home 

office e o homeschooling, como, por eZemplo, suportes para ta-
blets, notebooMs, fones e cabos. 6ambém temos uma linha de 
plotters para a produção de películas de proteção de tela para 
dispositivos móveis, que é um grande diferencial nosso. Com tudo 
isso, esperamos, este ano, faturamento superior ao de 2020.”

.aPÃamePtos EoPstaPtes Ha\em Rarte do RNaPeLamePto da emRresa� 
p'stamos semRre DWsEaPdo o SWe h½ de maKs PoXo e moderPo Po mer�
Eado de aEessÏrKos e eNetrÐPKEos� 'm LaPeKro ÖNtKmo, NaPÃamos maKs Wm 
modeNo de RNotter, agora Eom sKstema BNWetooth, PoXas oRÃÑes e tama�
Phos de ReNÉEWNas de hydrogeN e a NKPha RersoPaNK\ada de sMKPs, SWe L½ 
WNtraRassa maKs de �� modeNosq, EoPta *KEham�

0a eEoPomKa, o dKretor EoPsKdera SWe o BrasKN XKXe Wm momePto dKHÉEKN 
e, dKaPte da aNta taZa de desemRrego, deHePde a redWÃ¿o de KmRostos 
e a sKmRNKfiEaÃ¿o dos fiPaPEKamePtos� p0a 5WmmerNaPd, traDaNhamos 
eZENWsKXamePte Eom a KmRortaÃ¿o e, Eomo as PegoEKaÃÑes s¿o HeKtas 
em dÏNar, os RreÃos aWmePtam mWKto, o SWe KPeXKtaXeNmePte aHeta o 
EWsto do RrodWto�q

As many others, the company aims for a year of growth, says the 
director. “We are working with a complete accessories and 
electronics line, that have gained traction with home office 

and homeschooling, such as, for instance, tablet and notebook sup-
ports, phones and cables. We also have a plotter line to produce 
screen protection films for mobile devices, which is a big distinc-
tiveness of ours. With all of that, we expect for this year, a higher 
revenue than in 2020.”

%onstant releases are part of the compan[os planning. p9e are alYa[s 
looking for the latest and most modern in the accessories and electronics 
marMet. .ast ,anuar[ Ye released another plotter model� noY Yith $lue-
tooth s[stem� neY h[drogel film options and si\es� and the customi\ed 
sMin line� noY Yith more than �� modelsq� tells *icham.

+n the econom[� the director considers that $ra\il is going through a diffi-
cult moment and, in face of the high unemployment rate, he defends tax 
reductions and streamlining of financing services. p#t 5ummerland� Ye 
work exclusively with imports and, since negotiations are in dollars, prices 
have sharpl[ increased� Yhich� inevitaDl[� affects product costs.q

SUMMERLAND

“Trabalhamos com 
uma linha completa 
de acessórios 
e eletrônicos, 
que ganharam 
mais força com o 
home office e o 
homeschooling.”

Hicham A. Hamze,   
diretor 
director 

“We are working 
with a complete 
accessories and 
electronics line 
that have gained 
traction with 
home office and 
homeschooling.”
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'm ����, tem meta de HatWramePto mWKto maKs agressKXa do SWe a 
de aPos aPterKores, dK\ o %'1� “Nossa expectativa é, no míni-
mo, dobrar o resultado do ano passado. Queremos ampliar 

nossa área de atuaç¿o, intensificar a distribuiç¿o de produtos no 
País e aumentar a participaç¿o de mercado. 'ste será um ano de 
reconstruç¿o, e estamos prontos para fornecer a melhor tecnolo-
gia para a conexão com a internet.”

1 EoPsWmKdor DrasKNeKro Å ePtWsKasta de PoXas teEPoNogKas, ½XKdo Ror 
EoPsWmK�Nas, mas sWa XoPtade esDarra Pa aNta Earga trKDWt½rKa, afirma 
%ary� p1s KmRostos s¿o o maKor KmRedKtKXo Rara o EresEKmePto� /WKtas 
emRresas mWdam sWas KPstaNaÃÑes Rara NoEaKs oPde h½ KPEePtKXos, teP�
taPdo maPter Wm PegÏEKo saWd½XeN� AKPda assKm, aEredKtamos Po BrasKN 
Eomo Wm RaÉs Eom graPde RotePEKaN de EresEKmePto e estratÅgKEo Rara 
Possos PegÏEKos e Posso resWNtado gNoDaN�q

0o aPo Rassado, a emRresa RreRaroW a ePtrada em X½rKos PKEhos de 
seW segmePto� p'm ����, traremos dKXersos NaPÃamePtos Rara atePder 
¼ demaPda de toda a EadeKa, desde os WsW½rKos fiPaKs atÅ os EorRoratK�
Xos e 9+52s� 8amos KPtrodW\Kr Po RortHÏNKo E¾meras +2 e roteadores Eom 
PoXas teEPoNogKas, Eom destaSWe Rara o 9K�FK �� 6amDÅm estamos Rre�
RaraPdo o NaPÃamePto da NKPha de soNWÃÑes EorRoratKXas, a +2�%omq, 
eZRNKEa %ary�

+n ����� it has a much more aggressive revenue target than previous 
[ears� the %'1 sa[s. “Our expectation is to at least double last 
year’s result. We want to expand our area of operation, intensi-

fy the distribution of products in the country and increase market 
share. This will be a rebuilding year, and we are ready to provide 
the best technology for internet connectivity.”

The Brazilian consumer is enthusiastic about new technologies, eager 
to consume them, but his will is hindered by the high tax burden, says 
%ar[. pTaZes are the Diggest impediment to groYth. /an[ companies 
move their facilities to locations where there are incentives, trying to 
maintain a health[ Dusiness. 0evertheless� Ye Delieve in $ra\il as a 
country with great potential for growth and strategic for our business 
and gloDal result.q

Last year, the company prepared to enter several niches in its segment. 
p+n ����� Ye Yill Dring several launches to meet the demand of the 
entire chain� from end users to corporate and 9+52s. 9e Yill introduce 
in the portfolio +2 cameras and routers Yith neY technologies� Yith em-
phasis on Wi-Fi 6. We are also preparing the launch of our corporate 
solutions line� +2�%om�q eZplains %ar[.

TENDA TECNOLOGIA

“Nossa 
expectativa é, no 
mínimo, dobrar o 
resultado do ano 
passado.”

Cary Cao Yuanda,   
CEO

“Our expectation 
is to at least 
double last year’s 
result.”
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1 merEado de 6+, em ����, teXe EresEKmePto RosKtKXo deXKdo ¼ 
PeEessKdade das HamÉNKas de estrWtWrar sWas resKdÆPEKas Rara 
o traDaNho e o estWdo remotos, dK\ /arEeNNo .KXKero. “Porém 

a dificuldade de renda causada pela pandemia deverá impactar 
o nosso mercado em 2021, uma vez que o consumo reduzido é 
uma das poucas certezas que temos. Por isso, este ano, estamos 
focados em trabalhar produtos para todas as faiZas de preço.q

2ara aNaXaPEar maKs o setor, o dKretor Rede aNgWmas mWdaPÃas� p4e�
dWÃ¿o de KmRostos, DePeHÉEKos e traPsRarÆPEKa s¿o mWKto Dem�XKPdos 
Rara o merEado de 6+� A ErKaÃ¿o de Wm KmRosto ÖPKEo Po fiPaN da EadeKa 
de EoPsWmo redW\KrKa a Earga trKDWt½rKa e sKmRNKfiEarKa as oReraÃÑes Eo�
merEKaKs e fisEaKs� 1 dÏNar tamDÅm Pos aHeta dKretamePte, RoKs todos 
os Possos RrodWtos s¿o KmRortados� 2ara EomRePsar a aNta, ErKamos 
Rrogramas e EamRaPhas SWe torPem Possos RrodWtos maKs atratKXos 
aos RarEeKros�q 

'ste aPo, a emRresa EoPtKPWar½ KPXestKPdo Pa sWa NKPha 9K�FK �, tra\eP�
do essa teEPoNogKa tamDÅm Rara o 9K�FK EorRoratKXo e Rara a NKPha re�
sKdePEKaN &eEo� 2ara essa NKPha resKdePEKaN, tamDÅm trar½ o roteador 
A:��� p0ossa meta, semRre, Å sWRerar o HatWramePto dos aPos aPterKo�
res� AEredKto SWe em ���� P¿o ser½ dKHerePteq, destaEa o dKretor PaEKo�
PaN de XePdas da 62�.KPM BrasKN� 

T he +T marMet in ���� displa[ed a groYth due to familieso needs 
of structuring their homes for working and learning in distance, 
sa[s /arcello .iviero. “However, income issues caused by the 

pandemic shall affect our market in 2021, since decreased con-
sumption is one of the few certainties we have. Therefore, this 
year, we are focused on working products for all price ranges.”

To further drive the sector� the director asMs for a feY changes. pTaZ re-
duction� Denefits and transparenc[ are largel[ Yelcomed in the +T mar-
ket. The creation of a single tax at the end of the consumption chain 
Yould reduce the taZ Durden and streamline commercial and fiscal op-
erations. &ollar also affects us directl[� as all our products are imports. 
To compensate for the increase, we have created programs and cam-
paigns to maMe our products more attractive to partners.q 

This year, the company will remain investing in its Wi-Fi 6 line, also bring-
ing this technolog[ to corporate 9i�(i and the &eco residential line. (or 
this residential line it Yill also Dring the #:�� router. p1ur goal alYa[s is 
to overcome the revenue from past [ears. + Delieve that ���� Yill not De 
differentq� the T2�.inM $rasil national sales director highlights. 

TP-LINK BRASIL

“Nossa meta, 
sempre, é superar 
o faturamento 
dos anos 
anteriores. 
Acredito que em 
2021 não será 
diferente.”

Marcello Liviero,
diretor nacional de vendas 
national sales director 

“Our goal always 
is to overcome the 
revenue from past 
years. I believe 
that 2021 will not 
be different.” 

PRESIDENTES / INDÚSTRIA
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Aempresa, que completa 110 anos em 2021, continuará a 
escrever a sua histÏria com foco nas pessoas mais do Sue 
nos produtos, diz o presidente do %onselho de #dminis-

traç¿o. p'm resultados, a meta é chegar a 4� �,� bilhões, ��� aci-
ma de ����, e atingir ainda mais o mercado Lovem, trabalhando a 
pluralidade, a diversidade e a sustentabilidade.”
 
'm ����, o desemRePho HoK HaXor½XeN, mas a retraÃ¿o Po merEado, de�
XKdo ¼ RaPdemKa, P¿o RermKtKW a retomada dos PÉXeKs de EoPsWmo em 
todas as NKPhas� p1 merEado est½ XKXePEKaPdo Wma graPde traPsHorma�
Ã¿o� ¥ RreEKso estar atePto ¼ dKgKtaNK\aÃ¿o da eEoPomKa e ePtePder SWe 
o EoPsWmKdor SWer RratKEKdade, agKNKdade e SWaNKdade em tWdo o SWe 
adSWKrKr� 0osso traDaNho est½ Pa DWsEa da redWÃ¿o de EWstos, Rara Pos 
torParmos maKs EomRetKtKXosq, EoPta %NoXKs�

2resePte em maKs de ��� RaÉses e Eom �� WPKdades Po eZterKor, a 6ra�
moPtKPa est½ otKmKsta em reNaÃ¿o a ����, emDora o XaNor do dÏNar aHe�
te os PegÏEKos, afirma %NoXKs� p&e SWaNSWer Horma, a aXaNKaÃ¿o geraN 
Rode ser DastaPte reNatKXa, XKsto SWe Rode aHetar o merEado KPterPo, 
mas ser HaXor½XeN Rara o eZterPo� *½ o eSWKNÉDrKo das oReraÃÑes Rara o 
PegÏEKo�q 'ste aPo, aNÅm de NaPÃamePtos, L½ Peste trKmestre a emRresa 
ePtrar½ em PoXos segmePtos� Um RNaPo de KPXestKmePto em KPoXaÃ¿o, 
teEPoNogKa e aWtomaÃ¿o est½ em XKgor�

T he company, which turns 110 years old in 2021, continues 
to write its history focused on people over products, says 
the Administrative Council director. “On results, the goal 

is to reach BRL 9.4 billion, 20% higher than in 2020, and further 
reach the young market, working with plurality, diversity and sus-
tainability.”
 
+n ���� performance Yas favoraDle� Dut marMet doYnturn due to the 
pandemic do not allow us from resuming the consumption levels in all 
lines. pThe marMet is going through a large transformation. 9e need 
to pay attention to the digitalization of economy and understand that 
consumers want practicity, swiftness and quality in everything they pur-
chase. 1ur YorM is to seeM costs reductions to Decome more competi-
tiveq� sa[s %lovis.  

2resent in over ��� countries and Yith �� units aDroad� Tramontina is 
optimistic aDout ����� although the dollar price does affect Dusiness� 
states %lovis. p#n[Ya[� the general assessment can De Suite relative� 
since it could affect the internal market while being favorable to the 
eZternal one. There is a Dalance in operations for the Dusiness.q This 
year, in addition to releases, in this quarter already the company will 
join new segments. An investment plan in innovation, technology and 
automation is in force.

TRAMONTINA 

“Em resultados, 
a meta é chegar 
a R$ 9,4 bilhões, 
20% acima de 
2020.”

Clovis Tramontina,   
presidente do Conselho de 
Administração
president of the Administrative 
Council

“On results, the 
goal is to reach 
BRL 9.4 billion, 
20% higher than 
in 2020.”

PRESIDENTES / INDÚSTRIA
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Xianxian Lu,      
gerente
manager

A eZReEtatKXa Å SWe ���� seLa Wm aPo 
meNhor SWe o aPterKor Rara as em�
Rresas e os ENKePtes, dK\ o gerePte�  

p&e nossa parte, creio, sim, Sue será melhor.q

+PoXaÃÑes ser¿o aRresePtadas ReNa ANtomeZ, 
Peste aPo, EoPta :KaPZKaP� p'stamos semRre 
KPoXaPdo em Possos RrodWtos, aRrKmoraPdo 
taPto o desKgP Eomo a SWaNKdade�q

1 dÏNar Å Wm Hator KmRortaPte Rara a emRre�
sa� p'Ne aHeta RratKEamePte tWdo, RoKs Possos 
RrodWtos s¿o KmRortados� 'Pt¿o os RreÃos 
fiEam maKs aNtosq, dK\ o gerePte� 

T he eZpectation is that ���� Yill De a 
better year than the previous one for 
companies and customers, says the 

manager. “For our part, I believe, yes, it will 
be better.”

+nnovations Yill De presented D[ #ltomeZ this 
[ear� tells :ianZian. p9e are alYa[s innovating 
in our products, improving both design and 
Sualit[.q

The dollar is an important factor for the com-
pan[. p+t affects virtuall[ ever[thing Decause 
our products are imported. 5o� prices get 
higher�q sa[s the manager. 

ALTOMEX

“Estamos sempre inovando em nossos 
produtos, aprimorando tanto o design  

como a qualidade.”
“We are always innovating in our products, 

improving both design and quality.”

Juliano Silva,    
diretor-geral 
General Director

AResar dos desafios, ���� HoK DastaPte 
RosKtKXo� A emRresa EresEeW aRroZK�
madamePte ��� soDre ����, afirma 

o dKretor�geraN� “Neste ano, a previsão é 
crescer dois dígitos com os nossos lança-
mentos.”

'm ����, a emRresa ter½ PoXKdades Pos seg�
mePtos agro, KPdWstrKaN e resKdePEKaN� p0este 
ÖNtKmo, EoNoEamos graPde eZReEtatKXa Eom a 
Possa NKPha eNÅtrKEaq, EoPta ,WNKaPo� 

1 setor RreEKsa de EoPsWmo, dK\ ,WNKaPo� pA geraÃ¿o 
de emRrego e rePda deXe ser a RrKorKdade PÖmero � 
do goXerPo aRÏs a XaEKPaÃ¿o, SWe Å a RrKorKdade m½�
ZKma� Um dÏNar maKs est½XeN tamDÅm RermKte RreXer 
EWstos e meNhor admKPKstraÃ¿o das emRresas�q

&espite the challenges, 2020 was quite 
positive. The company has grown ap-
proZimatel[ ��� over ����� sa[s the 

%'1. “This year, we’re forecasting a dou-
ble-digit growth with our launches.”

+n ����� the compan[ Yill have novelties in the 
agro� industrial and residential segments. p+n 
this last one, we put great expectation with 
our electric line�q sa[s ,uliano. 

The sector needs consumption� affirms ,uliano. p,oD 
and income generation should be the number 2 priori-
ty of the government after vaccination, which is the top 
priority. A more stable dollar also allows companies to 
forecast costs and Detter manage their Dusinesses.q

BRIGGS & STRATTON

“Teremos lançamentos nos segmento 
agro, industrial e residencial.” 

“We will have launches in the agro, 
industrial and residential segments.” 
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+mRNemePta o %5 B����, Wm RNaPo de mÅ�
dKo Rra\o, dK\ o XKEe�RresKdePte� “Na im-
pressão, a meta é manter a escala de 

negócios e aumentar a lucratividade. Tam-
bém será aplicado ao hardYare com mo-
delos que permitam relacionamentos mais 
próximos.” 

1Wtro aNXo Å ErKar Dase sÏNKda Rara gaPhar XeNo�
EKdade e EomRetKtKXKdade de EWstos Eom a traPs�
HormaÃ¿o teEPoNÏgKEa e oReraEKoPaN da emRre�
sa� *aXer½ NaPÃamePtos Pos segmePtos de tKPta, 
Naser, KdePtKfiEaÃ¿o e KmRressoras tÆZteKs� 

pA XoNatKNKdade do dÏNar Å desaPKmadora Rara o Km�
Rortador, mas aRrePdemos a NKdar Eom Ksso e estamos 
RreRarados Rara mKPKmK\ar os KmRaEtos de Wm E¾mDKo 
KPst½XeNq, EoPta 4aHaeN�

+t Yill implement the %5 $����� a medi-
um-term plan, says the vice president.  
“In printing, the goal is to maintain the 

scale of business and increase profitabili-
ty. It will also be applied to hardware with 
models that allow for closer relationships.”

Another target is to create a solid base to 
gain speed and cost competitiveness with 
technological and operational transformation 
of the company. There will be launches in the 
inM� laser� identification and teZtile printerso 
segments.

pThe volatilit[ of the dollar is discouraging for the im-
porter, but we have learned to deal with it and are pre-
pared to minimize the impacts of an unstable exchange 
rate�q sa[s 4afael.

BROTHER

Rafael Quirós, 
vice-presidente  
vice president

“Estamos preparados para minimizar os 
impactos de um câmbio instável.”

“We are prepared to minimize the impact as a 
result from the unstable exchange rate”

A emRresa ePHrePtoW os desafios de ���� 
KPXestKPdo em NaPÃamePtos e amRNKaP�
do as NKPhas Eom teEPoNogKa, dK\ o dK�

retor�RresKdePte� “Acreditamos em bons re-
sultados, 2021 é um ano importante para 
apresentar novas soluções ao mercado.” 

%om a estaDKNK\aÃ¿o da eEoPomKa, a tePdÆPEKa 
Å SWe o setor de eNetroeNetrÐPKEos seLa KmRaE�
tado RosKtKXamePte, afirma F½DKo� p+dePtKfiEa�
mos aNta demaPda Po merEado, esReEKaNmeP�
te Po segmePto de KmRressoras domÅstKEas�q 

'm ����, Har½ NaPÃamePtos em todas as sWas NKPhas, 
Eomo as de KmRress¿o domÅstKEa, EorRoratKXa, sEaPPers 
e RroLetores� p'm LaPeKro ÖNtKmo, aRresePtamos PoXKda�
des em Possas NKPhas de graPde Hormatoq, EoPta F½DKo� 

T he company faced the challenges of 
2020 by investing in launches and ex-
panding the technology lines, says the 

%'1. “We believe in good results, 2021 is 
an important year to introduce new solu-
tions to the market.” 

With the economy being stabilized, the ten-
dency is that the electric-electronic sector will 
De positivel[ impacted� sa[s (½Dio. p9e iden-
tified a high marMet demand� especiall[ in the 
home printer segment.q 

+n ����� Ye Yill have launches in all lines� such as home 
printing� corporate� scanners and proLectors. p+n this 
last ,anuar[� Ye presented novelties in our large format 
linesq� tells (½Dio. 

EPSON

Fábio Neves,    
diretor-presidente 
CEO

“2021 é um ano importante para apresentar 
novas soluções ao mercado.”

“2021 is an important year to introduce new 
solutions to the market.”
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1s aXaPÃos Pas XePdas NeXaram a Wm 
DaNaPÃo RosKtKXo em ����, EoPta a 
dKretora EomerEKaN� “O ano foi de 

transiç¿o, mas o desempenho dos negÏ-
cios foi melhor Sue o esperado. O fatura-
mento pode dobrar em 2021.”

+PXestKr Po desePXoNXKmePto de RrodWtos e 
aWmePtar a XKsKDKNKdade da marEa s¿o as me�
tas Peste aPo� p6emos ra\Ñes Rara Erer SWe os 
Possos RrodWtos ser¿o ÖPKEos ePtre as PoXas 
marEas de dKgKtaKs RerKHÅrKEosq, dK\ %KPdy� 

1 KPÉEKo de ���� mostroW EoPdKÃÑes maKs HaXor½XeKs, 
mas o XaNor do dÏNar Resa, afirma %KPdy� p2ara as em�
Rresas SWe KmRortam, o EeP½rKo Å desaPKmador� %omo 
as PegoEKaÃÑes s¿o em dÏNar, os RreÃos aWmePtam e 
EaK a margem de NWEro�q

+mprovements in sales led to a positive bal-
ance in 2020, tells the commercial director. 
“It was a year of transition, but business 

performance was better than expected. 
Revenue may double in 2021.”

+nvesting in product development and increas-
ing brand visibility are the goals for this year. 
p9e have reasons to Delieve that our products 
will be unique among the new brands of digi-
tal peripheralsq� sa[s %ind[. 

The Deginning of ���� has shoYed more favoraDle con-
ditions� Dut the dollar rates have an impact� states %in-
d[. p(or importing companies� the scenario is daunting. 
5ince negotiations are in dollars� prices increase� and 
the profit margin goes doYn.q

Cindy Pan,   
diretora comercial 
Commercial Director 

“O faturamento pode dobrar em 2021.”
“Revenue may double in 2021.”

A emRresa est½ Dem otKmKsta em ����, 
dK\ o sÏEKo�HWPdador� “Nosso foco é 
aumentar em 30% o faturamento 

com novos clientes e reduzir custos ope-
racionais com a otimização e digitalização 
dos processos de compras de eletrodo-
mésticos pelos varejistas.”

0o RNaPeLamePto, traÃoW trÆs HrePtes de traDaNho� 
p'm EaRKNarKdade e KPHormaÃ¿o Pa �sKa, oPde Xa�
mos aDrKr maKs de �� Xagas Pa %hKPa e ©PdKa� em 
serXKÃos dKgKtaKs, Eom gest¿o de dados Rara o Xa�
reLo� e amRNKaÃ¿o da ½rea de 5WEesso do %NKePte, 
Eom HoEo Pa KPteNKgÆPEKa de merEado�q

¥ RreEKso aRrePder Eom o Rassado Rara orgaPK\ar o HW�
tWro, dK\ /arEos, soDre a eEoPomKa e a desXaNorK\aÃ¿o 
do reaN HrePte ¼s moedas KPterPaEKoPaKs� p&esDWroEra�
tK\ar Pormas tÅEPKEas, RrKPEKRaNmePte Rara o +Pmetro, 
aLWdarKa a aNaXaPEar o setor de eNetros, Dem Eomo as 
reHormas RrometKdas ReNo goXerPo�q

T he compan[ is ver[ optimistic in ����� 
says the co-founder. “Our focus is to 
increase the revenue by 30% with 

new customers and to reduce operational 
costs by streamlining and digitizing elec-
tronics purchase process by retailers.”

He has outlined three work fronts in planning. 
p+n capillarit[ and information in #sia� Yhere 
Ye are opening over �� positions in %hina 
and +ndia� in digital services� Yith retail data 
management� and eZpansion of the %ustomer 
5uccess area focused on marMet intelligence.q
We must learn from the past to organize the 

future� sa[s /arcos aDout the econom[ and the real de-
valuation against international currencies. p&eDureau-
crati\ing technical standards� especiall[ for +nmetro� 
would help to increase the electronics sector, as well as 
the reforms promised D[ the government.q

GUELCOS

Marcos Pereira,   
sócio-fundador
co-founder

“Nosso foco é aumentar em 30%  
o faturamento.” 

“Our focus is to increase the  
revenue by 30%.” 

FANCY
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A RersReEtKXa Å Doa em ����, dK\ o dK�
retor�eZeEWtKXo� “O mercado brasilei-
ro tem potencial de crescimento e 

ainda há muito a ser eZplorado em 55& e 
memórias, setores que a Kingston lidera 
e em Sue segue trabalhando fortemente.q

0este aPo, EoPtKPWar½ a HaDrKEar RrodWtos SWe 
aWmePtam a efiEKÆPEKa Rara WsW½rKos fiPaKs e 
EorRoratKXos, EoPta 2aWNo� 'Ptre as PoXKdades 
est¿o o doEM Rara NeKtor de mÉdKa 9orMƃoY 
5tatKoP, os NeKtores 9orMƃoY 4eader e o 55& 
2%+e de �� geraÃ¿o )host 6ree�

A totaNKdade dos RrodWtos Å KmRortada e soHre Eom a 
ƃWtWaÃ¿o do dÏNar� p1 SWe Ha\emos Rara mKtKgar os Km�
RaEtos Po PegÏEKo Å, semRre SWe RossÉXeN, dar sWRorte 
aos Possos KmRortadores e dKstrKDWKdoresq, dK\ 2aWNo�

T he outlooM is good in ����� sa[s the 
executive director. “The Brazilian mar-
ket has growth potential and there 

is still a lot to be explored in SSD and mem-
ories, sectors that Kingston leads and con-
tinues to work on.”

This year, it will continue to manufacture prod-
ucts that increase efficienc[ for end users and 
corporate users� sa[s 2aulo. #mong the neY 
features are the 9orMƃoY 5tation media read-
er docM� 9orMƃoY 4eader and �th generation 
2%+e 55& )host Tree.q

#ll products are imported and impacted D[ the ƃuctua-
tion of the dollar. p9hat Ye do to mitigate the impacts 
on the business is, whenever possible, to support our 
importers and distriDutorsq� sa[s 2aulo.

Paulo Vizaco, 
diretor-executivo  
no Brasil  
Executive diretor in 
Brazil 

“O mercado brasileiro tem potencial de 
crescimento e ainda há muito a ser explorado.”

“The Brazilian market has growth potential and 
there is still a lot to be explored.”

KINGSTON

Francisco Paulo  
de Andrade,      
CEO

As oRortWPKdades SWe se aDrKram em 
���� deKZam a emRresa otKmKsta, dK\ 
o %'1� “Com a conquista de novos 

clientes e de mercados, como o de gamer 
e o de home office, planeLamos faturamen-
to maior em 2021 ante o do ano passado.” 

0este aPo, o RrKPEKRaN NaPÃamePto da marEa 
&a\\ Å a NKPha de hardYare Rara o merEado 
gamer, EoPta FraPEKsEo� p1Wtra PoXKdade Å a 
NKPha de 55& gamers� 'm LaPeKro, NaPÃamos a 
NKPha /aZRrKPt de DNoEos adesKXos NKEePEKados 
&KsPey�q

A taZa EamDKaN aHeta X½rKas HrePtes da eEoPomKa e Å Wm 
RroDNema Rara os PegÏEKos SWaPdo a ƃWtWaÃ¿o Å mWKto 
graPde, Eomo HoK em ���� e Po KPÉEKo de ����� p+sso 
KmRaEta a HormaÃ¿o de RreÃo e aHeta o DoNso do EoPsW�
mKdorq, afirma FraPEKsEo� 

T he opportunities that opened up in 
2020 leave the company optimistic, 
sa[s the %'1. “With the conquest of 

new clients and markets, such as the gamer 
and the home office, we plan to increase 
sales in 2021 compared to last year.”

This [ear� the main launch of the &a\\ Drand is 
the hardware line for the gamer market, says 
(rancisco. p#nother novelt[ is the line of 55& 
gamers. +n ,anuar[� Ye launched the /aZprint 
line of &isne[ licensed adhesive DlocMs.q

The exchange rate affects several fronts of the econo-
m[ and is a proDlem for Dusinesses Yhen the ƃuctua-
tion is very large, as it was in 2020 and in the beginning 
of ����. pThis impacts hoY price is set and affects the 
consumeros pocMet�q sa[s (rancisco.

GRUPO RIO BRANCO

“Com a conquista de novos clientes e mercados, 
planejamos faturamento maior em 2021.”

“With the conquest of new customers and 
markets, we plan to increase sales in 2021.”

https://www.redmobile.com.br/


https://www.redmobile.com.br/
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ANEaPÃoW eZEeNePte resWNtado em 
����, dK\ o XKEe�RresKdePte da em�
Rresa, SWe EomRNeta �� aPos Po 2aÉs�  

p#umentamos em �� o marMet share na 
nossa principal categoria e esperamos 
manter esse número em 2021, mas com 
maiores margens.”

'ste aPo, KPXeste Pos EaPaKs oPNKPe, RrKPEKRaN�
mePte Po .aXorshoR� p6amDÅm NaPÃaremos a 
NKPha de NaXadoras de aNta Rress¿o Eom Wma 
teEPoNogKa ÖPKEa Po 2aÉs, aNÅm de asRKrador 
de ½gWa e RÏ, em KPoZq, EoPta /assKmo� 

Fa\er PegÏEKos Po BrasKN eZKge EomRetÆPEKa� pA eEo�
PomKa ƃWK Eom aNtos e DaKZos, mas, aEomRaPhaPdo o 
merEado, Å RossÉXeN EoNher oRortWPKdades� 0o setor de 
eNetros, os KmRostos aHetam o RreÃo dos RrodWtos, taN 
Eomo as osEKNaÃÑes do dÏNarq, dK\ o XKEe�RresKdePte� 

+t achieved an excellent result in 2020, says 
the vice president of the company, which 
celeDrates �� [ears in the countr[. “We in-

creased the market share in our main cate-
gory by 5% and we hope to maintain this 
number in 2021, but with greater margins.”

This year, it invests in online channels, main-
l[ in .avorshop. p9e Yill also launch the line 
of high-pressure washers with a unique tech-
nology in the country, in addition to a stain-
less�steel Yater and dust vacuum cleanerq� 
sa[s /assimo.

&oing Dusiness in $ra\il reSuires competence. pThe 
econom[ ƃoYs Yith ups and doYns� Dut� folloYing the 
marMet� it is possiDle to reap opportunities. +n the elec-
trical sector, taxes affect the price of products, as do 
ƃuctuations in the dollar�q sa[s the vice president.

LAVORWASH BRASIL

Massimo Colombo, 
vice-presidente   
Vice president 

“Lançaremos lavadoras de alta pressão com 
uma tecnologia única no País.”

“We will also launch the line of high-pressure 
washers with a unique technology in the country”

Rafael Pesce Barbosa,     
presidente 
President

���� aKPda Å KPEerto, atÅ maKs do SWe 
����, dK\ o RresKdePte� “A falta e os 
constantes aumentos de preços das 

matérias-primas são grandes preocupa-
ções. Crescemos 40% no acumulado de 
2020, e a perspectiva para 2021 é de ex-
pansão de 25%.” 

 A /WNtKXKs¿o KmRorta e eZRorta� AssKm, Po dÏ�
Nar, Rerde Ror Wm Nado, mas Ror oWtro gaPha 
EomRetKtKXKdade� p1s RrodWtos e o XaNor do 
Hrete KPterPaEKoPaN aWmePtaram� AEredKto SWe 
HaNtar¿o RrodWtos Po merEado Peste semes�
treq, EoPta 4aHaeN�

0este aPo, KPXeste Pa EomRra de m½SWKPas, HerramePtas 
e teEPoNogKas e NaPÃa PoXo Eat½Nogo, dK\  4aHaeN� p&esde 
ReÃas KPLetadas de RN½stKEo atÅ doDradeKras aWtomatK\a�
das de aÃo� *½ �� aPos, aRostamos Pa KPoXaÃ¿o�q

2 ��� is still uncertain� even more than 
2020, says the president. “The lack and 
constant increases in raw material 

prices are major concerns. We grew 40% 
in 2020 and the outlook for 2021 is for an 
expansion of 25%.” 

/ultivis¿o imports and eZports. Thus� on the 
dollar, it loses on the one hand, but on the oth-
er it gains competitiveness. p2roducts and the 
value of international freight have increased. + 
believe there will be a lack of products on the 
marMet this semesterq� sa[s 4afael.

This year, it invests in the purchase of machines, tools 
and technologies and launches a new catalog, says Ra-
fael. p(rom inLected plastic parts to automated steel 
Denders. (or �� [ears� Ye have Deen committed to in-
novation.q

MULTIVISÃO 

“Crescemos 40% no acumulado do ano, e a 
perspectiva para 2021 é de expansão de 25%.” 

“We grew 40% in 2020 and the outlook for 2021 
is for an expansion of 25%.” 

PRESIDENTES / INDÚSTRIA
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Cristiano Mesquita,      
diretor-presidente
CEO

���� HoK desafiador e Eom KPEerte\as, mas 
teXe fiPaN RosKtKXo Rara as emRresas, dK\ 
o dKretor�RresKdePte� “Nossa expectati-

va é crescer em 2021, visando a um fatura-
mento superior ao de 2020, com aumento 
de produção e de vendas.”

0os ÖNtKmos meses de ����, hoWXe Rerdas Ror 
HaNta de matÅrKa�RrKma e KPsWmos, aNÅm de Rre�
Ãos aDWsKXos, EoPta %rKstKaPo� pUma aÃ¿o r½RK�
da do goXerPo e assoEKaÃÑes RoderKa EoPtroNar 
a sKtWaÃ¿o e torPar a eEoPomKa maKs est½XeN�q 

ANÅm da meta de EresEer em RrodWÃ¿o e HatWrameP�
to, ser¿o maPtKdos os EWKdados reNatKXos ¼ saÖde, dK\ 
o dKretor�RresKdePte� pAssKm, Roderemos atePder a to�
das as demaPdas e Ha\er os KPXestKmePtos SWe estaXam 
RroLetados Rara �����q

2 020 was challenging and with uncer-
tainties, but it had a positive ending for 
some companies� sa[s the %'1. “Our 

expectation is to grow in 2021, aiming at 
a higher revenue than in 2020, with an in-
crease in production and sales.”

+n the last months of ����� there Yere losses 
due to the lack of raw materials and inputs, in 
addition to aDusive prices� sa[s %ristiano. p# 
quick action by the government and associa-
tions could control the situation and make the 
econom[ more staDle.q

+n addition to the goal of groYing in production and 
revenue, we will maintain health care focused, says the 
director. p%onseSuentl[� Ye Yill De aDle to meet all de-
mands and make the investments that were projected 
for ����.q

PROGÁS INDÚSTRIA METALÚRGICA E 
BRAESI EQUIPAMENTOS PARA GASTRONOMIA

“Nossa expectativa é faturamento  
superior ao de 2020.” “We are aiming at a higher revenue than 2020.”

Luiz Kencis,    
CEO 

RegKstroW EresEKmePto eZRressKXo em 
���� e esRera SWe ���� seLa meNhor, 
dK\ o %'1� “A pandemia mudou os 

hábitos do consumidor. 'le levou a diver-
são para dentro de casa, mas a versatili-
dade de nossa linha atendeu a todas as 
demandas.”

0este aPo, L½ NaPÃoW a 6orre :6�����, a EaKZa 
maKs RotePte de seW NKPe WR� p/WKtas PoXKda�
des XKr¿o� 6amDÅm Rassamos a RrodW\Kr em 
/aPaWs 
A/�� %aKZas amRNKfiEadas e aNto�Ha�
NaPtes Rara Earro EoPtKPWam em 2ato BraPEo 

24�q, EoPta .WK\� 

0a sWa oRKPK¿o, a eEoPomKa DrasKNeKra Å mWKto Horte, 
mas tem Wma admKPKstraÃ¿o RÖDNKEa rWKm� p1 setor de 
eNetros, Ror eZemRNo, RreEKsa de moeda est½XeN e LWros 
DaKZos� 1 resto eNe saDe Ha\er�q 

R ecorded expressive growth in 2020 
and eZpects ���� to De Detter� sa[s the 
%'1. “The pandemic has changed 

consumer habits. It took the fun into the 
home, but the versatility of our line met all 
demands.”

This [ear� it has alread[ launched the :T����� 
Tower, the most powerful box in its lineup. 
p/uch neYs Yill come. 9e also started pro-
ducing in /anaus 
#/�. #mplified DoZes and 
car speaMers are still in the %it[ 2ato $ranco 

24��q tells .ui\. 

+n his opinion� the $ra\ilian econom[ is ver[ strong� Dut 
has a Dad puDlic administration. pThe electronics sec-
tor, for example, needs stable currency and low interest 
rates. The rest� it can do.q 

POLYVOX

“Neste ano, também passamos a  
produzir em Manaus (AM).”

“This year, we also started producing  
in Manaus (AM).”
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���� ser½ meNhor SWe os doKs ÖNtKmos 
aPos, KPENWsKXe em HatWramePto, dK\ o 
gerePte PaEKoPaN de XePdas� p'ssa se-

gurança se baseia no line up de produtos 
para o mercado de sistemas de energia de 
baixa potência.”

As RoNÉtKEas goXerPamePtaKs est¿o Pa dKreÃ¿o 
Eerta, EomePta 9aNter� p%oPfiamos SWe os 
resWNtados XKr¿o� Uma emRresa Eomo a Possa 
RreEKsa aRePas de estaDKNKdade eEoPÐmKEa�q

0este aPo, L½ He\ trÆs NaPÃamePtos� p/WK�
tos maKs XKr¿oq, dK\ 9aNter� 'm ����, NaPÃoW  
�� RrodWtos, ePtre eNes estaDKNK\adores, Po�Dre�
aMs, Wm deNes Rara Wso Eom os resRKradores RWNmoPares, 
e dKmmer dKgKtaN�

2 ��� Yill De Detter than the last tYo 
years, including in sales, says the na-
tional sales manager. “This certainty is 

based on the product line for the low pow-
er system market.”

)overnment policies are in the right direction� 
comments 9alter. p9e trust that the results 
will come. A company like ours needs only 
economic staDilit[.q

This year, it has already made three launches. 
p/an[ more Yill come�q sa[s 9alter. +n ����� 
it launched �� products� including staDili\ers� 
725� one of them for use Yith pulmonar[ res-

pirators, and digital dimmer.

RAGTECH

Walter Sitta Junior, 
gerente nacional  
de vendas  
National sales manager

“Uma empresa como a nossa precisa apenas de 
estabilidade econômica.”

A company like ours needs only economic 
stability.”

A emRresa aEredKta em Wm Dom RrKmeKro se�
mestre em ����, dK\ o dKretor de marMetKPg� 
“O isolamento social deverá permanecer 
por um tempo, e a mudança de hábito do 
consumidor favorece o nosso setor. 'spe-
ramos crescimento importante ante 2020.” 

0este aPo, ter½ PoXKdades em X½rKas NKPhas, 
Eom maKs de ��� RrodWtos� p'm ����, mes�
mo Eom a RaPdemKa, EWmRrKmos o EaNePd½�
rKo Eom a eZRaPs¿o da NKPha de HerramePtas 
a DaterKa e PoXas EategorKas de eNetroRort½�
teKsq, afirma F½DKo� 

1 e�EommerEe Xem KmRWNsKoPaPdo as XePdas dos eNe�
troRort½teKs e HerramePtas, EoPta F½DKo� pALWstamos 
Possa RoNÉtKEa EomerEKaN Rara a PoXa reaNKdade e am�
RNKamos a dKstrKDWKÃ¿o, reEoPSWKstaPdo a EoPfiaPÃa de 
Possos ENKePtes�q

T he compan[ Delieves in a good first 
half in ����� sa[s the marMeting direc-
tor. “The social isolation will proba-

bly remain for a while and the change in the 
consumer’s habit favors our industry. We 
expect major growth compared to 2020.” 

This year, we will have novelties in several lines, 
Yith more than ��� products. p+n ����� despite 
the pandemic, we kept on schedule with the 
expansion of the battery tool line and new cat-
egories of electrical portaDles�q sa[s (½Dio. 

The e-commerce has been boosting the sales of elec-
tric portaDles and tools� sa[s (½Dio. p9e have adLusted 
our commercial policy to the new reality and expanded 
the distriDution� regaining the trust of our customers.q

STANLEY BLACK&DECKER

Fábio Govina, 
diretor de marketing 
Marketing Director

“Esperamos crescimento importante neste ano.” “We expect an important growth this year.” 



1 maKor EresEKmePto da 9A2 em ���� 
deRePder½ da reEWReraÃ¿o eEoPÐ�
mKEa do 2aÉs, dK\ o %'1� “O alicerce 

do nosso crescimento vegetativo é o ama-
durecimento dos produtos lançados e das 
novidades de 2021, que são lavadoras e 
reforço em aspiradores.” 

'm ����, o reaN fiEoW ePtre as RKores moedas, 
NemDra 2aWNo� pAEredKtamos SWe este aPo eP�
tre Pa PormaNKdade, hKRÏtese SWe tem Eomo 
HWPdamePtos a EoPtKPWKdade das reHormas e 
do RaEto HederatKXo, e a maPWtePÃ¿o do teto 
de gastos�q 

1 dÏNar KmRaEta o EWsto, mas P¿o Å a ÖPKEa XarK½XeN, 
dK\ 2aWNo� p*½ maLoraÃ¿o dos RreÃos de EommodKtKes, 
KPsWmos e matÅrKas�RrKmas, e Horte XarKaÃ¿o de EWstos 
Pos Hretes KPterPaEKoPaKs�q

W #2os greatest groYth in ���� Yill 
depend on the countr[os eco-
nomic recover[� sa[s the %'1.  

“The foundation of our vegetative growth 
is the maturing of the products launched 
and the novelties of 2021, which are wash-
ers and focus on vacuum cleaners.”

+n ����� the real 
$4.� Yas among the Yorst gloD-
al currencies� rememDers 2aulo. p9e Delieve 
that this year will go back to normal, a hypothe-
sis that is based on the continuity of government 
reforms and the federative pact, as well as main-
taining the spending ceiling.q sa[s 2aulo.q

The dollar impacts the cost, but it is not the only vari-
aDle� sa[s 2aulo. pThere is an increase in the prices of 
commodities, inputs and raw materials, and a strong 
variation in costs in international freight.q

WAP 

Paulo Sanford,    
CEO 

“Teremos lançamento de lavadoras  
e reforço em aspiradores.”

“We will launch washers and a focus  
in vacuum cleaners.”
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&e modo geraN, ���� HoK Wm aPo mWKto Dom Rara a BerNaPda e 
o EomÅrEKo Eomo Wm todo, dK\ o RresKdePte� “Devido à pan-
demia, as pessoas consumiram muito mais. Nosso e-com-

merce, por exemplo, cresceu acima de 100% na comparação com 
����. (oi uma peça�chave, tal como a venda por meio das plata-
formas digitais, o que resultou em nova visão do negócio.”

'm ����, SWaPdo EomRNeta �� aPos, a emRresa Rrograma aWmePtar o 
KPXestKmePto Pa amRNKaÃ¿o de seWs EaPaKs dKgKtaKs, KPENWsKXe Eom a EoP�
trataÃ¿o de HerramePtas SWe aWZKNKem as NoLas Pa RoPta� p0ossos ENKeP�
tes L½ EoPsegWem Ha\er tWdo ReNo BerNaP<aR, ePt¿o Å Wm segmePto do 
SWaN P¿o Rodemos HWgKr� 6amDÅm amRNKamos o nEomRre Po sKte e retKre 
Pa NoLao� ANÅm dKsso, estamos estrWtWraPdo, LWPto ao deRartamePto de 
marMetKPg, Wma graPde EamRaPha de aPKXers½rKoq, EoPta 0KNso�

A meta da emRresa Rara este aPo Å maPter�se Horte e est½XeN Po merEa�
do, afirma 0KNso� p2roLetamos Wm EresEKmePto de ��� Rara ����, HrePte 
¼s KPEerte\as eEoPÐmKEas, taPto PaEKoPaKs SWaPto gNoDaKs� 'Pt¿o Å Wm 
desafio este aPo�q

1verall, 2020 was a very good year for Berlanda and trade as a 
Yhole� sa[s the president. p&ue to the pandemic� people con-
sumed much more. 1ur e�commerce� for eZample� greY aDove 

���� compared to ����. +t Yas a Me[ piece� such as selling through digi-
tal platforms� Yhich resulted in a neY vision of the Dusiness.q

+n ����� Yhen it turns ��� the compan[ plans to increase investment in 
expanding its digital channels, including applying tools to assist stores 
at the point of sale. p1ur customers can alread[ do ever[thing for $er-
lan<ap� so itos a segment Ye canot get aYa[ from. 9eove also eZpanded 
the nDu[ on site and picM up at storeo. +n addition� Ye are structuring� to-
gether Yith the marMeting department� a great anniversar[ campaignq� 
sa[s 0ilso.

The compan[os goal for this [ear is to remain strong and staDle in the 
marMet� affirms 0ilso. p9e proLected groYth of ��� for ����� in the face 
of economic uncertainties� Doth national and gloDal. 5o� itos a challenge 
this [ear.q

BERLANDA

“Devido à pandemia, 
as pessoas 
consumiram muito 
mais em 2020. 
Nosso e-commerce 
cresceu acima  
de 100% na  
comparação  
com 2019.”

Nilso Berlanda, 
presidente
President 

“Due to the 
pandemic, people 
consumed much 
more in 2020. 
Our e-commerce 
grew above 100% 
compared to 2019.”

PRESIDENTES / VAREJO
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1 aPo de ���� HoK mWKto desafiador, EomePta o RresKdePte, mas 
a %erteN aRroXeKtoW Rara estrWtWrar RroLetos reNeXaPtes, EoP�
soNKdar eSWKRes e eZRaPdKr NoLas e EaPaKs XKrtWaKs� p'ntende-

mos que o cenário de 2021 seguirá instável, mas nossas ações 
nos permitirão crescimento de vendas sustentado, em produtos e 
serviços, com rentabilidade. O investimento no conforto da casa 
e a construção civil poderão amenizar os impactos negativos da 
pandemia e da recessão econômica global.”

'Ptre as aÃÑes Rrogramadas Rara este aPo, est¿o a XaNorK\aÃ¿o das NK�
Phas Eom meNhor EWsto�DePeHÉEKo, o HoEo Po atePdKmePto em NoLas e Po 
oPNKPe, e a EoPsoNKdaÃ¿o da emRresa Po seW PÖENeo de atWaÃ¿o, EoPta 
'rKPeo� p/eNhorKas em NoLas e eZRaPs¿o estratÅgKEa ser¿o EomDWstÉXeKs 
Rara EresEermos� 1 e�EommerEe fiEoW maKs reNeXaPte e Å Wm aNKado dos 
atKXos das NoLas HÉsKEas� AmDos EresEem LWPtos e EoPtrKDWem Rara ser�
mos Wma eZEeNePte oRÃ¿o mWNtKEhaPPeN�q 

A emRresa segWe Eom mWKto EWKdado em tWdo SWe ePXoNXe a saÖde� 
p0¿o saDemos atÅ oPde a %oXKd��� XaK KPƃWePEKar Posso RNaPeLamePto� 
ANÅm dKsso, h½ asReEtos maEroeEoPÐmKEos, RoNÉtKEos e trKDWt½rKos SWe 
s¿o oHePsores do XareLo� /as o maKor desafio aKPda Å a HormaÃ¿o de 
RrofissKoPaKs SWaNKfiEados e sKPtoPK\ados Eom a EWNtWra EooReratKXa da 
%erteN, Posso dKHerePEKaNq, dK\ 'rKPeo� 

T he year of 2020 was very challenging, says the president, but 
%ertel tooM advantage of it to structure relevant proLects� con-
solidate teams and expand virtual stores and channels. “We un-

derstand that the 2021 setting remains unstable, but our actions 
will allow us sustained sales increase, in products and services, 
with profitability. Investing in home comfort and civil construction 
may relieve the pandemic and global economic recession negative 
impacts.”

#mong the actions scheduled for this [ear� thereos the appreciation of 
more cost�Denefit lines� the focus on stores and online support� and 
the compan[ consolidation in its operating core� sa[s 'rineo. p5tore 
improvements and strategic eZpansion Yill De a fuel for groYth. '�com-
merce has become more relevant and is an ally of physical store as-
sets. Both expand and contribute together for us to be an excellent 
multi�channel option.q 

The compan[ remains careful in an[thing involving health. p9e are not 
sure hoY far %ovid��� ma[ affect our planning. +n addition� there are 
macroeconomical, political and tax factors which are retail adversaries. 
$ut the Diggest challenge [et is the formation of Sualified professionals 
tuned to %ertelos cooperative culture� our particularit[q� tells 'rineo. 

CERTEL

“O e-commerce 
ficou mais 
relevante e é 
um aliado dos 
ativos das lojas 
físicas.” 

Erineo José Hennemann, 
presidente
president 

“E-commerce 
has become 
more relevant 
and is an ally of 
physical store 
assets.” 
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A emRresa RromoXeW Wma reestrWtWraÃ¿o em ���� e KPKEKoW ���� 
mWKto Dem, EoPta o sWRerKPtePdePte� p6ínhamos as melhores 
expectativas de faturamento até que veio a pandemia e, 

com ela, o fechamento das nossas loLas físicas, com conseSuente 
Sueda no faturamento. 'm ����, esperamos crescer em vendas 
ante os dois últimos anos, mas isso está diretamente ligado ao 
sucesso do plano de imunização.”

'ste Å Wm aPo KmRortaPte Rara dar seSWÆPEKa ao RNaPo de reestrWtWra�
Ã¿o, EoPta *omero� p8amos KPtePsKfiEar as aÃÑes Pa ½rea EomerEKaN atra�
XÅs da reXKs¿o estratÅgKEa das RraÃas, da HorÃa de XePdas e do RroEesso 
de gest¿o Rara RotePEKaNK\ar e fideNK\ar a Dase de ENKePtes� 6amDÅm am�
RNKaremos a oHerta de serXKÃos e os EaPaKs de e�EommerEe e teNeXePdas� 
1 EomRortamePto do EoPsWmKdor mWdoW mWKto raRKdamePte� 2reEKsa�
mos Pos adaRtar�q

1s aWZÉNKos goXerPamePtaKs, taPto Rara as emRresas SWaPto Rara o EK�
dad¿o, se mostraram Wma aNterPatKXa KmRortaPte Rara amePK\ar a ErKse, 
dK\ *omero� p/as saDemos SWe P¿o s¿o sWstePt½XeKs� A estaDKNKdade e a 
retomada das XePdas do XareLo deRePder¿o das medKdas de EoPtroNe da 
RaPdemKa e do aWmePto da EoPfiaPÃa do EoPsWmKdor, aNÅm, Å ENaro, da 
maPWtePÃ¿o das atKXKdades, desde SWe resReKtados todos os RrotoEoNos 
de segWrPaÃa�q

T he compan[ promoted a restructuring in ���� and started ���� 
very well, says the superintendent. “We had the best sales ex-
pectations until the pandemic came and, with it, the closure 

of our brick-and-mortar stores, with a consequent drop in sales. In 
2021, we expect to grow in sales compared to the past two years, 
but this is directly linked to the success of the immunization plan.”

This is an important year to continue the restructuring plan, says Home-
ro. p9e are going to intensif[ the actions in the commercial area through 
the strategic review of the market, the sales force and the management 
process to enhance and retain the customer base. We will also broaden 
the offer of services and e�commerce and tele sales channels. %onsum-
er Dehavior has changed ver[ SuicMl[. 9e need to adapt.q

)overnment aid� for Doth companies and citi\ens� has proved to De 
an important alternative to alleviate the crisis� sa[s *omero. p$ut Ye 
know that they are not sustainable. The stability and resumption of retail 
sales will depend on measures to control the pandemic and increase 
consumer confidence� in addition� of course� on the maintenance of ac-
tivities, provided that all safety protocols are respected.

CR DIEMENTZ

“Ampliaremos 
a oferta de 
serviços e 
os canais de 
e-commerce e 
televendas em 
2021.”

Homero de Toledo,  
superintendente 
business superintendent 

“In 2021 we will 
also broaden the 
offer of services 
and e-commerce 
and tele sales 
channels.”
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'm ����, dar½ EoPtKPWKdade ¼ eZRaPs¿o da rede, SWe HoK retomada 
em ����, afirma o %'1� “Após três anos sem abrir lojas, pre-
vemos inaugurar 25 neste ano. A nossa meta de crescimen-

to é de ��� em relaç¿o a ����. 'stamos otimistas e acreditamos 
que o crescimento virá com a expansão da empresa para novas 
regiões e o fortalecimento da operação de e-commerce.” 

A 'Netro\ema XaK ePtrar Pa )raPde BeNo *orK\oPte, Po sWN da BahKa e 
Po %ePtro�1este do 2aÉs, EoPta 4omero� p1 HoEo Pa KPtegraÃ¿o e mWN�
tKEaPaNKdade fiEar½ maKs Horte Peste aPo Eom a KmRNaPtaÃ¿o de PoXas 
HerramePtas de %4/, omKPKEhaPPeN e teNeXePdas� 6amDÅm estamos 
aXaNKaPdo a XKaDKNKdade da estrWtWraÃ¿o do Posso RrÏRrKo marMetRNaEe 
Rara amRNKar o mKZ e aWmePtar a RresePÃa Po dKgKtaN�q 

1 e�EommerEe da rede, aDerto em agosto de ����, XKW sWa RartKEKRaÃ¿o 
Po HatWramePto sWDKr de �� Rara SWase ���, Pa RaPdemKa� pAEeNera�
mos aNgWPs RroLetos KmRortaPtes Po dKgKtaN, Eomo a oReraÃ¿o em oW�
tros marMetRNaEes e a KPtegraÃ¿o Eom as NoLas HÉsKEas, Rara o ENKePte ter a 
mesma eZRerKÆPEKa em todos os EaPaKs� 'sta Å a meta� Um desafio des�
te aPo Å sWRerar as NKmKtaÃÑes EaWsadas ReNa RaPdemKaq, dK\ 4omero� 

+n ����� the compan[ Yill continue Yith the eZpansion of the netYorM� 
Yhich resumed in ����� sa[s the %'1. “After three years without 
opening stores, we expect to open 25 this year. Our growth 

target is 15% compared to 2020. We are optimistic and we believe 
that the growth will come with the expansion of the company to 
new regions and the strengthening of the e-commerce operation.“

'letro\ema Yill enter $elo *ori\onte metro area� in the south of $ahia 
and in the /idYest of the countr[� sa[s 4omero. pThe focus on integra-
tion and multichannel will become stronger this year with the imple-
mentation of neY %4/� ominichannel and tele sales tools. 9e are also 
evaluating the feasibility of structuring our own marketplace to expand 
the miZ and increase digital presence.q

+ts e�commerce� opened in #ugust ����� saY its share of sales rise from 
�� to almost ��� in the pandemic. p9e have accelerated some im-
portant digital projects, such as operating in other marketplaces and 
integrating with physical stores, so that the customer has the same ex-
perience in all channels. This is the goal. A challenge this year is to over-
come the limitations caused D[ the pandemicq� sa[s 4omero.

ELETROZEMA

“Após três 
anos sem abrir 
lojas, prevemos 
inaugurar 25 neste 
ano. A nossa meta 
de crescimento é 
de 15% em relação 
a 2020.”

Romero Zema, 
CEO 

“After three years 
without opening 
stores, we expect  
to open 25 this year. 
Our growth target  
is 15% compared  
to 2020.”
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� ��� HoK Wm aPo de mWKto traDaNho, mWdaPÃas de h½DKtos, SWeDra 
de RaradKgmas e desafios, dK\ o %'1� “Demandou mais gestão 
diária e acompanhamento de todos os indicadores, mas, ao 

final, foi o melhor da nossa histÏria. +mplementamos importantes 
mudanças� aceleramos a transformaç¿o digital, melhoramos a eZ-
periência de compras e criamos portfólio de produtos e serviços 
para as novas necessidades. 'stamos preparados para crescer 
ainda mais em 2021.”

AssKm, o grWRo Kr½ EoPtKPWar Eom a traPsHormaÃ¿o dKgKtaN dos PegÏEKos, 
eXoNWKr e eZRaPdKr os EaPaKs oPNKPe, amRNKar as soNWÃÑes Rara o ReSWePo 
e o mÅdKo XareLo e meNhorar a RroRosta de XaNor aos ENKePtes, EoPta 
FN½XKo� p6amDÅm Xamos aXaPÃar em KPHraestrWtWra de serXKÃos, Eom a 
meNhorKa EoPtÉPWa da oReraÃ¿o NogÉstKEa, HortaNeEer Posso marMetRNaEe 
e eZRaPdKr o sortKmePto, taPto Po �2 SWaPto Po �2�q 

%om a RaPdemKa, aÃÑes SWe serKam KmRNemePtadas em doKs aPos Ho�
ram aPteEKRadas� 1s ENKePtes tKXeram SWe se adaRtar Rara EoPsegWKr 
XePder Eom as NoLas HeEhadas, e o /artKPs HoK HWPdamePtaN Rara o aDas�
teEKmePto, fiPaPEKamePto e desePXoNXKmePto dos ReSWePos e mÅdKos 
XareLKstas� p3Weremos ser o hWD da KPdÖstrKa e do merEado atraXÅs do 
Posso marMetRNaEe� 3Weremos ser a soNWÃ¿o e oHereEer a meNhor gama 
de serXKÃos fiPaPEeKros e EaRaEKtaÃ¿o aos ENKePtesq, dK\ FN½XKo� 

2 020 was a year of hard work, change of habits, paradigm shifts, 
and challenges� sa[s the %'1. “It has demanded more daily 
management and monitoring of every indicator but, in the 

end, it was the best in our history. We have implemented major 
changes: we’ve sped up digital transformation, enhanced the pur-
chasing experience and created a products and services portfolio for 
the new needs. We are prepared to expand even further in 2021.”

Therefore, the group will continue with its business digital transforma-
tion, improving and expanding in online channels, broadening solutions 
for small and medium retail and improve the value proposals to the 
clients� sa[s (l½vio. p9e Yill also move on in services infrastructure� Yith 
continuous improvements in logistics operations, strengthening our 
marMetplace and eZpanding assortment Doth in �2 and �2.q 

With the pandemic, actions that would be implemented in two years 
Yere anticipated. %ustomers had to adapt to De aDle to sell Yith closed 
stores� and /artins Yas crucial for the suppl[� financing� and develop-
ment of small and medium retailers. p9e Yant to De the huD of the 
industry and market through our marketplace. We want to be the solu-
tion and to offer the Dest range of financial services and Sualification to 
clientsq� sa[s (l½vio. 

GRUPO MARTINS  

“Queremos 
ser o hub da 
indústria e 
do mercado 
através 
do nosso 
marketplace.”

Flávio L. B. Martins, 
CEO 

“We want to 
be the hub of 
the industry 
and market 
through our 
marketplace.”
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M WKtas aÃÑes SWe estaXam Po radar da emRresa, desde o home 
oHfiEe atÅ os RroLetos de eZRaPs¿o das NoLas, Horam aEeNeradas 
Eom a RaPdemKa, EoPta o dKretor de marMetKPg� “O ano de 

2020 nos trouxe bons resultados, e esperamos que 2021 reforce 
essas estratégias que adotamos nos últimos tempos. Registramos 
um aumento bastante significativo de vendas em nosso e�com-
merce e marketplace. Vemos grandes oportunidades neste ano.”

AKPda SWe mWKtos ENKePtes tePham adotado o h½DKto de EomRrar oPNKPe 
Ror SWestÑes de segWraPÃa, a emRresa EoPsKdera SWe sWas NoLas aKPda 
s¿o eZtremamePte reNeXaPtes Po momePto deEKsÏrKo de EomRra� p2or 
essa ra\¿o, aEredKtamos SWe os doKs modeNos se EomRNemePtam� 'P�
tePdemos SWe os amDKePtes HÉsKEo e dKgKtaN mereEem a mesma atePÃ¿o, 
gama de serXKÃos e KPXestKmePtosq, dK\ FraPÃoKs�

0a RaWta deste aPo, est¿o os estWdos Rara amRNKaÃ¿o do Hormato de 
NoLa 'ZRress, XoNtada ao EoPsWmKdor de DaKrros Po ePtorPo, e a aP½NKse 
de RoPtos Rara eXePtWaN aDertWra de PoXas WPKdades, EoPta FraPÃoKs� 
p1Wtra ½rea SWe ter½ totaN HoEo de Possas oReraÃÑes Å a de ePXKroP�
mePtaN, soEKaN aPd EorRorate goXerPaPEe 
'5)�� &eseLamos P¿o gerar 
maKs EoPsWmo de RN½stKEo oW RaReN¿o aNÅm do SWe Å estrKtamePte Pe�
Eess½rKo� 4eEKENaremos todos os resÉdWos gerados� 1 oDLetKXo, em ����, 
Å reEKENar ReNo mePos ��� desses resÉdWos�q

/ any activities which were probed by the company, from home 
office to store eZpansion proLects� Yere speed up due to the 
pandemic, accounts the marketing director. “The year of 

2020 has brought us good results and we hope that 2021 strength-
ens the strategies we have adopted lately. We have recorded a 
rather significant increase in sales of our e-commerce and market-
place. We see great opportunities for this year.”

Although many customers have taken the habit of online shopping 
for safety purposes, the company considers that its stores are still ex-
tremel[ relevant in the decisive moment of purchasing. p(or this reason� 
we believe that both models complement each other. We understand 
that the physical and digital environments deserve the same attention, 
range of services and investments, says François.

+n this [earos agenda there are studies for Droadening the 'Zpress store 
format, aimed at consumers from neighboring districts, and the anal-
ysis of sites for the eventual inauguration of new units, tells François. 
p#nother area Yhich shall have the full focus of operations is the envi-
ronmental� social and corporate governance 
'5)�. 9e eZpect to not 
create more plastic or cardboard use beyond what is strictly necessary. 
9e Yill rec[cle all Yaste created. The goal in ���� is to rec[cle at least 
��� of Yaste.q

LEROY MERLIN 

“Em 2020, 
registramos 
um aumento 
bastante 
significativo de 
vendas em nosso 
e-commerce e 
marketplace.”

François Gabert, 
diretor de marketing 
marketing director

“In 2020, we 
have recorded 
a rather 
significant 
increase in 
sales of our 
e-commerce and 
marketplace.”
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1 aPo de ���� ser½ de estaDKNKdade Pa EomRaraÃ¿o Eom o aP�
terKor, dK\ o dKretor�RresKdePte� p'speramos, em termos de 
vendas mercantis, que seja similar a 2020, devido à eleva-

da demanda de produtos para a casa. A tendência é ter uma leve 
Sueda em algumas linhas, por serem de baiZa taZa de recompra. 
Nossa estimativa é manter o mesmo faturamento do ano passado 
em produtos, mas crescer em serviços.”

A RaNaXra do momePto Å dKgKtaNK\aÃ¿o, afirma 2edro *ePrKSWe� pA traPs�
HormaÃ¿o dKgKtaN P¿o Å Wma meta, mas sKm Wma EWNtWra� %reKo SWe a 
RaPdemKa aEeNeroW o RroEesso de dKgKtaNK\aÃ¿o Rara o mWPdo, KPENWsK�
Xe tra\ePdo maKs ENKePtes Rara os EaPaKs dKgKtaKs e maPtePdo�os Eomo  
oRÃ¿o de EomRra�q

0o RNaPeLamePto de KPXestKmePtos e RroLetos da .KDerattK, est¿o o eP�
tePdKmePto da tePdÆPEKa maEroeEoPÐmKEa, a RartKEKRaÃ¿o Po RroEesso 
de dKgKtaNK\aÃ¿o e a KmRNaPtaÃ¿o de RroLetos Eom KPteNKgÆPEKa artKfiEKaN 
dePtro da EomRaPhKa� p'sses s¿o os oDLetKXos e desafios Rara este aPo 
e, tamDÅm, Rara os RrÏZKmosq, afirma 2edro *ePrKSWe�

T he [ear of ���� Yill De of staDilit[ in comparison to last [ear� sa[s 
the director-president. “We hope, in terms of market sales, 
it to be similar to 2020 due to the high demand for home 

products. The trend is of a low drop in some lines, for having a low 
re-purchase rate. Our estimate is to maintain the same revenue of 
last year in products, but to improve in services.”

The Yord of the moment is digitali\ation� states 2edro *enriSue. p&ig-
ital transformation is not a goal� Dut rather a culture. + Delieve the pan-
demic has accelerated the digitalization process in the world, including 
bringing more customers to digital channels and keeping them as pur-
chase options.q

#t .iDerattios investments and proLects planning� there is the under-
standing of the macroeconomic trend, participation in the digitalization 
process and the implementation of artificial intelligence proLects Yithin 
the compan[. pThese are the goals and challenges for this [ear� and also 
the folloYing [earsq� tells 2edro *enriSue.

LIBERATTI  

“Nossa 
estimativa, em 
2021, é manter 
o mesmo 
faturamento 
de 2020 em 
produtos, mas 
crescer em 
serviços.”

Pedro Henrique Regazzo,  
diretor-presidente 
director-president 

“Our estimate 
in 2021 is to 
maintain the 
same revenue 
of 2020 in 
products, but 
to improve in 
services.”
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1s KPXestKmePtos KPKEKados em ���� ter¿o EoPtKPWKdade Peste 
aPo, dK\ o sWRerXKsor�geraN� “O novo centro de distribuição, 
com investimento da ordem de 4� ��� milhões, ficará 

pronto. %ontinuaremos a implantaç¿o do 5#P, Sue trará ganho 
de escala na nossa operaç¿o, e prevemos abrir de �� a �� filiais 
em prédios próprios, com 1.400 m². Também seguiremos com a 
instalaç¿o do sistema fotovoltaico nas loLas e, até o final do ano, 
100 delas produzirão energia limpa.”

A RaPdemKa HortaNeEeW maKs aKPda a Possa Horma de RePsar XareLo, afirma 
,osÅ &omKPgos� p'st½Xamos RreRarados Rara ePHrePtar as dKfiEWNdades� 
.oLas %em HoK Wma das RoWEas SWe RWderam hoPrar seWs EomRromKssos 
em dKa Eom todos os HorPeEedores� /aPteXe RroLetos e KPXestKmePtos, e, 
mesmo Eom o HeEhamePto de ��� das fiNKaKs Ror �� dKas, oDteXe resWNta�
do eZRressKXo em �����q 

'm ����, h½ doKs desafios� p'PSWaPto a RoRWNaÃ¿o P¿o Hor KmWPK\ada, 
Xamos XKXer Eom KPsegWraPÃa e RossÉXeKs NoEMdoYPs� 'Pt¿o o RrKmeKro 
graPde desafio Å sWRerar essa Hase� A retomada da eEoPomKa Å o oW�
tro, mas aEredKto SWe ser½ HaEKNKtada Eom as reHormas RreXKstas e o aLWste 
fisEaN, o SWe aWmePtar½ a EoPfiaPÃa Rara PoXos KPXestKmePtos, KPENWsKXe 
estraPgeKros, e EoPseSWePte geraÃ¿o de emRregos, HomePtaPdo o EoP�
sWmoq, dK\ ,osÅ &omKPgos� 

+nvestments started in 2020 will continue this year, says the general 
supervisor. “The new distribution center, with an investment of 
around BRL 150 million, will be ready. We will continue the im-

plementation of SAP, which will bring a gain in scale to our opera-
tion, and we plan to open 12 to 15 subsidiaries in company owned 
buildings, with 1,400 m². We will also continue the installation of 
the photovoltaic system in the stores, and by the end of the year, 
100 of them will produce clean energy.”

The pandemic has strengthened our retail thinking even more, declared 
,osÅ &omingos. p9e Yere prepared to face the difficulties. .oLas %em 
was one of the few that could honor its commitments on time with all 
suppliers. +t maintained proLects and investments� and� even Yith the 
closure of ��� of the affiliates for �� da[s� it oDtained an eZpressive 
result in ����.q 

+n ����� there are tYo challenges. p#s long as the population is not 
immuni\ed� Ye Yill live Yith insecurit[ and possiDle locM doYns. 5o� the 
first Dig challenge is to overcome this phase. The econom[os recover[ 
is the other one� Dut + Delieve it Yill De made easier Yith the planned 
reforms and the fiscal adLustment� Yhich Yill increase the confidence for 
new investments, including foreign investments, and the consequent 
generation of LoDs� fostering consumption�q sa[s ,osÅ &omingos. 

LOJAS CEM

“Prevemos abrir 
de 12 a 15 filiais 
em prédios 
próprios, com 
1.400 m², em 
2021.”

José Domingos Alves,    
supervisor-geral 
General Supervisor

“We plan to open 
12 to 15 affiliates 
in company-
owned buildings, 
with 1,400 m², in 
2021.”
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1 aPo de ���� HoK reaNmePte dKHÉEKN, mas HoK tamDÅm de aRreP�
dK\ado, esReEKaNmePte SWaPto ¼ meNhorKa de RroEessos e de 
RrodWtKXKdade, dK\ o RresKdePte� p'm ����, vamos unir os 

desafios e as novas oportunidades do mercado. O maior desafio é 
recuperar as perdas de 2020 e continuar crescendo. Mas estamos 
preparados, com o engajamento da equipe, com a grande virada 
SAP, realizada em meio à pandemia, e com a retomada de um 
planejamento robusto.”

A emRresa maPtÅm o seW RNaPo de eZRaPs¿o, SWe RreXÆ a aDertWra de 
maKs fiNKaKs Po 4Ko )raPde do 5WN� pA KdeKa Å amRNKar o PÖmero de NoLas 
Po modeNo tradKEKoPaN, Eom Wm mKZ EomRNeto, aNÅm da .eDes /oda e da 
.eDes 'ZRress, PoXo modeNo de PegÏEKo do grWRoq, EoPta 1teNmo� p5¿o 
NoLas de atÅ ��� m� e mePor EWsto, SWe NeXam o LeKto .eDes de traDaNhar 
Rara EKdades Eom atÅ �� mKN haDKtaPtes� 2reXemos KPaWgWrar EerEa de �� 
em �����q 

0este aPo, a rede tamDÅm SWer aWmePtar o KPXestKmePto Pa dKgKtaNK�
\aÃ¿o de RroEessos, taPto Po amDKePte HÉsKEo Eomo Po dKgKtaN� 0a ½rea 
fiPaPEeKra, RretePde eZRNorar PoXos serXKÃos e oRortWPKdades, Eomo as 
EoPtas dKgKtaKs Rara os ENKePtes� pA RaPdemKa reHorÃoW a omPKEaPaNKdade, 
o SWe a .eDes L½ XaNorK\aXa, oHereEePdo a mesma eZRerKÆPEKa em ErÅdKto 
e RreÃo em todos os seWs EaPaKsq, afirma 1teNmo�

2 ��� Yas reall[ difficult [ear� Dut it Yas also a [ear of learning� es-
pecially in terms of improving processes and productivity, says 
the president. “In 2021, we will unite the challenges and the 

new opportunities in the market. The biggest challenge is to recov-
er the losses of 2020 and keep growing. But we are prepared; with 
the team’s engagement with the big SAP turnaround, carried out 
in the middle of the pandemic, and with the resumption of robust 
planning.”

The company maintains its expansion plan, which foresees the opening 
of more Dranches in 4io )rande do 5ul. pThe idea is to eZpand the num-
ber of stores in the traditional model, with a complete mix, in addition 
to .eDes /oda and .eDes 'Zpress� neY groupos Dusiness model�q sa[s 
1telmo. pThe[ are stores of up to ��� m� and less cost� Yhich taMe the 
.eDes Ya[ of YorMing for cities Yith up to ������ inhaDitants. 9e plan to 
open around �� in ����.q

This year, the company chain also wants to increase investment in digi-
tali\ing processes� Doth in the ph[sical and digital environments. +n the 
financial area� it intends to eZplore neY services and opportunities� such 
as digital accounts for customers. pThe pandemic reinforced the omni-
channel, which Lebes already valued, offering the same credit and price 
eZperience in all its channelsq� sa[s 1telmo.

LOJAS LEBES

“A empresa 
mantém o 
seu plano de 
expansão, que 
prevê a abertura 
de mais filiais 
no Rio Grande 
do Sul.”

Otelmo Drebes,    
presidente 
President

“The company 
maintains its 
expansion plan, 
which foresees the 
opening of more 
branches in Rio 
Grande do Sul.”
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ReKPXePtar�se HoK o Nema da emRresa em ����, EoPta o RresKdePte 
,erosNaW 2aWNKMK “Apesar das complicações causadas pela pan-
demia, soubemos nos adaptar e tivemos resultados comerciais 

acima da expectativa. Aquilo que estava programado para ser feito 
em cinco anos foi concretizado no espaço de três a quatro meses. 
Nós nos reinventamos através de novos canais de vendas digitais, e 
o e-commerce tornou-se um aliado da loja física.”

'ste aPo, o desafio Å sWRerar o resWNtado de ����, mesmo sem o aW�
ZÉNKo emergePEKaN do goXerPo� p6emos Wm RNaPeLamePto estratÅgKEo 
orÃamePt½rKo Eom o oDLetKXo de EresEer em XePdas ReNo mePos ��� 
soDre ����� +sso ser½ mWKto desafiador, mas aEredKto SWe teremos DoPs 
resWNtados� 0ossa meta Å EoPtKPWar a traLetÏrKa Rara o SWe Ehamamos 
de 2roLeto // ��, Ksto Å, RretePdemos doDrar Posso HatWramePto atÅ 
����q, dK\ ,erosNaW� 

0este ����, a emRresa KPXeste Pa remodeNaÃ¿o de maKs de �� NoLas e Pa 
aDertWra de �� a �� WPKdades de Horma org¾PKEa, adKaPta o RresKdePte� 
p'sReramos EresEKmePto mWKto Horte Po meKo dKgKtaN/e�EommerEe e Pa 
KPteraÃ¿o Eada Xe\ maKor do EoPEeKto omKPKEhaPPeN� +PXestKremos em 
PoXas HerramePtas de gest¿o e Pa EaRaEKtaÃ¿o e treKPamePto dos Eo�
NaDoradores, Posso maKor HoEo� *½ oKto aPos, estamos NKstados ePtre as 
meNhores emRresas Rara traDaNhar Po BrasKN�q

R einventing ourselves was the company motto in 2020, says pres-
ident ,ersolau 2auliMi “Despite complications caused by the 
pandemic, we were able to adapt and had commercial re-

sults above expectations. Things that were scheduled to be done in 
five years were made in the space of three to four months. We re-
invented ourselves through new digital sales channels, and e-com-
merce has become an ally of physical store.”

This year the challenge is to overcome 2020 results even without the 
governmentos emergenc[ aid. p9e have a Dudgetar[ strategic planning 
Yith the purpose of increasing our sales D[ at least ��� in comparison 
to ����. This Yill De challenging� Dut + Delieve Ye Yill achieve good re-
sults. 1ur goal is to maintain the traLector[ of Yhat Ye call 2roLect // 
��� that is� Ye intend to douDle our revenue D[ ����q� tells ,eroslau. 

+n this ����� the compan[ is investing in remodeling over �� stores and 
in opening �� to �� units� organicall[� sa[s the president. p9e eZpect a 
strong groYth in the digital�e�commerce Ya[ and in the increasing in-
teraction with the omnichannel concept. We will invest in new manage-
ment tools� Sualification and training of our emplo[ees� our focus. (or 
eight [ears Yeove Deen among the Dest companies to YorM in $ra\il.q

LOJAS MM

“Nós nos 
reinventamos 
através de 
novos canais de 
vendas digitais, 
e o e-commerce 
tornou-se um 
aliado da loja 
física.”

Jeroslau Pauliki,    
presidente 
president 

We reinvented 
ourselves through 
new digital sales 
channels, and 
e-commerce has 
become an ally of 
physical store.”
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U m aPo eZEeNePte� Å assKm SWe o %'1 ENassKfiEa ����� “Cresce-
mos em produtividade e entregamos lucro líquido 10 vezes 
maior Sue o de ����, reƃeZo da transformaç¿o do modelo 

NovoMundo.com. A expectativa é mais otimista em 2021, pois 
mantivemos o ritmo dos investimentos, apesar da oscilação da 
economia e da pandemia.”
 
A rede maPteXe os KPXestKmePtos e, atÅ o fiPaN do aPo, Kr½ traPsHormar 
���� de sWas maKs de ��� NoLas� 6em RNaPos, tamDÅm, de aDrKr oWtras 
��, EoPta o %'1� pA meta Å EoPsoNKdar a marEa Eomo a maKs RreRarada 
Rara o PoXo XareLo, Eom Wm dKHerePEKaN ENaro, SWe Å a KPtegraÃ¿o totaN 
dos EaPaKs de XePda� ¥ a RrKmeKra rede a derrWDar a RrKPEKRaN DarreKra 
ePtre o HÉsKEo e o dKgKtaN, SWe Å a WPKfiEaÃ¿o de RreÃos e soNWÃÑes�q

%om RNaPo EoPsKstePte Pa oReraÃ¿o e Pa estrWtWra de EaRKtaN, Rara 
maPter Wm EoPHorto de EaKZa, a rede tem doKs desafios em ����� p1 RrK�
meKro Å aRrePder a EoPXKXer Eom o PoXo RerfiN de EoNaDorador Pas NoLas 
e maPtÆ�No ePgaLado e EaRaEKtado Rara a ePtrega de Possa XKs¿o� 1 se�
gWPdo Å EomWPKEar o PoXo RosKEKoPamePto e seWs DePeHÉEKos, ErKaPdo 
Wma EoPeZ¿o emoEKoPaN e maKs KPtePsa Eom Possos EoPsWmKdores� ¥ o 
Posso RrKPEKRaN oDLetKXoq, eZRNKEa o %'1� 

An eZcellent [ear� this is hoY the %'1 rates ����. “We have ex-
panded in productivity and delivered a net profit 10 times 
higher than in 2019, a reflex of the NovoMundo.com trans-

formation. Expectations are more optimistic in 2021, as we have 
kept the rate of investments despite economy and pandemic os-
cillations.”
 
The chain has kept investments, and, by the end of the year, it will reno-
vate ���� of its stores. +t also has plans of opening other �� stores� tells 
the %'1. pThe goal is to consolidate the Drand as the most prepared for 
the new retail, with a clear distinctiveness, which is the full integration 
of sales channels. +tos the first chain to DreaM the main Darrier DetYeen 
ph[sical and digital� Yhich is the unification of prices and solutions.q

With consistent plans in operations and capital structure to maintain a 
cash reserve� the chain has tYo challenges for ����. pThe first one is to 
learn hoY to live Yith the neY emplo[ee profile in stores and to Meep 
them engaged and trained to deliver our vision. The second one is to 
communicate our neY positioning and its Denefits� creating an emo-
tional and more intense linM Yith our consumers. +tos our main goalq� 
eZplains the %'1. 

NOVO MUNDO 

“Crescemos em 
produtividade 
e entregamos 
lucro líquido 10 
vezes maior que 
o de 2019.”

José Guimarães,  
CEO 

“We have 
expanded in 
productivity and 
delivered a net 
profit 10 times 
higher than in 
2019.”
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' m ����, os RroDNemas essePEKaKs EoPtKPWar¿o eZKstKPdo, dK\ o %'1� 
p5e nos adaptarmos e resolvermos os chamados pnovos pro-
blemas”, o que inclui atender não só o cliente, mas a socieda-

de, meio ambiente e acionistas, que exigem de nós uma visão mais 
holística, vamos compreender Sue nosso papel é ir muito além de 
criar as condições para que a venda de itens ocorra. Não nos enten-
demos mais apenas como varejistas, mas como solucionadores de 
problemas reais e complexos. A perspectiva é positiva, apesar de 
ainda enfrentarmos uma crise política e econômica.”

0o aPo Rassado, o %'1 oDserXoW SWe a NKDeraÃ¿o do goXerPo Rara 
aEesso aos reEWrsos do F)65 e o aWZÉNKo emergePEKaN EoPtrKDWÉram sKg�
PKfiEatKXamePte Rara a emRresa regKstrar EresEKmePto EoPsKder½XeN Po 
e�EommerEe e NoLas HÉsKEas� pAEredKtamos SWe a HaEKNKtaÃ¿o de aEesso ao 
ErÅdKto e a estaDKNKdade da KPƃaÃ¿o s¿o RoPtos HWPdamePtaKs Rara SWe 
a eEoPomKa se maPtePha RWNsaPte e RosKtKXa Rara o setorq, dK\ ,WNKaPo� 

'ste aPo, a emRresa KPaWgWroW o 1Dra ,½�, DraÃo da 5aKPt�)oDaKP XoN�
tado Rara o modeNo de PegÏEKo de ataEareLo� p0osso oDLetKXo, aKPda 
em ����, Å amRNKar o PÖmero de WPKdades da 6eNhaPorte ,½�, as Possas 
NoLas de DaKrro� AKPda temos Eomo meta fiPaNK\ar a moderPK\aÃ¿o de 
aNgWmas WPKdades da 6WmeNero Po 4Ko )raPde do 5WN, aNÅm de KPXestKr 
em RroEessos, HerramePtas e EaRaEKtaÃ¿o da eSWKRe�q 

+n ����� the maLor issues Yill persist� sa[s the %'1. “If we adapt and 
solve so-called “new problems”, which includes serving not only 
the customer, but also society, the environment and sharehold-

ers, who demand a more holistic view of us, we will understand 
that our role is to go far beyond creating the conditions for the 
sale of items to occur. We no longer see ourselves only as retailers, 
but as real and complex problem solvers. The outlook is positive, 
although we still face a political and economic crisis.”

.ast [ear� the %'1 noted that the governmentos release to access ()T5 
resources and emergenc[ aid contriDuted significantl[ to the compan[os 
significant groYth in e�commerce and ph[sical stores. p9e Delieve that 
facilitating access to credit and the staDilit[ of inƃation are fundamental 
points for the econom[ to remain d[namic and positive for the sectorq� 
sa[s ,uliano. 

This [ear� the compan[ inaugurated 1Dra ,½�� a Dranch of 5aint�)oDain 
focused on the %ash and %arr[ Dusiness model. p1ur goal� still in ����� 
is to increase the numDer of Telhanorte ,½� 7nits� our convenience 
stores. We continue to aim to complete the modernization of certain 
Tumelero units in 4io )rande do 5ul and additionall[ invest in process-
es� tools and team training.q 

TELHANORTE TUMELERO

“Nosso objetivo, 
ainda em 2021, 
é ampliar o 
número de 
unidades da 
Telhanorte Já!, 
as nossas lojas 
de bairro.”

Juliano Ohta, 
CEO 

“Our goal, 
still in 2021, 
is to increase 
the number 
of Telhanorte 
Já! Units, our 
convenience 
stores.”
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A eZReEtatKXa Å de eZRressKXa meNhora Po segWPdo trKmestre, EoP�
sKderaPdo o aXaPÃo da KmWPK\aÃ¿o e a regWNarKdade Po aDaste�
EKmePto, dK\ o RresKdePte� “O varejo e a indústria entraram 

em 2021 com níveis baixos de estoque e o impacto do dólar. O e-
commerce se tornou mais relevante, avançamos em eficiÆncia nos 
processos internos e implementamos melhorias na eZperiÆncia 
em loja. Isso, somado à projeção de crescimento do PIB, mesmo 
tímida, nos faz crer em um ano melhor Sue ����.q

'm oWtras ErKses, a eEoPomKa do 2aÉs demoPstroW graPde EaRaEKdade 
de reEWReraÃ¿o e P¿o deXe ser dKHerePte agora, dK\ 6erWo� p1 DrasKNeK�
ro P¿o deKZa de EoPsWmKr� ANgWPs asReEtos SWe aLWdarKam a aEeNerar a 
eEoPomKa reHerem�se ao aXaPÃo das reHormas trKDWt½rKa e admKPKstratK�
Xa� A XarKaÃ¿o do dÏNar tamDÅm se reƃete Po EWsto da oReraÃ¿o� 'SWK�
RamePtos, soHtYares e HerramePtas WtKNK\adas est¿o, de aNgWma Horma, 
sWLeKtos ¼ XarKaÃ¿o de EWsto em HWPÃ¿o da moeda�q 

A FWLKoMa SWer aEeNerar em ����� pA atePÃ¿o ao merEado e a RerEeRÃ¿o 
de oPde Rodemos ter maKs oRortWPKdades ser¿o HWPdamePtaKs Rara o 
Posso sWEesso� 0o EaPaN de dKstrKDWKÃ¿o, KPXestKremos mWKto em teEPo�
NogKa e NogÉstKEa� 0o XareLo, EoPtKPWaremos otKmK\aPdo NoLas Eom maKor 
RotePEKaN de XePdas e DWsEaremos oRortWPKdades EoPsKstePtes de eZ�
RaPs¿oq, EoPta 6erWo� 

' Zpectations are of significant improvement D[ the second Suar-
ter, considering the progress of immunization and supply reg-
ularit[� sa[s the president. pRetail and industry started 2021 

with low stock levels and with the dollar impact. E-commerce has 
become more relevant; we’ve improved efficiency in internal pro-
cesses and have implemented upgrades in store experience. These, 
added to the GDP increase forecasts, even if minor, make us be-
lieve in a better year than 2020.”

+n other crises� the %ountr[os econom[ has displa[ed a great aDilit[ of 
recover[ and it should not De different noY� tells Teruo. p$ra\ilians Yonot 
stop consuming. 5ome aspects that have helped speeding up the econ-
om[ refer to improvements in the taZ and administrative reforms. &ollar 
oscillations also reƃect on operational costs. 'Suipment� softYare and 
tools used are, in some form, subject to cost oscillations due to the 
currenc[.q 

(uLioMa Yants to accelerate in ����. p/arMet attention and the percep-
tion of where we could have more opportunities are essential to our suc-
cess. +n the distriDution channel� Yeoll invest heavil[ in technolog[ and 
logistics. +n retail� Yeoll continue to optimi\e stores Yith greater sales 
potential� and Ye Yill search for consistent eZpansion opportunitiesq� 
says Teruo. 

FUJIOKA

“A atenção ao 
mercado e a 
percepção das 
oportunidades 
serão fundamentais 
para o nosso 
sucesso.”

Teruo Fujioka,  
presidente 
president

“Market 
attention 
and the 
perception of 
opportunities 
are essential to 
our success.”

PRESIDENTES / DISTRIBUIDORA
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A emRresa esRera HatWramePto maKor em ����, dK\ o dKretor�  
“Apesar de 2020 ter sido atípico, conseguimos boa recu-
peraç¿o e terminamos o ano com resultados positivos. 'm 

2021, a expectativa é de crescimento de 25% no faturamento so-
bre o ano anterior. 6eremos muitos lançamentos nas nossas linhas, 
como áudio, tecnofatos e casa conectada. Faz parte da nossa es-
tratégia a implementação de novos segmentos, que pretendemos 
eZibir na 'letrolar 5hoY.q

0a eEoPomKa, 4aHaeN oDserXa SWe, aRÏs o mÆs de LaPeKro ter sKdo Das�
taPte EoPtWrDado, XÆ Wm amDKePte maKs RroRÉEKo Rara aNgWPs assWPtos 
SWe est¿o em RaWta h½ Dom temRo� p¥ o Easo da reHorma trKDWt½rKa, 
ao mePos Po sePtKdo de sKmRNKfiEaÃ¿o� ' a fisEaNK\aÃ¿o das marEas SWe 
traDaNham de Horma KrregWNar�q 

*oLe, dKHerePtemePte do Rassado, Doa Rarte dos RrodWtos da emRre�
sa Å KmRortada, e h½ Wma KPƃWÆPEKa dKreta do dÏNar Pa RreEKfiEaÃ¿o� 
p'stamos amePK\aPdo ao m½ZKmo aWmePtos sKgPKfiEatKXos de Horma a 
ePEoPtrar aNterPatKXas Rara maPter Possos RrodWtos Eom SWaNKdade e 
RreÃos EomRatÉXeKs Eom o merEado DrasKNeKro� A emRresa DWsEa, atra�
XÅs de KPstrWmePtos fiPaPEeKros, maPter Wm dÏNar mÅdKo Rara traDaNhar 
Eom maKor traPSWKNKdade oW, ao mePos, dePtro de Wm Ratamar Ror Wm 
RerÉodo, Rara P¿o XKXePEKar aWmePtos e deErÅsEKmos t¿o osEKNaPtes�q

T he compan[ eZpects a higher revenue in ����� sa[s the director. 
“Despite 2020 being atypical, we’ve managed a nice re-
covery and ended the year with positive results. In 2021, 

the expectation is for a 25% growth in revenue over the previ-
ous year. We will have many releases in our lines, such as audio, 
wearable tech, and connected homes. The implementation of new 
segments is part of our strategy, which we intend to display at 
Eletrolar Show.”

+n the econom[� 4afael oDserves that after ,anuar[ Deing eventful� he 
sees a more favorable environment for some issues at stake for a long 
time. +tos the case of the taZ reform� at least in the sense of streamlining. 
+tos the surveillance of Drands that operate irregularl[.q 

Today, differently from the past, a large portion of the company prod-
ucts is imported� and thereos direct dollar inƃuence in pricing. p9e are 
mitigating as much as possiDle significant increases� in such a Ya[ to 
find alternatives to Meep our products Yith Sualit[ and prices compat-
iDle Yith the $ra\ilian marMet. The compan[ seeMs� through financial 
tools, to maintain an average dollar to work with greater peace of mind 
or, at least, within a threshold for a period, so as not to experience high 
oscillating increases and reductions.q

GEONAV

“A expectativa 
para 2021 é de 
crescimento 
de 25% no 
faturamento 
sobre o ano 
anterior.”

Rafael Assa,  
diretor
director

“In 2021, the 
expectation is for 
a 25% growth in 
revenue over the 
previous year.”
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A eZReEtatKXa da emRresa Å RosKtKXa Rara ����, dK\ a %'1 e RresK�
dePte� p'speramos crescimento mínimo de ���� no fatura-
mento na comparação com o ano passado, quando, mesmo 

com a pandemia, obtivemos excelente resultado. Com as novida-
des que apresentaremos neste ano, o faturamento, com certeza, 
será maior que o de 2020.”

0a ½rea eEoPÐmKEa, /oPKSWe dK\ SWe o setor em SWe a emRresa atWa 
est½ KPdo Dem, mas Ha\ Wma ressaNXa� p2reEKsamos de mWKta atePÃ¿o 
Pa SWest¿o dos KmRostos, RrKPEKRaNmePte Po +2+, Rara estKmWNar o Eres�
EKmePto das XePdas�q 1 dÏNar tem KPƃWÆPEKa dKreta Pos RrodWtos� pA 
marEa Å KPterPaEKoPaN, mas Eomo temos Doa RrogramaÃ¿o de estoSWe, 
EoPsegWKmos segWrar o XaNor Pa RaPdemKa�q 

0este aPo, a emRresa est½ totaNmePte XoNtada ao EresEKmePto dKgKtaN, 
atePdKmePto, marMetKPg e ao PoXo sKte de e�EommerEe� p6eremos mWK�
tos NaPÃamePtos e Wma PoXa marEa de aEessÏrKos, SWe Å RarEeKra da 
Possa K/oPster, Pos 'stados UPKdos� 0ossas DaterKas ser¿o homoNoga�
das ReNa APateN Rara maKor segWraPÃa de ENKePtes, assKstÆPEKas tÅEPKEas 
e HraPSWKasq, EoPta /oPKSWe�

T he compan[os eZpectation is positive for ����� sa[s the %'1 and 
president. “We expect a minimum growth of 100% in reve-
nue compared to last year, when, even with the pandemic, 

we obtained excellent results. With the news that we will have this 
year, the revenue, for sure will be higher than 2020.”

+n the economic area� /oniSue sa[s that the sector in Yhich the com-
pan[ operates is doing Yell Dut maMes a reservation. p9e need a lot of 
attention on the issue of taZes� especiall[ in the +2+� to stimulate sales 
groYth.q The dollar has a direct inƃuence on products. pThe Drand is 
international, but as we have a good inventory schedule, we managed 
to hold the value in the pandemic.q

This year, the company is fully focused on digital growth, customer 
service� marMeting and the neY e�commerce site. p9e Yill have man[ 
launches and a neY accessories Drand� Yhich is a partner of our i/on-
ster� in the 7nited 5tates. 1ur Datteries Yill De approved D[ #natel for 
greater securit[ for customers� technical assistance and franchisesq� 
sa[s /oniSue. 

NACIONAL SMART 

“Teremos muitos 
lançamentos e 
uma nova marca 
de acessórios, 
que é parceira da 
nossa iMonster, 
nos Estados 
Unidos.”

Monique Frauendorf  
de Ulhoa Canto,  
CEO e presidente 
CEO and president

“We will have 
many launches 
and a new 
accessories 
brand, which is 
a partner of our 
iMonster, in the 
United States.”
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O sentimento é de otimismo e de faturamento maior ante 
2020, diz o presidente. “Devido ao fechamento das lojas 
físicas, nossas vendas ficaram muito concentradas no  

e�commerce, mas com a retomada das atividades econÐmicas, 
embora lenta, esperamos crescer e voltar aos volumes de ven-
das pré�pandemia.q Nos planos de 2021, estão a ampliação da oferta 
dos peNetrKPhosq, Eomo HorPo Rara RK\\a, DatedeKra e NKSWKdKfiEador, e 
a maior presença em algumas praças. Há pouco, a Nagem abriu mais 
uma loja em Salvador (BA).

Hoje, o sucesso depende das reformas administrativa e tributária, que 
precisam ser feitas urgentemente, são fundamentais para o crescimen-
to eEoPÐmKEo do 2aÉs� &o EoPtr½rKo, haXer½ graPdes RroDNemas, afirma 
Halim. “A solução mais consistente passa pela vacinação em massa da 
população. É isso que vai recuperar a economia, o emprego e a renda.”

A EoPXKXÆPEKa Eom Wma KPƃaÃ¿o em dÏNar L½ reRerEWtKW Po EoPsWmKdor� 
“Houve perda do poder de compra. A alta valorização da moeda atin-
giu todas as classes sociais. Os preços praticados foram impactados em 
até 30% ao consumidor na ponta. Como é que ele vai reagir? Estamos 
competindo com outros itens nas prioridades das famílias, como ali-
mePtaÃ¿o, esEoNa e saÖde� +sso aHeta P¿o sÏ o Posso setor, mas toda a 
cadeia econômica”, observa Halim.

T he feeling is of optimism and higher revenue before 2020, says 
the president. “Due to the closing of the brick-and-mortar 
stores, our sales were very concentrated in e-commerce, but 

with the return to normal economic activities, although slow, we 
expect to grow and return to pre-pandemic sales volumes.” In the 
plans for 2021, there is an increase in the supply of “small appliances”, 
such as a pizza oven, mixer and blender, and a greater presence in some 
markets. Not long ago, Nagem opened another store in Salvador (BA).

Today, success depends on administrative and tax reforms, which ur-
gently need to be carried out, are fundamental to the country’s eco-
nomic growth. Otherwise, we will have major problems, says Halim. 
“The most consistent solution is to mass vaccinate the population. This 
is what will recover the economy, jobs and income.”

.iving Yith the dollar ƃuctuation alread[ had an impact on consumers. 
“There was a loss of purchasing power. The high appreciation of the 
currency affected all social classes. The prices charged were impact-
ed by up to 30% on the consumer at the end. How will he react? We 
are competing with other items in the families’ priorities, such as food, 
school and health. This affects not only our sector, but the entire eco-
nomic chain”, observes Halim.

NAGEM

“Nos planos 
de 2021, estão 
a ampliação 
da oferta de 
produtos e a 
maior presença 
em algumas 
praças.”

Halim Nagem Neto,  
presidente 
president

“In the plans for 
2021, there is an 
increase in the 
supply of “small 
appliances” and a 
greater presence 
in some markets.”
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ProLeta Wm aPo maKs est½XeN, Eom EresEKmePto, dK\ o dKretor de 
marMetKPg� p(az parte do &0# da empresa ousar. 'm ����, 
entrará no ar a Loja Rcell, plataforma B2B, que levará nos-

sos produtos às regiões mais remotas do País, com vendas auto-
matizadas e informações ao cliente sobre rastreio do pedido, me-
lhor modal e impostos. 6ambém diversificará o portfÏlio, inclusive 
o de produtos inteligentes da marca própria Rsmart.” 

A KPdÖstrKa mWPdKaN aKPda se reEWRera do X½EWo deKZado ReNa RaPde�
mKa, e a RrodWÃ¿o deXer½ se PormaNK\ar a RartKr do segWPdo semestre� 
pARostamos Pa RroLeÃ¿o de EresEKmePto do 2aÉs em ����, ePtre �,�� 
e ��, mas o BrasKN RreEKsa aXaPÃar Eom as reHormas, esReEKaNmePte a 
trKDWt½rKa, Eom a WPKfiEaÃ¿o de aNgWPs KmRostosq, afirma ANeZaPdre� 

1 E¾mDKo maKs DaKZo e mePos XoN½tKN HaXoreEerKa a KmRortaÃ¿o e a eZ�
RortaÃ¿o dK\ ANeZaPdre� p%om eNe XoN½tKN e o reaN desXaNorK\ado, o rKsEo 
de fiEar Po XermeNho Å gKgaPte Pas oReraÃÑes em SWe o dKstrKDWKdor 
KmRorta dKretamePte, Easo dos RrodWtos de marEa RrÏRrKa e EoPsoNes 
de XKdeogame, Wma Xe\ SWe h½ ePorme gaR ePtre o Eash adXaPEed e 
os reEeDÉXeKs Ror Rarte do XareLKsta� 0os KtePs KmRortados dKretamePte 
ReNa KPdÖstrKa, Eomo os smartRhoPes, o KmRaEto Å mePor�q

+t projects a more stable year, with growth, says the marketing direc-
tor. “It is part of the company’s DNA to dare. In 2021, we will 
release our online Rcell Store, a B2B platform, which will take 

our products to the most remote regions of the country, with au-
tomated sales, order tracking information for the customer, and 
better tax models. It will also diversify the portfolio, including of 
its own brand of smart products Rsmart.” 

The world industry is still recovering from the vacuum left by the pan-
demic, and production is expected to normalize as of the second half. 
p9e are Detting on the countr[os groYth proLection in ����� DetYeen 
�.�� and ��� Dut $ra\il needs to move forYard Yith reforms� especiall[ 
taZ reform� Yith the unification of some taZesq� comments #leZandre.

A lower and less volatile exchange rate would favor imports and ex-
ports� sa[s #leZandre. p9ith a volatile dollar and a devalued $ra\ilian 
real, the risk is huge of being in the red, in operations that the distribu-
tor imports directly, as in the case of its owned label products and video 
game consoles� since there is a huge gap DetYeen cash advanced and 
receivaDles D[ the retailer. +n items imported directl[ D[ the industr[� 
such as smartphones� the impact is smaller.q

RCELL TELECOM

“Em 2021, entrará 
no ar a Loja Rcell, 
plataforma 
B2B, que levará 
nossos produtos 
às regiões mais 
remotas do País.”

Alexandre Della Volpe Elias,  
diretor de marketing 
Marketing director

“We will release 
our online Rcell 
Store, a B2B 
platform, which 
will take our 
products to the 
most remote 
regions of the 
country.”
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O ano de 2020 foi atípico e determinou mudanças na vida de 
pessoas e empresas. Para a Thermomatic, não foi diferente, 
diz o diretor comercial. p%ontudo, mantivemos a saúde fi-

nanceira da empresa. Para 2021, projetamos crescimento de 24% 
sobre 2020. Nossa percepção é que as pessoas se tornaram mais 
preocupadas com a saúde e têm consciência do quanto a qualida-
de do ar e o controle sobre a umidade oferecidos pelos nossos 
equipamentos são importantes no dia a dia.”

Apesar da retração causada pela pandemia, a Thermomatic tem boas 
projeções para 2021. Atenta aos movimentos do mercado, busca suprir 
todas as suas necessidades. “Estamos importando um novo Desidrat 
Plus 70 e disponibilizando o Data Logger, um novo aparelho eletrônico 
que mede temperatura e umidade do ambiente. A ideia é lançar até o 
fiPaN deste aPo maKs doKs RrodWtosq, EoPta 5XeP�

Uma RoNÉtKEa de LWros EoPtroNados DePefiEKarKa os setores de EoPsWmo, 
mas Å KmRortaPte reEWRerar o Roder aSWKsKtKXo das Ressoas, dK\ 5XeP, 
cuja empresa trabalha com uma gama de importados. “Quanto mais 
o dólar sobe, mais encarece o produto. Um exemplo prático é a im-
portação de produtos da China, que teve aumento de 25% nos custos. 
Apesar disso, não estamos repassando os 25%. O valor dos nossos pro-
dutos sofrerá reajuste agora em março para se adequar à realidade do 
merEado, mas o EoPsWmKdor fiPaN P¿o soHrer½ taPto KmRaEto�q

T he year 2020 was atypical and determined changes in the lives 
of people and companies. For Thermomatic, it was no differ-
ent, says the commercial director. “However, we maintained the 

compan[os financial health. (or ����� Ye forecast a groYth of ��� over 
2020. Our perception is that people are more concerned with health 
and are aware of how important the air quality and the control over the 
offer offered by our equipment.”

Despite the retraction caused by the pandemic, Thermomatic has good 
proLections for ����. #Yare of marMet movements� it seeMs to suppl[ all 
its needs. p9e are importing a neY &esidrat 2lus �� and maMing &ata 
Logger available, a new electronic device that measures temperature 
and humidity in the environment. The idea is to launch two more prod-
ucts by the end of this year,” says Sven.

# controlled interest polic[ Yould Denefit the consumer sectors� Dut it 
is important to recover people’s purchasing power, says Sven, whose 
compan[ YorMs Yith a range of imports. pThe more the dollar goes up� 
the more the product Decomes more eZpensive. # practical eZample is 
the import of products from %hina� Yhich saY a ��� increase in costs. 
&espite this� Ye are not passing on the ���. The value of our products 
will undergo readjustment now in March to adapt to the reality of the 
marMet� Dut the end consumer Yill not suffer as much impact. p

THERMOMATIC

“Para 2021, 
projetamos 
crescimento de 
24% sobre 2020.”

Sven von Borries,  
diretor comercial  
commercial director

“For 2021, we 
forecast growth 
of 24% over 
2020.”
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A empresa se prepara para crescer e superar os resultados de 
2020, os quais já foram excelentes, conta o country manager 
Brasil. “Com o avanço da vacinação contra a Covid-19, o ano 

de 2021 será de recuperação econômica. Esperamos que o dólar 
recue para um nível muito mais baixo e permita que os produtos 
importados cheguem ao consumidor com preço mais acessível.” 

O dólar é um dos principais fatores que a empresa considera para o seu 
negócio, porque é ele que determina o preço de venda. “Sua instabili-
dade provoca estratégias mais conservadoras, e nossos distribuidores 
procuram fazer importações com estoques de curto prazo para evitar 
prejuízos. O mais importante é que o valor alto da moeda acarreta au-
mento de preços, e isso prejudica o resultado das vendas”, diz Rafael. 

Este ano, lança acessórios para as novas gerações de consoles,  
PlayStation 5 e XBOX Series, com design moderno, qualidade e preço 
aEessÉXeN� p%om a tePdÆPEKa do home oHfiEe, tamDÅm Xamos reHor-
çar o catálogo no Brasil de webcams, mouses, microfones, teclados, 
headsets e mobiliário de escritório”, conta Rafael. Dentro do plano de 
expansão, mudará para um espaço maior, garantindo melhores con-
dições para a operação.

T he company is preparing to expand and surpass the 2020 results, 
which were already excellent, tells the Brazil country manager. 
“With the progress of vaccination against Covid-19, the year 

of 2021 will be of economic recovery. We hope the dollar to fall 
back to a much lower level, allowing imported products to arrive 
to consumers with a more affordable price.” 

Dollar is one of the main factors the company considers for its business 
since it determines sale prices. “Its instability leads to more conserva-
tive strategies, and our distributors try to make imports with short-term 
stocks to prevent losses. Most importantly is that the currency’s high 
value leads to price increases, and this hinders sale results”, says Rafael. 

This year it will release accessories for the new generation of consoles, 
PlayStation 5 and XBOX Series, with modern, quality design and afford-
aDle prices. p9ith the trend of home office� Ye Yill also Doost our $ra\il 
catalog of webcams, mice, microphones, keyboards, headsets and of-
fice furnitureq� tells 4afael. 9ithin the eZpansion plan� it Yill change to 
a larger site, ensuring better operation conditions.

TRUST

“A empresa se 
prepara para 
crescer e superar 
os resultados de 
2020.”

Rafael Gómez,   
country manager Brazil

“The company 
is preparing 
to grow and 
surpass the 
results of 2020.”
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A empresa espera bom desempenho nas vendas em 2021, diz 
o CEO. “Nossas soluções são essenciais às áreas de tele-
comunicações, provedores de internet, saúde/hospitalar, 

e-commerce, logística e sistemas de segurança empresarial e resi-
dencial. A expectativa é crescer cerca de 10% em relação a 2020.” 
Neste ano, a empresa espera avanços nas reformas administrativa  
e tributária.

Mesmo com a pandemia, as vendas de eletrodomésticos se mantive-
ram aquecidas em 2020, lembra Pedro. “Especialmente pela adesão 
em massa ao comércio eletrônico, atingindo outros nichos de mercado 
e aumentando o tíquete de venda. O próximo passo será buscar as 
maPeKras maKs efiEa\es de KPteraÃ¿o Eom os ENKePtes Rara garaPtKr SWe 
as demandas sejam atendidas e todo o ciclo de vendas seja colocado 
em prática, sem deixar cair a qualidade do atendimento.” 

Uma adversidade que marcou 2020 foi a constante oscilação do dólar, 
afirma 2edro� +sso aEaDoW aHetaPdo a EorreÃ¿o de RreÃos e a KmRorta-
ção dos insumos para manter a produção, cenário que não era visto nos 
ÖNtKmos �� aPos� p2roEWramos Pos maPter ErKatKXos Rara defiPKr as es-
tratégias de médio e longo prazos para alcançar as metas e atender os 
mais variados nichos que precisavam de energia segura e ininterrupta.”

T he company expects good sales performance in 2021, says the 
CEO. “Our solutions are essential to the areas of telecom-
munications, internet providers, healthcare/hospital, e-com-

merce, logistics, commercial and residential security systems. The 
expectation is to grow about 10% in relation to 2020.” This year, the 
company expects advances in administrative and tax reforms.

Even with the pandemic, sales of home appliances remained heated in 
2020, recalls Pedro. “Especially due to the mass adhesion to electronic 
commerce, reaching other niche markets and increasing the sales tick-
et. The next step will be to look for the most effective ways of interac-
tion with customers to ensure that demands are met, and the entire 
sales cycle is put into practice, without dropping the quality of service.”

1ne adversit[ that marMed ���� Yas the constant ƃuctuation of the dol-
lar, says Pedro. This ended up affecting the price correction and the 
import of inputs to maintain production, a scenario that was not seen in 
the last �� [ears. p9e tr[ to remain creative in order to define medium 
and long-term strategies to reach the goals and serve the most varied 
niches that needed safe and uninterrupted energy.”

TS SHARA

“A expectativa 
da empresa é 
crescer cerca de 
10% em relação 
a 2020.”

Pedro Al Shara,    
CEO 

“The company’s 
expectation is 
to grow about 
10% compared 
to 2020.”



112    ELETROLARNEWS

PRESIDENTES / DISTRIBUIDORA

A emRresa EresEe em rKtmo aEeNerado desde a ePtrada Po merEa�
do de dKstrKDWKÃ¿o de smartRhoPes, em ����, dK\ o RresKdePte� 
p'ntendemos Sue ainda há espaço para crescer. Por isso, 

nossa expectativa para 2021 é continuar a expansão, mesmo com 
o cenário de pandemia. É preciso acelerar a vacinação para a po-
pulaç¿o ficar segura e, assim, evitarmos novos locMdoYns, o Sue 
ainda assombra o varejo.” 

2ara /arEo APtoPKo, o BrasKN RreEKsa, WrgePtemePte, de reHormas, Eomo 
a trKDWt½rKa, Rara se desePXoNXer em todas as esHeras� p1 dÏNar aNto, Ror 
sWa Xe\, ePEareEe os RrodWtos de teEPoNogKa, RoKs, mesmo RrodW\Kdos 
NoEaNmePte, a maKor Rarte dos KPsWmos Xem de Hora� 5omos aHetados 
de Horma sKstÆmKEa, a XarKaÃ¿o EamDKaN EorrÏK e dKmKPWK o merEado e as 
oRortWPKdades de PegÏEKos�q 

'm ����, segWPdo o RresKdePte, o RNaPo Å reHorÃar a RarEerKa Eom a 
6%. /oDKNe, de SWem a emRresa Å dKstrKDWKdora ofiEKaN Po BrasKN� p,½ 
KPserKmos seKs modeNos de smartRhoPes Po merEado e, Peste semes�
tre, Xamos NaPÃar Wma HamÉNKa de taDNets Rara os segmePtos de edWEa�
Ã¿o e EorRoratKXo� 2araNeNamePte, maPteremos o HoEo Po KPEremePto 
das XePdas Pos EaPaKs aNterPatKXos da NKPha de YearaDNes 5amsWPg, de 
SWem somos RarEeKros ofiEKaKs Pa dKstrKDWKÃ¿oq, EoPta /arEo APtoPKo� 

T he company is growing at a fast rate since its entrance in the 
smartphone distriDution marMet� in ����� sa[s the president. 
“We understand there is still room for growth. Thus, our ex-

pectation for 2021 is to remain expanding even with the pandem-
ic scenario. Vaccination needs to be speed up for the population 
remain safe, and thus, we avoid new lockdowns, which still haunts 
retailers.” 

(or /arco #ntonio� $ra\il urgentl[ needs reforms� such as the taZ re-
form� to develop itself in all areas. pThe high dollar� on its turn� maMes 
technology products more expensive since, even if produced locally, 
most part of the inputs are from abroad. We are systemically affected, 
exchange rate oscillations corrode and reduces the market and busi-
ness opportunities.q 

+n ����� according to the president� the plan if to strengthen the part-
nership Yith T%. /oDile� Yhom the compan[ is the official distriDutor in 
$ra\il. p9e have alread[ released siZ smartphone models in the marMet 
and, this semester, we will release a tablet family for the education and 
corporate sectors. +n parallel� Ye Yill Meep the focus on increasing sales 
in alternative channels of the 5amsung YearaDles line� Yhom Ye are 
official distriDution partnersq� tells /arco #ntonio. 

USINA DE VENDAS

“Nossa 
expectativa 
é continuar a 
expansão em 
2021, mesmo 
com o cenário de 
pandemia.”

Marco Antonio Palma,  
presidente 
president

“Our 
expectation 
is to continue 
expanding in 
2021, even with 
the pandemic 
scenario.”
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Sebastião Atanael 
Rezende,      
presidente
president

'sReEKaNK\ada em eNetrodomÅstKEos e atW�
aPte Po 0ordeste, a dKstrKDWKdora Rer�
PamDWEaPa tem a meta de EresEer em 

����, dK\ o RresKdePte� p6rabalhamos para 
atingi-la, mas a perda do poder de compra 
pode nos afetar.” 

1 desafio, hoLe, Å garaPtKr o aDasteEKmePto 
dos RrKPEKRaKs RrodWtos sem EomRrometer a 
reEeKta, EoPta 5eDastK¿o� p0a dKstrKDWKÃ¿o, a NK�
Pha ePtre resWNtado RosKtKXo e PegatKXo Å sem�
Rre mWKto tÆPWe� 0¿o temos marEa RrÏRrKa�q

&estraXar a agePda de reHormas Å RreEKso, mas, Po EWr�
to Rra\o, o aWZÉNKo emergePEKaN aLWda, dK\ 5eDastK¿o� 
pA EotaÃ¿o do dÏNar, aNKada ¼ esEasse\ de KPsWmos e 
¼ aNta dos RreÃos do aÃo, aEertoW a esRKPha dorsaN do 
segmePto�q

T he 2ernamDuco distriDutor speciali\es 
in home appliances and is active in the 
0ortheast. +ts goal is to groY in ����� 

says the president. “We work to achieve it, but 
the loss of purchasing power can affect us.”

The challenge today is to guarantee the sup-
ply of the main products without compromis-
ing revenue� sa[s 5eDasti¿o. p+n the distriDu-
tion, the line between positive and negative 
results is alYa[s ver[ thin. 9e donot have our 
oYn Drand.q

Unlocking the reform agenda is necessary, but in the 
short term� emergenc[ aid helps� sa[s 5eDasti¿o. pThe 
dollar rate, coupled with the scarcity of inputs and high 
steel prices� hit the DacMDone of the segment.q

ATAN

“Na distribuição, a linha entre resultado 
positivo e negativo é sempre muito tênue.” 

“In the distribution, the line between positive 
and negative results is always very thin.”

A emRresa esRera reEWReraÃ¿o da eEo�
PomKa, mesmo SWe de Horma maKs 
NePta, dK\ o %'1� “Acreditamos que 

as vendas irão crescer junto com o aque-
cimento do mercado. 6emos uma linha de 
produtos completa, e muitas novidades vi-
rão em 2021.”

'Ptre eNas, Earregadores e NKPha de mÖsKEa, EoPta 
,eHersoP� pA dKXersKfiEaÃ¿o das NKPhas de aEessÏ�
rKos Rara o merEado ARRNe Å o Posso &0A� 0os�
sa KPtePÃ¿o Å eZRaPdKr o mKZ e traDaNhar Eom 
oWtras marEas de graPde Pome Po merEado�q

%omo atWa Eom eZRortaÃ¿o, a K9KNN sePte a XarKaÃ¿o 
do dÏNar, mas os ENKePtes RerEeDem o XaNor agregado ¼ 
marEa� p0Ïs Pos RreoEWRamos maKs Eom a eZRerKÆPEKa 
dos WsW½rKos do SWe Eom oWtros Hatoresq, dK\ ,eHersoP�

T he company expects the recovery of 
economy, even if slow paced, says the 
%'1. “We believe that sales will in-

crease along with the market rising. We 
have a complete product lineup, and news 
shall come in 2021.”

Among them, chargers and music lineup, tells 
,eferson. pThe diversification of accessor[ 
lines for the #pple marMet is our &0#. 1ur 
goal is to expand the mix and work with other 
renoYned Drands in the marMet.q

5ince it YorMs Yith eZports� i9ill is affected D[ dollar 
ƃuctuations� Dut customers reali\e the Drandos added 
value. p9e are more concerned Yith the user eZperi-
ence than Yith other factorsq� sa[s ,eferson.

IWILL BRASIL 

Jeferson Ferrão,   
CEO 

“Temos uma linha completa, e muitas 
novidades virão em 2021.”

“We have a complete product lineup, and news 
shall come in 2021.”
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Matheus Matos,      
CEO

1 aPo de ���� HoK eZEeNePte Rara a 
1derÃo, afirma o %'1� “A meta de 
crescimento era de ���, e chega-

mos a mais de ��� ante ����. 6rabalha-
mos com cadeiras, computadores e aces-
sórios. Crescemos com a demanda gerada 
pela pandemia. 'm ����, é possível cres-
cer mais.” 

0o KPÉEKo deste aPo, amRNKoW a Eatego�
rKa )eeM, ao tra\er a NÉder FWPMo Rara o seW  
RortHÏNKo de EoNeEKoP½XeKs� A marEa 2Eyes, SWe 
HoEa o segmePto 2% gamer, Å o Earro�EheHe� 
6amDÅm ePtra Po setor de ePergKa soNar e trar½ 
PoXKdades Eom o KPXestKmePto em teEPoNogKa� 

A XaNorK\aÃ¿o do dÏNar, RorÅm, aHeta a emRresa, dK\ /a�
theWs� p¥ Pot½XeN SWe RrodWtos RremKWm XePdam me�
Pos e seLam sWDstKtWÉdos Ror KtePs de ePtrada deXKdo 
¼ rePda do DrasKNeKro, SWe RermaPeEe a mesma, o SWe 
redW\ o seW Roder de EomRra�q 

2 ��� Yas an eZcellent [ear for 1derÃo� 
sa[s the %'1. “The growth target 
was 40%, and we reached more than 

90% compared to 2019. We sell chairs, 
computers and accessories. We grew with 
the demand generated by the pandemic. In 
2021, it is possible to grow more.”

'arlier this [ear� it eZpanded the )eeM categor[ 
by bringing the Funko leader to its collectible 
portfolio. The 2c[es Drand� Yhich focuses on 
the 2% gaming segment� is the ƃagship. +t also 
enters the solar energy sector and will bring 
new products with investment in technology.

The appreciation of the dollar, however, affects the 
compan[� sa[s /atheus. p+t is notaDle that premium 
products sell less and are replaced by entry items be-
cause the $ra\ilianos income remains the same� Yhich 
reduces their purchasing poYer.q

ODERÇO DISTRIBUIDORA  

“Em 2020, crescemos mais de 90% ante 2019.”
We grew more than de 90%  

compared to 2019.”

���� troWZe desafios, dK\ o aPaNKsta� p'n-
frentamos dificuldades nas impor-
tações, restrições na economia e 

desaceleração do mercado. Mas serviram 
para enxergarmos o mercado de modo di-
ferente e focarmos no Sue é  melhor para 
o consumidor.”

A emRresa EoPfia Pa reEWReraÃ¿o da eEoPo�
mKa� p1 EoPsWmKdor est½ EoPsEKePte e RroEWra 
maKor XaNor Pos DePs SWe adSWKre� 'stamos Ho�
Eados Pesse RerfiN Rara aWmePtar o HatWrameP�
to Ror XaNor agregadoq, afirma F½DKo� 

'm ����, a emRresa esRera meNhor RoNÉtKEa EamDKaN� 
'm NaPÃamePtos, as graPdes PoXKdades ser¿o em home 
aWdKo e RersoPaN aWdKo, Eom EaKZas de som e HoPes de 
oWXKdo� p6amDÅm XoNtamos Possa atePÃ¿o ao merEado 
de gamesq, EoPta F½DKo� 

2 020 brought challenges, says the ana-
lyst. “We faced difficulties in imports, 
restrictions in the economy and a 

slowdown in the market. But they helped 
us to see the market differently and focus 
on what is best for the consumer.”

The company trusts in the recovery of the 
econom[. pThe consumer is aYare and looM-
ing for greater value in the goods he buys. We 
are focused on this profile to increase revenue 
D[ added valueq� sa[s (½Dio.

+n ����� the compan[ eZpects a Detter eZchange rate 
polic[. +n launches� the Dig neYs Yill De in home audio 
and personal audio, with speakers and headphones. 
p9e also turned our attention to the games marMet�q 
sa[s (½Dio.

XTRAD

Fábio Wei, 
analista de 
comunicação  
Communication analyst 

“Em 2021, as grandes novidades serão em home 
audio e personal audio.”

“In 2021, the big news will be in home audio and 
personal audio.”
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As eZReEtatKXas s¿o Doas e est¿o reNaEKoPadas ¼ reEWReraÃ¿o eEo�
PÐmKEa do 2aÉs ¼ medKda SWe a KmWPK\aÃ¿o da RoRWNaÃ¿o aXaP�
Ãar, dK\ o %'1� p'ntendemos Sue os serviços de assistÆncia, 

principalmente os ligados à saúde, ao bem-estar e ao lar, cada vez 
mais estar¿o entre os de maior procura nos dias atuais. 'm ����, 
mantivemos a qualidade na prestação de nossos serviços.”

0este aPo, a emRresa XaK RrKorK\ar a eZRaPs¿o das NKPhas de RrodWtos 
Rara a saÖde e Rara as resKdÆPEKas� p6amDÅm daremos EoPtKPWKdade ¼ 
estratÅgKa de dKgKtaNK\aÃ¿o do atePdKmePto, Dem Eomo ¼ dKXersKfiEa�
Ã¿o dos Possos EaPaKs de dKstrKDWKÃ¿o, sePdo o XareLo o RrKPEKRaN deNes� 
AEredKtamos Po merEado DrasKNeKroq, EoPta ,orge�

1 setor XareLKsta tem a oRortWPKdade de dKXersKfiEar aKPda maKs sWas 
NKPhas de RrodWtos e serXKÃos fiPaPEeKros, afirma ,orge� pAEredKtamos 
SWe este Å Wm EaPaN demoEr½tKEo e de mWKta aderÆPEKa Rara a Eomer�
EKaNK\aÃ¿o de assKstÆPEKas ao EoPsWmKdor fiPaN� 5¿o assKstÆPEKas Rara 
XeÉEWNos, resKdePEKaKs 
emergePEKaKs e de EoPXePKÆPEKa� e de saÖde, 
Eomo os serXKÃos de teNemedKEKPa, SWe atWaNmePte est¿o mWKto restrK�
tos ¼SWeNes SWe RossWem Wma aRÏNKEe de segWro�q

' Zpectations are good and are related to the countr[os economic 
recover[ as the populationos immuni\ation progresses� sa[s the 
%'1. “We understand that assistance services, especially 

those related to health, well-being and home, will increasingly be 
among the most in demand today. In 2020, we maintained the qual-
ity in the provision of our services.”

This year, the company will prioritize the expansion of product lines for 
health and homes. p9e Yill also continue the strateg[ of digiti\ing cus-
tomer service, as well as expanding our distribution channels, with retail 
Deing the main one. 9e Delieve in the $ra\ilian marMetq� sa[s ,orge.

The retail sector has the opportunity to further diversify its product lines 
and financial services� sa[s ,orge. p9e Delieve that this is a democratic 
and highl[ adherent channel to further assist the final consumer. The[ 
are� assistance for vehicles� residential 
emergenc[ and convenience� 
and health, such as telemedicine services, which are currently very re-
stricted to those Yho have an insurance polic[.q

EUROP ASSISTANCE BRASIL

“Acreditamos 
que o varejo 
é um canal 
democrático para 
a comercialização 
de assistências 
ao consumidor 
final.” 

Jorge Bau,  
CEO 

“We believe that 
this is a democratic 
and highly adherent 
channel to further 
assist the final 
consumer.”
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A maKor eZReEtatKXa da emRresa, em ����, Å deKZar Wma marEa 
maKor Pa EKdade, dK\ o HWPdador e %'1� p+sso significa melho-
rar a vida dos cidadãos a cada dia por meio dos nossos pro-

jetos. Por isso, alteramos o nosso slogan de melhorias urbanas para 
cidade para pessoas. Os indicadores mostram que podemos ter, 
neste ano, aumento de 300% no faturamento em relação a 2020.” 

'm ����, a Farah 5erXKEe est½ Eom Wm graPde RroLeto LWPto ao )oXer�
Po do 'stado de 5¿o 2aWNo, SWe Å o 2arSWe .KPear 0oXo 4Ko 2KPheKros� 
p5er½ a maKs PoXa oRÃ¿o de Na\er e esRortes da EaRKtaN, Eom �,� Mm de 
EKENoXKa e RKstas Rara EamKPhadas e EorrKdas ao NoPgo das margePs do 
4Ko 2KPheKros, graPde Eart¿o�RostaN PaEKoPaNq, afirma /KEheN�

0a oRKPK¿o do HWPdador e %'1, a RaPdemKa, aResar de ter tra\Kdo 
temRos dKHÉEeKs e de KPEerte\as, deKZoW, Eomo Negado, a redesEoDerta 
das ½reas Xerdes e dos esRaÃos RÖDNKEos� p4eEoPeEtoW as Ressoas ¼s 
EKdades, RrKPEKRaNmePte ¼s ½reas Xerdes, e He\ todos redesEoDrKrem o 
ePtorPo� ¥ Wma grata sWrRresa Xer SWe o maKor PÖmero de Ressoas Pos 
esRaÃos RÖDNKEos ErKoW Wma Horma de aRroXeKtar a XKda em amDKePtes 
SWe s¿o XerdadeKramePte RNWraKs�q 

T he compan[os Diggest eZpectation� in ����� is to leave a Digger 
marM in the cit[� sa[s the founder and %'1. “This means im-
proving the lives of citizens every day through our projects. 

Therefore, we changed our slogan of urban improvements to the 
city for the people. The indicators show that, this year, we may 
have a 300% increase in revenue compared to 2020.”

This [ear� (arah 5ervice has a Dig proLect Yith the )overnment of the 
5tate of 5¿o 2aulo� Yhich is the 2arSue .inear 0ovo 4io 2inheiros. p+t 
Yill De the neYest leisure and sports option in the capital� Yith �.� Mm of 
DiMe path and tracMs for YalMs and runs along the DanMs of the 2inheiros 
4iver� a great national postcard�q sa[s /ichel.

+n the opinion of the founder and %'1� the pandemic� despite having 
Drought difficult times and uncertainties� left� as a legac[� the rediscov-
er[ of green areas and puDlic spaces. p+t reconnected people to cities� 
especially green areas, and made everyone rediscover the surround-
ings. +t is a pleasant surprise to see that the largest numDer of people 
in public spaces has created a way to enjoy life in environments that are 
trul[ plural.q

FARAH SERVICE

“O Parque 
Linear Novo Rio 
Pinheiros será a 
mais nova opção 
de lazer e esportes 
da capital 
paulista.”

Michel Farah,  
fundador e CEO  
founder & CEO

“The Parque Linear 
Novo Rio Pinheiros 
will be the newest 
leisure and sports 
option in the capital 
of São Paulo.”
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%om as KPEerte\as de ����, mWKtos Horam os SWestKoPamePtos 
dos ENKePtes, dK\ o gePeraN maPager .atAm� “À pergunta ‘o 
que preciso fazer para retomar o consumo’, respondemos 

‘valorizem as casas e os lares’. Depois, com a explosão das vendas 
de informática e portáteis, sugerimos que não abaixassem os pre-
ços, pois a demanda viria naturalmente. ', no auZílio emergencial, 
fomos os primeiros a avisar que a demanda seria mais forte no 
Norte e Nordeste.”

1 KmRaEto da RaPdemKa Å NoPgo, em esReEKaN Pa eEoPomKa, dK\ FeNKRe� 
p*½ EoPsWmKdores SWe RoWRaram em ����, mas reEeKam gastar� *½ os 
SWe se RreoEWRam Eom o rKsEo do desemRrego e os SWe P¿o saDem se 
o aWZÉNKo emergePEKaN XKr½� A ÖPKEa aNterPatKXa ao setor de eNetros Å KPXestKr 
em KPoXaÃ¿o, P¿o sÏ Pos RrodWtos, mas em PoXas Hormas de se reNaEKoPar 
Eom o EoPsWmKdor, Po NaPÃamePto de serXKÃos de aNWgWeN, SWe sWDstKtWam 
a EomRra, Pa reXKs¿o da estratÅgKa RromoEKoPaN e dos RreÃos� 5e P¿o Km�
RaEtarmos o EoPsWmKdor, P¿o mWdaremos a sWa dKP¾mKEa de EoPsWmo�q 
 
A )H- est½ desePXoNXePdo PoXos serXKÃos aos ENKePtes Rara otKmK\arem 
reEWrsos e KPXestKrem em KPoXaÃ¿o, dK\ FeNKRe� pAgregamos KPteNKgÆPEKa 
artKfiEKaN ¼s Dases de KPHormaÃ¿o, o SWe Pos RermKte ePtregar reEomeP�
daÃÑes RresErKtKXas SWe os Har¿o EresEer em reEeKta� A reaÃ¿o est½ mWKto 
RosKtKXa, o SWe Pos Ha\ RreXer EresEKmePto moderado de reEeKta�q

Along with the 2020 uncertainties, customers were had their inqui-
ries, says the LatAm general manager. “The question ‘what one 
can do to resume consumption, adding value to the home 

space’. With the boom in software and devices sales, we suggest 
that prices stay as-is, as demand will naturally happen. With the 
emergency aid we were the first to advise that demand would be 
strong in both North and northeast regions.

The pandemic has a long-term impact, especially on the economy, 
sa[s (elipe. pThere are consumers Yho saved in ���� and are fearful to 
spend. There are those who are worrisome about unemployment and 
not sure if the emergency aid will continue. The only alternative for the 
small electronics is innovation, not only in products, but in news ways 
to relate to the consumer, launching new rental models, which can sub-
stitute purchasing� revising its promotion and price strateg[. +f Ye donot 
positivel[ impact the consumer� Ye Yonot change their consumption 
dynamics. 

)f- is developing neY customer t[pes of service to optimi\e resources 
and invest in innovation� sa[s (elipe. 9e added #rtificial +ntelligence 

+#� to our dataDase� to provide us Yith recommendations to increase 
revenue. The reaction is very positive and predicts a conservative reve-
nue groYth.q 

GfK

“Se não 
impactarmos o 
consumidor, não 
mudaremos a 
sua dinâmica de 
consumo.” 

Felipe Mendes,  
general manager LatAm 
LatAm general manager

“If we don’t 
positively impact 
the consumer, 
we won’t change 
their consumption 
dynamics.”



http://www.europ-assistance.com.br/


http://www.europ-assistance.com.br/
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As eZReEtatKXas da emRresa, em ����, s¿o as meNhores, afirma o 
dKretor EomerEKaN� “Com a vacinação da população, possivel-
mente, haverá uma Sueda brusca na contaminaç¿o. &essa 

forma, o mercado, em todos os segmentos, principalmente no 
de eletroeletrônicos, automaticamente voltará à normalidade e se 
autorregulamentará. Acreditamos que o nosso faturamento ultra-
passará em mais de 20% o do ano passado.”

&WraPte a RaPdemKa, a -/ %argo EresEeW, EoPta /aWro� p6KXemos SWe 
Pos adeSWar a Wm PoXo PormaN, DWsEar aNterPatKXas Po dKa a dKa e Pos 
reKPXePtar� A emRresa EamKPhoW Rara Wma traPsHormaÃ¿o dKgKtaN e EoP�
segWKW Wm saNto EoPsKder½XeN, taPto KPterPo SWaPto eZterPo, Pa Rarte 
teEPoNÏgKEa�q 0este aPo, a -/ %argo KPXeste Po aWmePto da Hrota de 
XeÉEWNos DNKPdados Rara sWRortar as XePdas e o EresEKmePto SWe eP�
Zerga Rara o segWPdo semestre, Dem Eomo Pa EomRra de EamKPhÑes 
DNKPdados e reHrKgerados�

8½rKos Hatores Rodem atKXar os setores de eNetroeNetrÐPKEos e traPsRor�
te, eZRNKEa /aWro� p1s RoPtos RrKmordKaKs SWe deXemos destaEar s¿o a 
reXKs¿o Pa Earga trKDWt½rKa, SWe hoLe Å Wm EoPsePso em todo o merEa�
do, a KPHraestrWtWra e os KPXestKmePtos em rodoXKas, HerroXKas e aeroRor�
tos, aNÅm da meNhorKa das EoPdKÃÑes do ErÅdKto, SWe KmRaEtam desde 
o motorKsta atÅ o EoPsWmKdor fiPaN�q

T he compan[os eZpectations in ���� are the Dest� sa[s the com-
mercial director. “With the vaccination of the population, 
possibly, there will be a sharp drop in contamination. Thus, 

the market, in all segments, mainly in the electronics sector, will 
automatically return to normal and self-regulate. We believe that 
our revenue will exceed last year by more than 20%.”

&uring the pandemic� -/ %argo greY� sa[s /auro. p9e had to adapt 
to a new normal, look for daily alternatives and reinvent ourselves. The 
company headed for a digital transformation and achieved a consid-
eraDle leap� Doth internall[ and eZternall[� in the technological part.q 
This [ear� -/ %argo invests in increasing the ƃeet of armored vehicles 
to support sales and the growth it sees for the second half, as well as in 
the purchase of armored and refrigerated trucks.

5everal factors can activate the electronics and transportation sectors� 
eZplains /auro. pThe main points that Ye must highlight are the revieY 
of the tax burden, which today is a consensus across the market, infra-
structure and investments in highways, railways, and airports, in addi-
tion to improving credit conditions, which impact from the driver to the 
driver. the final consumer.q

KM CARGO

Kleber Pavan,  
diretor �nanceiro 
chief �nancial of�cer

“Acreditamos 
que o nosso 
faturamento 
ultrapassará em 
mais de 20% o do 
ano passado.”

“We believe that 
our revenue will 
exceed by more 
than 20% last 
year.”

Mauro Pavan, 
diretor comercial 
commercial director
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As expectativas são positivas para este ano, diz o presidente. 
“Nosso orçamento prevê crescimento em todos os negó-
cios em relação a 2020. Estamos trabalhando para que a 

nossa carteira de crédito cresça 20% neste ano.”

Entre as principais ações programadas pela empresa para 2021 estão a 
expansão dos seus canais digitais e o fortalecimento dos físicos, conta 
Marcio. “Vamos torná-los mais produtivos para proporcionarem expe-
riências diferentes. Também buscaremos a excelência no atendimento 
aos nossos clientes e parceiros e ampliaremos o portfólio com novos 
produtos.”

Com a Covid-19, surgiram novas formas de trabalho e de fazer negó-
EKos� A 1mPK amRNKoW os EaPaKs, SWe fiEaram maKs efiEKePtes� pA RaP-
demia rompeu barreiras de produtividade e de adaptabilidade, o tra-
balho passou a ser desenvolvido de qualquer lugar, isso é um grande 
legado. Tivemos muita interação com parceiros e clientes, mas, nesse 
ponto, acreditamos que a relação física faz a diferença. A vacina vai tra-
zer maior segurança. As pessoas precisam de tranquilidade para viver”, 
comenta Marcio. 

E xpectations are positive for this year, says the president. “Our 
budget forecasts growth in all businesses compared to 
2020. We are working to increase our credit portfolio by 

20% this year.”

Among the main actions planned by the company for 2021 are the ex-
pansion of its digital channels and the strengthening its physical pres-
ence as well, says Marcio. “We are going to make them more produc-
tive to provide different experiences. We will also seek excellence in 
service to our customers and partners and expand the portfolio with 
new products.”

With Covid-19, new ways of working and doing business have emerged. 
1mni eZpanded its channels� Yhich Decame more efficient. pThe pan-
demic broke barriers of productivity and adaptability, work started to 
be developed from anywhere; this is a great legacy. We had a lot of in-
teraction with partners and customers, but at this point, we believe that 
the ph[sical relationship maMes the difference. The vaccine Yill Dring 
greater security. People need tranquility to live,” comments Marcio.

OMNI

“Buscaremos a 
excelência no 
atendimento aos 
nossos clientes 
e parceiros e 
ampliaremos o 
portfólio com novos 
produtos.”

Marcio Luppi,  
diretor comercial, marketing e 
seguros  
commercial director, marketing 
and insurance

“We will seek 
excellence in service 
to our customers 
and partners and 
expand the portfolio 
with new products.”
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G NoDaNmePte, ���� HoK essePEKaN Rara o merEado de meKos de 
RagamePtos, dK\ a dKretora sÆPKor� “Completamos o ano mais 
forte de nossa histÏria, com crescimento recorde em nú-

mero de novos clientes, volume, receita operacional, lucros e ƃu-
xo de caixa livre. No último trimestre de 2020, a receita da com-
panhia bateu os 75� �,�� bilhões, crescimento de ��� sobre o 
mesmo período de 2019.”

'm ����, adKEKoPoW ¼ sWa RNataHorma maKs de �� mKNhÑes de PoXas EoP�
tas em PÉXeN gNoDaN� AtKPgKW ��� mKNhÑes de EoPtas atKXas� p'Ptramos 
em ���� ePergK\ados Rara EoPstrWKr Wm aPo de resWNtados t¿o Hortes 
SWaPto os de ����� .oEaNmePte, Xamos segWKr traDaNhaPdo Rara NeXar 
a demoEratK\aÃ¿o dos serXKÃos fiPaPEeKros aos DrasKNeKros� A RaPdemKa 
mostroW SWe Å RreEKso traDaNhar ReNa KPENWs¿o de maKs Ressoas Pa eEo�
PomKa dKgKtaNq, dK\ 2aWNa�

1 setor, RorÅm, tem ReNa HrePte desafios reNaEKoPados ¼ KPHraestrWtWra, 
segWraPÃa e desEoPheEKmePto da teEPoNogKa, afirma 2aWNa� p2reEKsa�
mos ter Wma KPterPet WPKXersaNK\ada Po 2aÉs, Eom tarKHas aEessÉXeKs� 2re�
EKsamos, tamDÅm, KPXestKr em maKs segWraPÃa EKDerPÅtKEa Rara dKmKPWKr 
os ÉPdKEes de HraWdes Po BrasKN, SWe est¿o ePtre os maKs aNtos do mWPdo, 
e KPXestKr Pa edWEaÃ¿o dKgKtaN do DrasKNeKro� 'ssa XKrtWaNK\aÃ¿o Å o EamK�
Pho SWe ser½ trKNhado Po mWPdo KPteKro�q

)lobally, 2020 was essential for the payment media market, says 
the senior director. “We completed the strongest year in 
our history, with record growth in number of new custom-

ers, volume, operating revenues, profits and free cash flow. In the 
last quarter of 2020, the company’s revenue hit $6.12 billion, 23% 
growth over the same period in 2019.”

By 2020, it added over 72 million new accounts globally to its platform. 
+t reached ��� million active accounts. p9e enter ���� energi\ed to 
build a year of results as strong as those of 2020. Locally, we will keep 
YorMing to enaDle democrati\ation of financial services to $ra\ilians. 
The pandemic has shown that we need to work for the inclusion of more 
people in the digital econom[�q sa[s 2aula.

The sector, however, faces challenges related to infrastructure, security 
and lacM of MnoYledge aDout the technolog[� assets 2aula. p9e need 
to have a universal internet in the country, with affordable rates. We 
also need to invest in more cybersecurity to reduce fraud rates in Brazil, 
which are among the highest in the world, and to invest in the digital 
education of the Brazilian people. This virtualization is the path that will 
De taMen YorldYide.q

PAYPAL 

“No último 
trimestre de 
2020, a receita da 
companhia bateu 
os US$ 6,12 bilhões, 
crescimento de 
23% sobre o 
mesmo período de 
2019.”

Paula Paschoal,  
diretora sênior 
senior director

“In the last quarter 
of 2020, the 
company’s revenue 
hit $6.12 billion, 
23% growth over 
the same period in 
2019.”
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&eXKdo ¼ estratÅgKa de dKXersKfiEaÃ¿o de RrodWtos e soNWÃÑes 
SWe NeXam ¼ dKNWKÃ¿o dos rKsEos KPerePtes ¼ RaPdemKa e a eHeK�
tos merEadoNÏgKEos, a emRresa est½ Eom Doa eZReEtatKXa de 

HatWramePto em ����, dK\ o dKretor EomerEKaN de %ash� “Apostamos 
na pulverização do nosso portfólio de clientes e na capilaridade. 
#tualmente, a Prosegur atinge cerca de ��� dos municípios brasi-
leiros.” A empresa promete novidades para o ano, que agreguem 
soluções ao seu ecossistema. 

A 2rosegWr est½ HoEada Pa KPoXaÃ¿o, Pa traPsHormaÃ¿o dKgKtaN e Pa 
maKor RroZKmKdade Eom os ENKePtes, afirma 5ÅrgKo� p&essa Horma, Xa�
mos EaPaNK\ar KPXestKmePtos KmRortaPtes Rara essas aÃÑes e aRresePtar 
ao merEado, Peste aPo, soNWÃÑes SWe reaNmePte HaÃam a dKHerePÃa deP�
tro das ½reas Pas SWaKs atWamos�q

0a XKda, Pada Å est½tKEo, Eomo mostroW a RaPdemKa, afirma 5ÅrgKo� 
p6emos SWe estar RreRarados Rara esse moXKmePto EoPstaPte� %reKo 
SWe as emRresas, ePtKdades de ENasse, goXerPo e EomWPKdades deXem 
ter HoEo Pas Ressoas, taPto Po ¾mDKto da geraÃ¿o de emRregos Eomo 
Pa aDertWra de RossKDKNKdades dKHerePEKadas de atKXKdades e PoXas Hor�
maÃÑes tÅEPKEas e EomRortamePtaKs� /esmo Eom as dKfiEWNdades, Ea�
mKPhamos Rara Wma soEKedade maKs eSWKNKDrada, EaRa\ de tKrar Doas 
NKÃÑes do SWe est½ XKXePEKaPdo�q

&ue to the strategy of diversifying products and solutions that 
lead to dilution of inherent risks to the pandemic and mar-
ket effects, the company has good revenue expectations in 

����� sa[s the %ash commercial director. “We are betting on the 
pulverization of our customers portfolio and capillarity. Currently, 
Prosegur reaches around 80% of Brazilian cities.” The company 
promises some novelties for the year that aggregate solutions to 
its ecosystem. 

2rosegur is focused on innovation� digital transformation and closer 
proZimit[ Yith customers� states 5Årgio. pThis Ya[� Ye Yill channel im-
portant investments for such actions and present to market, this year, 
solutions that actuall[ maMe a difference Yithin the areas Ye YorM Yith.q

+n life nothing is static� as the pandemic has shoYn that� sa[s 5Årgio. 
p9e have to De prepared for this constant movement. + Delieve that 
companies, class entities, the government and communities must focus 
on people, both in generating jobs and in opening different possibili-
ties of activities and neY technical and Dehavioral Sualifications. 'ven 
with challenges, we walk towards a more balanced society, able to take 
good lessons from Yhat Ye are living through.q

PROSEGUR 

“Apostamos na 
pulverização do 
nosso portfólio 
de clientes e na 
capilaridade.”

Sérgio França,  
diretor comercial de Cash  
Cash commercial director 

“We are 
betting on the 
pulverization of 
our customers 
portfolio and 
capillarity.”
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A emRresa, SWe XKPha de resWNtados sWstePt½XeKs Pos ÖNtKmos 
aPos, EresEeW maKs de ���� em %A)4, em ����, e aDrKW o seW 
RrKmeKro esErKtÏrKo HÉsKEo em %KPgaRWra, EoPta o RresKdePte�  

p'm ����, continuaremos a investir em customer eZcellence s 
mais que dobramos nosso time de tecnologia e de especialistas 
em negÏcios s e na capacitaç¿o do e�commerce. #pÏs �� anos de 
atuação, nossos resultados são excelentes.”

1 mWPdo ser½ dKHerePte SWaPdo a RaPdemKa Rassar, dK\ 4aHaeN� p'Na 
mostroW a PeEessKdade de Pos adaRtarmos� Um de seWs RrKPEKRaKs Ne�
gados Å o r½RKdo Roder de reaÃ¿o e traPsHormaÃ¿o dKgKtaN de aNgWPs se�
tores, SWe Rassaram a KPXestKr em KPoXaÃ¿o e dKXersKfiEaram seWs EaPaKs 
e RrodWtos� *aXKa reEeKo de eZRNorar PoXKdades, mas RerEeDeram SWe 
esse Å o EamKPho Rara soDreXKXer�q 

'm Wm momePto em SWe RratKEamePte todo o setor aRosta Po merEa�
do eNetrÐPKEo, o XareLo deXe KPXestKr em soNWÃÑes de NogÉstKEa, Eomo o 
rastreamePto em temRo reaN de ePtregas Nast�mKNe, dK\ 4aHaeN� pARosta�
mos Po marMetRNaEe e segWKremos Eom o Posso traDaNho de eZRaPs¿o e 
de RrodWto� AEredKtamos SWe EoPtKPWaremos a gaPhar PotorKedade Po 
merEado KPterPaEKoPaN de teEPoNogKa Rara EomÅrEKo, eNeXaPdo o Pome 
do BrasKN�q 

T he company, which has come from sustainable results in re-
cent [ears� greY more than ���� in %#)4 
%ompound #nnual 
)roYth 4ate� in ����� and opened its first ph[sical office in 5in-

gapore, says the president. “In 2021, we will continue to invest in 
customer excellence – more than doubling our team of technology 
and business specialists – and in the training of e-commerce. After 
20 years in the market, our results are excellent.”

The Yorld Yill De different Yhen the pandemic passes� sa[s 4afael. p+t 
shoYed us the need to adapt. 1ne of its main legacies is the fast and 
powerful reaction and digital transformation of some sectors, which 
started to invest in innovation and diversified their channels and prod-
ucts. There was a fear of exploring new things, but they realized that this 
is the Ya[ to survive.q

At a time when virtually the entire sector is betting on the electronic 
market, retailers should invest in logistics solutions, such as real-time 
tracMing of last�mile deliveries� sa[s 4afael. p9e Det on the marMetplace 
and will continue with our expansion and product work. We believe that 
we will continue to gain recognition in the international market for tech-
nolog[ for commerce� groYing our name in $ra\il.q

VTEX

“Após 20 anos de 
atuação, nossos 
resultados são 
excelentes.”

Rafael Forte,  
presidente no Brasil 
Brasil’s president 

“After 20 years 
in the market, 
our results are 
excellent.”
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Sidney Fernandes 
Gutierrez,     
presidente
President 

6 em eZReEtatKXas otKmKstas, dK\ o RresK�
dePte� p0a pandemia, houve aumen-
to das vendas e fomento à represen-

tação, ao agenciamento e à intermediação 
de negócios entre os representantes co-
merciais e as empresas. Acreditamos que 
cresça o número de registrados neste ano.”

4edW\Kr a trKDWtaÃ¿o soDre a atKXKdade Å Wma 
meta� p1s reRresePtaPtes EomerEKaKs, SWe ge�
ram emRregos e NWEro ¼ KPdÖstrKa, RreEKsam de 
regKmes sKmRNKfiEados, Eomo meNhor ePSWa�
dramePto Po 5KmRNes 0aEKoPaN e mePores aNÉ�
SWotas de +55q, EoPta 5KdPey�

0este semestre, Har½ seKs eXePtos da sÅrKe %oPeZ¿o 
5eEEKoPaKs, dK\ 5KdPey� p.eXaremos EoPteÖdos, deDa�
tes e KPHormaÃÑes ¼ EategorKa soDre XePdas, marMetKPg, 
RromoÃ¿o RessoaN e DePeHÉEKos aos regKstrados�q

He has optimistic expectations, says the 
managing partner. “In the pandemic, 
there was an increase in sales and a 

raise of representation, agency and business 
mediation between commercial represen-
tatives and companies. We believe that the 
number of registered this year will increase.”

4educing taZation on activit[ is a goal. pTrade 
representatives, who generate jobs and prof-
it for the industr[� need simplified rules� such 
as Detter framing in the 5imples 0acional and 
loYer +55 rates�q 5idne[ sa[s.

This semester, he will host six events from the series 
%oneZ¿o 5eccionais� 5idne[ sa[s. p9e Yill Dring con-
tent, debates and information about sales, marketing, 
personal promotion and Denefits to those registered.q

CORE-SP 

“Acreditamos no aumento do número de 
registrados neste ano.”

“We believe that the number of registered this 
year will increase.”

Mônia Alves de Souza,     
diretora comercial
commercial director

%oPtKPWa firme Po seW RroRÏsKto de 
semear a KPENWs¿o fiPaPEeKra, dK\  
a dKretora EomerEKaN� “Principalmen-

te neste momento em que o varejo tanto 
precisa do nosso apoio. Projetamos cresci-
mento médio de 20% em nossa produção, 
em 2021.”

Uma das metas, Peste aPo, Å eZRaPdKr a Ear�
teKra, EoPta /ÐPKa� p8amos ePtregar maKs 
XaNor, taPto ao XareLKsta SWaPto ao ENKePte, e 
HoEar Po treKPamePto e EaRaEKtaÃ¿o dos Eo�
NaDoradores�q 

2ara atKXar o setor, doKs RoPtos s¿o essePEKaKs� pA eHe�
tKXaÃ¿o do %adastro 2osKtKXo de Horma amRNa, EoPtem�
RNaPdo todo o eEossKstema Po EomRartKNhamePto das 
KPHormaÃÑes, e maKor segWraPÃa LWrÉdKEa Pa EoPEess¿o 
e reEWReraÃ¿o do ErÅdKtoq, dK\ /ÐPKa� 

+t remains firm in its purpose of soYing fi-
nancial inclusion, says the commercial di-
rector. “Especially at a time when retail-

ers need our support so much. We forecast 
an average growth of 20% in our produc-
tion in 2021.”

1ne of the goals this [ear is to eZpand the 
portfolio� sa[s /Ðnia. p9e Yill deliver more 
value, both to the economy and to the cus-
tomer, and focus on training and qualifying 
emplo[ees.q

To activate the sector� tYo points are essential. pThe 
effective implementation of the 2ositive 4egistr[ in a 
broad way, covering the entire ecosystem in the shar-
ing of information, and greater legal security in the 
granting and recover[ of credit�q sa[s /Ðnia.

BANCO SEMEAR 

“Projetamos crescimento médio de 20%  
em nossa produção, em 2021.”

“We expect an average growth of 20%  
in our production in 2021.”
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PRESIDENTES / SERVIÇOS

Geancarlo Callebe,      
presidente
president

+PKEKoW as atKXKdades h½ oKto aPos Pa ½rea de 
desDWroEratK\aÃ¿o dos RroEessos de EertKfi�
EaÃ¿o LWPto ao +Pmetro e ¼ APateN, e, desde 

ePt¿o, Eomemora os resWNtados, dK\ o RresK�
dePte� p(echamos ���� com aumento de 
15% no faturamento sobre 2019, e a meta 
deste ano é crescer 20%.”

A emRresa HoEoW em aWtomatK\aÃ¿o e KPXestKW 
Pa SWaNKfiEaÃ¿o da eSWKRe, traDaNho SWe EoP�
tKPWa em ����� p0o merEado de teEPoNogKa 
sWrgKram PoXas demaPdas, o SWe reSWer aRer�
HeKÃoamePto RrofissKoPaNq, EoPta )eaPEarNo� 

%om o aXaPÃo da teEPoNogKa, ���� aEaDoW sePdo me�
Nhor do SWe o esRerado Rara o setor de teNeEomWPKEa�
ÃÑes, destaEa o RresKdePte� p%om os Possos serXKÃos, 
RretePdemos aNEaPÃar maKor PÖmero de ENKePtes�q

+t has started operations eight years ago in 
deDureaucrati\ation of the certification pro-
cesses Yithin +nmetro and #natel and� since 

then, celebrates its results, says the president. 
“We have ended 2020 with a 15% revenue 
increase over 2019, and this year’s goal is 
to expand by 20%.”

The company has focused on automation and 
invested in personnel Sualification� a YorM 
that continues in ����. p0eY demands have 
emerged in the technology market, which re-
Suires professional trainingq� tells )eancarlo. 

With the progress of technology, 2020 ended up be-
ing better than expected for the telecommunications 
sector� highlights the president. p9ith our services� Ye 
intend to reach more clients.q

YES CERTIFICAÇÕES 

“Fechamos 2020 com aumento de 15%  
no faturamento sobre 2019.”

“We have ended 2020 with a 15%  
revenue increase over 2019.”

1 aPo de ���� Å DastaPte RromKssor, 
afirma o %'1� “Nossos indicadores 
apontam crescimento superior a 

30% sobre 2020. Investir em nossa gente 
foi a chave Sue alavancou o negÏcio.q

A FoZ atWa em reEKENagem de NKZo eNetrÐPKEo, 
em sWDstKtWKÃ¿o de eNetrÐPKEos em Rrogramas 
de efiEKÆPEKa ePergÅtKEa, e em reRaro/remaPW�
HatWra, segmePto Eom Dom resWNtado em ����, 
dK\ o %'1� p&esePXoNXemos Wm soHtYare SWe 
Pos RermKte ter ���� de rastreaDKNKdade dos 
remaPWHatWrados orKWPdos do RÏs�KPdÖstrKa e 
RÏs�XareLo�q 

'ste em trÆs metas, EoPta /arEeNo� p4eHorÃar o EaPaN de 
reRaro/remaPWHatWra RÏs�KPdÖstrKa, DWsEaPdo PoXas Rar�
EerKas, EresEKmePto Pa WPKdade de reEKENagem de eNetrÐPK�
Eos, RaWtado Pa 2045, e HortaNeEKmePto da eSWKRe�q 

2 ��� is a ver[ promising [ear sa[s the 
%'1. “Our indicators point to growth 
of over 30% over 2020. Investing in 

our people was the key that leveraged the 
business.”

Fox operates in recycling electronic waste, 
replacing electronics in energ[ efficienc[ pro-
grams� and in repair � remanufacturing� a seg-
ment Yith good results in ����� sa[s the %'1. 
p9e developed softYare that alloYs us to have 
���� traceaDilit[ of remanufactured products 
from the post�industr[ and post�retail.q

This in three goals� sa[s /arcelo. p4einforce the post�in-
dustr[ repair � remanufacturing channel� seeMing neY 
partnerships, growth in the electronics recycling unit, 
Dased on the 2045� and strengthening the team.q

INDÚSTRIA FOX

“Investir em nossa gente foi a chave que 
alavancou o negócio.”

“Investing in our people was the key that 
leveraged the business.”

Marcelo Souza,      
CEO



 eletrolarnews    127

ABRADISTI

pandemia nos trouxe lições sobre novas dinâ-
micas entre vida, trabalho e tecnologia, mas é 
necessário que haja equilíbrio entre elas. Se 

em 2020 vimos empresas serem forçadas a se adaptar 
ao modelo de trabalho remoto, entramos em 2021 com 
companhias dando passos decisivos em direção a uma 
cultura organizacional mais digital. 

Essa pode não ser uma realidade para todos, mas é fato 
que o modelo híbrido, no qual funcionários trabalham 
remotamente alguns dias e presencialmente em outros, 
veio para ficar. Passada a fase de aprendizado, as em-
presas têm, agora, o desafio de melhorar suas infraes-
truturas e equipamentos de tecnologia para facilitar o 
trabalho online. 

Enquanto isso, colaboradores buscam formas de geren-
ciar trabalho, saúde emocional, família e tempo livre em 
casa. TI e RH têm a missão de ajustar essas novas de-
mandas de uma cultura em disrupção.

Podemos esperar, em breve, a explosão de tecnologias 
de gestão remota de produtividade. Para endereçar o 
futuro em que o monitoramento é uma realidade, e a 
preocupação com a saúde dos colaboradores também, 
os legisladores têm pela frente o desafio de equalizar 
pontos da legislação trabalhista com a Lei Geral de Pro-
teção de Dados (LGPD), entre outras.

Se o futuro do trabalho é híbrido, ele deve ser regula-
mentado para que empresas e colaboradores tirem o 
máximo da modalidade e, ambos os lados, aproveitem 
os benefícios da evolução tecnológica.  

he pandemic brought lessons on new dynamics 

between life, work and technology, but is neces-

sary to be a balance among them. If in 2020 we 

saw companies being forced to adapt to the remote 

working model, we stepped into 2021 with companies 

taking decisive steps towards a more digital organiza-

tional culture. 

That may not be a reality for all, but it’s a fact that the 

hybrid model in which employees work remotely for 

a few days and on-site on others, has come to stay. 

Past the learning stage, companies now face the chal-

lenge of enhancing their technology infrastructure and 

equipment to facilitate the online working. 

Meanwhile, employees are looking for ways to manage 

work, emotional health, family, and free time at home. 

IT and HR have the mission of adjusting these new de-

mands of a disrupting culture.

We can soon expect a boom of productivity remote 

management technologies. To address the future in 

which monitoring is a reality, along with employees’ 

health concerns, lawmakers face the challenge of 

equalizing work legislation topics with the General 

Data Protection Law (LGPD), among others.

If the future of work is hybrid, it should be regulated so 

that companies and employees take the most advan-

tage of such modality, and both sides enjoy the bene-

fits of technological evolution.  

Mariano Gordinho 
Presidente-executivo da Associação Brasileira da Distribuição 
de Tecnologia da Informação (Abradisti)  
Executive President of the Brazilian Information Technology  
Distribution Association (Abradisti) 
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Se o futuro do trabalho 
é híbrido, ele deve ser 
regulamentado
If the future of work is hybrid,  
it should be regulated

a t
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ABRASA

aPo de ���� aKPda trar½ dKfiEWNdades, Wma 
Xe\ SWe a eEoPomKa RreEKsar½ se reEWRerar 
do KmRaEto EaWsado ReNa RaPdemKa, KPENWsK-

Xe Eom o HeEhamePto dos ReSWePos EomÅrEKos� ANÅm 
dKsso, trar½ mWdaPÃas Pos h½DKtos de EomRra, deXKdo 
¼ maKor EoPsEKÆPEKa eEoNÏgKEa dos EoPsWmKdores e ¼ 
adoÃ¿o do home oHfiEe� 

'sses Hatores, sem dÖXKda, RroXoEar¿o maKor desgas-
te Pos aRareNhos Ror EaWsa da WtKNK\aÃ¿o KPtermKtePte� 
%oPseSWePtemePte, esRera�se aWmePto Pa demaPda 
Ror reRaros em RrodWtos semKPoXos, o SWe L½ oEorreW 
Po aPo Rassado, SWaPdo hoWXe aWmePto de �,�� Po 
PÖmero de RedKdos em reNaÃ¿o ao eZerEÉEKo de ����� 

1Wtro RoPto reNeXaPte, em termos de mWdaPÃas, Å o 
KmRaEto da EoPeEtKXKdade Eom as PoXas teEPoNogKas, 
Easo do �)� A Easa, agora traPsHormada em esErKtÏrKo 
EoPeEtado, eZKgKr½ PoXas aSWKsKÃÑes dos EoPsWmKdo-
res� A tePdÆPEKa, Eada Xe\ maKs, Å a KPteraÃ¿o ePtre to-
dos os tKRos de aRareNhos eNetrÐPKEos, Eom aRNKEatKXos 
aEKoPados Ror smartRhoPes� 

AtePta ¼s PoXKdades e oRortWPKdades de reEeKtas, a 
ADrasa est½ RreRaraPdo treKPamePtos e YorMshoRs 
Eom o oDLetKXo de EaRaEKtar os tÅEPKEos Rara essas teP-
dÆPEKas, SWe eZKgKr¿o deNes Wm aRrKmoramePto P¿o sÏ 
Pos reRaros Eomo Po atePdKmePto e Pa EomWPKEaÃ¿o, 
seLa eNa RresePEKaN oW oPNKPe� AssKm, os Rrestadores de 
serXKÃos Roder¿o orKePtar os EoPsWmKdores a WsWHrWÉ-
rem o meNhor dessas HaEKNKdades�  

he year 2021 will still pose challenges, as the 

economy will have to recover from the impact 

caused by the pandemic, especially with the clo-

sure of small businesses. In addition, buying habits will 

change due to the greater environmental awareness of 

consumers and the introduction of home office. 

These factors will undoubtedly cause greater wear and 

tear on the devices due to intermittent use. As a re-

sult, an increase in the demand for repair of semi-new 

products is expected, which has already happened last 

year, when the number of orders increased by 4.2% 

compared to fiscal [ear ����. 

Another relevant point regarding changes is the im-

pact of connectivity with new technologies like 5G. 

The home� noY converted into a connected office� 

will require new purchases from consumers. The trend 

is increasingly towards interaction between all types 

of electronic devices, with applications powered by 

smartphones. 

Abrasa is aware of the novelties and income opportuni-

ties and is preparing training courses and workshops to 

train the technicians in these trends. This forces them 

to improve not only with repairs but also with customer 

service and communication, either in person or online. 

In this way, service providers can guide consumers to 

make the most of these facilities.  

WAGNER GATTO 
DIRETOR-EXECUTIVO DA ASSOCIAÇÃO BRASILEIRA DE PÓS-VENDAS 
EM ELETROELETRÔNICOS (ABRASA)  
EXECUTIVE DIRECTOR OF THE BRAZILIAN ASSOCIATION OF AFTER SALES  
IN ELECTRONICS (ABRASA)
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O PÓS-VENDAS CONECTADO COM AS  
NOVAS TENDÊNCIAS E OPORTUNIDADES
AFTER SALES IN CONNECTION WITH  
NEW TRENDS AND OPPORTUNITIES

O T

Fo
to

: A
rq

ui
vo

O PÓS-VENDAS CONECTADO COM AS 
NOVAS TENDÊNCIAS E OPORTUNIDADES
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ABREE

ano de 2021 é de suma importância para o 
sistema de logística reversa, uma vez que é 
o primeiro da implementação do sistema de 

reciclagem de eletrodomésticos e eletroeletrônicos. 
Fabricantes e importadores estão cada vez mais enga-
jados: temos hoje 42 associados, que representam 150 
marcas, o que torna a ABREE a mais representativa ges-
tora do setor, pois detém 95% do volume de produtos 
colocados no mercado. 

Por meio da instalação de mais de 1.300 pontos de 
recebimento em nível federal, buscamos unir todos os 
elos dessa cadeia de forma harmoniosa e produtiva. 
O cenário em que a preocupação ambiental está cada 
vez maior traz otimismo com o envolvimento de todos 
os atores dessa cadeia, como consumidor, varejo, e 
governo. 

Com esse objetivo, buscamos a padronização de ques-
tÑes fisEaKs P¿o defiPKdas Po desEarte do RrodWto e Po 
trânsito entre Estados, pois muitos deles geram tribu-
tação de um processo que deveria ser isento. Como o 
Brasil é um país com diversas abordagens regionais e 
pluralização das legislações, precisamos avançar nessa 
frente para o fomento da Política Nacional de Resíduos 
Sólidos (PNRS). 

1s RNaPos Rara ���� s¿o firmar aKPda maKs RarEerKas es-
tratégicas para a operacionalização do que é proposto 
no Decreto Federal para implementação do sistema de 
logística reversa. É um grande passo para o setor, e o 
meKo amDKePte Å o maKor DePefiEKado�  

he year of 2021 is of utmost importance to the 
reverse logistics s[stem� as it is the first imple-
mentation of the electronics and home applianc-

es recycling system. Manufacturers and importers are 
increasingly engaged: we are currently at 42 members 
who represent over 150 brands, which makes ABREE the 
most representative industry manager, as it holds over 
95% of the product volume in the market. 

Through the installation of more than 1,300 at federal 
level collection points, we intend to connect all links of 
this chain in a harmonious and productive manner. The 
setting in which environmental concerns are increasing, 
brings more optimism with the engagement of all play-
ers in this chain, such as consumers, retail, and the gov-
ernment. 

9ith this purpose� Ye intend to standardi\e undefined 
tax issues in product disposal and shipping between 
States, since many of them drive the taxation of a pro-
cess that should be exempted. Since Brazil is a country 
with numerous regional approaches and legislation plu-
rality, we need to tackle this front to foster the National 
Policy of Solid Wastes (PNRS). 

The plan for 2021 is to enter into an even more strategic 
operational partnerships of what is proposed under the 
Federal Decree for implementing the reverse logistics 
system. It’s a great step for the industry and the environ-
ment is the largest Deneficiar[.  

VANDERLEI NIEHUES 
DIRETOR-PRESIDENTE DA ASSOCIAÇÃO BRASILEIRA DE RECICLAGEM 
DE ELETROELETRÔNICOS E ELETRODOMÉSTICOS (ABREE)  
PRESIDENT OF THE BRAZILIAN ELECTRONICS AND HOME APPLIANCES  
RECYCLING ASSOCIATION (ABREE).

EXPECTATIVAS NO SISTEMA DE 
LOGÍSTICA REVERSA EM 2021
EXPECTATIONS IN THE REVERSE  
LOGISTICS SYSTEM FOR 2021
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ELETROS

JOSÉ JORGE DO NASCIMENTO JR. 
PRESIDENTE DA ASSOCIAÇÃO NACIONAL DE FABRICANTES  
DE PRODUTOS ELETROELETRÔNICOS (ELETROS)  
PRESIDENT OF THE NATIONAL ASSOCIATION OF  
MANUFACTURERS OF ELECTRONIC PRODUCTS (ELETROS)

MAIS UM ANO DECISIVO 
PELA FRENTE  
ANOTHER DECISIVE YEAR AHEAD

oi com um certo alívio que encerramos 2020, 

SWe L½ fiEoW marEado Pa hKstÏrKa de todos PÏs 

Ror EoPta da maKs reNeXaPte ErKse saPKt½rKa gNoDaN 

dos ÖNtKmos ��� aPos, Eom KmRortaPtes reƃeZos eEo-

nômicos e sociais. 

Fomos oDrKgados a Pos reKPXePtar soD dKXersos asReE-

tos, oW seLa, RessoaKs, RrofissKoPaKs e Pos PegÏEKos� 

'PHrePtamos Wma Earga de desafios SWe, taNXe\, PWPEa 

tKXesse sKdo sWRortada ReNa KPdÖstrKa DrasKNeKra de eNe-

troeletrônicos.

.ogo aRÏs Wm RrKmeKro trKmestre est½XeN, de EresEKmeP-

to tÉmKdo, Homos HorÃados a NKdar Eom Wm amDKePte Ea-

ÏtKEo Eom maKs de ��� de Possas H½DrKEas RaraNKsadas, 

graPdes EePtros EomerEKaKs em NoEMdoYP e Wma graXe 

ErKse NogÉstKEa SWe aHetoW emRresas de todas as Possas 

NKPhas setorKaKs Po segWPdo semestre�

'sse EeP½rKo maKs do SWe desafiador RroXoEoW graXes 

Rerdas e Wma PeEessKdade de RroEWrar aNterPatKXas 

de estÉmWNo ao EoPsWmo e, EoPseSWePtemePte, PoXos 

meKos de sWstePtaÃ¿o dos Possos PegÏEKos� 

t was with some relief that we ended 2020, which has 

already been marked in the history of all of us due to 

the most relevant global health crisis in the last 100 

years, with important economic and social impacts.

We were forced to reinvent ourselves in several aspects, 

that is, personal, professional and business. We face 

a load of challenges that, perhaps, would never have 

been borne by the Brazilian electronics industry.

4ight after a staDle first Suarter� Yith timid groYth� Ye 

were forced to deal with a chaotic environment with 

more than 80% of our plants shut down, large shopping 

centers in lockdown and a serious logistical crisis that 

affected companies from all of our sector lines in the 

second. semester.

This more than challenging scenario caused serious 

losses and a need to seek alternatives to stimulate con-

sumption and� conseSuentl[� neY means of sustaining 

our business.
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Fomos sWrRreePdKdos de Horma mWKto RosKtKXa ReNos 

DoPs KPdKEadores, SWe demoPstraram reaÃ¿o Pa eEoPo-

mKa, reXeNaPdo aEerto do goXerPo, e SWe Pos RermKtK-

ram regKstrar Wm terEeKro trKmestre de Horte reEomRosK-

Ã¿o em Possas Rerdas e Wm SWarto trKmestre KgWaNmePte 

RosKtKXo, KmRWNsKoPado ReNa BNaEM FrKday e 0ataN� 

AEredKtamos SWe eZKste Wma Horte EoPXergÆPEKa de KP-

teresses ePtre os dKXersos setores eEoPÐmKEos, assKm 

Eomo Ror Rarte dos traDaNhadores, Rara SWe tePhamos 

em ���� Wm EeP½rKo maKs est½XeN, Eom a EoPtKPWKdade 

das RoNÉtKEas de estÉmWNo ao EoPsWmo e Eom RersReEtK-

Xas de EresEKmePto eEoPÐmKEo Eom HoEo Pa geraÃ¿o de 

rePda Rara todos�

'PtretaPto, a ErKse saPKt½rKa P¿o aRePas EoPtKPWa Eomo 

soHreW Wm agraXamePto Ror EoPta da segWPda oPda, 

SWe EhegoW Eom HorÃa ao BrasKN, aNÅm de oWtros Hato-

res RreoEWRaPtes Eomo Wma dKXersKdade Pa XarKaÃ¿o 

das EeRas do PoXo EoroPaXÉrWs, torPaPdo�o aKPda maKs 

transmissível.

&essa Horma, se a PeEessKdade de KmWPK\aÃ¿o estaXa Pa 

agePda gNoDaN de RrKorKdades, este PoXo e graXe EeP½-

rKo Ha\ Eom SWe o tema gaPhe aNtÉssKma WrgÆPEKa� %oP-

fiamos e EoPtamos Eom a EaRaEKdade do 2oder 2ÖDNKEo, 

KPENWKPdo o )oXerPo FederaN e os )oXerPos 'stadWaKs, 

de soNWEKoParem todos os gargaNos Rara SWe EoPsKga-

mos sWRrKr essa demaPda de XaEKPas e KPsWmos� 

���� Rromete ser maKs Wm aPo deEKsKXo Rara Posso RaÉs� 

'mRregaremos todos os Possos esHorÃos e eZReEtatKXas 

Rara EoPtrKDWKr Rara o restaDeNeEKmePto da eEoPomKa e 

a sWReraÃ¿o da ErKse saPKt½rKa�  

We were very positively surprised by the good indica-

tors, which showed a reaction in the economy, revealing 

the government’s correctness, and which allowed us to 

record a third Suarter of strong recover[ in our losses 

and an eSuall[ positive fourth Suarter� driven D[ $lacM 

Friday and Natal.

We believe that there is a strong convergence of inter-

ests between the various economic sectors, as well as 

on the part of workers, so that in 2021 we will have a 

more stable scenario, with the continuation of policies 

to stimulate consumption and with prospects for eco-

nomic growth focused on generation income for all.

However, the health crisis not only continues but has 

worsened due to the second wave, which hit Brazil hard, 

in addition to other worrying factors such as a diversity 

in the variation of strains of the new coronavirus, making 

it even more transmissible.

In this way, if the need for immunization was on the 

global agenda of priorities, this new and serious scenar-

io makes the topic very urgent. We trust and rely on the 

ability of the Public Power, including the Federal Gov-

ernment and State Governments, to resolve all bottle-

necks so that we can meet this demand for vaccines and 

supplies.

2021 promises to be another decisive year for our coun-

try. We will use all our efforts and expectations to con-

tribute to the restoration of the economy and the over-

coming of the health crisis.  



132    ELETROLARNEWS

FIESP

a passagem de 2019 para 2020, a indústria e a 
economia brasileira vinham mostrando claros 
sinais de reação, com indícios de que a gradual 

recuperação ganharia força ao longo de 2020. Essa ex-
ReEtatKXa se aRoKaXa Po amDKePte de LWros DaKZos, KPƃa-
ção controlada e um setor imobiliário em franca recupe-
ração. Infelizmente, essa trajetória foi interrompida com 
a chegada da pandemia.

No momento mais agudo da crise, o FMI chegou a pre-
ver uma queda de 8% para o PIB brasileiro em 2020, 
enquanto o Banco Mundial falava em uma redução de 
9,1%. Com a surpreendente reação da atividade econô-
mica, a queda foi de apenas 4,1%, muito menor do que 
a esRerada e do SWe a XerKfiEada em dKXersos RaÉses� 

Em grande parte, a reação se deveu às importantes 
ações do governo federal, como a adoção de progra-
mas de ErÅdKto, aWZÉNKo emergePEKaN, ƃeZKDKNK\aÃ¿o do 
mercado de trabalho e adiamento do recolhimento 
de impostos. Com essas medidas, o País conseguiu 
atravessar o pior momento da crise, e já começamos 
a recuperar parte do fôlego perdido no início do ano 
passado.

A FIESP segue defendendo que a medida de maior im-
pacto sobre a economia é a aprovação de uma reforma 
trKDWt½rKa SWe sKmRNKfiSWe o atWaN sKstema e redW\a a 
burocracia e os custos de conformidade das empresas. 
Para o PIB de 2021, a projeção é de crescimento de 
4%. No entanto será fundamental, neste ano, o retorno 
ao controle orçamentário com o respeito à Lei do Teto 
de Gastos.  

n the transition from 2019 to 2020, the Brazilian in-
dustry and economy were showing clear signs of 
reaction, with indications that the gradual recovery 

would gain strength throughout 2020. This expectation 
was supported by the environment of low interest, con-
trolled subsidiary, and a real estate sector in full recov-
ery. Unfortunately, this trajectory was interrupted with 
the arrival of the pandemic.

At the height of the crisis, the IMF predicted a drop 
of 8% for Brazilian GDP in 2020, while the World Bank 
spoke of a 9.1% reduction. With the incredible reaction 
of economic activity, the fall was only 4.1%, much less 
than expected and that seen in different countries.

In large part, the reaction was due to important actions 
by the federal government, such as the adoption of 
credit programs� emergenc[ aid� ƃeZiDilit[ in the la-
bor market and postponement of tax collection. With 
these measures, the country managed to go through 
the worst moment of the crisis, and we started to re-
cover part of the breath lost at the beginning of last 
year.

FIESP continues to defend that the measure with the 
greatest impact on the economy is the approval of a 
taZ reform that simplifies the current s[stem and reduc-
es the bureaucracy and compliance costs of compa-
nies. For the 2021 GDP, the projection is for growth of 
4%. However, it will be fundamental, this year, to return 
to budgetary control with respect to the Law on the 
Ceiling of Expenses.  

PAULO SKAF 
PRESIDENTE DA FEDERAÇÃO DAS INDÚSTRIAS DO ESTADO DE SÃO PAULO 
(FIESP) E DO CENTRO DAS INDÚSTRIAS DO ESTADO DE SÃO PAULO (CIESP)  
PRESIDENT OF THE FEDERATION OF INDUSTRIES OF THE STATE OF SÃO PAULO (FIESP)  
AND OF THE CENTER OF INDUSTRIES OF THE STATE OF SÃO PAULO (CIESP)
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REFORMA TRIBUTÁRIA  
É MAIS QUE NECESSÁRIA
TAX REFORM IS MORE THAN NECESSARY

N I
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GREEN ELETRON

ano de 2020 foi de desaceleração e de mui-
tos desafios� 'sse HoK o moXKmePto XKXePEKa-
do nos últimos 12 meses, quando fomos pe-

gos de sWrRresa Ror Wma ErKse saPKt½rKa e eEoPÐmKEa� 
/as Å Ehegado o PoXo aPo e, Eom eNe, a oRortWPKdade 
de empreender com mais segurança, agora que esta-
mos haDKtWados ¼ PoXa reaNKdade�

A eZReEtatKXa geraN Po setor Å de EresEKmePto aPte 
����� 0a )reeP 'NetroP, Wma das metas serKa Ehegar 
aos 13 estados prioritários do Acordo Setorial para a 
.ogÉstKEa 4eXersa de 'NetroeNetrÐPKEos e seWs AEes-
sÏrKos, doEWmePto saPEKoPado ReNo goXerPo HederaN, 
SWe deXe reger Possas estratÅgKas Pos RrÏZKmos aPos� 
+sso L½ HoK aNEaPÃado Pos ÖNtKmos dKas de ����� Uma 
graPde XKtÏrKa Rara Wm aPo de ErKse�

0osso oDLetKXo, agora, Å aWmePtar a EaRKNarKdade e 
estreitar as relações tanto com a população, incenti-
XaPdo o desEarte Eorreto dos resÉdWos, Eomo Eom as 
emRresas SWe ser¿o KmRaEtadas ReNo AEordo 5etorKaN� 
'sse EoPtato Å essePEKaN Rara aNEaPÃarmos a meta de 
reEKENar ��� toPeNadas do Ehamado NKZo eNetrÐPKEo�

A retomada do EresEKmePto deXe saEWdKr o Posso setor 
em ����� Ao mesmo temRo SWe Å RreEKso tomar EWKda-
do, dada a KPstaDKNKdade atWaN, Ehegamos ao PoXo aPo 
mais resilientes e preocupados com o nosso impacto 
Eomo EKdad¿os e emRresas� 5Ï RreEKsamos RePsar em 
t½tKEas SWe seLam sePsÉXeKs ao momePto e aXaNKar Pos-
sas RrKorKdades�  

he year of 2020 was of deceleration and sev-

eral challenges. This was the movement lived 

through over the past 12 months, when we were 

caught off guard by a sanitary and economic crisis. But 

a new year has arrived, and with it, the opportunity of 

undertaking in a safer way now that we are used to this 

new reality.

The sector’s general expectations are of growth in 

comparison with 2020. At Green Eletron, one of the 

goals is to reach the 13 priority states of the Sectoral 

Agreement for Reverse Logistics of Electronics and Ac-

cessories, a document sanctioned by the federal gov-

ernment which shall guide our strategies in the upcom-

ing years. This was already achieved in the last days of 

2020. A great victory for a year of crisis!

Our goal now is to increase capillarity and to strength-

en relations with the population, encouraging appro-

priate waste disposal, such as with companies that will 

be affected by the Sectoral Agreement. This contact is 

key for us to reach the goal of recycling 600 tonnes of, 

the so called, electronic waste.

Growth recovery is about to shake our sector in 2021. 

At the same time, care is warranted given the current 

instability, we have at this new year more resilient and 

worried about our impact as citizens and companies. 

We only need to think of strategies which are sensitive 

to the moment and assess our priorities.  

ADEMIR BRESCANSIN 
GERENTE-EXECUTIVO DA GREEN ELETRON  
EXECUTIVE MANAGER OF GREEN ELETRON

EXPECTATIVAS EM 2021:  
É TEMPO DE SER ESTRATÉGICO
EXPECTATIONS IN 2021:  
IT IS TIME TO BE STRATEGIC 
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SUFRAMA

Zona Franca de Manaus, tal qual o País e o 

mWPdo, ePHrePta o desafio da RaPdemKa, SWe 

XoNtoW a gaPhar HorÃa e a KmRaEtar a eEoPomKa 

gNoDaN, mWKto deXKdo ¼s aÃÑes determKPadas Rara Hrear 

a %oXKd���� As medKdas, aNgWmas restrKtKXas, KPterHerK�

ram Pa reaNKdade KPdWstrKaN da regK¿o, RromoXePdo aN�

teraÃÑes em NKPhas de RrodWÃ¿o e, EoPseSWePtemeP�

te, em ÉPdKEes de emRregaDKNKdade, RrodWtKXKdade e 

HatWramePto� 

1 momePto Å sKPgWNar, ePtePde a 5WHrama, SWe tem 

atWado em EoPLWPto Eom ePtKdades de ENasse e RarEeK�

ros KPstKtWEKoPaKs Rara resgWardar ao m½ZKmo os Rostos 

de traDaNho e as EoPdKÃÑes Rara SWe o 2oNo +PdWstrKaN de 

/aPaWs 
2+/� maPtePha sWa atKXKdade, a fim de EoPtKPW�

ar atePdePdo ¼s demaPdas Ror seWs RrodWtos, DasKEa�

mePte todos XoNtados ao merEado DrasKNeKro�

'm ����, as KPdÖstrKas do 2+/ demoPstraram a resK�

NKÆPEKa t¿o ReEWNKar ¼ regK¿o, o SWe resWNtoW em KPdK�

Eadores de desemRePho SWe mostram, atÅ o ÖNtKmo 

mÆs de PoXemDro, dados RosKtKXos Rara a eEoPomKa 

NoEaN e PaEKoPaN� *oWXe, KPENWsKXe, saNdo HaXor½XeN Pa 

geraÃ¿o de Rostos de traDaNho ePtre LaPeKro e PoXem�

Dro de �����

AtWar em EoPLWPto Rara ErKar a Dase PeEess½rKa Rara 

ePHrePtar os desafios atWaKs e HWtWros Å o EomRromKsso 

da 5WHrama e dos demaKs atores regKoPaKs e PaEKoPaKs, 

Rara SWe o Posso 2aÉs Rossa se soDreRor ¼s dKfiEWNdades 

KmRostas ReNa RaPdemKa e segWKr a Rassos Nargos em 

dKreÃ¿o a dKas meNhores�  

he Manaus Free Trade Zone, like the country 

and the world, faces the challenge of the pan-

demic, which has once again gained strength 

and impacted the global economy, largely due to the 

actions determined to stop Covid-19. The measures, 

some of them restrictive, interfered in the industrial 

reality of the region, promoted changes in production 

lines and, consequently, in the employability, produc-

tivity and billing. 

Suframa considers a unique moment, it has acted to-

gether with class entities and institutional partners to 

safeguard, to the maximum, the jobs and conditions 

for the Industrial Pole of Manaus (Polo Industrial de 

Manaus – PIM) maintain its activity, in order to continue 

meeting the demands of their products, basically all 

aimed at the Brazilian market.

In 2020, the PIM industries demonstrated such a re-

silience to the region, which resulted in performance 

indicators, which show, until last November, positive 

data for the local and national economy. There was 

also a favorable balance in job creation between Janu-

ary and November 2020.

Acting together to create the necessary basis to face 

current and future challenges is the commitment of 

Suframa and other regional and national performers, 

so that our countr[ can overcome the difficulties im-

posed by the pandemic and follow strides towards 

better days.  

ALGACIR ANTONIO POLSIN 
SUPERINTENDENTE DA ZONA FRANCA DE MANAUS (SUFRAMA) 
SUPERINTENDENT OF THE MANAUS FREE TRADE ZONE (SUFRAMA)
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ATUAÇÃO CONJUNTA É ESSENCIAL  
PARA ENFRENTAR OS DESAFIOS
JOINT ACTION IS ESSENTIAL TO MEET THE CHALLENGES

A T
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FEIRAS E EVENTOS  -  FAIRS AND EVENTS

his trade show is a reference in the sector for 
its key characteristic to generate new business 
and partnerships, the Eletrolar show will bring 

novelties and new space this year. With over 2,000 
releases, it will take place at the Transamerica Expo 
Center, from October 4th through 7th, following 
all the mandatory protocols. Over 700 brands and 
10,000 products from retailers from all over Brazil.

The face-to-face encounter between industry and 
retail will move the market. Therefore, the Eletrolar 
Group, organizer of the show, will sponsor the trip 
of regional buyers, ensuring the presence of rep-
resentatives of all states in Brazil and abroad. We 
created a system for pre-scheduling meetings be-
tween exhibitors and buyers. The trade-show will 
receive buyers, who account for 30,000 points of 
sale across the country.

The B2B concept will make this trade-show most 
suitable for manufacturers, retailers, distributors, 
importers and exporter. The investment is largely 
rewarded by new business and the dissemination 
of brands in the media. “Personal contacts always 

his trade show is a reference in the sector for 
its key characteristic to generate new business 
and partnerships, the Eletrolar show will bring Teira que é referência para o setor por sua ca-

racterística de gerar negócios e parcerias, a 
Eletrolar Show trará muitas novidades e no-

vos espaços este ano. Mais de 2 mil lançamentos 
serão realizados no evento, que ocorrerá de 4 a 7 
de outubro, no Transamerica Expo Center, em São 
Paulo, com todos os protocolos de segurança sani-
tária. Mais de 700 marcas e 10 mil produtos estarão 
expostos aos varejistas de todo o Brasil. 

O encontro face to face entre indústria e varejo mo-
vimentará o mercado. Para tanto, o Grupo Eletro-
lar, organizador da feira, patrocinará a viagem de 
compradores regionais, garantindo a representati-
vidade de todos os Estados do Brasil e do exterior. 
Também foi criado um sistema de pré-agendamen-
to de reuniões entre expositores e compradores. A 
feira receberá compradores que respondem por 30 
mil pontos de venda em todo o País. 

Com o conceito B2B, a feira é a mais adequada para 
fabricantes, varejistas, distribuidores, importadores 
e exportadores. O investimento é amplamente re-
compensado pelos negócios e pela divulgação das 

F
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A mais importante feira B2B da América Latina fortalece as relações 
comerciais e a geração de negócios nos mercados interno e externo. 

The most important B2B event in Latin America strengthens commercial 
relations generating business in the domestic and foreign markets

15ª ELETROLAR SHOW SERÁ 
REALIZADA DE  
4 A 7 DE OUTUBRO DE 2021

THE 15TH ELETROLAR SHOW – OCTOBER 4 – 7, 2021
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marcas na mídia. “Contatos pessoais sempre supe-
ram barreiras comerciais. Quando a indústria e o va-
rejo se encontram na Eletrolar Show, surgem novos 
negócios, e os que estão em andamento se fortale-
cem”, diz Carlos Clur, presidente do Grupo Eletrolar. 

ESPAÇOS ESPECIAIS
Em 2021, a feira terá três espaços interativos e com 
experimentações: Arena Gamer, que apresentará 
lançamentos inovadores da categoria, cujo fatura-
mento subiu quase 40% na pandemia; Arena Casa 
Conectada, com novidades e ambientes construí-
dos para a demonstração de dispositivos cada vez 
mais procurados; e Arena de Mobilidade Urbana, 
que trará o que há de mais moderno em soluções 
para as cidades.

O panorama do mercado da América Latina estará 
a cargo da empresa de pesquisas GfK. “Em pauta, 
o comportamento de cada categoria de produtos e 
do consumidor, que, diante das lojas físicas fecha-
das durante a pandemia, voltou-se para o canal onli-
ne. As empresas foram ágeis, e tudo indica que um 
novo varejo está surgindo, com lojas que tenham 
atrativos ao consumidor e ampla integração entre 
os canais físico e digitalq, afirma %arlos.

Na programação de workshops, o de e-commerce 
abordará os avanços do setor e seus desafios, in-
clusive logísticos, com a entrada de 6 milhões de 
novos consumidores no canal online em 2020. O 
debate sobre logística reversa terá como foco o ge-
renciamento de resíduos sólidos e a implementação 
dos sistemas coletivos que reduzem custos opera-
cionais e de transação.  

overcome trade barriers. When industry and retail 
meet at Eletrolar Show, new businesses emerge, 
and those that are in progress are strengthened”, 
says Carlos Clur, president of the Eletrolar Group.

SPECIAL SPACES
This 2021 show will have three interactive spac-
es with experiences: Arena Gamer (Gamer Are-
na), will showcase the innovation in the category, 
which grew 40% during the pandemic; Arena Casa 
Conectada (Connected Home Arena), with updates 
and environments built to display the most sought 
devices; and Arena de Mobilidade Urbana (Urban 
Mobility Arena) which will bring the most modern 
solutions for cities.

The research company GfK will be heading the Latin 
American market landscape, in charge of “On the 
agenda, each product’s category and consumer be-
havior, who turned to the online channel, as physical 
stores closed during the pandemic.  The companies 
were agile, and everything indicates that a new re-
tail is emerging, with stores that attract consumers 
with ample integration between the physical and 
digital channels”, says Carlos.

In the schedule of workshops, the e-commerce will 
address the advances of the sector and its challeng-
es, including logistics, with the entry of 6 million 
new consumers on the online channel in 2020. The 
debate on reverse logistics will focus on the man-
agement of solid waste and the implementation 
of collective systems that reduce operational and 
transaction costs.  

CARLOS CLUR: 

“CONTATOS PESSOAIS SEMPRE SUPERAM 
BARREIRAS COMERCIAIS.” 

“Personal contacts always overcome  
trade barriers”.
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A system for pre-scheduling meetings between 
exhibitors and buyers was also created. Only from 
Brazil, the fair receives buyers who account for 30 

thousand points of sale throughout the country.

Foi criado um sistema de pré-agendamento 
de reuniões entre expositores e  
compradores. A feira receberá compradores 
que respondem por 30 mil pontos  
de venda em todo o País.
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The company diversifies its portfolio, without deactivating any line, and expects a 
significant participation in this new segment in the medium term.

ELGIN  
ENTRA NO MUNDO DOS 
ELETROPORTÁTEIS

LANÇAMENTO
LAUNCH

ELGIN ENTERS THE WORLD OF SMALL APPLIANCES

por / by  Leda Cavalcanti

Empresa diversifica seu portfólio, sem 
desativar nenhuma linha, e espera 
expressiva participação nesse novo 
segmento a médio prazo. 



ith 70 years of activity and present in most 
Brazilian houses, Elgin has as a great char-
acteristic to operate in several segments 

without deactivating any line. Now, it announces its 
entry, nationwide, in the category of small applianc-
es. “Our brand adheres to this line and, for a long 
time, we have received requests in this regard from 
consumers and resellers”, says product manager 
Stephanie Dias.

Initially, there are six products, at voltages of 127 and 
220V: Flash Fryer air fryer, Perfect Clean vertical vac-
uum cleaner, electric pressure cooker, Iron Force dry 
iron, mixer, and electric barbecue, which are already 
being sold. The line, however, will be more extensive. 
Soon there will also be an oven and a blender, says 
Stephanie. “Our planning is long-term. In the com-
ing years, we will further expand the number of 
products.”

The market for small appliances is booming. In 2020, 
it grew 25% in value compared to 2019, driven by the 
pandemic, when people stayed at home and felt the 
need to have products that make their daily lives easi-
er. In the medium term, the company expects a signif-
icant participation in the segment. “There are several 
players in operation, nonetheless, it is a growing 
market, there is room for new participants who 
have a connection with the line, as is the case with 
Elgin”, says the manager.

Wá 70 anos em atividade e presente em grande 
parte das casas brasileiras, a Elgin tem como 
grande característica atuar em vários segmen-

tos sem desativar nenhuma linha. Agora, anuncia a sua 
entrada, nacionalmente, na categoria de eletroportá-
teis. “Nossa marca tem aderência com essa linha 
e, há muito tempo, recebemos solicitações nesse 
sentido de consumidores e revendedores”, conta 
a gerente de produto Stephanie Dias.

Inicialmente, são seis produtos, nas voltagens de  
127 V e 220 V: air fryer Flash Fryer, aspirador de pó verti-
cal Perfect Clean, panela de pressão elétrica, ferro seco 
Iron Force, mixer e churrasqueira elétrica, que já estão 
sendo comercializados. A linha, porém, será mais ex-
tePsa� 'm DreXe ter½, tamDÅm, HorPo e NKSWKdKfiEador, 
adianta Stephanie. “Nosso planejamento é de lon-
go prazo. Nos próximos anos, ampliaremos ainda 
mais o número de produtos.” 

O mercado de eletroportáteis está em alta. Em 2020, 
cresceu 25% em valor ante 2019, impulsionado pela 
RaPdemKa, SWaPdo as Ressoas fiEaram em Easa e sePtK-
ram a necessidade de ter produtos que facilitam o dia a 
dia. No médio prazo, a empresa espera expressiva par-
ticipação no segmento. “Existem vários players em 
atuação, mas, por ser um mercado em ascensão, 
há espaço para novos entrantes que têm conexão 
com a linha, como é o caso da Elgin”, diz a gerente.

H

“Existem vários players em atuação, mas, por 
ser um mercado em ascensão, há espaço para 
novos entrantes que têm conexão com a linha, 
como é o caso da Elgin.”

“There are several players in operation, nonetheless, it is 
a growing market, there is room for new participants who 
have a connection with the line, as is the case with Elgin”
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LANÇAMENTO  -  LAUNCH

Produtos que estreiam no varejo 
Products that debut in the retail space

ASPIRADOR DE PÓ VERTICAL PERFECT CLEAN
PERFECT CLEAN VERTICAL VACUUM CLEANER

Pode ser utilizado com ou sem a haste. É desmontável, não ocupa 
espaço e tem motor de 200 W com alta performance. 

Can be used with the rod or by hand. It disassembles and does not 
take up space; it has a 200 W motor with high performance.

PANELA DE PRESSÃO ELÉTRICA
ELECTRIC PRESSURE COOKER

Tem capacidade para 4 litros e nove sistemas de segurança. 
Seu acabamento é de inox. 

It has a capacity of 4 liters and nine security systems. Its 
finish is stainless steel.

Preço sugerido em 22/02/2021: R$ 449,00.
Suggested price as of February 22, 2021: BRL 449,00.

Preço sugerido em 22/02/2021: R$ 229,00.
Suggested price as of February 22, 2021: BRL 229,00.

AIR FRYER FLASH FRYER 
FLASH FRYER AIR FRYER

É um dos principais lançamentos da categoria. Tem capacidade de  
3,5 litros, sistema de circulação de ar ultrarrápido, que frita e economiza 
energia, e grelha removível antiaderente e de fácil limpeza. 

It is one of the main releases in the category. It has a capacity of 3.5 liters, 
an ultra-fast air circulation system, which fries and saves energy, and a 
removable non-stick grill that is easy to clean.

Preço sugerido em 22/02/2021: R$ 409,99.
Suggested price as of February 22, 2021: BRL 409,99.
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STEPHANIE DIAS, GERENTE DE PRODUTO DA ELGIN  / product manager at Elgin

FERRO SECO IRON FORCE 
IRON FORCE DRY IRON 

Possui base antiaderente, ajuste de temperatura e poupa-botões. 

It has a non-stick base, temperature adjustment and button protector.
Preço sugerido em 22/02/2021: R$ 69,99.

Suggested price as of February 22, 2021: BRL 69,99.

Preço sugerido em 22/02/2021: R$ 179,00.
Suggested price as of February 22, 2021: BRL 179,00.

CHURRASQUEIRA ELÉTRICA 
ELECTRIC BARBECUE

Possui grelha e resistência removíveis, dois 
níveis de ajuste de altura, temperatura variável e 

bandeja antifumaça.

It has a removable grill and electric resistance, two 
levels of height adjustment, variable temperature, 

and a smoke-free tray.

Preço sugerido em 22/02/2021: R$ 179,00.Preço sugerido em 22/02/2021: R$ 179,00.

Preço sugerido em 22/02/2021: R$ 83,90.
Suggested price as of February 22, 2021: BRL 83,90.

MIXER 

Com potência de 200 W, tem design ergonômico, lâmina de aço 
inoxidável e corpo desmontável. É leve e fácil de limpar. 

With a power of 200W, it has an ergonomic design, stainless steel 
blade and detachable body. It is light and easy to clean.
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O desafio da indústria é estimular o consumo 
em um país com muitas diferenças sociais e 

renda baixa, enquanto o do varejo é oferecer 
crédito e pagamento no longo prazo, mostra 

estudo da empresa de pesquisas GfK. 

The industry’s challenge is to stimulate consumption in 
a country with many social differences and low income, 
while in the retail space is to offer credit and long-term 

payments, according to a study by research firm GfK.

AINDA É UMA 
INCÓGNITA

ANÁLISE
ANALYSIS

2021 IS STILL UNKNOWN
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por / by  Leda Cavalcanti
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ANÁLISE  -  ANALYSIS

he year 2021 started with two “Brazils”, one 
formed by consumers from the middle and 
upper classes, mainly based in the South and 

Southeast regions of the country, and the other com-
posed by classes C, D and E, who, in 2020, went 
shopping with the extra income received from emer-
gency aid. “There are doubts about the return of 
the aid. Therefore, the challenge for the industry is 
to assess how it can stimulate consumption in these 
two “Brazils”. The purchase of durable goods is due 
to the availability of income and confidence”, says 
(ernando $aialuna, director of the research firm )f-.

The wealthier classes, even without the income power 
of years past, will continue to consume, but the poor-
est will resent the lack of money to do the same. On 
the other hand, trust is a common need for all social 
strata, and this translates into vaccination, job security 
and emergency aid. “Fear represses. All uncertainty 
creates insecurity”, says Fernando. For him, the end 
of this first quarter will define the behavior of the 
following months.

Given this situation, it is up to retailers to stimulate 
credit and extend the purchase payments terms. 

Tano de 2021 começou com dois “brasis”, 
um formado por consumidores das clas-
ses média e alta, majoritariamente se-

diados nas Regiões Sul e Sudeste do País, e outro 
composto pelas classes C, D e E, que, em 2020, 
foram às compras com a renda extra do auxílio 
emergencial. “Há dúvidas sobre o retorno do au-
Zílio. 'nt¿o o desafio da indústria é avaliar como 
pode estimular o consumo nesses dois “brasis”. A 

O

“É necessário equacionar margem 
e volume. Isso é uma realidade 
em 2021”, destaca Fernando. 

“It is necessary to equate 
margin and volume. This 
is a reality in 2021”
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“There is no other alternative. Both are import-
ant factors to encourage consumption among the 
poorest, even considering today the indebtedness 
is currently one of the largest in history. Without 
income, the consumer changes the desire to buy”, 
says the director of )f-.

HIGH PRICES
In 2020, pressured by greater demand than supply, 
prices in the electrical segment rose. From January to 
December last year, they increased by 21% compared 
to the same period in 2019. “There was an increase in 
the cost of input� inƃated D[ the scarcit[ of raY mate-
rials and the rise in the dollar, but this does not lessen 
the challenge of controlling prices. The margins trans-
fer was high. It is necessary to equate margin and vol-
ume. This is a reality in 2021”, highlights Fernando.

The increases occurred in virtually all categories. In 
the gamer segment, for example, it was 51% and, in 
the tablets, 49%. Last year, consumers bought, regard-
less of price, but their behavior in 2021 is still not very 

compra de bens duráveis se dá pela disponibilida-
de de renda e confiançaq, diz (ernando $aialuna, 
diretor da empresa de pesquisas GfK.

As classes mais abastadas, mesmo sem o poder de 
renda de anos passados, continuarão consumindo, 
mas os mais pobres se ressentirão da falta de dinheiro 
Rara Ha\er o mesmo� 2or oWtro Nado, a EoPfiaPÃa Å Wma 
necessidade comum a todas as camadas sociais, e isso 
se tradW\ em XaEKPaÃ¿o, garaPtKa de emRrego e aWZÉNKo 
emergePEKaN� pO medo reprime. 6oda incerteza gera 
insegurançaq, diz (ernando. Para ele, o final deste 
primeiro trimestre definirá o comportamento dos 
meses seguintes.

/edKaPte essa sKtWaÃ¿o, EaDe ao XareLo estKmWNar o 
ErÅdKto e amRNKar o Rra\o Rara RagamePto da EomRra� 
“Não há outra alternativa. Ambos são fatores im-
portantes para incentivar o consumo entre os mais 
pobres, mesmo levando em conta que o endivida-
mento, atualmente, é um dos maiores da história. 
Sem renda, o consumidor muda o desejo de com-
prarq, afirma o diretor da )f-.

ALTA DOS PREÇOS 
Em 2020, pressionados pela demanda maior que a ofer-
ta, os RreÃos do segmePto de eNetros sWDKram� &e La-
neiro a dezembro do ano passado aumentaram em 21% 
Pa EomRaraÃ¿o Eom o mesmo RerÉodo de ����� p*oWXe 
aWmePto Po EWsto do KPsWmo, KPƃaEKoPado ReNa esEas-
se\ de matÅrKa�RrKma e ReNa sWDKda do dÏNar, mas Ksso 
P¿o dKmKPWK o desafio de EoPtroNar os RreÃos� 1s reRas-
ses Horam aNtos� ¥ PeEess½rKo eSWaEKoPar margem e Xo-
NWme� +sso Å Wma reaNKdade em ����q, destaEa FerPaPdo� 

Os aumentos ocorreram em praticamente todas as 
EategorKas� 0o segmePto gamer, Ror eZemRNo, HoK de 
��� e Po de taDNets, ���� 0o aPo Rassado, o EoPsW-
mKdor EomRraXa, KPdeRePdePtemePte do RreÃo, mas 
seW EomRortamePto, em ����, aKPda P¿o Å mWKto ENaro� 
&eRePder½ da dKsRoPKDKNKdade de rePda e do aWmePto 
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Fernando Baialuna, 
diretor da GfK 
director at GfK

“Confiança é uma necessidade 
comum e se traduz em vacinação, 
garantia de emprego e auxílio 
emergencial.” “Trust is a common need for all 

social strata, and this translates 
into vaccination, job security and 
emergency aid.”
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clear. It will depend on the availability of 
income and the increase in confidence� 
says the director. “Another important as-
pect is the industry working on the prod-
uct mix with more careful and sparse 
margin transfers.”

In parallel, there is the new consumer 
behavior, which is more informed and 
prepared to deal with products. Conse-
quently, it is worth analyzing your reac-
tions this quarter. “In Brazil, the issue is 
economic. A lot of people in class D are 
trying to buy their first computer, while 
those who have more income upgrade 
their devices because of their work in 
the home office”, says (ernando.

THE DEAREST PRODUCTS
In products, the trend in 2021 remains 
the same as last year. The dearest 
items remain the robot vacuum clean-
er, video games, once a niche and now 
a promising category for the coming 
years, smartphones, TVs, kitchen appli-
ances – only electric fryers grew 51% 
in sales in 2021 compared to the previ-
ous year – and laptops, whose estimat-
ed demand for the coming years is 25 
million units.

In general, e-commerce helped to in-
crease the numbers of these categories, 
which are highly sought after in the sales 
channel. In the case of the white line 
(large home appliances), which recov-

ered and performed well in the fourth quarter of 2020, 
consumers prefer to see the product in the physical 
store. p+t is a tYo�step purchase� he can even finish 
online, but he goes to the store to see the space that 
the product will occupy in his home,” says Fernando.

The fact is that the home has changed and may not 
return to what it was, says the director. “The consumer 
has learned to enjoy a new routine, lives and works in 
the same place. Thus, the changes were many. The act 
of cooking became a hobby, so he better evaluates 
the food, the service and the price charged when he 
goes out to dinner, for example, and took the means 
of entertainment into his home.”  

da EoPfiaPÃa, dK\ o dKretor� p1Wtro asReEto 
KmRortaPte Å a KPdÖstrKa traDaNhar o mKZ de 
produtos com repasses mais criteriosos e 
esRarsos�q

Em paralelo, há o novo comportamento 
do consumidor, que está mais informado 
e preparado para lidar com os produtos. 
'Pt¿o XaNe a RePa aPaNKsar sWas reaÃÑes 
neste trimestre. p0o $rasil, a Suest¿o 
é econômica. Muita gente da classe D 
está tentando comprar o seu primei-
ro computador, enquanto quem tem 
mais renda faz upgrade nos aparelhos 
por causa do trabalho em home offi-
ceq, conta (ernando. 

OS MAIS QUERIDOS 
Em produtos, a tendência em 2021 se 
mantém, é a mesma do ano passado. 
Os itens mais queridos continuam sen-
do o aspirador robô, os videogames, 
antes um nicho e agora uma categoria 
promissora para os próximos anos, os 
smartphones, os televisores, os eletro-
portáteis de cozinha s sÏ as fritadeiras 
elétricas cresceram 51% em vendas em 
���� ante o ano anterior s e os note-
books, cuja demanda estimada para 
os próximos anos é de 25 milhões de 
unidades. 

0o geraN, o e�EommerEe aLWdoW a eNeXar 
os PÖmeros dessas EategorKas, DastaPte 
RroEWradas Po EaPaN de XePdas� 0o Easo 
da linha branca, que se recuperou e teve 
bom desempenho no quarto trimestre de 2020, o consu-
mKdor RreHere Xer o RrodWto Pa NoLa HÉsKEa� p¥ Wma Eom-
Rra em dWas etaRas, eNe atÅ Rode termKPar Po oPNKPe, 
mas XaK ¼ NoLa Rara Xer o esRaÃo SWe o RrodWto oEWRar½ 
em sWa Easaq, EoPta FerPaPdo� 

1 Hato Å SWe o Nar mWdoW e taNXe\ P¿o XoNte ao SWe era, 
dK\ o dKretor� p1 EoPsWmKdor aRrePdeW a desHrWtar de 
uma nova rotina, mora e trabalha no mesmo local. En-
t¿o as mWdaPÃas Horam mWKtas� 1 ato de Eo\KPhar XKroW 
hobby, por consequência ele avalia melhor a comida, o 
serXKÃo e o RreÃo EoDrado SWaPdo saK Rara LaPtar Hora, 
Ror eZemRNo, e NeXoW os meKos de dKXers¿o Rara dePtro 
de sWa Easa�q  

“The dearest 
items remain 

the robot 
vacuum cleaner, 

video games, 
TVs, electrical 

kitchen 
appliances, and 

laptops.

Os itens  
mais queridos 

continuam 
sendo o 

aspirador 
robô, os 

videogames, os 
televisores, os 

eletroportáteis 
de cozinha e os 

notebooks.”

ANÁLISE  -  ANALYSIS



Fo
to

: S
hu

tte
rs

to
ck

DIA DAS MÃES
CADERNO

TVs PREMIUM: IMERSÃO, CONECTIVIDADE 
E ENTRETENIMENTO NAS NOVAS TVs

PREMIUM TVs: IMMERSION, CONNECTIVITY 
AND ENTERTAINMENT IN THE NEW TVs176

MICRO-ONDAS: TECNOLOGIA PUXA AS VENDAS
MICROWAVE: TECHNOLOGY PULLS SALES148

PRANCHAS E SECADORES: O MOMENTO 
IDEAL PARA INVESTIR NA AUTOESTIMA

BOARDS AND DRYERS: THE IDEAL TIME TO 
INVEST IN SELF-ESTEEM156

166
SMARTPHONES: O BRILHO DAS 
VENDAS ESTÁ DE VOLTA

SMARTPHONES: SALES SHINE IS BACK
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por / by  Leda Cavalcanti

DIAS DAS MÃES  
MOTHER’S DAY

A categoria, uma das mais impulsionadas pela sazonalidade, vem 
tendo boa performance devido às novas funções embutidas nos 
aparelhos. Em 2020, registrou aumento de 19% no faturamento e, 
neste ano, é uma aposta de lucro no Dia das Mães. 

MICROWAVES: TECHNOLOGY THAT DRIVES SALES
The category, one of the most driven by seasonality, has been performing well due to the new 
functions built into the devices. In 2020, it registered a 19% increase in sales and, this year, it is a 
profitable bet on Mother’s Day.

MICRO-ONDAS:  
TECNOLOGIA PUXA AS VENDAS
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upported by the positive sales figures it ob-
tained throughout the past year, the micro-
wave category is preparing to repeat its per-

formance mainly on Mother’s Day in 2021. In 2020, 
these products registered a 19% increase in sales, 4% 
in units sold and 15% in price, according to a study 
D[ research firm )f-� Yhich covered the period from 
,anuar[ to &ecemDer last [ear.

The microYave is a solution that folloYs the consum-
eros lifest[le� sa[s the coordinator of home appliances 
at 2anasonic� ,uliana <ulli. “It contributes to saving 
time and preparing recipes, which creates conve-
nience and comfort. Heating the food in a minute, 
without having to put something in the pan, nor 
take it to the stove and have to wash it later, is time 
optimi\ation.”

+t is a multifunctional item� sa[s 4icardo )adioli� prod-
uct manager at 'lectroluZ. “It is used both to pre-
pare food, such as rice, lasagna, potatoes and bri-
gadeiro, as well as meals. It is also an assistant for 
quick solutions for defrosting or warming dishes. 
The microwave contributes a lot to the flexibility in 
the kitchen.”

SA
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poiada nos números positivos de vendas 
que obteve em todo o ano passado, a ca-
tegoria de micro-ondas se prepara para 

repetir a performance em 2021, principalmente 
no Dia das Mães. Em 2020, esses produtos registra-
ram aumento de 19% no faturamento, 4% em unidades 
vendidas e 15% no preço, de acordo com estudo da 
empresa de pesquisas GfK, que abrangeu o período 
de janeiro a dezembro do ano passado.

O micro-ondas é uma solução que acompanha o es-
tilo de vida do consumidor, diz a coordenadora de 
produtos de linha branca da Panasonic, Juliana Zulli.  
“Ele contribui para a economia de tempo e preparo 
de receitas, o que gera praticidade e conforto. Aque-
cer a comida em um minuto, sem a necessidade de 
colocar algo na panela, levar para o fogão e ter que 
lavar posteriormente, é otimização de tempo.” 

¥ Wm Ktem mWNtKHWPEKoPaN, afirma 4KEardo )adKoNK, ge-
rente de produto da Electrolux. “É utilizado para 
preparar diversos alimentos, por exemplo arroz, 
lasanha, batata e brigadeiro. É, também, um assis-
tente para soluções rápidas de descongelamento 
ou aquecimento dos pratos. O micro-ondas contri-
bui muito para a ƃeZibilidade na cozinha.q 
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9ith the pandemic� people had to maMe man[ adap-
tations� sa[s #ndrÅ -liemann� product manager for 
.atam at /idea %arrier. p9e adapt to the home of-
fice and online classes� Ye started to cooM a lot more. 
9e reali\e that the house guarantees Yell�Deing and 
safet[� it needs to De comfortaDle� Dut also practical 
to harDor the multitasMing that Ye must fulfill. The mi-
croYave is an essential part of Yorld cuisine� ideal for 
lovers of functionalit[.q

A CONVENIENCE SYMBOL
Mother’s Day is still one of the most important pe-
riods for appliances sales. This year, the expecta-
tion is that the microwave category will present a 
very positive result. %onsumers, who are now at 
home longer, are looking for appliances to com-
plete the kitchen. The purchase of a microwave on 
the date is also a gift for the whole family.

%ompact� it is one of the appliances that most op-
timi\es consumer time� sa[s the senior manager of 
9hirlpool� (rederico 5ilvÅrio. “With one of the func-
tions of defrosting various types of food quickly 
and making your favorite recipes, the microwave 
becomes an indispensable accessory. We can de-
frost the food we want in minutes transform the 
appliance into an indispensable accessory in some 
circumstances.”

Those models Yith the most advanced technologies 
are appealing� sa[s %ristiane %lausen� eZecutive direc-
tor of $rit¾nia�2hilco. “With their numerous features, 
they offer practicability in preparing all dishes, from 
simple to more elaborated, freeing the consumer 
to spend more time with family and less hours in 
the kitchen.” (olloYing� the products that companies 
highlight to the retail space for the date.

Em 2020, as vendas aumentaram 19% em faturamento e 4% em 
unidades vendidas. O preço desses produtos subiu 15%.

In 2020, sales increased 19% in sales and 4% in units sold. The price of 
these products went up 15%.2

Com a pandemia, as pessoas tiveram que fazer mui-
tas adaRtaÃÑes, afirma APdrÅ -NKemaPP, .atam RrodWEt 
manager da Midea Carrier. “Adaptamo-nos ao home 
oHfiEe e ¼s aWNas oPNKPe, Rassamos a Eo\KPhar mWKto 
mais. Percebemos que a casa nos garante bem-estar e 
segurança, precisa ser confortável, mas também práti-
ca para abrigar as multitarefas que temos de cumprir. 
O micro-ondas é parte essencial da cozinha mundial, é 
ideal para os amantes da funcionalidade.”

SÍMBOLO DA PRATICIDADE
O Dia das Mães ainda é um dos períodos mais im-
portantes para a venda de eletrodomésticos. A 
expectativa, neste ano, é que a categoria de micro
-ondas apresente resultado muito positivo. Os con-
sumidores, que agora estão mais tempo em casa, 
vêm buscando aparelhos para completar a cozinha. 
A compra de um micro-ondas na data é, também, 
um presente para toda a família.

Compacto, é um dos eletrodomésticos que mais otimi-
zam o tempo do consumidor, atesta o gerente sênior da 
Whirlpool, Frederico Silvério. “Com as funções de des-
congelar diversos tipos de alimentos rapidamente 
e fazer as receitas favoritas, o micro-ondas se tor-
na um acessório indispensável. Situações em que 
podemos descongelar em minutos o alimento que 
queremos transformam o aparelho em um acessó-
rio indispensável.”

Os modelos com avançadas tecnologias atraem, diz 
Cristiane Clausen, diretora-executiva da Britânia/ 
Philco. “Com suas inúmeras funcionalidades, ofere-
cem praticidade no preparo de todos os pratos, 
dos simples aos mais elaborados, liberando o con-
sumidor para ficar mais tempo com a família e me-
nos horas na cozinha.” Veja, aqui, os produtos que as 
empresas destacam ao varejo para a data.

DIAS DAS MÃES  -  MOTHER’S DAY
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Da marca Britânia, os principais micro-ondas são os 
modelos BMO26IEB e o BMO23BB, com moderno de-
sign, alta potência e revestimento em inox espelhado. 
2ossWem dKXersas HWPÃÑes, Eomo 6eENas 4½RKdas, /ePW 
Fit, Menu Kids, Função Tira Odor e acabamento com 
RKPtWra .KmRa F½EKN, Rara HaEKNKtar a hKgKePK\aÃ¿o do 
aparelho. 

A Philco destaca a sua nova linha de micro-ondas, com 
os modelos PMO23B, PMO26ES e o PMO33E. Com 
alta potência, os produtos têm, como diferencial, a 
porta espelhada, que deixa a cozinha mais elegante. 
Entre as suas funcionalidades, estão a função Teclas 
4½RKdas, &esEoPgeNamePto e aEaDamePto .KmRa F½EKN� 

(rom the $rit¾nia Drand� the main microYaves are the 
$/1��+'$ and $/1��$$ models� Yith modern de-
sign� high poYer� and mirrored stainless�steel coating. 
The[ have several functions� such as 3uicM -e[s� (it 
/enu� -ids /enu� 1dor removal (unction and a %lean 
'as[ 2aint finish � to facilitate its cleaning.

2hilco highlights its neY line of microYaves� Yith mod-
els 2/1��$� 2/1��'5 and 2/1��'. These high�poY-
er products have� as a differential� the mirrored door 
that maMes the Mitchen more elegant. #mong its fea-
tures are the 3uicM -e[s� &efrost and %lean 'as[ finish.

BRITÂNIA E PHILCO

Cristiane Clausen, 
diretora-executiva da Britânia
Britânia Executive director 
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Nova linha de micro-ondas Britânia
New line of microwaves Britânia

Philco PM023B
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The compan[ offers from more compact microYaves� of 
�� to �� liters� to famil[ si\e products� of �� to �� liters. 
The /5��4� Yith a capacit[ of �� liters� has an online 
menu Yith �� pre�programmed recipes� in addition to 
functions such as 1dor removal� 'as[ clean and -eep 
9arm. 

The compan[ also offers a Duilt�in microYave. +n ad-
dition to the 1dor removal function� the /'�2 has �� 
liters of capacit[ and 5elf�clean and digital panel.  #n-
other product� the /T���� �� liters� has a 34 %ode that 
provides several recipes.

Possui desde micro-ondas mais compactos, de 20 a 22 
litros, até produtos tamanho família, de 28 a 34 litros. 
1 /5��4, Eom EaRaEKdade de �� NKtros, EoPta Eom Wm 
menu online com 55 receitas pré-programadas, além 
de HWPÃÑes Eomo 6Kra 1dor, .KmRa F½EKN e /aPter 
Aquecido. 

A empresa oferece, também, um micro-ondas de em-
butir. O ME3P tem 34 litros de capacidade, função au-
tolimpante e painel digital, além da função Tira Odor. 
/aKs Wm RrodWto, o /6���, de �� NKtros, RossWK Wm 34 
Code que disponibiliza diversas receitas. 

ELECTROLUX 

MS37R
Preço sugerido em 15/02/2021: a partir de R$ 449,00 

para os produtos mais acessíveis da marca.
Suggested price as of February 15, 2021: starting at BRL 449,00 

for the most popular line products

Ricardo Gadioli, 
gerente de produto da Electrolux

Electrolux product manager

DIAS DAS MÃES  -  MOTHER’S DAY
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Aposta em nova linha de micro-ondas com design ino-
Xador e trÆs EoPfigWraÃÑes, todos Eom �� NKtros de Ea-
pacidade. Há o Prata Espelhado, o Branco Espelhado 
e o Branco e Preto. Suas principais características são 
as funções ECO, Tira Odor e Minuto Fácil. Todos os 
modeNos tÆm ENassKfiEaÃ¿o A, EoPHerKda ReNo +Pmetro� 

O modo ECO, que economiza energia com o visor des-
NKgado, e a HWPÃ¿o .KmRa F½EKN, SWe HaEKNKta a retKrada da 
sujeira acumulada nos aparelhos, são dois diferenciais. 
A marca conta, também, com a linha de embutir, que 
alia tecnologia com múltiplas funções, como controle 
digital e meat control. 

The compan[ Dets on a neY microYave line Yith an in-
novative design and three configurations� all Yith a ca-
pacit[ of �� liters. There is the /irrored 5ilver� the /ir-
rored 9hite and the 9hite and $lacM. +ts main features 
are the '%1� Tira 1dor and /inuto (½cil functions. #ll 
models are rated #� granted D[ +nmetro.

The '%1 mode� Yhich saves energ[ Yith the displa[� 
and the 'as[ %lean function� Yhich facilitates the re-
moval of accumulated dirt on the devices� are tYo 
differentials. The Drand also has a Duilt�in line� Yhich 
comDines technolog[ Yith multiple functions� such as 
digital control and meat control.

MIDEA

André Kliemann, 
Latam product manager 
da Midea Carrier

Micro-ondas 20L Prata Espelhado
Microwave 20L Silver Mirror
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ARresePta a PoXa geraÃ¿o dos mKEro�oPdas )6��., 
56��., 56��. e 56��., Eom a teEPoNogKa &WRNa 4eHeK-
ção, que permite aquecer dois pratos simultaneamen-
te. Com design moderno e painel renovado, os produ-
tos têm o sistema Pega Fácil, que consiste na rotação 
completa de xícaras, copos ou pratos, permitindo ao 
usuário retirar o item na mesma posição em que o colo-
cou. Dispõem da tecnologia Antibactéria Ag, que inibe 
99,9%* da proliferação das bactérias por meio de uma 
camada interna de tinta antimicrobiana, e revestimento 
antiaderente, que facilita a limpeza.  

&otado das mesmas EaraEterÉstKEas aEKma, o )6��. 
conta, ainda, com a  tecnologia Smartsense. A função 
determina o ponto certo do cozimento devido ao sen-
sor de vapor para alimentos pré-programados, como 
arroz, batata, vegetais frescos e congelados, pizza con-
gelada e carne. 

PANASONIC 

Micro-ondas ST67L cor inox
Microwave ST67L stainless steel color

Preço sugerido em 25/02/2021: R$ 859,00. 
Suggested price as of February 25, 2021: BRL 859,00. 

+t presents the neY generation of the )T��.� 5T��.� 
5T��. and 5T��. microYaves� Yith the &ouDle /eal 
technolog[� Yhich alloYs to heat tYo comDined dishes. 
9ith a modern design and reneYed panel� the prod-
ucts have the 2ega (½cil s[stem� Yhich consists of the 
complete rotation of cups� glasses or plates� alloYing 
the user to remove the item in the same position as 
the one placed. *ave the #ntiDacteria #g technolog[� 
Yhich inhiDits ��.�� � of the proliferation of Dacteria 
through an internal la[er of antimicroDial paint� and a 
non�sticM coating� Yhich facilitates cleaning.

'Suipped Yith the same characteristics as aDove� the 
)T��. also has 5martsense technolog[. The function de-
termines the right cooMing point due to the steam sen-
sor for pre�programmed foods� such as rice� potatoes� 
fresh and fro\en vegetaDles� fro\en pi\\a and meat.

Juliana Zulli, 
coordenadora de produtos de linha 

branca da Panasonic
Small appliances coordinator  

at Panasonic

Micro-ondas GT68L
Microwave GT68L
Preço sugerido em 25/02/2021: R$ 949,00.
Suggested price as of February 25, 2021: BRL 949,00.
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Com a marca Brastemp, o micro-ondas de 32 litros tem 
RaKPeN esReNhado .%& KPtegrado e HWPÃ¿o &esEoPge-
lar. Disponibiliza, também, o micro-ondas de 40 litros, 
que possibilita salvar 58 receitas programadas. Tem as 
funções Crisp, que deixa os alimentos mais crocantes, 
e Gratinar. 

O foco da Consul é o micro-ondas de 32 litros na cor 
inox espelhado e função Descongelar, que garante que 
os cheiros dos alimentos não permaneçam no produto 
após o uso. A marca também traz para a data o apare-
lho de 20 litros, na cor inox espelhado.  

WHIRLPOOL
9ith the $rastemp Drand� the ���liter microYave has 
an integrated mirrored .%& panel and &efrost function. 
+t also offers the ���liter microYave oven� Yhich alloYs 
saving �� programmed recipes. +t has the functions 
%risp� Yhich maMes food more crunchier� and )ratin.

The focus of the %onsul is the ���liter microYave in 
the mirrored stainless steel color and &efrost function� 
Yhich ensures that food smells do not remain in the 
product after use. The Drand also Drings to /otheros 
&a[ the ���liter model� in mirrored stainless color.  

Micro-ondas Brastemp
Microwave Brastemp 
Preço sugerido em 25/02/2021: R$ 911,00.
Suggested price as of February 25, 2021: BRL 911,00.

Micro-ondas Consul 32 litros
Microwave Consul 32-liter

Preço sugerido em 25/02/2021: R$ 780,00.
Suggested price as of February 25, 2021: BRL: R$ 780,00.
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por / by  Dilnara Titara

DIAS DAS MÃES  
MOTHER’S DAY

A categoria de cuidados pessoais, tradicionalmente, obtém bons 
resultados na data das mães, e desta vez não será diferente. As vendas 
estão crescendo desde o ano passado. De janeiro a dezembro de 2020, 
o faturamento dos secadores aumentou em 7% e o de pranchas/
modeladores, 31%, o que faz deles boas apostas para o varejo. 

O MOMENTO IDEAL PARA  
INVESTIR NA AUTOESTIMA

anity is inherent in all women, regardless of age 
or stage in life. Although their female responsi-
bilities are many, both professionally and person-

ally, hair care is considered essential, and it is increas-
ingly done at home.

In the atypical scenario of the current world, with an iso-
lation routine, hair care has become practically a ther-
apy, which is why sales of these products have grown 
a lot in the past year. Flat irons and styling brushes 
(curlers) saw a 31% increase in revenue, and hair-
dryers grew 7%, according to data from research 
firm )f-. 2rices, in turn, rose 19%.

Women always look for what is new for their hair, 
says %arla )Ïes de $arros, .enoxx marketing and 
product manager. p2urchasing a hairdr[er or a ƃat iron� 
more than making them look beautiful, allows indepen-
dence to care for and style hair wherever and whenever 
they want. In 2020, we saw strong growth in sales, and, 
for this year, we have strong expectations, looking into 
strengthening our digital channels and e-commerce.”

Vvaidade é inerente a todas as mulheres, não 
importa a idade ou fase de vida. Ainda que as 
suas responsabilidades femininas sejam mui-

tas, taPto Po ¾mDKto RrofissKoPaN Eomo Po RessoaN, o 
EWKdado Eom os EaDeNos Å EoPsKderado essePEKaN, e 
Eada Xe\ maKs Å HeKto dePtro de Easa� 

0o EeP½rKo atÉRKEo do mWPdo atWaN, Eom Wma rotKPa de 
KsoNamePto, EWKdar dos EaDeNos Å, RratKEamePte, Wma 
teraRKa, ra\¿o ReNa SWaN as XePdas desses RrodWtos Eres-
Eeram mWKto Po aPo Rassado� Pranchas e modeladores 
tiveram aumento de 31% no faturamento, e secado-
res cresceram 7%, mostram dados da empresa de 
pesquisas GfK. Os preços, por sua vez, subiram 19%. 

As mulheres sempre buscam novidades para os 
cabelos, diz Carla Góes de Barros, gerente de 
marketing e produto da Lenoxx. pAdSWKrKr Wm seEa-
dor oW Wma RraPEha, maKs SWe deKZ½�Nas NKPdas, RossKDK-
NKta a KPdeRePdÆPEKa Rara EWKdar e modeNar os EaDeNos 
oPde e SWaPdo SWKserem� 'm ����, XKmos aEePtWado 
EresEKmePto Pas XePdas e, Rara este aPo, temos Hortes 

A

THE IDEAL MOMENT TO INVEST IN YOUR SELF-ESTEEM 
The personal care category, traditionally, obtains good results on Mother’s Day, and this time will be no 
different. Sales have been growing since last year. From January to December 2020, sales of hairdryers 
increased by 7% and that of flat irons/styling brushes, 31%, which makes them good bets for retailers.
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O Dia das Mães é muito importante para a categoria. As vendas 
dobram em relação a um período normal do ano. 

Mother’s Day is very important for the category. Sales double compared to 
a regular period in the year 

IMPORTANT DATE
Mother’s Day is very important for the category, high-
lights Marcelo Perin, commercial and marketing di-
rector at GA.MA Italy. “The date is totally linked to 
the woman’s well-being and beauty. Therefore, in the 
Mother’s Day month, our sales practically double when 
compared to a normal period of the year.” In 2020, ac-
cording to the executive, sales lost speed in the months 
of April and May but resumed in June. 

The category itself is a wonderful gift, says Cristiane 
%lausen, $rit¾nia’s executive director. “The products 
were thought-out and developed to be powerful and to 
perform well. They take the result of professional salon 
into the house.”

eZReEtatKXas, tePdo em XKsta o HortaNeEKmePto dos Pos-
sos EaPaKs dKgKtaKs e do e�EommerEe�q

DATA IMPORTANTE
1 &Ka das /¿es Å mWKto KmRortaPte Rara a EategorKa, des-
taEa /arEeNo 2erKP, dKretor EomerEKaN e de marMetKPg da 
)A�/A +taNy� pA data Å totaNmePte NKgada ao Dem�estar 
e ¼ DeNe\a da mWNher� 2or Ksso, Po mÆs das m¿es, Possas 
XePdas RratKEamePte doDram SWaPdo EomRaradas Eom 
Wm RerÉodo PormaN do aPo�q 'm ����, de aEordo Eom o 
eZeEWtKXo, as XePdas Rerderam XeNoEKdade Pos meses de 
abril e maio, mas foram retomadas a partir de junho. 

# categoria em si é um presente maravilhoso, afirma 
Cristiane Clausen, diretora-executiva da Britânia. “Os 
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+nvesting in a hair dr[er or ƃat iron Drings advantages� 
such as autonomy and practicability, factors that lead 
companies to get excited. “We are optimistic about the 
sales of personal care products on that date, when 
the search for gifts that show affection grows consid-
erably”, says ,acques Ivo -rause, technical and for-
eign trade director at Mondial 'letrodomÅsticos.

GOOD EXPECTATIONS
With the changes in the hair care routine, Mallory 
expects positive results, says the product manag-
er, 8anessa 5ilva. “In 2021, our expectation is that the 
personal care category will return to the growth rate of 
11% in sales, as it was occurring before the pandem-
ic, especially in May, when the average increase was 
around 98%.”

The companies are expecting sales to expand. “The 
groYth of this categor[ has Deen ver[ significantl[. 'ach 
year, the number of people who invest not only on van-
ity products, but on practicality rises. In 2020, we had 
a significant increase in sales on digital channels and 
we expect much more in 2021”, says (l½via $ordin, 
Multilaser appliance product manager.

Newell Brands’ expectations for the date are also the 
best. “We have noticed positive signs of market reac-
tion since the middle of last year. Another reason to be-
lieve in good results is the sales history of Mother’s Day, 
which is why we have developed increasingly individ-
uali\ed models”, says (l½via Di %elio, the company’s 
marketing manager, who owns the %adence brand.
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produtos foram pensados e desenvolvidos para serem 
potentes e terem bom desempenho. Levam para dentro 
de Easa o resWNtado oDtKdo em Wm saN¿o RrofissKoPaN�q

+PXestKr em Wm seEador oW RraPEha de EaDeNos tra\ 
XaPtagePs, Eomo aWtoPomKa e RratKEKdade, Hatores SWe 
levam as empresas a se animarem. “Estamos otimis-
tas em relação às vendas de produtos de cuidados 
pessoais nessa data, quando cresce consideravel-
mente a busca por presentes que demonstrem afe-
to”, diz Jacques Ivo Krause, diretor técnico e de 
comércio exterior da Mondial Eletrodomésticos. 

BOA EXPECTATIVA 
Com as mudanças na rotina de cuidados com os ca-
belos, a Mallory espera resultados positivos, diz a 
gerente de produto, Vanessa Silva. “Em 2021, nos-
sa eZReEtatKXa Å SWe a EategorKa de EWKdados Resso-
aKs XoNte ao rKtmo de EresEKmePto de ��� Pas XePdas, 
Eomo XKPha oEorrePdo aPtes da RaPdemKa, em esReEKaN 
Po mÆs de maKo, SWaPdo a mÅdKa de aWmePto fiEaXa 
em torPo de ����q

A eZRaPs¿o das XePdas Å agWardada ReNas emRresas� 
p1 EresEKmePto da EategorKa tem sKdo mWKto sKgPKfiEa-
tKXo� A Eada aPo, soDe o PÖmero de Ressoas SWe KP-
Xestem P¿o sÏ Ror XaKdade, mas ReNa RratKEKdade� Em 
����, tivemos aumento significativo de vendas 
nos canais digitais e esperamos muito mais em 
2021”, diz Flávia Bordin, gerente de produto de 
eletroportáteis da Multilaser. 

As eZReEtatKXas da 0eYeNN BraPds Rara a data tamDÅm 
são as melhores. “Notamos sinais positivos de reação 
do merEado desde meados do aPo Rassado� 1Wtro mo-
tKXo Rara aEredKtarmos em DoPs resWNtados Å o hKstÏrKEo 
de vendas do Dia das Mães, por isso desenvolvemos 
modelos cada vez mais individualizados”, conta  
Flávia Di Celio, gerente de marketing da empresa, 
que detém a marca Cadence. 
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A PoXa NKPha de esEoXas seEadoras da BrKt¾PKa tem Eomo 
destaques os modelos BES13VD, BES21P e BES22. 
p5eEam, aNKsam e modeNamq, dK\ %rKstKaPe� 1s RrodWtos 
s¿o DKXoNt, tÆm RotÆPEKa de ����� 9 e eZENWsKXa teEPoNo-
gKa de NW\ +PHrared, SWe seEa os fios de dePtro Rara Hora, 
seNaPdo as EWtÉEWNas e eXKtaPdo daPos� 2ossWem Eerdas 
Eom teEPoNogKa 0atWraN %are, SWe s¿o maKs resKstePtes 
ao EaNor, redW\em o HrK\\ e d¿o maKor DrKNho� 

O secador PSC2500 EXPERTPRO e a prancha Cera-
mic Black PPR08 s¿o os RrKPEKRaKs RrodWtos da 2hKN-
Eo� 1 RrKmeKro, SWe Ha\ Rarte de sWa NKPha RrofissKoPaN, 
tem RotÆPEKa de ����� 9, reXestKmePto de toWrmaNKPe, 
SWe garaPte mePos HrK\\, e motor A/% 6WrDo ForEe� A 
RraPEha RossWK RNaEas Eom teEPoNogKa em Eer¾mKEa 
aPodK\ada e sWRerHÉEKe NKsa Rara desNK\es maKs r½RKdos e 
segWros� ¥ ergoPÐmKEa e atKPge ��� �%�

Britânia’s new line of dryers/styling brushes features the 
$'51�8D, $'5212 and $'522 models. “They dry, 
smooth and shape,” says Cristiane. The products are bivolt, 
have a power of 1,300 W and exclusive Infrared light tech-
nology, which dries the wires from the inside out, sealing 
the cuticles and preventing damage. They have bristles 
with Natural Care technology, which are more resistant to 
heat, reduce frizz and give greater shine.

The 25%2500 ':2'RT2R1 dryer and the %eramic $lack 
22R0� flat iron are 2hilcoos main products. The first� Yhich 
is part of its professional line, has a power of 2,500 W, a 
tourmaline coating, which guarantees less frizz, and an A/C 
TurDo (orce engine. The ƃat iron has plates Yith anodi\ed 
ceramic technology and a smooth surface for faster and 
safer glides. It is ergonomic and reaches 230 ºC.

BRITÂNIA E PHILCO

Philco: secador PSC2500 EXPERTPRO 
e prancha Ceramic Black PPR08
Philco: PSC2500 EXPERTPRO dryer 
and e Ceramic Black PPR08 �at iron

Britânia: BES13VD e BES21P
Britânia: BES13VD and BES21P
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The Newell Brands has launches developed especial-
ly for the date. The 3uart\ Hair .ine has the 5'%��� 
hair dryer and the 2#%2�1 straightener, which bring 
a combination of special colors, in matte white and 
chrome finishes in 4ose 3uart\ color.

“With the brand’s exclusive design, the new models 
have tourmaline tones, provide softness to the hair and 
reduce the frizz effect”, says Flávia. The straightener/
ƃat iron reaches a temperature of ��� �% in tYo minutes 
and has 42W of power. The dryer guarantees modeling 
with two speeds and three temperature levels, in ad-
dition to the cold air Let for finishing. �����9 poYer at 
���8 and �����9 at ���8.

A marEa da 0eYeNN BraPds tem NaPÃamePtos desePXoN-
XKdos esReEKaNmePte Rara a data� A Linha Quartzo Hair 
EoPta Eom o secador de cabelos SEC721 e a prancha 
alisadora PAC281, SWe tra\em Wma EomDKPaÃ¿o de 
Eores esReEKaKs, em DraPEo HosEo e aEaDamePtos Ero-
mados Pa Eor 4ose 3Wart\� 

p%om desKgP eZENWsKXo da marEa, os PoXos modeNos 
tÆm toPs de tWrmaNKPa, RroRorEKoPam maEKe\ aos EaDe-
Nos e redW\em o eHeKto HrK\\q, dK\ FN½XKa� A RraPEha aNKsa-
dora atKPge temReratWra de ��� �% em doKs mKPWtos e 
tem �� 9 de RotÆPEKa� 1 seEador garaPte modeNagem 
Eom doKs PÉXeKs de XeNoEKdade e trÆs de temReratWra, 
aNÅm do Lato de ar HrKo Rara fiPaNK\aÃ¿o� 2otÆPEKa de 
����� 9 Pa XoNtagem de ��� 8 e ����� 9 em ��� 8� 

CADENCE 

Flávia Di Celio, 
gerente de marketing da Cadence

marketing manager at Cadence

DIAS DAS MÃES  -  MOTHER’S DAY

Prancha alisadora Quartzo Hair (PAC281)
Preço sugerido em 19/02/2021: R$ 99,90.
Quartzo Hair �at iron (PAC281)
Suggested price as of February 19, 2021: BRL 99,90.

Secador de cabelo Quartzo Hair (SEC721)
Preço sugerido em 19/02/2021: R$ 159,90.

Quartzo Hair dryer (SEC721)
Suggested price as of February 19, 2021: BRL 159,90.

Fotos: Divulgação
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Dentre suas novidades, estão o secador e a prancha 
New Lumina 3D. “Investir em ambos é desfrutar da 
traPSWKNKdade de ter RrodWtos RrofissKoPaKs, SWe Ro-
dem ser WtKNK\ados em SWaNSWer XoNtagemq, EoPta /ar-
EeNo� 1 seEador tem a eZENWsKXa teEPoNogKa AWto BKXoNt, 
Ksto Å, aRresePta a mesma RerHormaPEe NKgado em  
��� 8 oW ��� 8, e �& 6heraRy, SWe redW\ o HrK\\, aWmePta 
o DrKNho e reEoPstrÏK os fios� 2ossWK ��� 9 de RotÆPEKa, 
dWas XeNoEKdades, seKs EomDKPaÃÑes de temReratWra e 
jato de ar frio. Vem com bico difusor.

A prancha New Lumina Tourmaline ION, Eom RatKPs 
de �� mm Z ��� mm, tem resKstÆPEKa reXestKda Eom Ee-
r¾mKEa e atKPge ��� �%� %om Ksso, RermKte Wm RraPEha-
do maKs NKso e r½RKdo� A teEPoNogKa %eramKE +oP RroRor-
EKoPa Wm eHeKto aPtKHrK\\� 1 RrodWto tem EaDo gKratÏrKo 
Rara maKor EoPHorto Po Wso e maKor XKda ÖtKN�

Among its novelties are the dryer and the New .umi-
na �D flat iron. “Investing in both means enjoying the 
peace of mind of having professional products, which 
can be used in any voltage,” says Marcelo. The dryer 
has the exclusive Auto-Bivolt technology, that is, it pres-
ents the same performance connected at ���8 or ���8� 
and 3D Therapy, which reduces frizz, increases bright-
ness, and reconstructs the strand of hair. It has 220W of 
power, two speeds and six combinations of tempera-
ture, and cold air jet. %omes with diffuser no\\le.

The 0eY .umina 6ourmaline +O0 ƃat iron, with 
25mm x 120mm sliders, has ceramic coated resistance 
and reaches 220ºC. This allows for a smoother and fast-
er straightening. Ceramic Ion technology provides an 
anti-frizz effect. The product has a rotating handle for 
greater user comfort and longer life.

GA.MA ITALY

Marcelo Perin, 
diretor comercial e de marketing 
da GA.MA Italy
commercial and marketing 
diretor at GA.MA Italy

ELETROLAR

Secador New Lumina 3D Auto Bivolt 
New Lumina 3D Auto-Bivolt dryer 

Preço sugerido em 05/02/2021: R$ 399,90.
Suggested price as of February 5, 2021: BRL 399,90.

Prancha New Lumina Tourmaline ION 
New Lumina Tourmaline ION �at iron
Preço sugerido em 05/02/2021: R$ 249,90.
Suggested price as of February 5, 2021: BRL 249,90.



162    ELETROLARNEWS

Secador de cabelos Travel My Rose (PSC759)
Travel My Rose hair dryer (PSC759)

Preço sugerido em 04/02/2021: R$ 89,90.
Suggested price as of February 4, 2021: BRL 89,90.

Prancha alisadora Ceramic Tourmaline (PPA765)
Ceramic Tourmaline �at iron (PPA765)

Preço sugerido em 04/02/2021: R$ 89,90.
Suggested price as of February 4, 2021: BRL 89,90.

The Det is on the /[ 4ose .ine. pThere are five entire-
ly versatile products, which were developed to allow all 
the looks that women want, including when traveling,” 
says Carla. The highlights are the Travel My Rose hair 
dryer 
25%�59�, the Ceramic Tourmaline straightener 

22#��5� and the Ceramic Tourmaline styling brush 

2'M����, all bivolt and with a one-year warranty.

.ight� versatile and foldaDle� the Travel /[ 4ose hair-
dryer can be carried in the bag. It has ceramic coat-
ing plates and 1,200W of power, emits tourmaline ions, 
which dry the hair, and comes with a 1.6m cable. The 
ƃat iron is practical� emits negative ions� ceramic plate� 
and tourmaline technology, which makes hair brighter 
and softer. The curvilinear design facilitates the finish-
ing of hair in straight or curly styles. It has a 360º rota-
tion cable.

LENOXX 
A aRosta Å Pa .KPha /y 4ose� p5¿o EKPEo RrodWtos to-
taNmePte Xers½teKs, SWe Horam desePXoNXKdos Rara Rer-
mKtKr todos os NooMs SWe a mWNher deseLa, KPENWsKXe Pas 
XKagePsq, dK\ %arNa� 1s destaSWes s¿o secador de ca-
belos Travel My Rose (PSC759), a prancha alisadora 
Ceramic Tourmaline (PPA765) e a escova modelado-
ra Ceramic Tourmaline (PEM783), todos DKXoNt e Eom 
Wm aPo de garaPtKa� 

.eXe, Xers½tKN e doDr½XeN, o seEador de EaDeNos 6raXeN 
/y 4ose Rode ser NeXado Pa DoNsa� 6em EhaRas de re-
XestKmePto Eer¾mKEo e ����� 9 de RotÆPEKa, emKte ÉoPs 
tWrmaNKPa, SWe seEam os fios, e Xem Eom EaDo de �,� m�  
A RraPEha Å Rr½tKEa, tem emKss¿o de ÉoPs PegatKXos, 
EhaRa em Eer¾mKEa e teEPoNogKa de tWrmaNKPa, SWe deK-
Za os EaDeNos maKs DrKNhaPtes e maEKos� 1 desKgP EWrXK-
NÉPeo HaEKNKta a fiPaNK\aÃ¿o do EaDeNo Pas Hormas NKso oW 
EaEheado� 2ossWK EaDo Eom rotaÃ¿o �����

DIAS DAS MÃES  -  MOTHER’S DAY

Carla Góes de Barros, 
gerente de marketing e produto 

da Lenoxx
product and marketing manager 

at Lenoxx

Prancha alisadora Ceramic Tourmaline (PPA765)
Ceramic Tourmaline �at iron (PPA765)

Preço sugerido em 04/02/2021: reço sugerido em 04/02/2021: 
Suggested price as of February 4, 2021: BRL 89,90.Suggested price as of February 4, 2021: BRL 89,90.

Secador de cabelos Travel My Rose (PSC759)
Travel My Rose hair dryer (PSC759)

reço sugerido em 04/02/2021: reço sugerido em 04/02/2021: R$ 89,90.
Suggested price as of February 4, 2021: BRL 89,90.Suggested price as of February 4, 2021: BRL 89,90.

Fotos: Divulgação
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'm seEadores, destaEa o Íon PRO 4000, ideal para o 
dKa a dKa� 1 RrodWto EomDKPa a atKXaÃ¿o do EaNor aos 
ÉoPs PegatKXos Rara seNar as EWtÉEWNas EaRKNares e hKdra-
tar os fios� 6em RotÆPEKa de ����� 9, trÆs PÉXeKs de tem-
ReratWra, DKEo dKreEKoPador de ar e Å DKXoNt� 

Outro destaque é a prancha Red Diamond, bivolt, que 
aNEaPÃa temReratWra de ��� �%� 2ossWK RNaEas de tKt¾PKo 
KoPK\adas e sKstema 26%, SWe dKstrKDWK a temReratWra 
de modo WPKHorme� %om a teEPoNogKa de ÉoPs PegatK-
Xos, aNKsa de Horma r½RKda sem daPKfiEar os fios� p¥ es-
sePEKaN KPXestKr em RrodWtos RotePtes e de SWaNKdade, 
SWe seLam EaRa\es de dKmKPWKr os daPos EaWsados ReNo 
EaNorq, dK\ 8aPessa� 

In dryers, highlights the Ion 2R1 �000, ideal for every-
day use. The product combines the activation of heat 
with negative ions to seal the hair cuticles and moistur-
ize the hair. It has 2,000W of power, three temperature 
levels, an air directing nozzle, and is bivolt.

Another highlight is the Red Diamond flat iron, bivolt, 
which reaches a temperature of 210ºC. It has ionized 
titanium plates and PTC system, which distributes the 
temperature evenly. With negative ion technology, 
it smooths quickly without damaging the hair. “It is 
essential to invest in powerful and quality products, 
which are able to reduce the damage caused by heat”,  
sa[s 8anessa.

MALLORY 

Prancha de cabelos Red Diamond
Red Diamond �at iron
Preço sugerido em 10/02/2021: R$ 109,99.
Suggested price as of February 10, 2021: BRL 109,99.

Vanessa Silva, 
gerente de produto da Mallory
product manager da Mallory

Prancha de cabelos Red Diamond
Red Diamond �at iron
Preço sugerido em 10/02/2021: reço sugerido em 10/02/2021: 
Suggested price as of February 10, 2021: BRL 109,99.Suggested price as of February 10, 2021: BRL 109,99.

Secador Íon Pro 4000
Íon Pro 4000 dryer

Preço sugerido em 10/02/2021: R$ 129,99.
Suggested price as of February 10, 2021 BRL 129,99.
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Makes two launches for the date, the $lack Rose Turbo 
5%-�� hairdryer and the Twist )ray Rose 2-29 flat 
iron� Doth Yith an innovative design. .ight and com-
pact, the dryer has 1,900W of power and ion tourma-
line technology, which assists in the care of the strands, 
while drying the hair.

+n the ƃat iron� the main innovation is the tYisted slider 
technology, which makes it possible to straighten the 
hair as well as make the curl styling, with more practi-
caDilit[ and efficienc[. pThe product has ƃoating plates 
with ceramic coating, ion tourmaline technology, digital 
panel and rotatory temperature selector, which reaches 
up to 230ºC”, says Jacques.

Fa\ doKs NaPÃamePtos Rara a data, o secador de cabe-
los Black Rose Turbo SC-38 e a prancha Twist Grey 
Rose P-29, amDos Eom desKgP KPoXador� .eXe e Eom-
RaEto, o seEador tem RotÆPEKa de ����� 9 e teEPoNogKa 
toWrmaNKPe ÉoP, SWe aWZKNKa Pos EWKdados Eom os fios, 
ao mesmo temRo SWe seEa os EaDeNos�

0a NKPha de RraPEhas, a RrKPEKRaN PoXKdade Å a teEPo-
NogKa de RatKm torEKdo, SWe RossKDKNKta taPto aNKsar os 
EaDeNos Eomo Ha\er a modeNaÃ¿o em EaEhos, Eom maKs 
RratKEKdade e efiEKÆPEKa� p1 RrodWto RossWK EhaRas ƃW-
tWaPtes Eom reXestKmePto Eer¾mKEo, teEPoNogKa toWr-
maNKPe ÉoP, RaKPeN dKgKtaN e seNetor rotatKXo de temRera-
tWra, SWe aNEaPÃa atÅ ��� �%q, EoPta ,aESWes� 

MONDIAL ELETRODOMÉSTICOS

DIAS DAS MÃES  -  MOTHER’S DAY

Jacques Ivo Krause, 
diretor técnico e de comércio 

exterior da Mondial 
Eletrodomésticos

technical diretor at Mondial 
Eletrodomésticos

Prancha Twist Grey Rose P-29
Twist Grey Rose P-29 Flat iron

Preço sugerido em 11/02/2021: R$ 229,90.
Suggested price as of February 11, 2021: BRL 229,90.

Secador de cabelos Black Rose Turbo SC-38
Black Rose Turbo SC-38 hairdryer
Preço sugerido em 11/02/2021: R$ 199,90.
Suggested price as of February 11, 2021: BRL 199,90.
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5Wa PoXa marEa e tamDÅm a aRosta Rara a data Å a 
NKPha de EWKdados RessoaKs Essenza� ¥ EomRosta Re-
los secadores profissionais .inha +ntensa EB044/
EB045 e a prancha modeladora espiral Linha Deli-
cada EB050� 1 seEador tem aNta RotÆPEKa, de ����� 9, 
em dWas XoNtagePs, e gerador de ÉoPs, SWe deKZam os 
EaDeNos maKs DrKNhaPtes� 

A RraPEha Å a graPde PoXKdade do momePto, dK\ 
FN½XKa� p%om desKgP em Hormato esRKraN, RossKDKNKta 
aNKsar e EaEhear os EaDeNos� 5Was RNaEas ƃWtWaPtes se 
adaRtam ¼ meEha de EaDeNos�q 2ossWK mKErodePtes, 
SWe seRaram a meEha Pa RroRorÃ¿o Eerta, dKsRNay dK-
gKtaN seNetor de temReratWra e reXestKmePto Eer¾mKEo� 
AmDos XÆm Eom Dag Rara EoPdKEKoPar os aRareNhos e 
traPsRort½�Nos�  

Its new brand and the bet for the date, is the Essen-
za personal care line. It consists of the professional 
dryers .inha Intensa '$0�� � '$0�5 and the spiral 
shaping flat iron .inha Delicada '$050. The hairdryer 
has a high power of 2,000W, in two voltages, and an ion 
generator, which makes hair shinier.

The ƃat iron is the Dig neYs of the moment� sa[s (l½via. 
“With a spiral-shaped design, it allows straightening 
and curling hair. +ts ƃoating plates adapt to the locM of 
hair.” It has micro-teeth, which separate the wick in the 
right proportion, digital display temperature selector, 
and ceramic coating. Both come with a bag to condi-
tion the devices and transport them.  

MULTILASER

Flávia Bordin, 
gerente de produto de 
eletroportáteis da Multilaser
small appliances product  
manager at Multilaser 

Prancha EB050
Preço sugerido em 1º/02/2021: a partir de R$ 199,90.
EB050 �at iron
Suggested price as of February 1, 2021: starting at BRL 199,90.

Secador EB044/45 
Preço sugerido em 1º/02/2021: a partir de R$ 199,90.

EB044/45 dryer
Suggested price as of February 1, 2021: starting at BRL 199,90.
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A categoria se recuperou e cresceu 18% em faturamento em 
2020, na comparação com 2019. Neste ano, na data das mães, 
a tendência é de alta das vendas, principalmente de aparelhos 
com recursos mais avançados. 

SMARTPHONES: SALES SHINE AGAIN!
The category recovered and grew 18% in revenue in 2020, compared to the same period in 2019. This year, 
on Mother’s Day, the trend is for higher sales, especially for devices with more advanced features.

SMARTPHONES: O BRILHO  
DAS VENDAS ESTÁ DE VOLTA

por / by  Leda Cavalcanti

DIAS DAS MÃES  
MOTHER’S DAY

egardless of their profile� all mothers Yant to 
Yin a smartphone. This is a fact. +t is also a fact 
that this date represents a good deal for indus-

tr[ and retail� especiall[ since technolog[ is this mo-
mentos theme. “Brazilians favor Tech products. For 
three consecutive years, smartphones have topped 
the product search list for the date. It symbolizes 
a highly strategic period for LG”, says Humberto 
Kang, product manager for the company’s smart-
phone segment.

For decades, the Brazilian has loved technology, 
says Luciano Barbosa, head of the Xiaomi Brazil 
Project. “The country is one of our largest mar-
kets in Latin America, for several reasons, includ-
ing increasingly intense work and study hours, 
which require devices with powerful processors 
and long-lasting batteries. +n addition� the $ra\ilian 
is ver[ active in social netYorMs and Yants cameras that 
dialogue Yith their media. The smartphone is a social 
item� it materiali\es the useros personalit[.q

RPdeRePdePtemePte de seW RerfiN, todas as m¿es de-
seLam gaPhar Wm smartRhoPe� +sso Å Hato� 6amDÅm Å 
Hato SWe a data deNas Å Wm Dom PegÏEKo Rara a KPdÖs-

trKa e o XareLo, RrKPEKRaNmePte SWaPdo a teEPoNogKa Å o 
tema do momePto� “Os produtos tecnológicos são os 
preferidos dos brasileiros. Há três anos consecutivos, 
os smartphones lideram a lista de busca de produtos 
para a data. Ela simboliza um período altamente es-
tratégico para a .)q, afirma Humberto -ang, gerente 
de produtos da área de smartphones da empresa. 

Há décadas, o brasileiro ama a tecnologia, diz Lu-
ciano Barbosa, head do Projeto Xiaomi Brasil. “O 
País é um dos nossos maiores mercados na Améri-
ca Latina, por várias razões, entre elas as jornadas 
de trabalho e de estudo cada vez mais intensas, 
que pedem aparelhos com processadores poten-
tes e baterias de longa duração. ANÅm dKsso, o DrasK-
NeKro Å mWKto atWaPte Pas redes soEKaKs e SWer E¾meras 
SWe dKaNogWem Eom sWas mÉdKas� 1 smartRhoPe Å Wm 
Ktem soEKaN, materKaNK\a a RersoPaNKdade do WsW½rKo�q

+
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Cresce a demanda por smartphones que têm várias câmeras, maior 
espaço de armazenamento e baterias de longa duração. 

The demand for smartphones that have multiple cameras, greater storage space and 
long-lasting batteries is growing.

Due to changes in smartphone usage profiles, the 
demand for those with multiple cameras, great-
er storage space and better batteries has grown, 
says Cristiano Freitas, director of mobility business 
at Positivo Tecnologia. p+n the pandemic� the smart-
phone Yas an all[ of those Yho Yere isolated� Yho 
used it for videoconferences. Toda[� consumers need 
the device to stud[� YorM� Du[� have fun and communi-
cate through the digital medium.

DIGITAL ACCELERATION 
5amsung shares the perception that the digitali\ation 
process is accelerating in the countr[. “Started a few 
months ago, it should continue throughout 2021, 
leading people to renew their devices to have the 

Por conta das mudanças nos perfis de uso dos  
smartphones, cresceu a demanda pelos que têm várias 
câmeras, maior espaço de armazenamento e baterias 
melhores, conta Cristiano Freitas, diretor de negócios 
de mobilidade da Positivo Tecnologia. p0a RaPdemKa, 
o smartRhoPe HoK Wm aNKado dos SWe fiEaram KsoNados, SWe 
o WtKNK\aram Rara XKdeoEoPHerÆPEKas� *oLe, o EoPsWmKdor 
RreEKsa do aRareNho Rara estWdar, traDaNhar, EomRrar, se 
dKXertKr e se EomWPKEar atraXÅs do meKo dKgKtaN�q

ACELERAÇÃO DIGITAL
A 5amsWPg EomRartKNha a RerEeRÃ¿o de SWe est½ em 
EWrso a aEeNeraÃ¿o do RroEesso de dKgKtaNK\aÃ¿o Po 
2aÉs� “Iniciado há alguns meses, deve permanecer 
ao longo de 2021, levando as pessoas a renovarem 
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most advanced available and innovative in technol-
ogy, according to their lifestyle”, comments Renato 
Citrini, senior product manager for the mobile de-
vices’ division at Samsung Brazil.

Today, the design of connectivity and accessibility 
is stronger than ever. 2020 was a very transfor-
mative year, says Juliana Mott, Motorola’s head of 
marketing. p#s manufacturers� Ye are reshaping our 
product� marMeting and Dusiness strategies to ensure 
alignment Yith this neY standard. .ooMing to the future 
is an opportunit[ to alloY a neY Yave of innovation to 
taMe the lead.q

Input devices and intermediaries make up the fast-
est growing market in the country, says Junior Fava-
ro, director of sales and marketing at HDM in Brazil, 
exclusive licensee of the Nokia brand for phones. 
p2eople need smartphones that the[ can trust� Yith 
good specifications liMe securit[ and guaranteed up-
dates� Dut the[ donot Yant to spend all their savings on 
a device. 9e heard these needs and integrated them 
into the design of our phones� contriDuting to the de-
mocrati\ation of technolog[.q

MARKET INNOVATION
The desire for smartphones is groYing and this [ear 
it should De no different. &ata from research firm )f- 
shoY that these devices Yill remain among the top 
sellers in ����� especiall[ premiums. The numbers 
prove: in 2020, the category grew 18% in revenue 
compared to 2019. The price of handsets rose ���� 
and the numDer of units sold fell ��. (olloYing are the 
products for /otheros &a[.

os seus aparelhos para terem à disposição o que 
há de mais avançado e inovador em tecnologia, de 
acordo com o seu estilo de vida”, comenta Renato 
Citrini, gerente sênior de produto da divisão de 
dispositivos móveis da Samsung Brasil. 

Hoje, o desenho de conectividade e acessibilidade 
está mais forte do que nunca. O ano de 2020 foi 
muito transformador, afirma ,uliana /ott, head de 
marMeting da /otorola. p%omo HaDrKEaPtes, estamos 
reHormWNaPdo Possas estratÅgKas de RrodWto, marMe-
tKPg e PegÏEKos Rara garaPtKr o aNKPhamePto Eom esse 
PoXo PormaN� 1Nhar Rara o HWtWro Å Wma oRortWPKdade 
de RermKtKr SWe Wma PoXa oPda de KPoXaÃ¿o assWma o 
RaReN RrKPEKRaN�q

Dispositivos de entrada e intermediários compõem 
o mercado Sue mais cresce no País, diz ,unior (ava-
ro, diretor de vendas e marMeting da H&/ no $rasil, 
licenciada exclusiva da marca Nokia para telefones. 
pAs Ressoas RreEKsam de smartRhoPes em SWe Rossam 
EoPfiar, Eom Doas esReEKfiEaÃÑes, Eomo segWraPÃa e 
atWaNK\aÃÑes garaPtKdas, mas P¿o SWerem gastar toda a 
sWa eEoPomKa em Wm aRareNho� 1WXKmos essas PeEes-
sKdades e as KPtegramos ao desKgP de Possos teNeHoPes, 
EoPtrKDWKPdo Rara a demoEratK\aÃ¿o da teEPoNogKa�q

INOVAÇÃO NO MERCADO 
1 deseLo Ror smartRhoPes Å EresEePte e, Peste aPo, 
P¿o deXer½ ser dKHerePte� &ados da emRresa de Res-
SWKsas )H- mostram SWe esses aRareNhos EoPtKPWar¿o 
ePtre os maKs XePdKdos em ����, RrKPEKRaNmePte os 
RremKWPs� Os números comprovam: em 2020, a ca-
tegoria cresceu18% em faturamento na compara-
ção com 2019. 1 RreÃo dos aRareNhos sWDKW ���, e o 
PÖmero de WPKdades XePdKdas EaKW ��� A segWKr, est¿o 
os RrodWtos Rara o &Ka das /¿es� 
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5martRhoPe maKs RremKWm, o LG Velvet tem desKgP 
Eom sWRerHÉEKes NKsas e RoNKdas� pUma de sWas EaraE-
terÉstKEas maKs atraePtes Å o arraPLo de trÆs E¾meras 
traseKras XertKEaNmePte aNKPhadas em Hormato de go-
tas de EhWXa, Eom Wm ƃash� A E¾mera trKRNa tem NeP-
te RrKPEKRaN de �� /2, Wma aPgWNar de � /2 e Wma de  
� /2� A HroPtaN, de �� /2, Å Rara seNfiesq, dK\ *WmDerto 
-aPg� 6em teNa 2�1.'& %KPematKE FWNN8KsKoP de �,� e 
.) �& 5oWPd 'PgKPe, SWe WtKNK\a KPteNKgÆPEKa artKfiEKaN 
Rara otKmK\ar o EoPteÖdo de ½WdKo� 2ossWK RroEessador 
1Eta�%ore 3WaNEomm 5PaRdragoP ���, memÏrKa 4A/ 
de � )B e memÏrKa KPterPa de ��� )B, Eom EaRaEKdade 
de arma\ePamePto eZRaPsÉXeN atÅ � 6B Eom Eart¿o mK-
Ero5&� 1 sKstema oReraEKoPaN Å o APdroKd �� 2Ke�

1Wtro destaSWe Å o .) -��, EWLa RrKPEKRaN PoXKdade Å a 
EaPeta styNWs ReP, Eom a SWaN Å RossÉXeN ErKar artes dKgK-
taKs, EaNKgrafias RersoPaNK\adas e mePsagePs aPKmadas, 
aNÅm de EWstomK\ar o RrÏRrKo emoLK� 6em trÆs E¾meras 
traseKras, sePdo a RrKPEKRaN de �� /2, aNÅm de Wm EoP-
LWPto de NePtes WNtra YKde, de RroHWPdKdade de � /2� A 
E¾mera HroPtaN, Eom PotEh em Horma de gota, oHereEe 
�� /2� 8em Eom a HerramePta )oogNe .ePs, SWe WtKNK\a 
a KPteNKgÆPEKa artKfiEKaN Rara KdePtKfiEar oDLetos e NWga-
res� 2ara meNhorar a eZRerKÆPEKa mWNtKmÉdKa, Wma teNa 
de �,�q F*&
 FWNN8KsKoPv &KsRNay HoK KPtrodW\Kda Rara 
tra\er aNta SWaNKdade de Kmagem� A teEPoNogKa &65�: 
�& 5WrroWPd 5oWPd oHereEe som dKP¾mKEo� 

The most premium smartphone� the LG Velvet has a 
design Yith smooth and polished surfaces. p1ne of its 
most attractive features is the arrangement of three rear 
cameras verticall[ aligned in the shape of raindrops� Yith 
a ƃash. The triple camera has a �� /2 main lens� an � 
/2 angle lens and a � /2 lens. The front� �� /2� is for 
selfiesq� sa[s *umDerto -ang. +t has �.� 2�1.'& %ine-
matic (ull8ision screen and .) �& 5ound 'ngine� Yhich 
uses artificial intelligence to optimi\e audio content. +t 
has 1cta�%ore 3ualcomm 5napdragon ��� processor� � 
)$ 4#/ and ��� )$ internal memor[� Yith eZpandaDle 
storage capacit[ up to � T$ Yith micro5& card. The op-
erating s[stem is #ndroid �� 2ie.

#nother highlight is the LG K71� Yhose main novelt[ 
is the st[lus pen� Yith Yhich is possiDle to create digital 
arts� personali\ed calligraphies and animated messages� 
in addition to customi\ing the emoLi itself. +t has three 
rear cameras� the main one Deing �� /2� plus a set of 
ultra�Yide lenses� Yith a depth of � /2. The front cam-
era� Yith drop�shaped notch� offers �� /2. +t comes Yith 
the )oogle .ens tool� Yhich uses artificial intelligence 
to identif[ oDLects and places. To enhance the multime-
dia eZperience� a �.� p(*& 
 (ull8isionv &ispla[ screen 
Yas introduced to Dring high image Sualit[. &T5�: �& 
5urround 5ound technolog[ offers d[namic sound.

LG

LG Velvet
Preço sugerido em 12/02/2021: R$ 4.299,00.
Suggested price as of February 12, 2021: BRL 4.299,00.

LG K71
Preço sugerido em 12/02/2021: R$ 2.499,00.

Suggested price as of February 12, 2021: BRL 2.499,00.
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2ara o &Ka das /¿es, dKsRoPKDKNK\a o seW RortHÏNKo Eom-
RatÉXeN Eom a teEPoNogKa �) Po BrasKN� Um destaSWe Å 
o moto g 5G, XeNo\ e Eom EhKR maKs roDWsto� 6em teNa 
/aZ 8KsKoP de �,�q e resoNWÃ¿o 
 
���� Z ������ %oPta 
Eom E¾mera traseKra de �� /2 
 � /2 
 � /2, E¾mera 
RrKPEKRaN de �� /2, E¾mera WNtra YKde de � /2 e E¾-
mera maEro de � /2� 4esoNWÃ¿o de graXaÃ¿o de XÉdeo 
UNtra *& �- 
�� HRs�� 2ossWK RroEessador 3WaNEomm 
5PaRdragoP ��� ) 
� )*\ 1Eta�%ore�, arma\ePamePto 
de ��� )B, memÏrKa 4A/ de � )B e memÏrKa eZter-
Pa mKEro5& atÅ � 6B� pBaterKa, RerHormaPEe e E¾mera 
s¿o os reEWrsos maKs reNeXaPtes Rara os WsW½rKosq, dK\  
,WNKaPa /ott�

/aKs Wm smartRhoPe da marEa Å o moto g9 power, 
Eom teNa de /aZ 8KsKoP de �,�q e resoNWÃ¿o *&
 
��� 
Z ������ Arma\ePamePto totaN de ��� )B, memÏrKa 
4A/ de � )B e memÏrKa eZterPa mKEro5& atÅ ��� )B�  
6em E¾mera RrKPEKRaN de �� /2, E¾mera maEro de 
� /2, sePsor de RroHWPdKdade e resoNWÃ¿o de graXa-
Ã¿o de XÉdeo FWNN *& 
�� HRs�� %oPta Eom DaterKa de  
����� mAh, EoPeEtKXKdade BNWetooth, doKs mKEroHoPes 
e Wm aNto�HaNaPte� 

(or /otheros &a[� it offers its portfolio compatiDle Yith 
�) technolog[ in $ra\il. # highlight is the moto 5G� 
fast and Yith a more roDust chip. +t has a �.�q /aZ 
8ision screen and 
 resolution 
���� Z �����. +t has a 
rear camera of �� /2 
 � /2 
 � /2� main camera of  
�� /2� ultra�Yide camera of � /2 and macro camera of 
� /2. 7ltra *& �- video recording resolution 
�� fps�. +t 
has 3ualcomm 5napdragon ��� ) 
� )*\ 1cta�%ore� 
processor� ��� )$ storage� � )$ 4#/� and eZternal mi-
cro5& memor[ up to � T$. p$atter[� performance and 
camera are the most relevant features for users�q sa[s 
,uliana /ott.

#nother smartphone of the Drand is the moto g9 power� 
Yith a �.�q /aZ 8ision screen and *& 
 resolution 
��� 
Z �����. ��� )$ total storage� � )$ 4#/ and micro5& 
eZternal memor[ up to ��� )$. +t has a �� /2 main cam-
era� � /2 macro camera� depth sensor and (ull *& video 
recording resolution 
�� fps�. +t has a ����� m#h Datter[� 
$luetooth connectivit[� tYo microphones and a speaMer.

MOTOROLA

moto g9 power
Preço sugerido em 
12/02/2021: R$ 1.899,00.
Suggested price as of February 12, 
2021: BRL 1.899,00.

moto g 5G
Preço sugerido em 

12/02/2021: R$ 2.799,00. 
Suggested price as of February 12, 

2021: BRL 2.799,00. 

Juliana Mott, 
head de marketing da Motorola 

Motorola Head of marketing

moto g 5G
Preço sugerido em Preço sugerido em 

$ 2.799,00. 
Suggested price as of February 12, Suggested price as of February 12, 

2021: BRL 2.799,00. 

moto g9 power
Preço sugerido em Preço sugerido em 
12/02/2021: 
Suggested price as of February 12, Suggested price as of February 12, 
2021: BRL 1.899,00.
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Nokia 5.3
Preço sugerido em 

05/02/2021: R$ 1.899,00.
Suggested price as of February 5, 

2021: BRL 1.899,00.

.aPÃoW reEePtemePte os smartRhoPes 0oMKa ���, ��� 
e %�, EoPta ,WPKor FaXaro� p1 Nokia 5.3 Å o RrKmeK-
ro smartRhoPe da marEa da sÅrKe � Eom EoPfigWra-
Ã¿o de E¾mera SW½drWRNa HWPEKoPaPdo Pa RNataHorma  
3WaNEomm� 5PaRdragoPv ���� 6em ��� )B de arma-
\ePamePto, Wm dKHerePEKaN Pa EategorKa de KPtermedK-
½rKos, Xem RroPto Rara o APdroKd �� e reEeDe atWaNK\a-
ÃÑes mePsaKs de segWraPÃa e do sKstema oReraEKoPaN 
Ror doKs aPos, o SWe RossKDKNKta ao aRareNho meNhorar 
Eom o temRo�q 

1Wtro smartRhoPe, o Nokia 2.3 tem Wma E¾mera Eom 
mWKtos reEWrsos, aNKmePtada Ror KPteNKgÆPEKa artKfiEKaN� 
2ossWK teNa *&
 de �,�q e DaterKa Eom atÅ doKs dKas 
de dWraÃ¿o Rara ePtretePKmePto KmersKXo e dWradoW-
ro� 8em Eom APdroKd �� e est½ RroPto Rara o APdroKd 
��� 6amDÅm reEeDer½ atWaNK\aÃÑes mePsaKs de segW-
raPÃa Ror atÅ trÆs aPos e WRgrades do sKstema oRera-
EKoPaN Ror atÅ doKs aPos� 

4ecentl[ launched the 0oMia �.�� �.� and %� smart-
phones� sa[s ,unior (avaro. pNokia 5.3 is the first 
smartphone of the � series Drand Yith a Suad camera 
configuration running on the 3ualcomm� 5napdragon 
v ��� platform. +t has ��� )$ of storage� a differential 
in the intermediar[ categor[� comes read[ for #ndroid 
�� and receives monthl[ updates securit[ and operat-
ing s[stem for tYo [ears� Yhich alloYs the device to im-
prove over time.q

#nother smartphone� Nokia 2.3� Yhich has a camera 
Yith man[ features poYered D[ artificial intelligence. 
+t features a �.�q *& 
 screen and a Datter[ Yith up 
to tYo da[s of duration for immersive and long�lasting 
entertainment. %omes Yith #ndroid �� and is read[ for 
#ndroid ��. ;ou Yill also receive monthl[ securit[ up-
dates for up to three [ears and operating s[stem up-
grades for up to tYo [ears.

NOKIA

Nokia 2.3
Preço sugerido em 
05/02/2021: R$ 899,00.
Suggested price as of February 5, 
2021: BRL 899,00.

Nokia 2.3
Preço sugerido em Preço sugerido em 
05/02/2021: 
Suggested price as of February 5, Suggested price as of February 5, 
2021: BRL 899,00.

Nokia 5.3
Preço sugerido em Preço sugerido em 

$ 1.899,00.
Suggested price as of February 5, Suggested price as of February 5, 

Junior Favaro, 
diretor de vendas e marketing da HMD Global no 

Brasil, licenciada exclusiva da Nokia para telefones
HMD Global in Brasil – Director of Sales and 

Marketing, exclusive licensee for Nokia phones
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&estaEa o Positivo Q20, o smartRhoPe Eom meNhores 
esReEKfiEaÃÑes da marEa, EoPta %rKstKaPo FreKtas� p6em 
��� )B de arma\ePamePto Rara Hotos e XÉdeos, E¾mera 
trKRNa, dKsRNay Eom PotEh e aEaDamePto traseKro em XK-
dro� 'st½ dKsRoPÉXeN em dWas Eores� /KdPKght BNWe, Wm 
a\WN RroHWPdo Eom eHeKto de NW\ e somDra, e 2earN 9hK-
te, a Xers¿o DraPEa Eom eHeKto ReroNado� A EaRaEKdade 
da DaterKa Å de ����� mAh, e o sKstema oReraEKoPaN Å 
o APdroKd ���

1 graPde dKHerePEKaN do aRareNho Å a EaRaEKdade de ar-
ma\ePamePto, sWRerKor a SWaNSWer EoPEorrePte Pessa 
HaKZa de RreÃo, SWe PormaNmePte tem ePtre �� e �� )B, 
dK\ .WEas %aXaNEaPte, da ½rea de desePXoNXKmePto de 
RrodWtos de moDKNKdade da 2osKtKXo 6eEPoNogKa� p¥ o RrK-
meKro da marEa Eom trKRNa E¾mera, a RrKPEKRaN deNas Eom 
resoNWÃ¿o de �� /2� A seEWPd½rKa tem � /2, atWa Eomo 
sePsor de RroHWPdKdade e desHoEa o HWPdo da Kmagem 
Po modo DoMeh� A terEeKra tem � /2 e NePte WNtra YKde 
Eom ¾PgWNo de EaRtWra de �����q A E¾mera HroPtaN Å de 
� /2� 2ermKte o desDNoSWeKo do aRareNho XKa reEoPheEK-
mePto HaEKaN� 6amDÅm Å RossÉXeN a NKDeraÃ¿o atraXÅs do 
NeKtor de KmRress¿o dKgKtaN RresePte Pa traseKra�

+t highlights the Positivo Q20� the smartphone Yith the 
Dest specifications of the Drand� sa[s %ristiano (reitas. p+t 
has ��� )$ of storage for photos and videos� triple cam-
era� displa[ Yith notch and rear glass finish. +t is availaDle 
in tYo colors� /idnight $lue� a deep Dlue Yith light and 
shadoY effect� and 2earl 9hite� the Yhite version Yith 
pearl[ effect. The Datter[ capacit[ is ����� m#h� and the 
operating s[stem is #ndroid ��.

The deviceos great distinctive feature is its storage ca-
pacit[� superior to an[ competitor in this price range� 
Yhich normall[ has DetYeen �� and �� )$� sa[s .ucas 
%avalcante� from 2ositivo Tecnologiaos moDilit[ product 
development area. p+t is the first of the Drand Yith a tri-
ple camera� the main one Yith a resolution of �� /2. The 
secondar[ has � /2� acts as a depth sensor and Dlurs the 
DacMground of the image in DoMeh mode. The third has 
� /2 and ultra�Yide lens Yith ��� � capture angle.q The 
front camera is � /2. #lloYs the device to De unlocMed via 
facial recognition. 4elease is also possiDle via the finger-
print reader on the rear.

POSITIVO TECNOLOGIA

Cristiano Freitas, 
diretor de negócios de mobilidade 
da Positivo Tecnologia 
Mobility business diretor for 
Positivo Tecnologia 

Lucas Cavalcante, 
da área de desenvolvimento 

de produtos de mobilidade da 
Positivo Tecnologia

Positivo Tecnologia Products and 
Mobilista Development manager

Positivo Q20
Preço sugerido em 15/02/2021: R$ 999 na loja da Amazon, 
parceira da marca para a venda desse produto.
Suggested price as of February 15, 2021: R$ 999 at Amazon, 
Positivo’s partner that sells this brand of product. 

DIAS DAS MÃES  -  MOTHER’S DAY
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Galaxy S21
Preço sugerido em 

09/02/2021: R$ 5.999,00.
Suggested price as of February 9, 2021: 

BRL 5.999,00.

4eEÅm�NaPÃoW Po BrasKN, os Galaxy S21 e S21+ 5G, 
Eom desKgP oWsado, E¾meras e reEWrsos de XÉdeo em 
PÉXeN RrofissKoPaN e eZRerKÆPEKas Roderosas de XKsWaNK\a-
Ã¿o e EoPeEtKXKdade� pAmDos tÆm teNas graPdes, Eom 
teEPoNogKa A/1.'& �Z, taZa de atWaNK\aÃ¿o de ��� *\ 
e roNagem sWRer sWaXe, aNÅm do reEWrso 'ye %omHort 
5hKeNd, SWe aLWsta o fiNtro de NW\ a\WN Eom Dase Pa hora 
do dKa, Po tKRo de EoPteÖdo e Pos h½DKtos de soPo do 
WsW½rKo� 6Wdo Ksso Rara garaPtKr Wma XKs¿o maKs PÉtKda 
dos EoPteÖdosq, dK\ 4ePato %KtrKPK� AmDos tÆm � )B 
de memÏrKa 4A/ e ��� )B de arma\ePamePto KPterPo 
e s¿o eSWKRados Eom o EhKRset maKs aXaPÃado, ErKado 
Rara a NKPha�

1Wtra PoXKdade est½ Po EoPLWPto trKRNo de E¾meras, 
SWe, a RartKr do aRrKmoramePto do Wso de KPteNKgÆPEKa 
artKfiEKaN, aRresePta WRgrades em reEWrsos Eomo 5KPgNe 
6aMe, /odo 4etrato, graXaÃ¿o em resoNWÃ¿o � - e 5RaEe  
<oom, Rara oDter resWNtados Eom SWaNKdade RrofissKo-
PaN, taPto em XÉdeos SWaPto em Hotos� %oPta, aKPda, 
Eom o PoXo reEWrso 8Ks¿o do &Kretor, SWe RermKte ao 
WsW½rKo EaRtWrar XÉdeos Eom as E¾meras HroPtaN e traseK-
ra ao mesmo temRo, Xer oW aNterar o ¾PgWNo, aRroZKmar 
oW aHastar o \oom sem Rerder PePhWma aÃ¿o, Eomo se 
Hosse Wm XerdadeKro dKretor de 68 oW EKPema�

4ecentl[ launched in $ra\il� the Galaxy S21 and S21 
+ 5G� Yith Dold design� cameras and video resources 
at a professional level and poYerful eZperiences of vi-
suali\ation and connectivit[. p$oth have large screens� 
Yith #/1.'& �Z technolog[� ��� *\ refresh rate and 
super smooth scrolling� in addition to the '[e %omfort 
5hield feature� Yhich adLusts the Dlue light filter Dased 
on the time of da[� t[pe of content and haDits of the us-
eros sleep. #ll of this to guarantee a clearer vieY of the 
contentsq� sa[s 4enato %itrini. $oth have � )$ of 4#/ 
and ��� )$ of internal storage and are eSuipped Yith 
the most advanced chipset created for the line.

#nother novelt[ is the triple set of cameras� Yhich� from 
the improvement of the use of artificial intelligence� 
presents upgrades in features such as 5ingle TaMe� 2or-
trait /ode� recording in �- resolution and 5pace <oom� 
to oDtain professional Sualit[ results� videos and pho-
tos. +t also has the neY &irectoros 8ision feature� Yhich 
alloYs the user to capture videos Yith the front and rear 
cameras at the same time� vieY or change the angle� 
\oom in or out Yithout losing an[ action� as if it Yere a 
real director T8 or cinema.

SAMSUNG

Galaxy S21+
Peço sugerido em 
09/02/23021: R$ 6.999,00.
Suggested price as of February 9, 
2021: BRL 6.999,00.

Renato Citrini,
gerente sênior de produto da divisão de 
dispositivos móveis da Samsung Brasil 

Samsung Brasil Devices Senior  
product manager
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XIAOMI 
Mi 10T PRO
Preço sugerido em 13/02/2021: R$ 6.999,99.
Suggested price as of February 13, 2021:  
BRL 6.999,99.

Mi 10T
Preço sugerido em 

12/02/2021: R$ 5.999,99.
Suggested price as of February 

12, 2021:  BRL 5.999,99.

Luciano Barbosa, 
head do Projeto Xiaomi Brasil 
Xiaomi Brazil Head of Projects

2erto de EomRNetar doKs aPos de oReraÃ¿o Po BrasKN, 
tem X½rKos modeNos Rara a data, ePtre eNes o /i ��6 
PRO e o /i ��6� p1 RrKmeKro Xem RreRarado Rara o 
sKPaN de redes mÏXeKs �), Eom DaterKa SWe dWra o dKa 
KPteKro e reEarga r½RKda Eom o Earregador de �� 9 KP-
ENWso Pa EaKZa� 1 aRareNho Å eSWKRado Eom Wm EoPLWP-
to de E¾meras SWe RermKtem Hotos PÉtKdas de ��� /2 e 
XÉdeos Eom estaDKNK\aÃ¿o Rara eXKtar KmagePs tremKdas 
e resoNWÃ¿o de � -q, dK\ .WEKaPo BarDosa�

/aKs Wm destaSWe Å o /i ��6, SWe tem Eomo Wm dos 
graPdes dKHerePEKaKs o EoPLWPto de E¾meras� 0a Rarte 
HroPtaN do aRareNho, est½ a E¾mera de �� /2 Eom KPte-
NKgÆPEKa artKfiEKaN e dKXersos eHeKtos, SWe Rodem ser aRNK-
Eados em temRo reaN Rara emDeNe\ar as Hotos� ¥ Ros-
sÉXeN, tamDÅm, graXar XÉdeos em FWNN *&� 0a Rarte de 
tr½s, tem trÆs E¾meras� a RrKPEKRaN, de �� /2, aRresePta 
SWaNKdade RrofissKoPaN e graXa XÉdeos em � -� As oWtras 
dWas dKsRÑem, resReEtKXamePte, de �� /2 
WNtra graP-
de�aPgWNar Rara HotograHar RaKsagePs oW toda a HamÉNKa 
reWPKda� e � /2 maEro Rara ƃores, doEWmePtos e deta-
Nhes do dKa a dKa� 1 aRareNho HWPEKoPa Pa HreSWÆPEKa �)� 

%lose to completing tYo [ears of operation in $ra\il� it 
has several models for /otheros &a[� among them the 
Mi 10T PRO and the Mi 10T. pThe first one is prepared 
for the signal of �) moDile netYorMs� Yith Datter[ that 
lasts all da[ and fast recharge Yith the �� 9 charger in-
cluded in the DoZ. The device is eSuipped Yith a set of 
cameras that alloYs clear photos of ��� /2 and videos 
Yith staDili\ation to avoid Dlurr[ images and � - resolu-
tionq� sa[s .uciano
$arDosa.

#nother highlight is the Mi 10T� Yhich has as one of 
the great differentials the set of cameras. 1n the front 
of the device� there is the �� /2 camera Yith artificial 
intelligence and several effects� Yhich can De applied 
in real time to Deautif[ the photos. +t is also possiDle to 
record videos in (ull *&. #t the DacM� there are three 
cameras� the main one� �� /2� has professional Sualit[ 
and records videos at � -. The other tYo have� respec-
tivel[� �� /2 
ultra�Yide angle for photographing land-
scapes or the Yhole famil[ together� and � /2 macro 
for ƃoYers� documents and ever[da[ details. The de-
vice operates at �) freSuenc[.  

DIAS DAS MÃES  -  MOTHER’S DAY
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https://secure.unicef.org.br/Default.aspx%3Forigem%3Ddrtv
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por / by  Dilnara Titara

Televisores premium estão cada vez mais no radar dos 
brasileiros. De janeiro a dezembro de 2020, o faturamento 
das TVs de tela fina aumentou em 16%, o número de unidades 
vendidas subiu 1%, e o preço teve alta de 15%, conforme números 
da empresa de pesquisas GfK. Esta é uma boa hora para preparar 
a loja com as novidades do setor. 

NEW TVs: IMMERSION, CONNECTIVITY AND ENTERTAINMENT 
Premium televisions are more and more on Brazilians’ radar. From January to December 
2020, sales of thin-screen TVs increased by 16%, the number of units sold increased by 1%, 
and the price rose by 15% - according to figures from research firm GfK. This is a good time to 
prepare the store with innovations from the sector.

IMERSÃO, CONECTIVIDADE E 
ENTRETENIMENTO NAS NOVAS TVs

DIAS DAS MÃES  
MOTHER’S DAY

he investment in premium televisions has been 
gaining ground in the national market, espe-
cially in the last year, when staying more at 

home became a necessity. As a result, the demand 
for devices with advanced technology increased. 
“The advantages of investing in a premium TV are 
the audio and video quality and the most pow-
erful processor,” says Cristiane Clausen, Britânia’s 
executive director.

“We are going through a time when people are 
spending more time inside their homes and look-
ing for technologies to make their routine smarter 
and with more entertainment options,” comments 
Fabio Campanha, product manager for Panasonic’s TV 
& Home Theater line.

Tinvestimento em televisores premium vem 
ganhando terreno no mercado nacional, so-
DretWdo Po ÖNtKmo aPo, SWaPdo fiEar maKs em 

casa se tornou uma necessidade. Com isso, aumentou 
a procura por aparelhos com tecnologia avançada.  
“As vantagens de investir em uma TV premium são 
a qualidade de áudio e vídeo e o processador mais 
potente”, diz Cristiane Clausen, diretora-executiva da 
Britânia. 

“Estamos atravessando um momento em que as 
pessoas passam mais tempo em seus lares e bus-
cam tecnologias que tornem sua rotina mais in-
teligente e que ofereçam mais opções de entre-
tenimento”, comenta Fabio Campanha, gerente de 
produtos da linha marrom da Panasonic.

O
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Modernizing home equipment is a necessity, says 
João Rezende, head of product marketing at SEMP 
TCL. “With the pandemic, consumers are updating 
products. The TV room became the entertainment 
point. A television that can reproduce the technol-
ogies used in movie theaters about screen size, res-
olution, brightness and audio is what the Brazilian 
consumers desire.”

GOOD EXPECTATIONS 
The Mothers’ Days is marked on the calendar as one of 
the most important dates for sales of premium prod-
ucts. “This year, it will be no different. In the last 
few months, television has again become a major 
player in the home, and many people are waiting 
for seasonal dates to get the best offers,” says 
Eduardo Brunoro, general director of the TPV Group 
(Philips and AOC). 

Modernizar os equipamentos da casa é uma necessida-
de, diz João Rezende, head de marketing de produtos 
da SEMP TCL. “Com a pandemia, os consumidores 
estão atualizando os produtos. A sala de TV pas-
sou a ser o ponto de entretenimento. Um televisor 
que consegue reproduzir as tecnologias utilizadas 
nas salas de cinema no que diz respeito ao tama-
nho de tela, resolução, brilho e áudio é o desejo 
dos consumidores brasileiros.” 

BOAS EXPECTATIVAS
A data das mães é marcada no calendário como uma 
das mais importantes para as vendas de produtos pre-
mium. “Neste ano, não será diferente. Nos últimos 
meses, a televisão voltou a ter grande protagonis-
mo no lar, e muitas pessoas aguardam datas sazonais 
para conseguir as melhores ofertas”, diz Eduardo Bru-
noro, diretor-geral do Grupo TPV (Philips e AOC).
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“There is a growing demand for premium TVs, and 
throughout the year, several dates contribute to 
sales. Mother’s Day is undoubtedly one of the most 
important, especially in the first semester. We are 
optimistic about the sales performance”, says Guil-
herme Campos, senior product manager for the TV and 
audio areas at Samsung Brazil.

The category has been growing and should continue in 
the same pace in 2021, including positive numbers on 
Mother’s Day. “This date is the second most import-
ant date for the sale of televisions in the year and 
symbolizes a strategic moment for the brand”, says 
Pedro Valery, responsible for televisions at LG Electron-
ics of Brazil.

De janeiro a dezembro de 2020, o faturamento das TVs de tela 
fina aumentou em 16%, o número de unidades vendidas subiu 
1%, e o preço teve alta de 15%. 

From January to December 2020, sales of thin-screen TVs increased by 16%, 
the number of units sold increased by 1%, and the price rose by 15%.

“Há uma procura crescente por TVs premium, e ao 
longo do ano diversas datas contribuem para as 
vendas. O Dia das Mães é, sem dúvida, uma das 
datas mais importantes, sobretudo no primeiro 
semestre. Estamos otimistas quanto ao desem-
penho das vendas”, conta Guilherme Campos, ge-
rente sênior de produto das áreas de TV e áudio da  
Samsung Brasil.

A categoria vem crescendo e deve manter o ritmo 
em 2021, inclusive com números positivos no Dia das 
Mães. “Essa data é a segunda mais importante para 
a venda de televisões no ano e simboliza um mo-
mento estratégico para a marca”, diz Pedro Valery, 
responsável por televisores na LG Electronics do Brasil. 

DIAS DAS MÃES  -  MOTHER’S DAY
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Para a data, a Britânia lança as Smart TVs 4K UHD 
LED. Os aparelhos aliam tecnologia de ponta ao seu 
sistema operacional e otimizam a experiência do usu-
ário. Contam com resolução Ultra HD e Dolby áudio 
para cores mais vivas e brilhantes e som com qualidade 
de cinema na sala de casa.

A Philco lança a Fast Smart TV, com Roku TV. O mo-
delo de 50” integra a nova geração de TVs da marca. 
Possui velocidade de processamento 50% mais rápida. 
Seu grande diferencial é o sistema operacional Roku, 
com interface descomplicada e sistema de busca inte-
NKgePte mWNtKEaPaN� %oPta Eom maKs de ��� mKN fiNmes e 
episódios de TV e atualização do sistema automática.

For this date, Britânia launches 4K UHD LED Smart 
TVs. The devices combine cutting-edge technology 
with an operating system that optimize the user expe-
rience. They have Ultra HD resolution and Dolby au-
dio for more vivid and bright colors and cinema-quality 
sound for the living room.

Philco launches Fast Smart TV, with Roku TV. The 50” 
model is part of the brand’s new generation of TVs. It 
has 50% faster processing speed. Its great differential 
is the Roku operating system, with an uncomplicated 
interface and a multichannel intelligent search system. 
+t has more than ��� thousand films and T8 episodes 
and automatic system updates.

BRITÂNIA E PHILCO

Smart TVs 4K UHD LED
4K UHD LED Smart TVs

Fast Smart TV
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With the brand AOC, it offers the market the 50U6305 
model, equipped with the latest technologies, such as 
Dolby Atmos and Dolby Vision. It has 4K screen with 
*&4�� 
� design Yith ultra�thin edges and silver finish. 
+t provides great cost Denefit� highlights the compan[.

From the Philips brand, the suggestion is the premium 
category. With exclusive technology, which is the main 
differential of the brand, the Philips Ambilight 6794 
has LEDs located on the back of the TV, syncs with the 
image, which projects on the wall the lights and colors 
displayed on the screen, providing great engagement 
to the consumer. It features Dolby Vision, Dolby Atmos 
and 4K screen with HIDRO10+.

Com a marca AOC, oferece ao mercado o mode-
lo 50U6305, dotado das mais recentes tecnologias, 
como Dolby Atmos e Dolby Vision. Tem tela de 4K com 
*&4��
, desKgP Eom Dordas WNtrafiPas e aEaDamePto 
prateado. Proporciona ótimo custo-benefício, destaca 
a empresa. 

Da marca Philips, a sugestão é a categoria premium. 
Com tecnologia exclusiva, que é o principal diferencial 
da marca, o Philips Ambilight 6794 tem LEDs locali-
zados na parte traseira da TV que, em sincronia com a 
imagem, projetam na parede as luzes e cores exibidas 
na tela, proporcionando grande imersão ao consumi-
dor. Possui Dolby Vision, Dolby Atmos e tela 4K com 
HIDRO10+.

GRUPO TPV

Eduardo Brunoro, 
diretor-geral do Grupo TPV 
(Philips e AOC)
general diretor at Grupo TPV 
(Philips and AOC)

DIAS DAS MÃES  -  MOTHER’S DAY

AOC – TV 50U6305
Preço sugerido em 02/02/2021: R$ 2.549,00.
Suggested price as of February 2, 2021: BRL 2.549,00.

AOC – TV 50U6305
P
Suggested price as of February 2, 2021: BRL 2.549,00.Suggested price as of February 2, 2021: BRL 2.549,00.

Philips – TV Philips Ambilight 6794
Preço sugerido em 02/02/2021: R$ 3.999,00.

Suggested price as of February 2, 2021: BRL 3.999,00.
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A linha OLED 2020 é o destaque da marca. É compos-
ta por três opções de telas na categoria CX. O inovador 
modelo GX permite a instalação na parede, transfor-
mando a TV em uma obra de arte. A tecnologia com 
pixels nas telas OLED, que se autoiluminam, garante 
o Rreto RWro e EoPtraste KPfiPKto, RossKDKNKtaPdo ErKar 
RaKPÅKs fiPos e maNe½XeKs ReNa aWsÆPEKa da Eamada de 
retroiluminação traseira. 

Os novos modelos contam com processador Alpha 9 
Gen 3 AI, que utiliza deep learning e inteligência ar-
tKfiEKaN Rara aWmePtar a SWaNKdade de Kmagem e som� 
Também oferecem interação com assistentes pessoais, 
como Google Assistente e Alexa, e acesso à platafor-
ma ThinQ AI. É possível, ainda, controlar o televisor por 
meio do Apple Home Kit e do Alexa e fazer comandos 
de voz hands free nos devices da série GX, eliminando 
o controle remoto. 

LG
The 2020 OLED line is the highlight of the brand. It 
consists of three screen options in the CX category. The 
innovative GX model allows installation on the wall, 
turning the TV into a work of art. The pixel technology 
in OLED screens, which are self-illuminating, guaran-
tees pure DlacM and infinite contrast� maMing it possiDle 
to create thin and malleable panels due to the absence 
of the rear backlight layer.

The new models feature an Alpha 9 Gen 3 AI processor, 
Yhich uses deep learning and artificial intelligence to 
increase image and sound quality. They also offer in-
teraction with personal assistants, such as Google As-
sistant and Alexa, and access to the ThinQ AI platform. 
It is also possible to control the TV via the Apple Home 
Kit and Alexa and make hands-free voice commands on 
our device from the GX series, eliminating the remote 
control.

Pedro Valery, 
responsável por televisores 
na LG Electronics do Brasil

responsible for televisions at 
LG Electronics do Brasil 

TV OLED GX (disponível em 65”)
TV OLED GX (available in 65 ”)
Preço sugerido em 09/02/2021: R$ 19.000,00.
Suggested price as of February 9, 2021: BRL 19.000,00.
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Os recém-lançados modelos de televisores HX550 
de 50” e 55” são a sugestão da empresa para o Dia 
das Mães. Os aparelhos são os primeiros com o siste-
ma Android TV e o Google Assistente com a qualidade 
de imagem da Panasonic. 

Nos modelos de TV HX, o consumidor vivencia uma 
experiência de cinema dentro de casa, com todos os 
benefícios da inteligência do sistema Android TV e 
Google Assistente. Permite ao usuário a navegação 
por meio do comando de voz para acessar aplicativos, 
assKstKr a fiNmes e sÅrKes, mWdar de EaPaN, regWNar o XoNW-
me e automatizar a casa.

PANASONIC
The recently launched 50” and 55” HX550 TV models 
are the company’s suggestion for Mother’s Day. The de-
vices are the first Yith #ndroid T8 s[stem and )oogle 
Assistant with Panasonic image quality.

In HX TV models, the consumer experiences a cinema 
eZperience at home� Yith all the Denefits of the intelli-
gence of the Android TV system and Google Assistant. It 
allows the user to navigate through the voice command 
to access applications, watch movies and series, change 
channels, adjust the volume, and automate the home.

DIAS DAS MÃES  -  MOTHER’S DAY

Modelo HX550 de 55”
HX550 – 55” model

Preço sugerido em 11/02/2021: R$ 4.049,00.
Suggested price as of February 11, 2021: BRL 4.049,00.

Modelo HX550 de 50”
HX550 – 50” model

Preço sugerido em 11/02/2021: R$ 3.449,00.
Suggested price as of February 11, 2021: BRL 3.449,00.

Fabio Campanha, 
gerente de produtos da linha 
marrom da Panasonic
brown line product manager at 
Panasonic
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A aposta da marca para o Dia das Mães é a The Frame, 
que faz parte da linha Lifestyle. Os televisores, nas ver-
sões de 43” e 55”, têm como diferencial se transforma-
rem em uma obra de arte quando desligados. O Modo 
Arte transforma a tela da TV em quadro, e o consumi-
dor pode escolher uma das 20 obras pré-embarcadas 
da Coleção Samsung ou assinar a Art Store e acessar 
maKs de ����� oDras de arte e Hotografias� 

Em termos de design, o consumidor pode comprar 
molduras customizáveis para a televisão. O suporte 
Po gaR Ha\ Eom SWe eNa fiSWe a Wma dKst¾PEKa mÉPKma 
da Rarede� A EoPeZ¿o ÖPKEa garaPte SWe Wm fio fiPo e 
quase transparente conecte a TV aos demais aparelhos 
da casa. A The Frame conta com qualidade QLED e 
resolução 4K com 100% do volume de cor.

The brand’s bet for Mother’s Day is The Frame, which is 
part of the Lifestyle line. The televisions, in the 43” and 
55” versions, have the differential of becoming a work 
of art when turned off. Art Mode transforms the TV 
screen into a frame, and the consumer can choose one 
of the 20 pre-shipped works from the Samsung Collec-
tion or subscribe to the Art Store and access more than 
1,200 works of art and photographs.

In terms of design, the consumer can buy customizable 
frames for television. The support in the gap makes it 
a minimum distance from the wall. The single connec-
tion ensures that a thin and almost transparent wire 
connects the TV to the other devices in the house. The 
Frame has QLED quality and 4K resolution with 100% 
color volume.

SAMSUNG 

The Frame
Preço sugerido em 08/02/2021: R$ 4.699,00 na versão de 43” 
e R$ 6.499,00 na de 55”.
Suggested price as of February 8, 2021: BRL 4.699,00 in 43” model 
and BRL 6.499,00 for the 55”.

Guilherme Campos, 
gerente sênior de produto 

das áreas de TV e áudio da 
Samsung Brasil

senior product manager of TV 
and audio at Samsung Brasil
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The TCL QLED TV 4K C715, with 55” and 65”, has HDR 
Dolby Vision image support, immersive audio system 
and hands-free voice control. It has Android TV as a plat-
form, Google Assistant and access to the main streaming 
services. In addition to ‘Globo Play’ already on board. It 
uses artificial intelligence to offer personali\ed functions 
and can control devices compatible with Google Home. 
Compatible with Alexa, can be integrated with Amazon 
Echo control.

Another TV, the TCL QLED 8K X915 has screen technol-
ogy with approximately 100% ultra-high color scale and 
8K resolution with 33 million pixels. For non-8K content, 
the TV’s AI 8K Upscalling technology automatically op-
timizes each pixel. It has Local Dimming technologies 
for light control, HDR 10+ and Dolby Vision, and IMAX 
'nhanced certification. The Duilt�in pop�up camera al-
loYs video conferencing. 7ses artificial intelligence for 
personalized functions and controls devices compati-
ble with Google Home. Compatible with Alexa, can be 
integrated with Amazon Echo control.  

A TCL QLED TV 4K C715, com 55” e 65”, tem suporte 
de imagem HDR Dolby Vision, sistema de áudio imersivo 
e controle de voz hands free. Possui Android TV como 
plataforma, Google Assistente e acesso aos principais 
serviços de streaming, além do Globo Play já embarcado. 
UtKNK\a KPteNKgÆPEKa artKfiEKaN Rara oHereEer HWPÃÑes Rerso-
nalizadas e pode controlar dispositivos compatíveis com 
o Google Home. Pela compatibilidade com a Alexa, tem 
a opção de ser integrada ao controle Amazon Echo. 

Outra TV, a TCL QLED 8K X915 tem tecnologia de 
tela com aproximadamente 100% de gama de cores 
ultra-altas e resolução 8K com 33 milhões de pixels. 
Para os conteúdos que não são 8K, a tecnologia AI 8K 
Upscalling da TV otimiza cada pixel automaticamente. 
Conta com as tecnologias Local Dimming para contro-
Ne de NW\, a *&4 ��
 e &oNDy 8KsKoP, e EertKfiEaÃ¿o +/A: 
Enhanced. A câmera pop-up embutida permite video-
EoPHerÆPEKas� UtKNK\a KPteNKgÆPEKa artKfiEKaN Rara HWPÃÑes 
personalizadas e controla dispositivos compatíveis 
com Google Home. Compatível com o Alexa, pode ser 
integrada ao controle do Amazon Echo.  

SEMP TCL

TCL QLED TV 4K C715
Preço sugerido em 05/02/2021: a partir de 
R$ 3.999,00 a de 55” e R$ 5.999,00 com 65”.

Suggested price as of February 5, 2021: 
starting at BRL 3.999,00 for the 55” model and 

BRL 5.999,00 for the 65”.

TCL QLED 8K X915
Preço sugerido em 05/02/2021: 
R$ 22.999,00 a de 75”.
Suggested price as of February 5, 
2021: BRL 22.999,00 for the 
75” model.

João Rezende, 
head de marketing de 
produtos da SEMP TCL
head of product marketing  
at SEMP TCL
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DOSSIÊ 
DOSSIER

P Produtos que aquecem e decoram os ambientes, 
os aquecedores e as lareiras, inclusive ecológi-
cas, simbolizam o que há de mais aconchegante 

nos meses do inverno. Aparelhos seguros, não exigem 
instalação especial e podem ser transportados para 
qualquer ambiente, como mostra este Dossiê, que traz 
ao varejo as novidades das duas categorias.

roducts that heat and decorate the environ-
ments� the heaters and fireplaces� Yhich are 
eco�friendl[� represent Yhat is the co\iest in the 

Yinter months. 5afe appliances� the[ do not reSuire 
special installation and can De transported to an[ en-
vironment� as shoYn D[ this &ossier� Yhich Drings to 
retail the novelties of Doth categories.

ARBOREAL
LAREIRA ECOLÓGICA EM TRONCO ORGÂNICO – LAB01
ECOLOGICAL FIREPLACE IN ORGANIC TRUNK – LAB01

Produzida com madeira pequiá, tem queimador duplo a álcool e 
base de inox 304 escovado. Conta com dois reservatórios de 40 cm 
cada, com pintura epóxi, resistente ao calor. Para maior segurança, 
seu interior tem manta térmica para absorver o álcool/etanol. Aquece 
uma área com 50 m² e seu tempo de queima é de até três horas. Para 
cada recarga é utilizado cerca de um litro de álcool. Vem com manual.

2roduced Yith peSui½ Yood� it has a douDle alcohol Durner and a 
Drushed stainless�steel Dase. +t has tYo reservoirs of �� cm each� 
Yith epoZ[ paint resistant to heat. (or added safet[� its interior has a 
thermal DlanMet to aDsorD alcohol�ethanol. +t heats an area of up to  
�� m� and its Durning time is up to three hours. (or each recharge it 
uses aDout one liter of alcohol. /anual included.
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Preço sugerido em 18/02/2021: 
R$ 4.200,00.

Suggested price as of February 
18, 2021: BRL 4.200,00.

PORTABLE HEATERS AND FIREPLACES
AQUECEDORES E LAREIRAS PORTÁTEIS
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ARTFIRE
LAREIRA MÓVEL MOBILE M3 
PORTABLE FIREPLACE MOBILE M3

O produto portátil da marca apresenta design 
contemporâneo e conta com queimador CC30h em inox 304.  
Aquece uma área de até 35 m². Pode ser utilizada sobre 
quaisquer superfícies, como pisos de madeira ou vinílicos, 
e tampos de vidro, metal ou cerâmica. Funciona com álcool 
tradicional 92,8º INPM ou similar e não exige instalação. 
Econômica, é atóxica e não solta fumaça nem cheiro. 

The Drandos portaDle product features contemporar[ design 
and a ��� stainless�steel &%��h Durner. +t heats an area of up 
to �� m�. +t can De used on an[ surfaces� such as Yood or vin[l 
ƃoors� glass� metal or ceramic tops. +t YorMs Yith traditional 
��.�� +02/ alcohol or similar� and it does not reSuire 
installation. 'conomical� it is nontoZic and does not release 
smoMe or smell.

BRITÂNIA 
AQUECEDOR BAQ1510B

HEATER BAQ1510B

Dispõe de sete aletas curvadas para maior e melhor 
distribuição do calor. O aquecimento é a óleo, o que evita o 
ressecamento do ar no ambiente. Tem potência de 1.500 W 

ajustável em três níveis e proteção contra sobreaquecimento. 
Conta, também, com chave de proteção contra tombamento e 
luz indicadora de funcionamento. Cordão elétrico com 1,60 m 

de comprimento. 

+t has seven curved fins for greater and Detter heat distriDution. 
*eating is Yith oil� Yhich prevents the air environment to dr[. +t 
has poYer of ����� 9 adLustaDle in three levels and protection 

against overheating. +t also has a tipping protection Me[ and 
operating indicator light. +ts electric cord is �.��m long.  

Preço sugerido em 19/02/2021: R$ 2.840,00.
Suggested price as of February 19, 2021: BRL 2.840,00.
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CADENCE
AQUECEDOR CADENCE HALÓGENO MERCURY – AQC350

CADENCE MERCURY HALOGEN HEATER – AQC350

Seu sistema de aquecimento utiliza elementos de halogênio em vez 
de bobinas elétricas ou gases. Elétrico, é leve e compacto e pode 

ser transportado. Possui controle de temperatura com três níveis de 
aquecimento e sistema de oscilação horizontal, para maior alcance e vazão 

do calor. Conta com sistema de desligamento automático no caso de queda 
e grade frontal para proteger as aletas.

+ts heating s[stem uses halogen elements instead of electric coils or gases. 
'lectric� it is light and compact and can De transported. +t has temperature 

control Yith three levels of heating and hori\ontal oscillation s[stem� for 
greater range and heat ƃoY. +t has an auto�shutdoYn s[stem in case of fall 

and front grille to protect the fins.

CASA DAS LAREIRAS
LAREIRA ECOLÓGICA COM CRUZETA QUEIMADOR
ECOLOGICAL FIREPLACE WITH CROSS BURNER

Com área de abrangência de até 30 m² e capacidade de 2,5 litros 
no reservatório, a lareira ecológica tem chapa de aço inoxidável 
com acabamento escovado. Dispõe de câmara de isolamento 
bilateral com manta cerâmica, abas nas laterais e ferramenta 
de movimentação da tampa para controle da chama. O fogo 
se mantém por duas horas com um litro de álcool. Mede 60 cm 
de comprimento, 25 cm de largura e 20 cm de altura, já com os 
vidros laterais.

9ith a coverage area of up to �� m� and a capacit[ of �.� liters 
in the reservoir� the ecological fireplace has a stainless�steel 
sheet Yith Drushed finish. +t has a Dilateral isolation chamDer Yith 
ceramic DlanMet� ƃap on the sides and a device to control the lid 
movement for ƃame control. The fire holds up for tYo hours Yith 
one liter of alcohol. +t measures �� cm long� �� cm Yide and �� 
cm high� alread[ Yith the side YindoYs.

Preço sugerido em 18/02/2021: R$ 2.490,00.
Suggested price as of February 18, 2021: BRL 2.490,00.

Preço sugerido em 04/02/2021: R$ 249,90.
Suggested price as of February 4, 2021: 

BRL 249,90.
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MONDIAL ELETRODOMÉSTICOS 
AQUECEDOR A ÓLEO – A-06
OIL HEATER – A-06

Com design moderno em preto e prata, tem resistência em 
cerâmica, três níveis de aquecimento, controle de temperatura 
por termostato, sistema de segurança 360° e 1.500 W de potência. 
Pesa 8,6 kg, é silencioso e aquece uma área de 16 m² com pé 
direito de 2,7 m, totalizando 43 m². Desliga em caso de queda ou 
KPstaDKNKdade� 8em Eom gWarda�fio, EaDo RNWgWe, sWRorte Eom rodas 
e alças. Disponível em 127 V e 220 V, tem garantia de um ano. 

9ith a modern design in DlacM and silver� it has ceramic electric 
resistance� three levels of heating� temperature control D[ thermostat� 
a ���� safet[ s[stem and ����� 9 of poYer. +t Yeighs �.� Mg� is silent 
and heats an area of �� m� Yith a height up of �.� m� totaling an area 
of �� m�. +t turns off in case of fall or instaDilit[. +t comes Yith Yire 
guard� caDle plug� and stands on a Dase Yith Yheels and handles. 
#vailaDle in ��� 8 and ��� 8� it has a one�[ear Yarrant[.

CLASSE A LAREIRAS ECOLÓGICAS
MESA DE CENTRO EM AÇO QUEIMADOR – LEAMCQ40

STEEL BURNER CENTER TABLE – LEAMCQ40

Tem queimador em aço inoxidável 304, antiferrugem e  
aço-carbono. Seu abastecimento é com álcool comum 92,8, no 
máximo um litro em cada carga para queima de até duas horas 
e meia. Possui manta térmica cerâmica, mede 65 x 34 x 52 cm, 

pesa 25 kg e aquece até 25 m². Tem um ano de garantia contra 
defeitos de fábrica e vem com mesa de centro, dois vidros, 

queimador com tampa abafadora, cano difusor, funil, acendedor, 
rodas de silicone e manual. 

+t has ��� stainless steel Durner� antirust and carDon steel. +ts 
suppl[ is Yith ��.� common alcohol� a maZimum of one liter 

on each charge for Durning up to tYo and a half hours. +t has 
ceramic thermal DlanMet� it is �� Z �� Z �� cm� Yeighs �� Mg and 

heats up to �� m�. +t has a one�[ear factor[ Yarrant[ against 
defects and comes Yith a coffee taDle� tYo glasses� Durner Yith 

mufƃer cover� diffuser pipe� funnel� lighter� silicone and  
manual Yheels. 

Preço sugerido em 18/02/2021: R$ 1.910,00.
Suggested price as of February 18, 2021: BRL 1.910,00.

AQUECEDOR A 
OIL HEA

Com design moderno em preto e prata, tem resistência em 
cerâmica, três níveis de aquecimento, controle de temperatura 
por termostato, sistema de segurança 360° e 1.500 W de potência. 
Pesa 8,6 kg, é silencioso e aquece uma área de 16 m² com pé 
direito de 2,7 m, totalizando 43 m². Desliga em caso de queda ou 
KPstaDKNKdade� 8em Eom gWarda�fio, EaDo RNWgWe, sWRorte Eom rodas 
e alças. Disponível em 127 V e 220 V, tem garantia de um ano. 

9ith a modern design in DlacM and silver� it has ceramic electric 
resistance� three levels of heating� temperature control D[ thermostat� 
a ���� safet[ s[stem and ����� 9 of poYer. +t Yeighs �.� Mg� is silent 
and heats an area of �� m� Yith a height up of �.� m� totaling an area 
of �� m�. +t turns off in case of fall or instaDilit[. +t comes Yith Yire 
guard� caDle plug� and stands on a Dase Yith Yheels and handles. 
#vailaDle in ��� 8 and ��� 8� it has a one�[ear Yarrant[.

Preço sugerido em 05/02/2021: R$ 449,90. 
Suggested price as of February 5, 2021: BRL 449,90.
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SALA RÚSTICA
LAREIRA ECOLÓGICA FUJI

ECOLOGICAL FIREPLACE FUJI

Feita de madeira pinus envernizada e ferro tratado com tinta para 
alta temperatura, vem com seixos brancos (pedras italianas) e 

kit acendedor. Funciona com queima de álcool 92º e é mínima a 
emissão de gás carbônico. A utilização de um litro desse álcool 
na lareira de 65 x 32 cm aquece por pouco mais de duas horas 

um ambiente de 20 m². Não produz nenhum tipo de cheiro nem 
de resíduos. 

/ade of varnished pine Yood and iron treated Yith paint for 
high temperature� it comes Yith Yhite peDDles 
+talian stones� 

and a lighter Mit. +t YorMs Yith Durning alcohol ��� Yith minimal 
carDon dioZide emission. The use of one liter of this alcohol 

in the fireplace of �� Z �� cm heats for Lust over tYo hours an 
environment of �� m�. +t does not [ield an[ Mind of smell or Yaste.

VENTISOL
AQUECEDOR TERMOVENTILADOR A1
THERMOFAN HEATER A1

Tem carcaça antichamas, estabilidade em altas temperaturas, luz de 
HWPEKoPamePto, SWe fiEa NKgada SWaPdo o RrodWto est½ em Wso, e doKs 
níveis de aquecimento e um de ventilação. O botão seletor é frontal. 
Possui base projetada para maior estabilidade, alça traseira e protetor 
térmico. No caso de superaquecimento, desliga automaticamente. 
Disponível nas potências de 500 W e 2.000 W.

+t has ƃame�Durning housing� staDilit[ at high temperatures� operating 
light� Yhich sta[s on Yhen the product is in use� and tYo levels of 
heating and one ventilation. The selector Dutton is in the front. +t has a 
Dase designed for greater staDilit[� rear handle and thermal protector. 
+n case of overheating� it shuts�off automaticall[. #vailaDle in poYers of 
��� 9 and ����� 9.

Preço sugerido em 22/01/2021: R$ 599,00. 
Suggested price as of January 22, 2021:  BRL 599,00. 

Preço sugerido em 09/02/2021: R$ 139,90.
Suggested price as of February 9, 2021: BRL 139,90.



https://www.eletrolarshow.com.br/


https://www.eletrolarshow.com.br/





